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CHANGE OF ADDRESS: The post 
Office does not forward magazines, 
and neither ACA nor the publishers 
stock any large quantity of back 
issues. To assure continuous ser- 
vice, please send both old and new 
addresses 60 days before moving. 
ACA members write ACA, 343 5. 
Dearborn St., Chicago 4. Non-mem- 
ver subscribers write Camping Maga- 
zine, 705 Park Ave., Plainfield, N. J. 
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for everyone 
regardless of age or aptitude! 





A wide variety of metal craft projects is 
possible with the easy instructions, and 
simple, inexpensive tools and materials 
which we furnish. This enables you to 
interest and instruct youngsters of a broad 
range of ages and aptitudes. Moreover 
we’ve worked out these crafting supplies 
so that the rankest beginner can achieve 
satisfying results with them... yet they do 
not fail to challenge the creative ability 
of the most talented craft worker. 


SAFE-T-ETCH 


a terrific benefit in group work! 


SAFE-T-ETCH, our new non-acid etching 
compound is everywhere proving enor- 
mously popular with craft instructors be- 
cause it removes the old dangers and 
hazards of etching with acid. As for our 
Super-Brite MIRROR-Finish Aluminum, 
and other specially-prepared craft metals 
—they’ve become the standard among 
amateurs and professionals alike. May we 
send you our descriptive literature and 
price list? No obligation—just drop us a 


postcard. 
WHIRLAWAY—<a clever, new, 
easy-to-do craft! Here's one of 


crafts on the market 
today! Even the most 
inexperienced young- 
ster finds it fascinat- 
ing. Look into it. A 
postcard request 
brings you descriptive 
literature and prices. 





“HEADQUARTERS FOR THE NATION'S 
FINEST CRAFT METALS SINCE 1935” 


METAL GOODS CORPORATION 


CRAFT DIVISION 


METAL GOODS CORPORATION 
618 ROSEDALE AVE. 
ST. LOUIS 12, MO. 












LETTERS FROM READERS 


Personal Copy 


I am an avid reader of your maga- 
zine which is found in our Physical 
Education library. The June, 1953, 
issue is so packed with ideas that | 
feel the only way to do them justice 
is to possess a personal copy .. . I 
hope that I will find Campinc maga- 
zine as fine in the future as I have in 
the past. 

Grace P. Lotke 
Antioch College 
Yellow Springs, Ohio 


Early Bird Club 


I was interested in the article, “Ef- 
fective Promotion Techniques,” (Camp- 
iNG, Dec. 1952, page 12). Would it be 
possible for you to furnish any detail 
on item 17—Early Bird Club and how 
it operates or how it may be organ- 
ized? I should appreciate your sugges- 
tions. 

James W. Branch 
Arkwild Boys’ Camp 
Hatton, Arkansas 


The general idea 1s that early efforts 
should be put forth to complete the 
enrollment so that the director could 
more easily make definite plans for 
staff, food, etc. In a number of camps 
this method is followed, whether called 
an Early Bird Club or not. Some slight 
inducement is offered parents or camp- 
ers for registration before a specified 
date. In instances of which we are 
aware, there have been small percent- 
age reductions in tuition for registra- 
tion before the first of the year. In 
other words, if registration is received 
before the annual camp reunion, free 
transportation on one of the trips nor- 
mally taken during the camping sea- 
son is given the child. There are many 
other variations of this which you 
could work out, of course. We have 


discussed this with camp directors, 
who have recently undertaken early 
registration campaigns for the first 
time and find them both surprised and 
pleased with the results achieved.—kd. 


Public Relations 


We are again planning to send sub- 
scriptions to CAMPING magazine to 
our campers as we did last year. 

There is no question about the good 
of contacting our campers’ families 
nor that this is the best public rela- 
tions idea possible. It is a monthly re- 
minder to them that Camp Tamakwa 
is thinking of them and _ they, of 
course, can’t help but think of our 
name and our generosity in sending 
this fine magazine to them. 


Lou H. Handler 
Camp Tamakwa, 
Ontario. 


Camp Life 

Folks say the things we've never had 
Are things we never miss; 

But the hug of one’s own father 

Or his gentle good night kiss; 

May not seem much to grown up men, 
But at camp they seem to see 

The empty place that’s in the hearts 
Of little boys like me. 


Sometimes I sit and day dream 
Of these things I’ve never had, 
But there I’m more like other boys 
‘Cause they can’t bring their dad. 
Up there in the mountains 
Having so much fun, 
I have my Heavenly Father, 
And He has me—His son. 
—M. Cook Zenger. 


Our thanks to Harry Seavers, Di- 
rector of Catholic Summer Cam/s, 
Los Angeles, for sending on this poig- 
nant bit of verse.—Ed. 
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RINGLING BROS. and 
BARNUM & BAILEY CIRCUS 
Rolling Kitchens and 
Dining Tent 
n, 
i ® i * 2 
Feeding the circus is a mammoth problem in logistics. 
Highly mobile, with no provision for storage, the circus 
| must find all supplies ready at each new location. Last 
year, Sexton, famed for its delivery service, supplied 
Ringling Brothers with its needs in full, from foods to 
clean-up. Sexton detergents have also scored in provid- 
. ing clean and sanitary dishes and silver for thousands of 
ae users. If you do not yet know Sexton’s Sanitary Sam, it 
would pay you to make his acquaintance. 
3 JOHN SEXTON & CO., CHICAGO, 1953 
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Parents 


MAGAZINE 
...undisputed leader in camp field! 





@ Only magazine with 100% families- 


with-children audience! Read by 
1,500,000 conscientious mothers with 
over 3,000,000 youngsters ...all nat- 
ural prospects for camp enrollments. 


Unmatched reader confidence! 
PARENTS’ program of visiting 
camps and reporting first-hand to 
families, builds valuable, responsive 
readership. 


OUR AUTHORS 


. . . in this tssue 


ARLINE BROY, left, author of this month’s 
article on the place of camping in civilian defense 
preparation for feeding large groups, is assistant 
director of the Camp Fire Girls’ department of 
camping. Mrs. Broy worked in the Denver YWCA 
before coming to New York City as a field director 
for the Camp Fire Girls. She also served as a 
director of Camp Talualac. In January, 1953, Mrs. 
Broy joined the staff of the organization’s national 
headquarters where she develops written materials, 
helps with guidance to local councils and works 
on the counselor referral list. A member of the 


ACA, she is currently serving on the New York 
Section’s publications committee. 





@ Record results for advertisers! 
In 1953, PARENTS’ placed its 
highest number of children in camps. 
More camps advertise in PARENTS’ 
than in any other national magazine 
.--81% of previous year’s advertisers 
renewed space in 1953! 


MARY L. NORTHWAY, who wrote the article 
on the philosophy of camping appearing on page 8 
of this issue, is the director of research of the 
Institute of Child Study, University of Toronto. 
Active in camping for many years, she served as 
program director of Glen Bernard Camp _ until 


For rates and details on 


School and Camp Section Pa re | | [ S 


write to: 
Pemoreag E. Chrenko | & “hs | 1940. Miss Northway is the author of several 
irector,  — == Ste | : 


PARENTS’ MAGAZINE 
52 Vanderbilt Avenue 
New York 17,.N. Y. 


RUTH BOYER SCOTT, R.N., author of the 
article on page 15 which will help directors answer 
their nurses’ questions concerning camp work, — — 
has served as a camp nurse. | 








BETTYE BREESER, right, is the author of the 
delightful article on the use of fantasy in camp 
programs starting on page 13. Mrs. Breeser will be 
remembered as the author of two previous articles 
in CAMPING magazine—‘Finding Nature’s Treas- 
urers,’ March, 1953, page 30 and “Let’s Make 
Something,” May, 1953, page 20. Active in the 
Girl Scouts of Delaware County, Pa., Mrs. Breeser 
serves as a nature consultant and day camp di- 
rector. She also does free lance writing for two 
newspapers. In addition to her professional work 
‘and family duties, she finds time to follow her 
hobby of taking motion pictures and editing them 
for camp publicity. 





CAMPERS INSURANCE 





providing 
MEDICAL REIMBURSEMENT 
for sickness, injuries, acci- 
dental death, polio, travel 
disabilities. 





JULIAN W. SMITH, left, writes on the present 
status and future of school camping in the article > 
on page 11. Dr. Smith is associate professor of 
Outdoor Education at Michigan State College. He 
was formerly assistant superintendent of public 
instruction for health, physical education, recrea- 
tion, school camping, and outdoor education for 
the Michigan Department of Public Instruction. 
Active in the ACA as well as in work for school 
camping, Dr. Smith has combined the two inter- 
ests in his work as chairman of the ACA’s school 
camping committee. He has taught in rural 
schools, was a high school principal, and state 
director of athletics for three years. 


For full information write to 
EDWARD A. KENNEY 
1522 Cherry St., Phila. 2, Pa. 


Representing 


Educators 


MUTUAL INSURANCE COMPANY 
LANCASTER, PA. 


URIS 65 han Pahanodo 
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your camp waterfront this year 
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‘ ie @ DURABLE 
cS aie igs - 
1€ TAKES LESS TIME . ... LESS EFFORT 
k TO PUTIN... TAKE OUT! —  _ 
Pick the dock errangement you'd like best at your & : ee 
camp .. . STANDARD pier combinations can provide * a >, 
it. There'll be more, safer water fun for beginner and ‘e 
expert at your camp with STANDARD piers and acces- 
sories .. . diving boards, ladders, benches, boat moor- 
ing arms and guard towers! oa ai 
Styles and estimates furnished without obligation! 
1e manufactured by STANDARD STEEL PRODUCTS MFG. COMPANY 
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er ; 2836 SOUTH 16TH STREET MILWAUKEE 7, WISCONSIN 


make | 
your camp safer with W & 1 


‘DOUBLE protection 


sk WATER SUPPLIES — even though they appear pure — can 


contain bacteria causing dysentery, cholera, and typhoid. 
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WaT CHLORINATOR 
Only by proper treatment — given by W&T Hypo- 


chlorinators — can effective protection be secured. For all 

types of water systems — electrically pumped, gasoline 

engine pumped, or gravity flow — there is a W&T Hypo- 
- chlorinator to exaetly fit the requirements. 
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rs “SWIMMING POOLS can be safe only if they are properly 
of sterilized. W&T Chlorinators and Hypochlorinators — their 
rm dependability and accuracy proven by years of pool opera- 
lic tion — can give continuous protection to the pool or bathing 
2a- pond at your camp. 

- s Write today for additional information on W&T Double 
. Protection for water systems and swimming pools — with 
aa W&T Hypochlorinators and Chlorinators. 

01 i 

ral WALLACE & TIERNAN 

ite : W&T HYPOCHLORINATOR COMPANY, INC. 


CHLORINE AND CHEMICAL CONTROL EQUIPMENT 


NEWARK 1, NEW JERSEY * REPRESENTED IN PRINCIPAL CITIES 
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Camp Was Always 
An Adventure 





AMPS have grown and improved 

during the last quarter cen- 
tury. Camps have been made avail- 
able to many children, though not to 
all, and camping theory, administra- 
tion, programming and_ evaluation 
have benefitted from the thought of 
educators, social scientists, health ex- 
perts, and, not least, from camping 
people themselves. Psychologists have 
discovered much about the nature of 
child development; group’ workers 
have studied ways by which social in- 
tegration may be fostered; and experts 
in the skills have found ways and 
means by which swimming, boating, 
crafts and nature may be learned ef- 
fectively by the children. There is more 
variety in activities, more supervision 
of the children’s health and welfare, 
more balance of the vitamins in the 
diet and there are more techniques for 
evaluating changes that occur in the 
child. 

I appreciate enormously all this 
knowledge and information which has 
accumulated; indeed, in my own spe- 
cialized area, some of it I have helped 
to discover. Yet sometimes, the group 
workers and the educators and the 
health experts at their conferences re- 
mind me of our childhood tribes; each 
is sure his is the best profession and 
the one which should benefit camps 
the most. Indeed, with only a modifica- 
tion towards more dignified language, 
we all have our tribal calls — “Psy- 
chology, psychology, rah, rah, rah,” — 
only restraining ourselves sufficiently 
not to jump gaily in the air on the last 
line. 


Essentials Ignored 


Sometimes I feel that with our in- 
corporation of these improvements we 
have come to ignore essentials. The 
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spirit of adventure and expression of 
spontaneity has been lost in a mass of 
schedules, group dynamics, records, 
and competitions. True, most camps 
are no longer in their first year, but 
we might remember that although the 
paths are not new to the camp, they are 
always new to the child, actually and 
figuratively, provided that we do not 
tell him where to walk or insist that 
he follow ways simply because they 
have been followed before. An event 
is never justified just because “we did 
it last year;” it is justified only if it 
provides for this year’s campers a 
sense of adventure, of spontaneity, and 
an opportunity for growth. 


So often by our own previous camp 
experience, or the authority we have 
found through the educators and 
scientists, we define for the camper 
the paths which are to be followed and 
propel him to the ways in which we 
think he should go. He has little op- 
portunity for physical or imaginary 
explorations. His canoe trip embodies 
no longer the spirit of Columbus but 
becomes an organized replica of a 
conducted Cook’s tour. In his enter- 
prise in developing personal relations 
and working them beyond his squab- 
bling and boasting towards understand- 
ing, we so often are too impatient to 
wait but step in and show him the 
way. We forget that in his attempts 
to produce a musical comedy, that he 
may need to go through a stage in 
which “coming down from Bangor” 
embodies for him wit and sophistica- 
tion, and instead we allow our adult 
experts to select music for him which is 
of a “higher calibre,” then too with the 
diversity and specialization of activities, 
there may be little time for the “feels” 
or for picking berries at Flanagans. 


By MARY L. NORTHWAY 


Institute of Child Study, 
University of Toronto 


Because there is now so much to do, 
adventure may degenerate into excite- 
ment with its resultant fatigue, and 
weary children may have to be stimu- 
lated by a corps of counselors whose 
duty it is to keep up camp spirit. 


Use Insight 


Therefore, I would say by all means 
let us use all that is new and that is 
good. Let us use the insights of psy- 
chology, the techniques of group work, 
and the skills of the activities, with as 
much wisdom as we can. Let us con- 
tinue to take children seriously but 
never solemnly. And when we come to 
evaluate our efforts, let us use not only 
our record forms, our rating scales and 
tests which appraise changes in the 
child’s immediate behaviour and _ ad- 
justment, but let us also keep in mind 
the question, what has he experienced 
this summer that he may look back 
on twenty-five years later not only 
with pleasure but with a feeling that 
it was an adventure? Let us ask, is he 
finding any new paths? Is he being 
allowed to express his spontaneity in 
his own childish forms? Can we bear 
to be patient as he grows? 

If from his summer with us we feel 
he will be able, twenty-five years later, 
to look back and remember “there was 
a camper whom we called ‘Bad’” or 
“we spent a whole evening making 
our tribal call; perhaps it was atro- 
cious but we made it up ourselves and 
thought it lovely”; or “they chose me 
for the Runner and I was frightfully 
pleased.” If we are sure that he will be 
able to remember happily some such 
things, I think we should be satisfied. 


—Adapted from an article in the 
Canadian YWCA Camping 
Bulletin, February, 1953. 
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Pictured examining a cross section of a 
model soakage pit for liquid waste dis- 
posal are, left to right, Lillian Lee, 
representing the National Girl Scouts, 
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Mrs. Broy, and Ray E. Williams, Na- 
tional Director of Activities and Spe- 
cial Events Service, Boy Scouts.—U.S. 
Army Photograph 
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Campings Role in Civilian Detense 


By Ar INE Broy 
Assistant Director Dept. of Camping, 
Camp Fire Girls, Inc. 


ID IT EVER occur to you that 
D camping serves Uncle Sam? 

The fact that the camping move- 
ment indeed has a unique contribu- 
tion to make to national security was 
impressed upon me more forcibly than 
ever before when, with over twenty 
other representatives of national agen- 
cies and organizations, I participated 
last March in the Emergency Mass 
Feeding Conference held at the Quar- 
termaster School in Fort Lee, Virginia. 

This three-day conference, sponsored 
by the Federal Civil Defense Adminis- 
tration and conducted by experienced 
military personnel, actually was a pilot 
training course in mass feeding to be 
adopted for later use by Civil Defense 
Regional Areas and eventually by local 
communities. 

Though most of the other delegates 
were directly engaged in year-round 
quantity feeding programs or the field 
of nutrition, it was significant that 
three national youth-serving agencies 
~-the Camp Fire Girls, Girl Scouts, 
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and Boy Scouts—were invited to at- 
tend. 


Field Work 


This was not an easy-chair, specta- 
tors’ conference! Army instructors put 
us through the paces with what they 
termed construction of “field expedi- 
ents’ and a “group performance in 
meal preparation.” In addition, there 
was lecture presentation, no less im- 
portant, of subjects relating to mass 
feeding under disaster conditons. 
Among them were waste disposal, pre- 
vention of food poisoning, food stor- 
age, water purification, nutrition, fire 
safety, outdoor kitchen layout, and im- 
plementation of mass feeding pro- 
grams at the local level. It was made 
clear throughout that in case of a war- 
time emergency, the feeding of civilian 
populations must be assumed by civil- 
ians, hence the urgency for training 
and a plan in each community to meet 
the basic human need for food. 


“Field expedients’ and the “group 
performance in meal preparation” 
were, of course, army lingo for impro- 
vised equipment and a cook-out. When 
it came to these subjects, we learned 


by doing—out-of-doors! Large ovens, 
griddles, stoves, and sterilizing units 
were constructed of salvage and _ nat- 
ural materials by the sweat of the 
brow, resourcefulness, and cooperative 
effort. We were reminded that some 
of the units made were probably similar 
to those used by army KP’s in the days 
of the Civil War. Some of the others 
were innovations of army men in the 
Food Service Group at Fort Lee. 

The ingenuity of participants was 
revealed in the cooking devices and 
eating utensils cut or fashioned from 
tin cans, from 32’s to #10’s. The 
cook-out was a test of the effectiveness 
of the day’s labors—and of our fre- 
making abilities. 

In brief, a modified version of the 
outdoor phase of the course might well 
be transplanted to the Pioneer Unit of 
any ACA member camp. 


Implications for Camping 


The implications for camping peo- 
ple, in view of Civil Defense planning 
for the feeding of civilians, are sev- 
eral and offer a fresh challenge in 
terms of program planning. 

First, camps should not relax their 
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Mrs. C. A. McCarty, left, of the Na- 
tional Conference of Catholic Chari- 
ties, and Mrs. Broy watch as an army 


efforts to make primitive camping ex- 
periences available to campers. Par- 
ticipation in primitive camping, camp- 
craft, pioneer camping—or whatever 
name you wish to call it—develops 
resourcefulness and initiative in camp- 
ers and teaches them to be at home in 
the out-of-doors probably to a greater 
degree than any other camp activity. 
The experienced camper is not frus- 
trated by an electric power failure or 
upset by a lack of city water. He 
learns to take things in his stride and 
to cope with the vagaries of nature. 

Camp Fire Girls throughout the 
country are already cooperating with 
local Civil Defense officials in those 
cities where technical training in 1m- 
provisation has commenced. The skills 
learned in town have been practiced 
at camp; other skills learned at camp 
have been adapted for emergency use 
in the city. 

Second, emergencies, now or in a 
child’s adult years, may be natural as 
well as man-made; in recent years 
floods and tornadoes, for example, have 
devastated many once-serene towns. In 
any case, camping helps to prepare 
children for encounters with any kind 
of disaster and gives them skills with 
which to meet their elemental needs. 

Third, an emphasis on tin can crafts 
seems to be timely. This craft medium 
is inexpensive and has many interest- 
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cook prepares scrambled eggs. Note 
ues of tin cans for chimney.—U. S. 


Army Photograph 


ing possibilities. The functionalism of 
the lowly tin can was demonstrated 
over and over again in the course. 
Many campers have already assigned 
it multiple roles. Familiarity with this 
medium will prepare campers to make 
eating, drinking, or serving utensils or 
cooking implements if homes are de- 
stroyed. 


Lastly, camp counselors and direc- 
tors, as citizens, should be ready to 
offer whatever skills they possess to 
local Civil Defense authorities respon- 
sible for the planning of mass feed- 
ing. This program will gradually take 
shape during the months to come. 
Though extensive camping experience 
in itself would not fully qualify a camp 
person to carry out all aspects of any 
mass feeding plan, he would have 
excellent background for attending a 
course geared to the special techni- 
ques of disaster feeding or for assist- 
ing in certain phases of instruction. 


American camps today are not only 
educational, recreational, and charac- 
ter-building, but they are performing 
a patriotic function, too. Civic De- 
fense has become a permanent part of 
our national life. It is fitting that 
camping, through its normal program 
with youth in the out-of-doors, should 
be among the many national forces 
contributing to the present-day strength 
of our nation. 





Noted leader of outdoor 
education gives current 


status of school camping 


DVENTURES INTO the out-of- 
doors are as old as man, but the 
concept of outdoor education as an in- 
tegral part of the “community curricu- 
lum” is rather new. It is important, 
therefore, for all those concerned with 
the training of youth that we “reason 
together” about the possibilities of 
better living and learning in the out- 
of-doors. 


What is Outdoor Education? 


Simply stated, the term means “ed- 
ucation in the out-of-doors.” In recent 
years, outdoor education has come to 
embrace the learnings that occur most 
effectively in the outdoor environment 
through the media of the natural 
forces, resources, and situations native 
to the physical universe. The reading 
of a book while sitting under a tree 
would hardly be within the meaning 
of outdoor education as contrasted to 
explorations by children and _ leaders 
into the beauties and mysteries of 
nature. 

The countless things to be learned 
best in the out-of-doors range from the 
knowledge of infinitesimal forms of 
life and matter to infinity represented 
by the celestial bodies—from the rec- 
reational interests to the appreciations 
of natural beauty—and the rich as- 
sociation of those who share the out- 
doors together. 

The great potential for broad and 
varied learnings in the out-of-doors 
invites many areas of interest, both 
general and specialized. To mention 
only a few are the sciences (physical 
and social), arts and crafts, conserva- 
tion, and outdoor skills and sports of 
all kinds. There are already many in- 
stitutions, organizations, and agencies 
that have an interest and _ responsi- 
bility in some aspects of education in 
the out-of-doors. The result is that 
there are vast resources in the forms 
of leadership and facilities now avail- 
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able, and the problem at the commu- 
nity level is to focus these services on 
the establishment of local programs. 


Learning in the Out-of-Doors 


Learning adventures in the out-of- 
doors seem natural to children. They 
go for it like ducks to water. It is a 
continuous living experience and the 
learner cares little for the labels on 
what he learns and less for the tradi- 
tional “recitations,” courses of study, 
and classroom bells. The child does not 
even need a bell for meals when at 
camp or on the trail, “Learning readi- 
ness” and “teachable moments’ are 
meaningful terms in outdoor educa- 
tion. The learning experiences in the 
out-of-doors are conditioned by loca- 
tion and climate as well as by planned 
objectives. The teachable moment may 
be the sight of strange looking morels 
that have grown overnight, following 
a spring rain, on the pathway to the 
planned trip to the bog. When the 
leaders lack ideas in making maximum 
use of the native environment for 
learning, nature sometimes comes to 
the rescue. In a Michigan school camp 
a child fell over an ancient Indian 
mound only to discover an arrow 
lodged in the torn sole of his shoe. 
Where could be found a better oppor- 
tunity to explore the whole story of 
Indian history in that area? In an- 
other school camp an old porcupine 
climbed upon a stump near where a 
group of high school students were 
involved in a_ well-conceived tree 
planting program. The forester and 
the teacher were wise enough to use 
this incident as a “teachable moment,” 
and discussed animal life and game 
management, delaying the planting of 
trees until afternoon. 

These illustrations are not to prove 
that planning is not important, but to 
demonstrate the need for an under- 
standing and acquaintance, on the part 


of the leader, of the learning poten- 
tials in the out-of-doors. Teachers and 
leaders in outdoor education should 
be encouraged to know of the great 
number of well trained and coopera- 
tive resource leaders and _ specialists 
that can be of invaluable assistance. 
A conservationist who is performing 
his mission in the wise use of natural 
resources of the area can help make 
conservation a living reality, and the 
specialist in natural science can help 
interpret the mysteries of nature. This 
can be done effectively by the coopera- 
tion and teamwork of _ individuals, 
agencies, and organizations having con- 
cern for the education of youth and 
the wise use of natural resources. 


Setting for Outdoor Education 


The most encouraging aspect of out- 
door education is that there are so 
many opportunities for it. It is difficult 
to conceive of any community, school 
or college that could not find a place 
to begin. Obviously, camping is one of 
the best known and favored approaches, 
particularly since it opens other ave- 
nues for learning, such as living to- 
gether, work experience, and unique 
recreational skills. Camping is an ac- 
cepted and established part of Ameri- 
can culture and is growing by leaps 
and bounds. The rapid growth of 4-H 
Club and church camps in recent years 
and the advent of the schools into the 
out-of-doors are indications of the 
trend. The expansion of local, state, 
and national parks, recreation areas, 
hunting lands, fishing sites, and picnic 
areas are all examples of government 
action to provide facilities for public 
use. School and community gardens; 
school farms and forests; college field 
campuses; community outdoor clubs; 
conservation and sportsmen organiza- 
tions; garden clubs; Audubon, wild 
flower and wilderness societies; Isaac 
Walton Leagues; and agriculture or- 
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ganizations, to list a few, are signs of 
the great interest in the out-of-doors. 
The many individuals and families that 
just go out to enjoy the outdoors on 
their own initiative should not be for- 
gotten, for theirs may be the best form 
of outdoor education. 

The facilities and methods used 
should be those most conducive to ef- 
fective learning. There is some dis- 
cussion about the “luxury” of modern 
camping and other outdoor adven- 
tures. As far as possible, everyone 
should have his own choice about how 
he wishes to live outdoors. The writer 
gets maximum enjoyment from camp- 
ing and outdoor education when good 
beds and fine food are a part of the 
experience. It would appear that the 
sound of the patter of rain and the call 
of the nightbirds and coyotes are as 
thrilling when one is reclining on an 
inner spring mattress, although there 
may be others who prefer a willow bed 
or just the plain ground. It would seem 
that the conditions and facilities for 
outdoor education should be only tools 
to make learning easy and effective. 
For those who have the responsibility 
of housing and transporting large num- 
bers of children from modern homes, 
it is well to remember that the out- 
of-doors can make its greatest contribu- 
tion when there is assurance of health, 
happiness, and safety on the part of all. 
There is an encouraging sign that 
facilities are now being built to meet 
the needs of programs. Even in north- 
ern climates, camps, parks, and other 
facilities can be designed for year- 
round use by a great variety of groups. 


Leadership 


Like other types of educational ex- 
periences, the effectiveness of education 
in the out-of-doors depends upon good 
leadership. This is particularly true 
with a broad approach to outdoor edu- 
cation when the emphasis is on meet- 
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Above, high-school campers participate 
in the actual work of correcting soil 
erosion and, below, teachers also learn 


ing the individual and group needs of 

the learne:. 

Outdoor education offers a challenge 
for exercising good leadership. The 
learning is direct, the surroundings are 
pleasant, and the situations encounter- 
ed are real. It is, therefore, much 
easier to begin with the purpose and 
interests of the learner and to utilize 
all of the teaching situations as they 
occur. 

All that has been said about learning 
in the out-of-doors can be applied to 
leadership training. The core of the 
training should be learning by doing 
in the out-of-door situations. This ap- 
plies to teachers, recreation leaders, 
camp counselors, and others who would 
guide the learning process in an out- 
door setting. 

There are four areas of competency 
that are fundamental to teaching in 
the out-of-doors. 

1. Understanding children — how 

they learn, grow, and develop. 

2. Informal teaching techniques and 
skills—necessary to explore and 
discover and be at ease. 

3. An understanding of the natural 
environment and the inter-rela- 
tionships of people and natural 
resources. 

4. The ability to relate the outdoor 
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outdoor education methods and partici- 
pate in the program through direct 
experience——Photos Julian W. Smith. 


experiences to living in the home, 
school, and community. 

Good training in outdoor education 
cannot be accomplished by simply add- 
ing new courses to the already crowd- 
ed curricula of colleges and univer- 
sities. Since it is not a circumscribed 
or specialized area of learning, but 
cuts across many subject matter and 
interest fields, the first step it to re- 
vitalize and adapt the existing cur- 
ricula. When the needed qualities of 
the teachers and leaders for outdoor 
education have been determined, all 
departments and courses of an educa- 
tional institution involved directly or 
indirectly in outdoor education need to 
form a working team. The appropriate 
courses and field experiences in educa- 
tion, the physical and social sciences, 
conservation, and many others can 
form a flexible pattern for the varying 
interests in outdoor education whether 
they be general or specialized. Field 
work, practice teaching, and intern- 
ships should be the heart of the train- 
ing program. Existing camps, parks, 
recreation areas, forests, and other out- 
door laboratories available in the ser- 
vice area of the institution should be 
utilized. Ideally, the institution itself 
should have outdoor education centers, 
such as a camp or field campus to 


provide an experimental curriculum for 
those who would be leaders in the out- 
of-doors. Research, study, observation, 
and the preparation of materials will 
all find their places in this plan for 
training where the leader and the 
learner meet in the outdoors. In camp 
training, for example, the use of exist- 
ing facilities to initiate programs for 
schools and agencies and provide con- 
tinuing educational opportunities for 
youth and adults is an important part 
of a good training program. 


Perhaps the greatest contribution of 
a college or university to training lead- 
ership for outdoor education is through 
in-service training. Workshops, con- 
ferences, and field courses, in coopera- 
tion with schools, professional organi- 
zations, and departments of conserva- 
tion, education, health, welfare, and 
others can offer immediate and prac- 
tical training such as has been done in 
Michigan and other states where pro- 
grams are being designed to meet the 
needs of groups interested in outdoor 
education, and where “on-the-ground” 
training is possible. 


What of the Future? 


Living and learning in the out-of- 
doors is the common denominator of 
many programs sponsored by a great 
variety of, local, state, and national or- 
ganizations, both official and private. 
This is typical of the American way 
of doing things and it is good that it 
is that way. No one has a corner on 
the outdoors, but it is important that 
there may be a maximum amount of 
cooperation and coordination of efforts 
in order to provide the greatest oppor- 
tunities for all those who desire to par- 
ticipate in some form of outdoor pro- 
grams. There are land and resources 
enough so that all children — youth 
and adults — can have satisfying and 
beneficial experiences in the out-of- 
doors. Outdoor education, as envision- 
ed here, will find its place in commu- 
nity education. Schools, colleges, public 
and private agencies, all have a stake 
in the future. Existing programs 
should be expanded, improved, and 
enriched by a better quality of educa- 
tional experiences in the out-of-doors. 


The relationship of man to the land 
is the cornerstone of our civilization. 
The efforts to gain an understanding 
of the out-of-doors—to learn and live 
in the presence of lakes, hills, streams, 
fertile prairies and wilderness, can be 
called a fad only by those whose “learn- 
ings have not touched on these things.’ 
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Colorful camp signs used at the Dela- 
ware County, Pa., Girl Scout Day 
Camp. Left to right, sign brings camp- 
ers’ attention to the sound of a stream, 





elf calls attention to study of the stars, 
pixies point out plant characteristics 
in the next two signs, and mother na- 
ture sews with cobwebs. 








Fantasy in Camp Programs 


By Bettye BrEESER 


HE LAND OF “make believe” 

and fantasy is possible in a camp- 
ing program, and has particular ap- 
peal to those fortunate youngsters who 
have counselors and directors that can 
reach down from their adult world to 
dream and pretend in the out-of-doors. 


Elves and gremlins don’t actually 
live under toadstools and curled leaves, 
—but toadstools and oak leaves are 
found in the woods and in camps. 
And if the blending of the two can 
implant the nature findings in a child’s 
mind, then the camper has had an en- 
riched experience. 


“Midsummer Fantasy” can well be 
used as a camp theme, while “Camp 
of the Gnomes,” “Goblin Caves,” 
“Gremlin Mountain” or “Pixies Peak” 
uight suggest the same tone to camp- 
ers of various age levels. The very in- 
timations of a theme starts the pro- 
gram moving — and young minds 
thinking, and such an idea for camp- 
ing is not limited to a particular group 
or sex. In fact, if the truth were 
known, we are all dreamers and castle- 
builders, and, whether we admit it or 
not, we enjoy the touch of romantic- 


is and fantasy in one way or an- 
other, 
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Camp Signs 


A little camp color of course is 
necessary, and camp signs are inex- 
pensive and a good way to get your 
ideas started. “The Magic Pine Tree’ 
near your main camp house has far 
more appeal to young campers with that 
name than it would have labeled with 
its true botanical name—that will come 
later in the child’s high school and 
college years. What a thrill it is for 
a group to use that as a nucleus for 
“once-upon-a-time” tales about the 
hidden dwarf who lives in the thickly 
needled branches. Perhaps he uses the 
pine cones as ammunition when imag- 
inary “wars” are fought in the woods, 
or when he is protecting the pot of 
gold buried at the roots of the tree! 
Could that deep hole in the tree 
trunk be his hiding place when it 
rains? Campers can weave the most 
fanciful stories about such trees—and, 
at the same time, become familiar with 
a tree which might otherwise escape 
them forever. 

“The Trail to Fairyland,” could well 
mark a chosen path along a lovely 
babbling stream where the campers 
could add from time to time signs of 
their own creation. “The Elf’s Carpet 
Factory”—would indicate to young ex- 


plorers the pile-like growth of green 


mosses, while a sign “Pixies’ Paint 
Chart” could easily point out an un- 
usual display of colored stones, and 


pebbles. 


“Hidden Haven” would attract chil- 
dren to a lush growth of fern grow- 
ing in abundance near the stream, 
where “make believe” fairies frolic and 
dance in the moonlight, while 
‘““Dwart’s Lookout” would emphasize 
the scenic view from a hilltop resting 
point. “Concert Hall of the Sprites,” 
would certainly draw attention to the 
sound of water tumbling over a falls 
in the stream, and a sign “Woodland 
Chapel” would bring hushed awe to 
others as they listened to the wind 
rustling through the leaves in a lovely 
growth of trees. 


To the realistic, adult mind, fanci- 
ful imagination seems _ ridiculous. 
Actually it is not, for with stress on 
appreciation of nature and the use of 
the five senses they all go hand and 
hand in a camp setting. What child 
does not enjoy the thought that “Jack 
Frost” actually paints the autumn 
leaves when he views the woods in a 
riot of glorious colors? And what a 
disappointment it is to him when he 
learns the reality along with his child- 
hood Santa Claus and the Easter Bun- 
ny! But without that background of 
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such fantasy and imagination the 
world about him might go unnoticed 
in later years of adulthood when out- 
door relaxation plays such an impor- 
tant role in his busy life. 


Fantasy and Art 


Art finds its place in the fantasy 
theme, and camps which have pro- 
vided such opportunities have been 
richly rewarded. A “Weather Factory” 
project in one camp produced hun- 
dreds of individual paintings by camp- 
ers as they worked in the summer 
shade. And, as the climax to the ac- 
tivity, a mural of their ideas was the 
rewarding outcome. Using oil crayons 
and poster paints on rolls of heavy 
brown wrapping paper such clever 
“departments” as “Snow Flake Shop,” 
“Cloud Factory,” “Star and Moon D1- 
vision,” “Raindrop Press,” “Wind 
Puffers” and “Sky Painting Depart- 
ment” displayed the campers’ indi- 
vidual impressions of the weather and 
elements in a unique manner. 


Some adults might argue the value 
of such a program as being anything 
but a “quiet-time” program, but the 
research on the part of a child into 
cloudland, the study of moon and 
stars, and the colors of a setting sun 
is invaluable. The addition of elves, 
fairies, dwarfs, and pixies depicted in 
the work did not rob the weather pro- 
gram of its importance. From such an 
activity displayed in a “Fantasy Studio” 
in camp, a program of star study, 
weather forcasting by wind and clouds, 
and the ever-changing panorama of the 
evening sky might well evolve. 


Dramatic Programs 


Boys and girls alike are born actors 
—and they thrive in the land of “let's 
pretend.” Camps offer this outlet 
through their dramatic programs, and 
when geared to a fantasy theme, pro- 
vides a setting that has no limits for 
the child’s imagination. Formal shows 
have their place in school and church 
auditoriums, but a wooded camp has 
opportunities far greater to offer. A 
small clearing near a stream, or on a 
hilltop could well be the “Woodland 
Theatre,” in which campers can go the 
limit in whimsical acting. Wicked 
dwarfs—in camp-made costumes of 
leaves—can rescue the unhappy fairy 
princess from the hollow tree stump 
in which she has been a prisoner for 
many years. And the wise old owl in 
the far away oak tree has only to 
‘hoot’ three times to change a maple 
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tree into a magic money tree for the 
elves of the woods! What camper could 
ever forget that maple tree after hear- 
ing such a story? Grumpy demons live 
in camp caves and rocky ledges — 
what an opportunity for boys to create 
a program of their own around such 
formations. And the good and the bad 
deeds of the “make believe” charac- 
ters are so much better displayed in 
the ideal setting of a camp. 





The “Three Little Kittens’ point out 
the mitten shape of Sassafras leaves. 


Folklore had its beginning in most 
European countries, where the imag- 
ination of out-door loving people was 
expressed in story telling, and from 
these countries, rich in tales of “once- 
upon-a-time” have come music, art, 
dramatics and crafts unrivaled. What 
would have happened to the world as 
it stretched and grew over the con- 
tinents if fantasy and imagination had 
not been a part of that life? Children 
of today must have that privilege, and 
what better place is available to them 
than in a camp? 


Creative Writing 


The combination of mechanical dif- 
ficulties of spelling and writing often 
make the creative writing program in 
camp a task for young campers, how- 
ever there are no bounds to the child’s 
creative thinking for it is a large part 
of his growing-up. With the older 
camper, writing is easier if it has been 
a part of his camping experience 
through the years. 

That is where fantasy proves its 
worth — for the beginning young 
writer must have a fairy, elf, dwarf 
or good prince in the story to better 
explain their thrilling adventures. 
Counselors should encourage this pro- 
gram by “writing down what you say” 
for the younger set, and using the 
stories submitted by older campers for 
camp dramatics and story hour. The 


“dwarf who couldn’t reach the burl on 
an old willow tree, which really was 
a magic doorknob to a hidden palace,” 
has real importance to the young 
genius who knows the tall majestic 
tree better than he knows his home 
address. And when he writes that “the 
pretty quartz stones were piled one 
on top of another to allow the dwarf 
to reach the door” he is exhibiting his 
knowledge of his mineral findings. 
Perhaps “Hoppy the Toad” came along 
at the opportune moment and the 
dwarf climbed up his bumpy back 
to gain his entrance to the palace — 
in such a case another member of the 
outdoor family plays an all important 
role in the fantasy camp theme. 

Some children are gifted with a 
natural rhythm, and their expressions 
in the writing program are outstand- 
ingly good. “Trees” and “bees” blend 
well in their poetic endeavors, with 
“camp” and “tramp,” and ‘sing” and 
“swing. One young aspirant wrote: 
“IT walked quietly under the trees — 
Where flowers were visited by the bees. 
A fairy princess softly said— 

‘Please be careful — 
don’t step on my head!” 
I looked around — 

and started to sing — 
For I saw my fairy on a 

spider-web swing!” 

Being able to express their discoveries, 
thoughts and feelings in writing is an 
excellent outlet for campers who might 
never learn the joys of the outdoors in 
any other manner. 

Fantasy can find its place at any 
point in the camp — it is not limited 
to art, dramatics or writing by any 
means. The weather-worn log stretched 
across a stream might have been put 
there by an “enemy” army of dwarf- 
men who live in the cat-tail filled 
marsh nearby. Games of all descrip- 
tion can well evolve from such a 
nucleus, as “heroes” and “villains” 
cross such a bridge in true creative 
outdoor play. 

A fallen tree, with its natural mu- 
seum features of ants, spiders, bugs, 
salamanders and cocoons, could well 
be labeled “The Wicked Witch’s Treas- 
ure Box,” but the findings on the rot- 
ting wood would remain forever in 
the minds of the young discoverers. 

Imagination and fantasy does have 
its place in the camping program — 
it is the campers’ true way of seeing 
nature and the out-of-doors through 
the rose-colored glasses of happy child- 
hood. 
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By Rutu Boyer Scott, R.N. 


RACTICALLY every camp nurse 

I’ve questioned has been enthusi- 
astic about nursing in children’s recre- 
ational camps. They like it for its 
combination of outdoor living and 
actual nursing of children. Camp work 
is amid beautiful, wholesome | sur- 
roundings, where recreational oppor- 
tunities abound, and camp nurses find 
that campers are eager to give them 
an excessive amount of heroine wor- 
ship. 

However, before a nurse decides to 
apply for a position in camp, impor- 
tant questions will occur to her. Camp 
directors will find that their camp 
nurses will serve more efficiently and 
happily if efforts are made to answer 
these questions before the season be- 
gins. The following queries are those 
most frequently asked by a nurse be- 
fore accepting a camp position. 

Will camp nursing be a vacation? 
Definitely, no! Camp nursing is a 
change, but not a vacation. You will 
be working. If you have only three 
weeks vacation, and spend two and a 
half as a camp nurse, you have robbed 
your health of your needed vacation. 
But if you have three months’ vaca- 
tion and spend two at camp, you still 
have time for recharging your reserves 
tor the coming year. 


Qualifications 

Am I qualified? Some states have 
compulsory registration laws. If you 
are engaged by a camp director to 
come to camp in another state, check 
early with the state board of nurse 
examiners to find whether you must 
complete licensing first, or can obtain 
a temporary license. 

Suppose you are legally permitted to 
work, The next question is about ex- 
perience. The chief requirement is a 
love of children. Experience in school 
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Guide for directors 


in answering 


nursing, out-patient clinic nursing, 
pediatric nursing, or rearing of chil- 
dren. Where there is no physician on 
the camp staff, camp nursing will com- 
bine sanitation, prevention, health 
teaching, care of minor ailments under 
standing orders, first aid, and infirmary 
nursing. Any child sufficiently ill to be 
a hospital patient will be moved to a 
hospital as rapidly as possible. 


Salary 


What will camp nursing pay? In 
past summers, directors of private 
camps have offered $250 for a two 
month season, plus full maintenance, 
which might or might not include 
transportation. Laundry is included. 
Salary in organization camps usually 
ranges slightly under this. Some camps 
obtain a nurse who will take a “schol- 
arship” for one or two children or 
maintenance for her husband in lieu 
of wages. 

If you are giving your camp nursing 
services to your own church camp, 
just as the other counselors are, you 
may be happy to do so. If a scholarship 
enables you to take an under-age child 
to camp, or a regular-age child to a 
private camp, you may welcome the 
opportunity. But whether you wish to 
nurse for pay, as most nurses do, or 
accept other arrangements, do ask for 
a written contract stating all details, 
such as transportation and miscella- 
neous items. It should cover a regular 
day off, usually one in two weeks, 
and nursing aid relief when you have 
had broken nights, to be given by a 
staff member you direct. 


Type of Camp 


What type of camp will I like best? 
Five distinct types of recreational 
camps seek nurses. Organizational 
camps like Boy Scouts, Girl Scouts, 


What Your Camp \urse Will Want to Know 


Camp Fire Girls, 4-H, YMCA and 
Y.W.C.A., mainly serve middle-class 
children. The national organization 
may have national rules and inspection 
which will assure a superior level of 
personnel, equipment and _ program. 
Often these children attend camp only 
two or three weeks, and the camp is 
broken into sessions or shared in se- 
quence by several groups. This may 
offer the nurse an opportunity to work 
for a short period. 

The private camps usually has a 
nurse and a physician on the camp 
staff. Camps of 150 or more children 
usually have two nurses. Brother and 
sister camps usually two nurses and 
one physician. Private camps that do 
not have a physician on the staff gen- 
erally have the services of a local phy- 
sician who visits the camp daily. 


Complete Information 

You need to be especially well post- 
ed on your state health department re- 
quirements and the principles for oper- 
ating a camp health program. If you 
are going to a denomination or a 
faith which is not your own, talk first 
with 2 clergyman and church worker 
for the specific practices of that faith. 

The camp for the underprivileged 
offers a lively time for the nurse quali- 
fied by familiarity with her type of 
children through experience in a coun- 
ty hospital, or a slum district public 
health project. 

A fifth type of camp is that for the 
diabetic child, the child with heart 
conditions, the spastic child, or a va- 
riety of special ailments. You may find 
a doctor in charge, and an excellent 
program in force. A pediatric nurse 
from a hospital is in a special position 
to contribute to the camp, and gain 
viewpoints from the camp to carry 


back to her hospital. 
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How to Find Position 

How will I find a position? Camp 
directors begin hiring their staffs in 
January. Any time from January on, 
you may begin applying. However, 
last minute cancellations always pro- 
duce a few vacancies in June, and ill- 
ness produces a few during the sum- 
mer. You may inquire of your local 
or district nurses’ counseling and 
placement office. You may apply di- 
rectly to local organizations like Camp 
Fire, Girl and Boy Scout, or by letter 
to their regional or national offices. 
You may ask at local churches, social 
agencies, and child guidance centers. 
You may write the American Camp- 
ing Association, 343 S. Dearborn, Chi- 
cago 4. The nursing magazines carry 
a few ads for camp nurses. 

Make every effort to obtain a per- 
sonal interview with the camp director 
for whom you will work before accept- 
ing a position. Conditions will be 
pleasant or unpleasant depending upon 
the human reaction between you, and 
the director’s philosophy toward 
health, illness and camp nursing. 

Greatest Responsibility 

The most harrowing of all camp 
nursing responsibilities is deciding 
which earache, which sprained ankle, 
which stomach ache, which low fever, 
should require the child to be seen by 
a doctor. 

On the opposite score, occasional 
malingering, both conscious and un- 
conscious, exists at camp. Personally, | 
would rather put on ten “sympathy” 
bandages, and be criticised by the staff 
for taking more children to the doctor 
than necessary, than to let one serious 
ailment escape prompt care. If you 
can arrange your regular infirmary 
hours to avoid the period when camp- 
ers have duty assignments you will not 
tempt the campers assigned to clean 
latrines to develop “headaches” with 
the purpose of escaping duty. If, also, 
you will recall the Army doctor’s re- 
mark that malingerers are neuropsy- 
chiatric, you will see your opportunity 
for mental health guidance with these 
children. 

A friendly director who will back 
you to the hilt on all nursing deci- 
sions, and be neither overanxious nor 
indifferent about camp health is the 
greatest blessing a camp nurse can 
find. Some state codes specify as law 
that the nurse’s decision is final as to 
which ailment must be seen by a doc- 
tor. 

—Adapted from an article in 
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President Catherine T. Hammett 


Speaks to All ACA Members 


At this time of year, camp buildings 
are closed, inventories made and di- 
rectors have had a lot of time off. 
“Camp is over,’ in the literal sense, 
for the 1953 season. But camp is never 
“over.” Already camp directors have 
lined up returning staff, have begun 
to recruit new counselors, to review ob- 
jectives and emphases. They have giv- 
en thoughts to repairs and replace- 
ments. Camping continues, come fall 
or summer, winter or spring. 

Camping is a broader term than 
just one camp or one area’s camps. 
Camping is a movement—a total pic- 
ture—and as such claims the attention 
of camping folks everywhere. What 
happens in or for one individual camp 
is important. But more important is 
what is happening to Camping—by 
way of progress, ‘of problems, of de- 
velopments and trends. 

So, although “camp is over” in one 
sense, camping is assuming a_ vital 
nlace in the activities and thoughts of 
those of us who are members of the 
American Camping Association. Fall 
is really a time of beginning for Sec- 
tions and the national organization. 
This is the time when we start along 
trails that link all camps together 
rather than that June trail that leads 
each of us to some specific camp or 
area of camping. It is a time of set- 
ting trail signs, of examining our 
routes by maps and compass, and of 
checking our gear to be sure we have 
the equipment that will make—not 
break—the trip. It is a time of decid- 
ing who will go along, too. 

In local Sections, officers and board 
members are the trip masters. They 
are planning meetings, work groups, 
committee projects and training events 
that will help us all get together. On 
the national level, our board met in 
November for two full days of plan- 
ning and checking. There is a bustle 
of activity in every direction—all for 
the purpose of “pushing the camping 
business on.” 


Are You “Just a Member?” 


You who read this may be “just a 
member” of a Section—and therefore, 
oi course, of the national ACA. You 
may feel that you have little respon- 
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sibility in the activities of the sections 
or of the national organization. Per- 
haps you are still in the stage of ask- 
ing only “What do I get from my 
membership fee?” and have never 
asked “What is my responsibility to 
the camping movement?” How wrong 
can you be? The objectives of ACA 
call for us all to work to improve the 
quality as well as the quantity of 
camping, to help camps do a better 
job of serving people through camp- 
ing. Membership denotes responsibili- 
ties as well as privileges. 

There are many, many camping 
people throughout the country who 
are giving generously of time, effort 
and skill in this important job we 
have to push the camping business on. 
In this first message I have the priv- 
ilege to send you through our official 
publication, I want to sound a high 
note of appreciation to those hundreds 
of people who carry the load along 
camping trails as officers, board mem- 
bers, committee chairmen and mem- 
bers. They do a colossal amount of 
work for camping—and they are vol- 
unteers. (There are about 13 full time 
employees of national and sections, not 
counting secretarial staffs, out of a 


membership of 5,000.) 
National Board Meeting 


I wish there were some way to take 
a movie of a national board meeting 
(or one of a Section) to show to you 
all. It would have to be with sound, of 
course—and you would have to sit 
through some 20 hours of watching 
and listening if we showed the recent 
national board meeting. You would 
see us trying to stretch a too-tight 


budget, scheming on ways to get more 
helps into your hands, planning for 
the 1960 convention, talking about the 
tremendous growth in camper possi- 
bilities as of now—and in the future. 
You'd have fun, I hope, for the board 
members do, too. But I think you'd 
feel weary—as they do! Trip-masters 
we are—setting signposts—for you and 
for camping. 

There are trail signs you'll hear 
about in the months to come. Our re- 
organization plan, adopted in the past 
few months is progressing to the 
point of completion in February at the 
convention in New York. Trail signs 
were set at this past meeting by repre- 
sentatives from the regions who at- 
tended to bring the “voice of the sec- 
tions” for the first time in history. 

The national convention in Febru- 
ary will set more trail signs—and dele- 
gates from sections in the meeting of 
the Council of Delegates, will help 
place them in the right direction. 


We practically climbed a mountain 
to set the signposts for camping in the 
workshop on _ Implementation — of 
Standards which was held in Novem- 
ber. Representatives of 85°% of the 
membership took great strides in de- 
vising tools for implementation, build- 
ing on foundations that have been laid 
by ACA’ers for years. 


Organized camping has grown to 
become a major part of the total edu- 
cation of youngsters in their growing 
years. We, as the American Camping 
Association, have a great responsibility 
to guard the quality of that factor. 
There’s a new trail leading ahead; 
there will be hard climbing in spots— 
but moments of fellowship and satis- 
faction, too. Are you off with us—in 
your Section first, and then at national 
and regional projects and meetings? 
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Program Plans Announced For 


1954. ACA National Convention 


Preliminary program plans for the 
23rd national convention of American 
Camping Association, to be held in 
New York City the first week in Feb- 
ruary 1954, were made public last 
week by Convention chairman Allen 
Cramer and Program Committee 
chairman Herman Baar. They point to 
a convention full of stimulating gen- 
eral sessions, plenty of opportunity for 
small-group work and discussion ses- 
sions and several features unique to 
the location of the conference in New 


York City. 


ACA’s Board of Directors will meet 
on Monday and Tuesday, February 1 
and 2, with the convention proper get- 
ting under way Wednesday, February 
3rd. Three features will highlight the 
first day’s meetings. First of these will 
be Kindred Group meetings, beginning 
Wednesday morning. These will be so 
set up as to provide opportunity for 
representatives of the several national 
organizations conducting camping pro- 
grams to meet with their opposite 
numbers in other parts of the country, 
for discussion of problems and oppor- 
tunities common to their particular 
organizations and types of camping. 


Meeting at UN 


At 4:00 p.m. a special session will 
be held at the United Nations Build- 
ing. A large conference room has been 
set aside by the world organization for 
use of ACA members, and UN speak- 
ers will be heard. This meeting will 
provide an unequalled opportunity for 
many members of the association to 
get a first-hand view not only of the 
UN facilities but also of its methods 
of operation. Capacity of the UN con- 
ference room is limited, however, and 
early reservations are requested, in or- 
der that the committee may know how 
many. conventioneers wish to attend 
this session. 


First general session of the confer- 
ence will be held Wednesday evening. 
The speaker will be Dr. Buell Galla- 
gher, president of City College of New 
York. Dr. Gallagher’s topic will be 
“Camping in Relationship to World 
Leadership.” This session will be fol- 
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lowed by a social period, with dancing 
and refreshments. 

Thursday’s program will see two 
general sessions, in the morning and 
evening, with the entire afternoon giv- 
en over to small-group “talk-it-out” 
sessions on topics of special interest. 
General Session topics will be: “Pro- 
gramming,” by Graenum Berger; and 
“Personnel and Leadership Develop- 
ment.” 

Small-group sessions will cover Par- 
ent Education, Day Camp Standards, 
Camp Intake Interviews, Our Camper 
—What’s He Like?, Use of the Group 
in Programming, and Creative Ap- 
proaches to the Arts. Also at this time 
there will be held the first session of a 
continuing seminar on camp staff. Res- 
ervations for seminar sessions should 
be made with Dr. Marvin Rife, Di- 
rector of Camping, Herald Tribune 
Fresh Air Fund, New York City. 


One general session has been sched- 
uled for Friday. Its speaker will be Dr. 
Hart Van Riper, of the National Foun- 
dation for Infantile Paralysis. Dr. Van 
Riper will discuss latest information 
on polio, as it affects camps. 


Thirteen small-group topics have 
been set for discussion at morning and 
afternoon meetings on Friday. All 
topics are different from those of 
Thursday, and together they form a 
“menu” bound to contain helpful in- 
formation for every camp person. The 
Staff Workshop will also have meet- 
ings on Friday. 

Saturday is designed to provide both 
a simulating day, and a worthwhile 
climax to the entire convention. A 
morning general session will hear the 
topic “The Individual Child” dis- 
cussed by Dr. Roma Gans. Saturday 
afternoon will bring seven more group 
discussion topics, plus the final session 
of the Staff Workshop. And on Satur- 
day evening, there will be a grand 
closing banquet, with a nationally 
known speaker having a real message 
for camping people as the featured 
speaker. 

Additional convention material, to- 
gether with blanks for early registra- 
tion and for obtaining hotel accommo- 


dations, have been mailed to all ACA 
members. The committee urgently re- 
quests that as many ACA’ers as pos- 
sible fill in and return these blanks 
promptly, in order that facilities may 
be available and arrangements com- 
pleted to the full satisfaction of each 
member. 


ACA Members Attend 
Standards Workshop 
More than 50 ACA members, repre- 


senting some 27 of the Sections and 
85 percent of the association’s mem- 
bership, participated in a _ four-day 
workshop on Implementation of Camp 
Standards. The meeting was held No- 
vember 4 through 7 at Bradford 
Woods, Indiana. 

Under guidance of ACA national 
Standards Committee chairman Stan- 
ley Michaels, of Michigan, workshop 
leaders included Ruth Becker, Missou- 
ri; Sydney Geal, Michigan; Wilbur 
Joseph, Pennsylvania; and _ Robert 
Tully, Indiana. 

Consultants and co-leaders included 
Theodore Cavins, Illinois; Reynold 
Carlson, Indiana; Milton Goldberg, 
California; and Lewis Reimann, Mi- 
chigan. 

The workshop sessions were divided 
into three groups, one for representa- 
tives of Sections having little experi- 
ence in standards application, the sec- 
ond group was planned for representa- 
tives of Sections having initiated stand- 
ards implementation on a_ limited 
scale, and the third for representatives 
of those Sections which have been ac- 
tively engaged in a standards imple- 
mentation program for some time. 

From time to time the three divi- 
sions met together in general session, 
for progress reports and over-all sum- 
maries of the progress of the work- 
shop. Additional material on the out- 
comes of the workshop will follow. 


ACA Board of Directors 
Meets at Bradford Woods 


Twenty-three camp people, repre- 
senting 12 states and many types of 
camping, met for the Fall meeting of 
the ACA Board of Directors at Brad- 
ford Woods, Indiana, on November 
2-4. 

Western members in attendance in- 
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cluded Paul Hammond, Washington; 
Milton Goldberg and Norman Miller, 
California; and Jack Cheley, Colorado. 

Midwestern attendants were Armin 
Luehrs, Minnesota; Herbert Sweet, 
Reynold Carlson and Jack Perz, In- 
diana; Ruth Becker and Gene Altman, 
Missouri; Lou Handler and Stanley 
Michaels, Michigan; and Ada Hicks, 
Marjcrie Cooper, Hugh Ransom and 
Gerard Harrison, Illinois. 

Southern delegates were Marjorie 
Leonard, North Carolina; and Fritz 
Orr, Georgia. | 

Eastern representatives included Al- 
ethea Beckhard, Elizabeth Spear, Otto 
Rosahn, and Howard Lilienthal, New 
York; Catherine T. Hammett, Ver- 
mont; and Howard Galloway, New 
Jersey. 

A wide variety of topics was con- 
sidered. These related in general to 
further development of camping’s pro- 
fessional status, of ACA’s services to 
members and prospective members, of 
further implementation of camp stand- 
ards, and of plans for the 1954 national 
convention and the first biennial meet- 


ing of the ACA Council of Delegates. 


1953-54. Emphases 
Of ACA Outlined 


National headquarters of the Amer- 
ican Camping Association recently an- 
nounced the outline of activities which 
the organization plans to emphasize 
for the remainder of 1953 and during 
1954. The areas to be covered included 
the following topics. 

ACA will work to put into opera- 
tion the Reorganization Plan and to 
improve ways of work and procedures. 
Work will also be done to strengthen 
national and sectional organizations. 

The ACA Board of Directors con- 
sidered the program for implementa- 
tion of standards at the conference at 
Bradford Woods on November 2-4 and 
work in this field will continue. 

The ACA, through help to Sections 
and cooperation with other agencies, 
hopes to become a real factor in the 
training of camp leaders—executives 
and counselors—especially in the area 
of campcraft. , 

Another goal of the national or- 
ganization is to establish an “educa- 
tional” status for camping. 

Much has already been done and a 
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Pictured at ACA Board meeting, held 
at Bradford Woods, Ind., are associa- 
tion officers, committee chairmen and 
regional representatives.—Photo by Lou 


Handler, Camp Tamakwa. 


great deal more will be done to in- 
crease ACA membership, particularly 
camp and executive memberships. 

ACA will work with agencies con- 
cerned with conservation of natural 
resources and land management to de- 
velop a program to be carried out by 
camp owners. 

The national office hopes to become 
increasingly a “voice” for camping 
through coordinated reports, surveys, 
etc., On various aspects and types of 
camping. It will give more specific 
help to individual camp directors by 
help to Sections, through conventions 
and publications. 

Increased public relations, to extend 
understanding of good camping to 
parents, campers and the general pub- 
lic, will be another project. 

ACA will continue to work to make 
democracy real in Sections and in na- 
tional operation. 


Group Forms to Promote 
Conservation Education 


The Conservation Education Asso- 
ciation at Purdue University was 
formed this fall as a national profes- 
sional group to promote conservation 
education. It supersedes the National 
Committee on Policies in Conservation 
Education which was dissolved, ac- 
cording to an announcement by the 
new president, Dr. A. G. Peterson, 
president of the Eastern Montana Col- 
lege of Education. 

Other officers of the new association 
are: Dr. Howard Michaud, Purdue, 
vice-president; Dr. Richard L. Weaver, 
Univ. of Michigan, secretary; and 
William Voight, executive director of 
the Izaak Walton League, treasurer. 


American Camp Week 
Scheduled for May 1-8 


American Camp Week for 1954 
will be held from May 1 through 8, 
it was announced this week by Lou 
Handler, national ACA Public Rela- 
tions Chairman. 

“It is our plan that from now on 
Camp Week will be held each year 
on these same dates,” Chairman Hand- 
ler said. “In this way we will all be 
able to plan well in advance to make 
this week an outstanding public rela- 
tions event in each of our local com- 
munities. While it is realized that at 
one time or another Camp Week 
dates may overlap with those of other 
promotional dates, it is believed that 
this would be true of any date 
throughout the year. Moreover, the 
added promotional value of having the 
dates set well in advance should far 
outweigh any disadvantages concerned 
with overlap of dates.” — 


Federation Formed 
For Better Recreation 


Representatives of nine professional 
organizations concerned with recrea- 
tion met in Chicago on August 24-25 
to discuss ways and means of achiev- 
ing greater unity among the various 
groups. Financed by the Athletic Insti- 
tute, the meeting was attended by rep- 
resentatives from the American Camp- 
ing Association, College Recreation 
Association, National Industrial Recre- 
ation Association, Society of State Di- 
rectors of Health, Physical Education 
and Recreation, American Recreation 
Society, Association of College Unions, 
American Association of Group Work- 
ers, American Institute of Park Ex- 
ecutives, and the American Associa- 
tion for Health, Physical Education, 
and Recreation. 

Recognizing that the recreation pro- 
fession is a broad field of endeavor, 
the delegates agreed that, through a 
coordinated effort, better recreation 
services could be offered to the people 
of the United States. Thus, a tentative 
constitution was drawn up, numerous 
short and long-term projects listed, and 
temporary officers elected. 

The new organization, called the 
Federation of National Professional 
Organizations for Recreation, will be- 
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THESE are some of the bravest men on earth. 





Yet these young holders of the Medal of Honor were never fighters 


for the love of fighting. They are men of war with a dream of peace. 


ne mews — —— They want a world in which small wide eyes can gaze in rapture 


at a tinselled tree. Where a happy Christmas is a child’s 
inalienable right—because fear and force have at last 
given way to peace and law and goodwill. 


They have fought ably for peace, with courage “above and beyond 
the call of duty.” Can we, at home, do something for it, too? 


Yes. Beginning now, each of us who earns can put some part of 
his earnings into United States Defense Bonds. For by these 
Bonds we make our own families secure, first of all. Then, out of 
the security of our families, we build the strength of America—to 


Sti. 





Cart. Lewis L. Muerte Capt. Raymonp Harvey stay at peace in a world where peace still is only for the strong. 
USA USA 
* 7 * 
In all, 104 men have won the Medal of Honor ; 
in Korea. The men here stand as representa- You can invest in Defense Bonds best through the Payroll Savings 
tives of them—and of all the service men Plan where you work or the Bond-A-Month Plan where you 


and women to whose devotion we in America 


bank. Won’t you begin—today? 
owe our security this Christmas of 1953. y 8 . 
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come fully functional upon approval 
by the organizations concerned. The 
ACA Board of Directors, at their fall 
meeting, approved ACA participation 
in the new Federation. It is anticipated 
by the Board that American camping 
will greatly benefit through association 
in this Federation. 


NRA Course for Safe 
Gun Handling Announced 


The National Rifle Association has 
designed its Hunter Safety Course to 
encourage proper gun handling. The 
association feels that the educational 
approach is the most effective method 
of reducing the number of gun acci- 
dents which occur in the hunting 


field. 


The course may be conducted by 
any qualified adult who is certified by 
the NRA. A number of manuals and 
other instruction materials have been 
prepared by the association for this 
course. They will also be helpful in 
teaching the principles of proper gun 
handling in any camp riflery program. 
More information about the course 
may be obtained from the National 
Rifle Assn., 1600 Rhode Island Ave., 
N.W., Washington 6, D.C. 


Camp Information for 
Latin America 


A new organization called Conti- 
nental Schools, Inc., has been estab- 
lished for the purpose of giving infor- 
mation and guidance to people in the 
Latin American countries who are in- 
terested in sending their children to 
schools and summer camps in the 
United States .The main office of Con- 
tinental Schools, Inc. is located in the 
Professional Building, Santurce, Puerto 
Rico and a branch office is also main- 
tained in this country at 1029 Vermont 
Avenue, N.W., Washington, D.C. 
This agency also has personal repre- 
sentatives located in various countries 
of Central and South America. 

Continental Schools, Inc. represents 
a number of summer camps in the 
United States at the present time. Ap- 
plicants for camps are carefully 
screened and assistance is given to the 
summer camps in obtaining the appli- 
cation blank and character references. 
It is also possible for the organization, 
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through their representatives, to inves- 
tigate for the camps any inquiries 
which they may receive from Latin 
America. The camps, of course, re- 
serve the right to accept or reject any 
candidates recommended to them for 
consideration. 


Legal Regulations for 
Camping Considered 


Trends and considerations regarding 
legislation and coordinated community 
planning, as they affect the develop- 
ment and future of camps, were dis- 
cussed by Ida Oppenheimer, Execu- 
tive Director of Jewish Vacation Asso- 
ciation, Inc., New York, at the last 
National Conference of Social Work. 

Basing her remarks on a recent 
study of laws affecting camps in New 
York and seven adjacent states, made 
by a lawyer member of the New York 
Section of ACA, Mrs. Oppenheimer 
pointed out that “the legal situation 
in our state and those which surround 
it, is not too different from other 
parts of the country, as far as I know. 
Except for some modest labor regula- 
tions, legal restrictions have not gone 
beyond physical surroundings. 

“Though some states are ‘tough’, 
existing laws are, in many instances, 
couched in fairly general terms, and 
their enforcement depends upon the 
personnel available for inspection and 
follow-up. 

“In this connection, it is perhaps 
noteworthy that in most states laws 
relating to the care of animals are 
more specific and carry more penalties 
(than those affecting camps.) No law 
anywhere, as far as I know, regulates 
who may run a summer camp, a situ- 
ation which should be a matter of 
serious general concern. To make it 
so, and to change the present laissez- 
faire approach, is a community under- 
taking. It is up to the entire camping 
field, which is so directly affected, to 
implement this undertaking and to 
arouse interest in this necessary legis- 
lation.” 

A number of other considerations 
were mentioned in Mrs. Oppenheim- 
er’s paper, including legislation which, 
while not directly related to camping, 
has resulted in much more demand on 
the services of camping, and also some 
suggestions as to steps which organ- 
ized camping can take. 


Softball Slidefilm 
Available to Camps 


Another aid to physical education, 
athletics and recreation—the sports in- 
structional slidefilm “Beginning Soft- 
ball”—has recently been completed by 
The Athletic Institute and is being 
offered for sale. This film is the tenth 
in The Athletic Institute’s “Beginning 
Sports Series.” 

“Beginning Softball” consists of 
eight, full-color slidefilm units total- 
ling 390 frames, the accompanying 
334% RPM recorded commentary, a 
Softball Instructor’s Guide and a copy 
of the “How to Improve Your Soft- 
ball” student’s handbook. The _ In- 
structor’s Guide and Student’s Manual 
are included in every kit, and they are 
also being distributed separately for 
$2.00 and $.50 respectively. 

The film presents all of the basic 
playing skills of Softball in step-by- 
step detail—throwing, fielding, hitting, 
baserunning, pitching, base play and 
defensive team play—plus some of the 
history of the game, the equipment 
used and some of the major rules. 

The Athletic Institute is offering the 
film at cost—$64.25 for the sound ver- 


sion and $48.25 for the silent kit 
(without records). 
Other sports in the “Beginning 


Sports Series” include archery, bad- 
minton, baseball, basketball, bowling, 
golf, tennis, tumbling and volleyball. 


For further information about these 
slidefilms, camp directors may write 
the Film Department, The Athletic 
Institute, 209 S. State St., Chicago 4, 
Ill. 


Sections Report on 
Current Activities 
REGION I 


New England Camping Associa- 
tion had an exhibit at the State Par- 
ent-Teacher Assn. convention at 
Swampscott, Mass. on October 14-16. 
The exhibit served to educate more 
parents in the advantages of camping 
for their children. 

On November 14 the Section held 


its fall convention at the Hotel Stat- 


ler in Boston. Featured speakers at the 
meeting included: Catherine T. Ham- 
mett, ACA president; Dr. Louise 
Bates Ames, noted child psychiatrict of 


23 














antee. 


For Information address— 


-,@ 
* 
J 








Interested in good enrollment prospects ? 


REDBOOK now has a circulation 
guarantee of 2,000,000 net paid 
copies per month. Present circu- 
lation is in excess of this guar- 


Make REDBOOK Camp Directory 


Your Representative for 1954 






Wig Fe, ZA. 





REDBOOK 


ETHEL F. BEBB, 

Director & Editor Camp Dept. 
230 Park Avenue 
New York City 17 
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for every type of 


CAMP INSURANCE 


We write all forms of Camp 
Insurance, including 


MEDICAL REIMBURSEMENT... 
for accidents and illness 


TUITION REFUND COVERAGES ... 
on individual or mass withdrawals 


COMPREHENSIVE LIABILITY 
FIRE PROPERTY DAMAGE 


EXTENDED COVERAGE 
FIRE USE AND OCCUPANCY 


AUTO AND TRUCK LIABILITY 

AUTO AND TRUCK DIRECT DAMAGE 
WORKMEN’S COMPENSATION 
SPECIAL CAMP FLOATER 

THEFT INSURANCE 


Special insurance plans developed to 
meet your particular requirements. Write 
or phone for complete information .. . 
no obligation! 

Dept. C. A. 

HIGHAM, NEILSON 
WHITRIDGE & REID, INC. 
400 North Broad St., Philadelphia 30, Pa. 
Boston - Nashville - Chicago - Los Angeles 


Leading the Nation in 
Camp and School Insurance 
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““Laughing Loon” 
DIVING BOARDS 


and 
Water Sports Equipment 

Illustrated above is one of the 
action-tested “Laughing Loon” div- 
ing boards designed especially for 
outdoor use. Meets standard speci- 
fications, is moderately priced and 
built to stand up under the hardest 
usage. 
Other “Laughing Loon” tested and 
guaranteed water sports equip- 
ment includes pool and float lad- 
ders, floats, demountable _ steel 
piers, etc. 

Write for new FREE 

Water Sports Catalog 


HUSSEY MFG. CO., INC. 
539 Railroad Ave., N. Berwick, Me. 


See Us at Booth 215 
Hotel Statler, Feb. 3-6 








the Gesell Institute at Yale University; 
and Charles Sewall, guidance director 
of Burdett College and assistant di- 
rector of Camp Boycroft. 


REGION II 

Eastern Pennsylvania Section has 
announced its officers and committee 
chairmen for the coming year. Officers 
are: Meyer Heiman, director Camps 
Akiba and Saginaw, president; Jack 
Stumpf, Recreation Division, Health 
and Welfare Council, Secretary; and 
Lester G. Steppacher, Camp Wood- 
Mere, treasurer. 

Committee chairmen for the Section 
are: Public Relations, Elizabeth S. 
Kelley, Wanamaker Store; Member- 
ship, William B. Toll, Camp Rock 
Hill; Training, Sidney Moskoff, Com- 
stock Society; Research & Studies, Dr. 
Frederick Luehring, Univ. of Penna.; 
Standards, Mary Conklin, Beaver Col- 
lege; Health & Safety, David B. Bern- 
hardt, Red Cross; Legislation, James 
Dessen, Camp Sun Mountain; Action, 
Thomas G. Cairns, Camp Wyomiss- 
ing; Ethics, Louis Sherr, Camps Akiba 
and Saginaw; Intercultural, Chauncey 
G. Paxson, Camp Pocono; and Editor- 
ial, Morris B. Ginsburg, Variety Club 
Camp. 

New Jersey Section held its first 
fall meeting on October 20 in Newark. 
President Frank Ramsey turned the 
after dinner portion of the meeting 
over to Mrs. Eleanor Henderson who 
conducted a “swap shop” of both 
good and bad experiences of the mem- 
bers during the past camp season. 

Newly elected members of the Sec- 
tion’s Executive Committee are: Stand- 
ards, Edward J. Ambry, State Conser- 
vation School; Corresponding Secre- 
tary, Mrs. Geraldine Day, Bonnie 
Brae Camp; Program, Mrs. Eleanor 
Henderson, Camp Birch Ridge; and 
Recording Secretary, Howard Gallo- 
way, CAMPING MAGAZINE. 

The second meeting of the Section 
was held on November 11 in Cran- 
ford. Its program was devoted to a dis- 
cussion of Camp Insurance. Following 
the policy adopted last year to rotate 
meeting places, the December 10th 
meeting of the Section was scheduled 
for the Orange YMCA. 

New York Section held its Decem- 
ber 2 meeting at the Herald Tribune 
Auditorium. The group considered 
standards for staff personnel. Recent 
elections in the Section were: Jean 
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ACA NEWS 


Brown as vice-president and Ralph 
Roehm as treasurer. Howard Lilien- 
thal was elected as representative from 
Region II to the ACA Board of Di- 


rectors. 


REGION III 

Michigan Section met on Novem- 
ber 7 at Grosse Pointe War Memorial 
for an all-day business meeting and 
discussion program. Afternoon panel 
groups considered camp building pro- 
grams, emergencies in camp, _pro- 
gramming, and equipment. 


REGION V 

Chicago Section held its first meet- 
ing this fall on October 10 at the Cen- 
tral YMCA. Lt. Comdr. Wilton S. 
Clements, director of | Woodcraft 
Camp, and Steve Bauman, director of 
Bauman’s Ranch Camp, led group ses- 
sions on program highlights and staff 





recruiting problems. 


The Section’s second meeting this 
fall was held on November 19. The 
program consisted of a report on the 
1953 camp visitation program, a dis- 
cussion of camp standards, and a ses- 
sion on understanding the camper. 

Wisconsin Section held a fall meet- 
ing on October 4-6 at Camp Nicolet, 
Eagle River, with Mr. and Mrs. Wen- 
dall Schrader as hosts. Forty-three 
members attended the entire week-end 
and several others came for a portion 
of the meeting. 

An old-fashioned hoe-down was held 
on one of the evenings and on another, 
the director of conservation of Trees 
for Tomorrow Camp showed movies 
on reforestration and other conserva- 
tion camp projects. 

Highlight of the Saturday program 
was the presentation by JoAnn John- 
son, smallcraft leader of Camp Nicolet. 





PEE ENO RTC IHS ERE Aha ts 


Don’t Miss Any Issues 

ACA sends every issue of 
CAMPING MacGAzINE to. every 
member who keeps his dues paid 
up. So that you won't miss any 
issues, the date your member- 
ship renewal is due is shown on 
your address label. Look at the 
label; if it shows a date within 
the next two months, send your 
renewal check NOW. It takes 
time to process all the member- 
ships, and we want you to re- 
ceive your ACA services with- 
out lapse. 
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‘ Bro ee’’ 
Sectional Log Camp Buildings 


Easy to Erect, Saving Labor Costs 


White 
cedar logs, pre-treated. Impervious to moisture. Termite resistant. Factory caulked 


Shipped in sections, with doors and windows installed—easy to erect. 


. windproof. Kiln-dried splines. Send for catalog showing a typical lodge. 
Smooth and Flush Easy 


Interior © to Maintain 


Rustic and Rugged 
Exterior @ 


Flexible, Permitting Ready Expansion 


UNIVERSAL HOMES & WOOD PRODUCTS, INC. 


Successors to 


THE BROWNLEE Co. 


3502 GUARDIAN BLDG. DETROIT 26, MICH. 


rs 





Write for 


CATALOG 














Essential Factors in the 
Success of Your Camp’s 
Leathercraft Programs 





DEPENDABLE QUALITY 


Leathercraft is our only business. We handle only top quality leathers 
and supplies. We cut our own lacings and kits to insure uniform 
satisfaction. 


WIDE VARIETY 


Our stock is the largest and most comprehensive in America, every- 
thing from easy-to-assemble kits for beginners, to leathers, tools, and 
supplies for the most advanced leatherworkers. Complete line of 
instruction books. 


PROMPT SHIPMENT 


You are assured of receiving your leathercraft projects and supplies 
when you want them. We make shipments, complete, the same day 
we receive your order. 


Start Planning Your Leathercraft Projects Now! 


SEND FOR FREE CATALOG 


Our latest illustrated catalog is a storehouse of prac- 
tical and attractive Leathercraft ideas to meet the needs 
of all camps of all types, from young children to adults. 


J. C. LARSON CO. 


Dept. 3317 





820 S.. Tripp Ave. Chicago 24, Il. 
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CHECK YOUR 
Christmas List 





Those on your staff (or any other youth leaders you know) will welcome 


membership in ACA. Among the many member benefits is receiving 


CAMPING MAGAZINE each month from November through June and 
the annual CAMP REFERENCE AND BUYING GUIDE. 


Make your Christmas gift to your camping friends a year-long source 


of enjoyment and information. Fill in the form below and send to 


AMERICAN CAMPING ASSOCIATION 


343 So. Dearborn Street 


Chicago 4, Illinois 





YES, please enroll the following as members of ACA 
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News from Camp Suppliers 


Ceramic Supplies, Information 
Leaflet Now Available 


Pemco Corporation now has avail- 
able a free information brochure, 
“Time to Kiln.” The booklet, written 
in question and answer form, gives a 
simple outline of steps to be taken in 
firing. It could serve as a check list 
for kiln work in camp craft shops. 

Pemco has also introduced a new 
underglaze medium, Fleckel Pasgobes. 
The new material is an underglaze 
decorating color with tiny specks of 
darker pigment. Available in six pastel 
shades, each is flecked with a darker 
shade of the same color, Fleckel Pas- 
gobes are said to be especially useful 
in creating pattern effects without 
tedious application of small dots. 

Camp directors may write to the 
Pemco Corp., Baltimore 24, Md., for 
copies of “Time to Kiln” and infor- 
mation on the new underglazes. 


Indoor Insecticide Fogging 
Unit Now Manufactured 


A new, portable, electrically-driven 
insecticidal fog applicator, designed for 
indoor use, is ready for the market, ac- 
cording to an announcement from 
Todd Shipyards Corp., Combustion 
Equipment Division. The new fogging 
unit is a smaller version of the orig- 
inal TIFA, with the exception that it 
is electrically, instead of gas-driven, 
and may be moved by hand. 

The fogging unit is said to create 
no fire hazards, is compact, easy to 
use and effective against all types of 
insects. The indoor TIFA (Todd In- 
secticidal Fog Applicator) converts 
liquid solutions of prescribed insecti- 
cides, weed-killers or fungicides in oil 
or other solvents, into a fog-like emis- 
sion. Further information may be ob- 
tained from Todd Shipyards Corp., 
Combustion Equipment Div., 81-16 
45th Ave., Elmhurst, New York. 


Combination Cooker, 
Kettle Announced 


A new model combination pressure 
cooker and steam-jacket kettle has been 
designed by Market Forge Co. Model 
ST-KG unit provides steam pressure 
cooking and a steam-jacketed kettle 
for cooking all .types of vegetables, 
meats, and seafoods as well as kettle 
capacity for all kinds of soups, sauces 
anc gravy. The unit operates at 15 Ib. 
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steam pressure, furnished by a 2-hp. 
gas-fired boiler, complete with con- 
trols, located in the cabinet under the 
Steam-It. The combination is said to 





be ideal for small operations, being 
economical, safe and efficient. Further 
information may be obtained by writ- 
ing Dept. FFD for Bulletin 1050, Mar- 
ket Forge Co., Everett 49, Mass. 


Portable Basketball Backstop 
Placed on Market 

Wells All-Steel Products is now 
manufacturing a portable basketball 
backstop. It may be used on tennis 
courts, parking lots or in indoor gyms. 
The backstop, model BR24-P, is sup- 
plied with either plywood or steel fan- 
shape backboard and official regulation, 
tie-less goal. Described as sturdily built, 
it weighs 220 lbs., the base is 36” in 
diameter and basket height is 10 ft. 
For additional information, write to 
Wells All-Steel Products, P. O. Box 
192, Dept. R, North Hollywood, Calif. 


Pocket Saw for Campers 
Newly Offered in USA 

Wonda-Wire, an ingenious pocket 
saw for outdoorsmen, and campers, is 
now available in this country. Import- 
ed from France, the Wonda-Wire re- 
tails at 75 cents. The saw weighs only 
one-half ounce and coils flat into a 
small envelope. It is described as handy 
for routine chores around camp such 
as sawing firewood and tent poles. It 
is also said to be invaluable in emer- 
gencies when a regular saw is not 
available. 

The saw can be used by two people 
or one person can use it by rigging up 
a bow to keep the saw taut. 

Camp directors may contact French 
Industries, Inc., 170 Second St., San 
Francisco 5, Calif., for the names of 
local distributors. 
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4 CHILDREN'S 
CAMPS & SCHOOLS 


Sales — Leases 
Mergers — Partnerships 
The largest and most 


Reputable School and Camp 
Brokers in America 


Consult With Confidence 
and Without Obligation * 











NATIONAL BUREAU 
OF PRIVATE SCHOOLS 


522 Fifth Ave., New York 36, N. Y. 
MUrray Hill 2-8840 














Direct Prices To 
Camps, Schools, 
Churches and 

Soa All Organizations 
TABLES Write for Catalog 


12 FOLDING 
ON MONROE TRUCKS 
STACK ONLY 29” HIGH and Discounts 


THE “WMonr0ce. COMPANY 
4 CHURCH STREET « « e « COLFAX, IOW 


a CAMPING 


4 INSURANCE 


if 
\¥ is probably the last 
thing in the wor 

about which little 
Two-Gun-Pete here gives 
a hoot. But the older, 
wiser heads that manage 
camps have to think for 
him and plan for his 
summer protection. 


And, OF COURSE, 
we the PIONEERS 
in Camping  Insur- 
ance, are the ones to 
consult if you want 


# 
th best. 


Write us NOW for information 
VERMONT ACCIDENT INSURANCE CO. 
Rutland, Vermont 
Member American Camping Assn. 





















































MAKE GENUINE LEATHER 
BELTS «WALLETS « HANDBAGS, ETC. 
FOR FUN OR PROFIT 
Crown has the largest se- 
lection of leathercraft 
accessories at -=>==, 
lowest money- ares 
saving prices. 


Finest leathers,| 


lacings, kits, 

etc. Genuine 
‘Craftool’’ Stamps. i 
Prompt service. Wd ¥rure 
WRITE Dept. ACA 


CROWN LEATHERCO. 
22 SPRUCE ST. NEW YORK 38,N.Y. 














Camp Insurance for LESS 





€>, Accidents ............ to $1500 
iota Geeemees .«..:.......0:: to $ 350 
eel os Se to $1500 





Accidental Death or 
Dismemberment .... $2500 


All these benefits for the original low 
cost per child of 50¢ a week, 
$4.50 a season. 


Write or Phone WO-2-0832 
American Progressive Health 
Insurance Company of New York 
New York 6, N.Y. 


92 Liberty St. 


(es FREE CATALOG 
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/ ART & CRAFT SUPPLIES 





Dependable Art and Craft 
Supplies and Equipment 
for Camp Use. 


Gas 

Ree 

— 
LEATHER POTTERY 
BASKETRY ART BOOKS 


BLOCK PRINTING 


DWINNELL CRAFT SHOP 


Dept. CM 1253 Wheeling, W. Va. 











DETROITER 


The most gracious hotel at the gateway to 
northern Michigan and Canada—in the 
heart of America’s great automotive center. 
750 new outside rooms; every room with bath. 
Ample hotel parking space. Air-conditioned 
lounge, coffee shop and dining room ... and 
ballroom. MOTEL) 
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Books You'll Want 
To Know About 


A Department Conducted by Prof. Charles Weckwerth, Director of 
Recreation and Camping, Springfield (Mass.) College 


Birds as Individuals 

AvutTHor: Len Howard. 

PuBLIsSHER: Doubleday & Co., Inc., 575 
Madison Ave., New York 22, $4.00. 

Jo Weckwerth, Outdoor 

Spring- 


REVIEWER: 
Education and Camping, 


field, Mass., College. 


Len Howard, who has literally lived 
with birds in her Bird Cottage in Sus- 
sex, England, is well qualified to write 
of her experience with them as indi- 
viduals. She tells in her unusual book 
the story of her bird friends, the way 
in which she built up their confidence, 
her experience with different types of 
roosts, food, and nesting boxes, and 
the stories of each individual bird in a 
delightful manner. Observations on the 
intelligence, individual habits, inci- 
dents of interest, their recognition for 
her, are all included and convince one 
of their authenticity. Since Miss How- 
ard’s methods are largely scientific, she 
has recorded data and made observa- 
tions in natural habitat, and she has 
done it carefully. 


Her chapter on the mind of a bird 
is fascinating. The main difficulty en- 
countered is attempting to describe ac- 
curately the ways of the birds without 
sounding anthropomorphic, for as she 
says, there isn’t a specialized orni- 
thological vocabulary to use for these 
descriptions. Perhaps this is fortunate, 
for we, the average readers, can easier 
interpret her experiences because of 
colloquial vocabulary. In this chapter 
the intelligence, fears, general emo- 
tions, and play and recreational pur- 
suits of birds are described and illus- 
trated with examples from the au- 
thor’s experience. The patience she has 
shown for years has been rewarded 
with the understanding and knowl- 
edge which she passes on to us. 

The section of the book on bird 
song—what and why they sing, an 
analysis of technique, and the descrip- 
tion of the songs of individual species 
in the words and spirit of a profes-- 
sional musician is equally unusual. 

The birds described are, unfortu- 
nately, very different from our birds 
in America. (Roger Tory Peterson, 
who has written the introduction to 


this book, expresses appreciation of 
Miss Howard and her work and ori. 
ents the American reader to the type 
of birds described, pointing out dif. 
differences between them and_ our 
American birds). Thus in the method 
and accuracy of description, her atti- 
tudes and closeness to her birds, rather 
than in the description of each type, 
lies a great deal of the value of the 
book in America and for the average 
reader. 


Canoes the World Over 
AvuTHor: Terence T. Quirke. 


PusiisHER: The University of Illinois 
Press, Urbana, III., $4.50. 


Reviewer: Miss A. E. Weber, Camp 
Kehonka, Wolfeboro, N.H. 


“Canoes the World Over” is a book 
that canoeing enthusiasts will delight 
over for it contains a wealth of ma- 
terial which is presented in a most 
readable manner. The numerous illus- 
trations are most excellent authentic 
reproductions and in themselves tell a 
story of canoes and the people who use 
them. 

As a geologist and sportsman, Mr. 
Quirke paddled thousands of miles by 
canoe. Interested in the history of the 
development of the craft he collected 
material over a period of years from 
museums, ethnological journals, ex- 
plorers, geographical magazines and 
other sources. Combining these, he pre- 
sents to us in “Canoes the World 
Over” a most fascinating account of 
how canoes are made, what they are 
for, and about the men who use them. 


By ingenuity and skill man _ has 
adapted to his environment and has 
found means to hunt, fish, and trans- 
port himself over water. He has used 
trees, skins, and even reeds to fashion 
a craft to suit his needs. In a dozen 


chapters Mr. Quirke tells of the dug- [7 
out canoes, reed canoes, skin covered 
canoes, canoes made of bark, sailing } 
canoes, outrigger and double canoes. J 
The numbers and variations of each | 
are amazing and from each type we | 


learn more about the evolution from 
float to raft, raft to dugout, dugout to 
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built up canoes, and canoes to modern 
ships. 

His chapter on poles, paddles and 
sails will be of special interest to 
canoeing counselors for it contains 
original research on paddling _posi- 
tions, paddles, and handholds of pad- 
dles. 


This is an excellent book for every 
camp library and a valuable resource 
for all canoeing counselors. 


A Social Program for Older People 
AutHor: Jerome Kaplan 


PusLisHER: Univ. of Minnesota Press, 
Minneapolis 14, Minn. 

Reviewer: Charles F. Weckwerth, D1- 
rector of Recreation and Camping, 
Springfield (Mass.) College. 


It has been ever common to observe 
that old folks have always been very 
much concerned with the need for and 
the practice of play experience for the 
young. Play has always been a recog- 
nized part of a child growing up. Ob- 
servers on the modern scene not only 
see but “feel” the importance of social 
recreation play experiences for our 
aged; our “senior citizens.” 

Author Kaplan first points out the 
facts and challenge of the not too dis- 
tant future; namely, that a higher per- 
centage of our population will consist 
of senior citizens. This needs our 
immediate attention. After document- 
ing his judgment he launches into a 
case description of his experience with 
olde: citizens in Hennepin County, 
Minn. In a period of two years the 
senior citizens clubs increased from 
thre: to thirty-five. Membership grew 
from a few hundred to 3,000. 

“he importanze and role of the 
Social group worker and the volunteer 
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are realistically described. Additional 
reference aids are also provided. How 
to manage a group, what to do for 
a program, as well as how to increase 
participation, are painstakingly de- 
scribed from actual experience logs. 
One chapter deals with Fun in the 
Outdoors Through Camping. This 
chapter truly portrays the inherent 
values of camping experiences in both 
procedure and planning for the older 
adults. A simple but dynamic quality 
of language clearly integrates adminis- 
trative procedures with program par- 
ticipation. 

An excellent bibliography and index 
make this book exceptionally useful 
for those facing the need for develop- 
ing a social program for older people. 


Basketry 
Leather Work 


Autuor: F. J. Christopher. 


PusiisHER: Dover Publications, 1780 
Broadway, New York City 19. Each 
60c paper, $1.50 board. 


Mrs. B. A. Sinn, Camp 


REVIEWER: 
Severance. 


These two companion volumes are 
well worth buying for any camp that 
features basketry and leatherwork. The 
books are attractive in themselves, and 
the contents are excellent. The paper- 
covered edition which was the one 
sent to your reviewer, is, of course, not 
as sturdy as a_ board-covered book 
would be. It is perfectly adequate for 
a teacher’s use, but for class work, the 


board covered books would stand up 
better. 


Not only is there lucid instruction, 
profusely illustrated, but the descrip- 
tion of the step by step work is easy 
to follow. There is ample discussion 
of the right kind of tools to be used, 
and their care. There is a complete 
list included in each book of all ma- 
terials that are suited to each craft. In 
the back of both volumes there are 
bibliographies as well as sources where 
materials may be bought. In addition 
there is consideration of the cost of 
materials and attention is given to 
proper working space. Projects ranging 
from the very simplest to the more 
complicated are included in each vol- 
ume, and there are warnings about 
how much practice and experience is 
needed to turn out satisfactory articles. 
Even experienced craft teachers will 
be glad to include these books on their 
reference shelves. 
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Yes! Everytime a 
waterproof food packet 
for out-of-camp meals 


is desired. 


TASTY,CONVENIENT,ECONOMICAL 
Each Tripperoo serves 4 hungry 
campers WELL! Just add water— 
cook over fire. Saves trouble of 
of repackaging from kitchen stock. 
Over 20 menu favorites including 
Egg Pancake, Chili Con Carne, 
Sweet Milk Cocoa, Spaghetti-Tomato 
Dinner. Send for OP, 
prices now. 







Tripperoo Department 
- HILKER & BLETSCH ye 
| COMPANY | ee. 


614 West Hubbard St. 
Chicago 10, Ill. 






Quality Food Manttfacturers since 1891 





A SAFE 
BOATING 
PROGRAM 


we he 
cet 


SMAI LAPT os 


Why do Camp Directors across the 
country prefer metal boats? Because 
they are inexpensive .. . last years 
longer . . . require less maintenance. 
Starcraft Boats meet rigid standards 
for safety and stability . . . stand up 
under constant abuse. They are so 
well designed the youngest camper 
can handle them. A complete line of 
sturdy stainless steel, galvanized steel, 
magnesium and aluminum boats. 


Special quantity prices for camps 


GMM GMM T 


metal boats 
STAR METAL BOAT CO. 


Send for FREE 
oF -Ue-\ mele 








Dept. J-12 GOSHEN, IND. 
29 








Make the 





CLASSIFIEDS 


WF NE ER 20¢ per word 


amen same copy, 15¢ per word 


All classified advertising payable in advance 


Send copy and inquiries to CAMPING MAGAZINE, 705 Park Ave., Plainfield, N. J. 


a Regular Reading Habit 


Minimum cost per insertion 


Box Service ......... add cost of five words 








HELP WANTED 


HEAD COUNSELOR for long term 
association with established Maine 
girls’ camp. Experienced in all phases 
of camping, personnel and program. 
Write Box 127, Camping Magazine. 


COUNSELORS. Midwest private boys’ 
camp seeks additional experienced 
staff. General, crafts, waterfront, sail- 
ing and canoeing, tripping with cook- 
ing know-how; Village Director with 
programming experience. Give com- 
plete details in first letter. Write Box 
129, Camping Magazine. 


DIRECTOR, Michigan girls’ camp. 26- 
45; single; college graduate; experi- 
enced. Includes possibility year-round 
physical education job beginning June. 
Write Box 124, Camping Magazine. 


COUNSELORS. New England girls’ 
camp. Campcraft and trip; head wa- 
terfront; swimming; canoeing; sailing; 
athletics. Write Box 128, Camping 
Magazine.’ 


EXECUTIVE HEAD COUNSELOR— 
large, famous, long-established Mass. 
girls’ camp. Must be 25+, experienced 
and trained. Commensurate high sal- 
ary. Write Box 125, Camping Maga- 
zine. 


COUNSELORS. Wah-kon-dah, non- 
sectarian private boys’ camp on the 
great lake of the Ozarks in Missouri, 
has consistently grown each year and 
is looking for additional staff mem- 
bers seeking permanent summer jobs. 
Excellent pay to start, with good pos- 
sibility for advancement to Depart- 
ment Heads. Also looking for Jewish 
staff member from Chicago with fol- 
lowing. Write Ben J. Kessler, Rocky 
Mount, Mo. 


CAMP DIRECTOR for large religious 
conference camp in New Hampshire. 
Administrative experience; staff of 60. 
Write Box 126, Camping Magazine. 


CAMP WANTED 


OPERATING CHILDREN’S CAMPS 
within 100 miles, Day Camps within 20 
miles of New York, Newark, Phila- 
delphia, Boston, Buffalo, Los Angeles. 
Confidential inspections by reputable 
organizations. A. W. Rosenthal, Assoc., 
Camp Consultants, Institutional Spec., 
45 John St., N. Y. BEekman 3-3447. 


POSITION WANTED 


DIRECTOR OR HEAD COUNSELOR 
—mature, experienced. Wife available 
as associate or as ‘lirectoress. Write 
Box 122, Camping Magazine. 


COUPLE seek positions as head coun- 
selors or division leaders. Seven years’ 
experience in supervisory camp posts 
and specialized training in group 
work, athletics, programming. Teach- 
ers, one with Doctor’s Degree, other 
Master’s. Write Box 121, Camping 
Magazine. 


CARETAKER-MAINTENANCE SU- 
PERVISOR. Preferably for camps but 
motels considered. Mature—Experi- 
enced in farm and woodland, 20 years 
machine shop; also camp experience 
and Building Superintendent. Avail- 
able January. Write Box 130, Camping 
Magazine. 


CAMP DIRECTOR or HEAD COUN- 
SELOR. Mature, experienced and well 
qualified. Write Box 123, Camping 
Magazine. 


DIRECTOR WATERFRONT — In- 
structor’s rating. Years camping—8; 
counseling—4; waterfront—3. Exten- 
sive canoeing, sailing. Age 20. Write 
Box 131, Camping Magazine. 


FOR SALE 


PRIVATE CAMP, northern Michigan. 
40 acres in National Forest; 3 lakes; 
lodge; 16 cabins; completely equipped 
for 125. Less than cost; death of own- 
er reason for sale. L. C. Reimann, 
1725 Landsdowne road, Ann Arbor, 
Mich. 


CAMP SITE in central Vermont. Ap-. 


proximately 35 acres, about half wood- 
ed. Ample frontage on lake, water 
okayed for purity by State Health De- 
partment. Property now contains one 
large cottage built in 1947. Good op- 
portunity to enter camping with low 
investment. Write Box 982, Camping 
Magazine, 705 Park Ave., Plainfield, 
N. J. 





Ge Sure to Kead 


next month’s 


ACA National Convention Jssue 





Camping Magazine, December, 1953 — 





STATEMENT REQUIRED BY THE ACT OF 
AUGUST 24, 1912, AS AMENDED BY THE 
ACTS OF MARCH 3, 1933, AND JULY 2, 
1946 (Title 39, United States Code, Section 
233) SHOWING THE OWNERSHIP, MAN- 
AGEMENT, AND CIRCULATION OF CAMP- 
ING MAGAZINE, published monthly, No- 
vember thru June, except semi-monthly in 
March at Plainfield, N.J., for October 1, 
1953. 


1. The name and address of the publisher, 
editor, managing editor, and business man- 
ager is: Howard P. Galloway, 705 Park Ave.. 
Plainfield, N. J. 


2. The owner is: American Camping Assn., 
Inc., 343 S. Dearborn St., Chicago 4, II. As 
this» is a non-profit corporation, there are no 
stockholders. Officers of the Association are: 
President, Catherine T. Hammett, S. London- 
derry, Vt; Vice presidents J. A. Cheley, 649 
St. Paul St., Denver, and Milton L. Goldberg, 
590 N. Vermont, Los Angeles; Secretary 
Elizabeth B. Spear, 16 E. 48th St., New York 
City; Treasurer Gene H. Altman, 5921 Per- 
shing St., St. Louis. 


3. The known bondholders, mortgagees, and 
other security holders owning or holding | 
percent or more of total amount of bonds, 
mortgages, or other securities are: E. 


4. Paragraphs 2 and 3 include, in cases 
where the stockholder or security holder ap- 
pears upon the books of the company as 
trustee or in any other fiduciary relation, the 
name of the person or corporation for whom 
such trustee is acting; also the statements in 
the two paragraphs show the affiant’s full 
knowledge and belief as to the circumstances 
and conditions under which stockholders and 
security holders who do not appear upon the 
books of the company as trustees, hold stock 
and securities in a capacity other than that of 
a bona fide owner. 

HOWARD P. GALLOWAY, 
itor and Publisher. 

Sworn to and subscribed before me this 
29th day of September, 1953. 

ELIZABETH J. HANSEN, 
Notary Public. 
My commission expires April 2, 1958. 
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LARSON 
The Goremost Name in 


LEATHERCRAFT | 
FOR CAMPERS =| 


Complete Stock - Prompt Shipment 


Leathercraft is our only business and our 
stock is the largest and most complete in 
America. That is why you can always de- 
pend upon immediate and complete ship- 
ment of orders sent to us. Whether your 
requirements are for beginners’ kits requir- 
ing no tools or experience, for very young 
boys and girls, or tooling leathers, supplies 
and tools for older, more advanced hobby- . 
ists, be sure to check the Larson Leather- 
craft Catalog first. Write today for your 
FREE copy of our new 24-page illustrated 
Catalog and Guide to latest Leathercraft 
projects. 











J. C. LARSON CO. 


Department 2018 
820 S. Tripp Ave. Chicago 24, Ill. 
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American Approved Combination Unit 





f 


All-American 4 
Picnic Grill 





: doing business with AMERICAN 


Since 1911, the finest Park, Playground and Swimming 
Pool Equipment built, backed by a Lifetime Guarantee 
against defective materials or construction .. . low, nation- 
ally advertised prices which today average but little 
above pre-war 1941 ... prompt, courteous and highly 
personalized service on both your problems and your 
orders... prompt, friendly adjustments to your complete 
satisfaction, marked by a sincere desire to merit an en- 
viable reputation nearly half a century old .. . unsur- 
passed strength, durability, and safety... 












These are but a few of the many 
reasons why we believe you will en- 
joy doing business with AMERICAN. 










PLAYGROUND DEVICE CO. 
ANDERSON, INDIANA ‘-: 


World’s Largest Manufacturers of Fine 
Playground & Swimming Pool Equipment 


Above: American Streamlined Park Bench 


American Official Regulation One-Meter Unit 


Wi : FOR CATALOGS AND SPECIAL LITERATURE 
MLE oday FEATURING AMERICAN APPROVED 
PLAYGROUND EQUIPMENT + « «+ SWIMMING POOL EQUIPMENT « + «© ALL-AMERICAN PICNIC GRILLS 


ALL-AMERICAN UNIFORM HANGERS « «© « AMERICAN HEAVY DUTY CHECKING AND GYMNASIUM BASKETS 


STEEL BASKET RACKS « « «© AMERICAN REPAIR EQUIPMENT «+ «© «© AMERICAN HOME PLAY EQUIPMENT 


Tuternatioually Specified............ Vuatermationally AApproved 








S. & R. SEAT ENDS 


THE ANSWER TO 
YOUR SEATING PROBLEMS 


THEY’RE REALLY COMFORTABLE! 


Many camps and schools are using 

S & R Seat Ends today, because they 

cut storage problems to a minimum 

and are so economical to use. You 

simply insert your own (or borrowed) 

boards for seat, back and foot rest, 

tighten the bolts, and you have a 

are Between seasons, store the * “1 
Seat Ends and stack, sell or return the = °**»;'o-"andle 
lumber. Sturdy, attractive—just the p< 
thing to stand the rough use associ- 

ated with camp or campus activities. 

Write for illustrated folder CMP-2. 








SHERMAN & REILLY, INC. 


First and Broad Streets 
CHATTANOOGA 2, TENNESSEE 














How to Use Your 
1953 Reference and | 
Buying Guide... 








This volume has been designed to make available any 
of a considerable variety of information quickly and 


easily. You will find it useful hundreds of times dur- 





ing busy 1953. Follow the simple suggestions below to 
( get maximum value from every page. 
: Put your copy in a place where it will be readily 


accessible all year long. Get in the habit of “‘look- 
ing it up first in the Reference issue.” 


When you want information on any question about 
camp operation, turn to the Reference Section 
index, which begins on page 7. 


When you want to know “Who makes it?” or 
‘Where can | buy it?” turn to the Buying Guide 
Section, which begins on page 133. 





When you want the correct address of any camp 
supplier, turn to the alphabetical index of supplies, 
which begins on page 154. 
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Today, school cafeteria buyers have 
found that good food costs less, 
especially in feeding children and 
teenagers. There is no waste in serv- 
ing food of the same fine quality 
that is featured in the leading ho- 
tels and restaurants. There is no 
extra cost for the assurance gained 
by serving food of the same purity 
as that served by the most exacting 
hospital. 





CHICAGO -« 
ATLANTA «+ DALLAS -« 
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Sexton foods are prepared exclu- 
sively for those who serve many 
people each day. This specialization 
makes dealing at Sexton’s pleasant, 
convenient and satisfying. Sixty- 
three years of dependable service 
are back of every purchase. 

A Sexton salesman calls in your 
town at least every other week. If 
he has not been in to see you, 
please drop us a card and we will 


have him call. 


Seadion 
Qualiy Foods 


LONG ISLAND CITY -« 





SAN FRANCISCO 
PHILADELPHIA « DETROIT - BOSTON 
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1993 CAMP REFERENCE AMD 
BUYING GUIDE 


(Including The Camp Director’s Handbook and Buying Guide) 
6th Annual Edition 
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SMART CAMP OUTFITS 


Cuffed Shorts Terrific for the young set are 
these shorts with set-in elastic at back for 
smooth waistband fit, and deep side pocket. 
In Navy, Swing Blue, Scarlet or White San- 
forized Sportwill, sizes 7 to 12 and misses 
22% to 40 waist. 


Order S29-80—quan. six or more, each $2.08 


Sport Shirt Crisp white shirt in Sanforized 
Poplin has action yoke back, handy pocket 
and jiffy snap fasteners to close the front. 
Sizes 7 to 12 and misses 10 to 22. 


Order B3-27—quan. six or more, each $2.19 


Order today from our complete stock 
in all sizes, for prompt delivery. 
We pay transportation. 


E.R. MOORE CO. 
CAMP DIVISION 
932 Dakin Street Chicago 13, Illinois 
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flock embossed 


CAMPWEAR 


e sweat shirts - jackets 
«head scarfs - hats 


* «felt emblems 


717 Sycamore St., 


CAFIGISCO 


Write for catalog to... 


STYLECRAFT MANUFACTURING CO. 


Cincinnati 2, Ohio 
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LAMPWEAR 

T-SHIRTS 

SWEAT SHIRTS 

JACKETS 

Bf 43) HEAD SCARFS 

—— jar : s ‘ : ‘ PEN NA NTS 
ad al FELT EMBLEMS 


Number 1 in popularity with leading camps 
through the country. Your camp emblem and 
lettering in Velva-Sheen flock-embossed process or 
in Perma-dye. The pride of every camper. 


» ve Write now for full information, prices and 
* free sample emblem. 
tin AA MFG CO 615 W. McMICKEN AVENUE 
° . CINCINNATI 14, OHIO 
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Bacic Facts on A. (. A. 


What It Is 


The American Camping Association is 
a voluntary professional organization 
made up of individuals, representatives 
of agencies, and institutions, interested 
in the development of organized camp- 
ing in the United States and Canada, 
through its affiliation with the Canadian 


How It Operates 

The Association consists of +4 Sections 
located in all parts of the country. These 
Sections meet at regular intervals to 
share knowledge and experience, and to 
discuss common problems. They offer 
training camps, conduct studies, and 
Carry out cooperative projects for the 


National Officers 


Camping Association. Its membership 
consists of camp directors, members of 
camp staffs, educators, and others di- 
rectly associated with the operation of 
camps or interested in the camping move- 
ment. It represents camping of all 
types: such as private, organization, 


church, school, public, and institutional. 


good of camping, Many of the Sections 
issue bulletins, implement camping stand- 
ards, and publish camping directories. A 
national board elected by and from the 
Sections, serves as the governing board 
of the ACA. The national officers of the 
American Camping Association at pres- 


ent are: 


PRESIDENT: Miss Catherine T. Hammett, Box 97, Pleasantville, N. Y. 
VicE-PRESIDENT: J. A. Cheley, 649 St. Paul St., Denver, Colo. 
Milton L. Goldberg, Jewish Big Brothers Assn., 590 N. Vermont, Los Angeles 4, Calif. 
TREASURER: Gene H. Altman, 5921 Pershing, St. Louis 12. 
SECRETARY: Elizabeth B. Spear, Camp Fire Girls, 16 E. 48th St., New York City 17. 
Past PRESIDENT: Herbert Sweet, Acorn Farm Camps, Carmel, Ind. 
ExEcUTIVE Director: Hugh W. Ransom, 343 S. Dearborn St., Chicago 4. 


Standing Committees 


FINANCE: Otto Rosahn, 302 W. 12th St., New York City 14. 

LEADERSHIP: Dr. Richard Stultz, Syracuse University, Syracuse 10, N. Y. 
MEMBERSHIP: Marjorie Cooper, Camp Fire Girls, 203 N. Wabash Ave., Chicago 1. 
ProcrAM: Mrs. Elizabeth Spear, Camp Fire Girls, 16 E. 48th St., New York City. 


PuBLICATIONS: Hugh Allen, College Camp, Wisc. 


PuBLic RELATIONS: Lou Handler, 9141 Monica Ave., Detroit. 
RESEARCH & StuprEs: Dr. Norman Miller, Dept. of Phys. Ed., U.C.L. A., Los Angeles. 
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aca SHUTION PRESIDENTS 


As of January, 1953 


Region I 
New England: Mr. J. V. Smith, 14 Beacon 
St., Boston 8, Mass. 


Region II 
Capitol: M. Cragg, G.S., 1712 N St., N. W., 
Washington 6, D. C. 
Central New York: M. Cunningham, Alton, 
New York. 


Central Penna.: Mrs. R. T. Wrye, 300 N. 
River St., Harrisburg, Penna. 

Eastern Penna.: Mrs. C. Leighty, 623 Cath- 
erine St., Philadelphia 47, Penna. 

Maryland: W. N. Weis, 24 W. Franklin St., 
Baltimore 1, Maryland. 


New Jersey: J. Taylor, Dennis Memorial 
Camps, 820 Broad St., Newark, N. J. 

New York: W. Klusmann, 2 Park Ave., New 
York, N. Y. 

Virginia: J. Pless)s YMCA, 2 Franklin St., 
Richmond 20, Va. 

Western Penna.: T. R. Alexander, YMCA, 
304 Wood St., Pittsburgh, Penna. 


Region ITI 

Central Ohio: A. Morrow, Camp Fire Girls, 
Columbus, O. 

Indiana: H. Shaw, 210 Center Bldg., Fort 
Wayne, Ind. 

Kentucky: Rev. H. E. Williams, Benton, Ky. 

Lake Erie: R. F. Smith, 20800 Almar Drive, 
Shaker Heights 22, Ohio. 

Michigan: K. W. Smith, 1922 Beaufait Rd., 
Grosse Pointe Woods 36, Mich. 

Ohio Valley: W. A. Young, YMCA, 117 W. 
Monument St., Dayton, Ohio. 


Region IV 

Florida: Dr. C. Foster, Florida State Uni- 
versity, Tallahassee, Fla. 

Gulf Coast: Harry Maxfield, Boy Scouts, 
New Orleans, La. 

Southeastern: M. Leonard, Woman’s College, 
U.N.C., Greensboro, N. C. 

Tennessee Valley: G. Elliss YMCA, Chat- 
tanooga. 

Tri-State: E. Thorn, Girl Scouts, Memphis, 
Tenn. 


Region V 


Central Illinois: H. E. Kenney, 201 Old Gym, 
Urbana, IIl. 


Chicago: R. Stevens, YWCA, 1001 N. Dear- 
born St., Chicago 10, Ill. 

dowa: V. Price, 2215 Drake Park, Des Moines, 
Iowa. 

Minnesota: A. F. Luehrs, 475 Cedar St., St. 
Paul 2, Minn. 

Mo. Valley: Dr. L. G. Soule, 1023 Grand, 
Kansas City, Mo. 

Nebraska: R. Hamlin, YMCA, 17th and 
Harney, Omaha, Nebraska. 

St. Louis: A. Brandle, 2420 Simpson St., St. 
Louis 10, Mo. 


Wisconsin: H. M. Woldenberg, Box 332, 
Madison, Wis. 


Region VI 


Colorado: M. K. Myers, 314 14th St., Den- 
ver, Colo. 

Oklahoma: H. Manire, YMCA, 125 W. Sec- 
ond St., Oklahoma City, Okla. 

Southeast Texas: J. 1. Beauduy, 1712 Walker 
St., Houston 3, Texas. 

Southwest Texas: R. Bean, YMCA, 301 E. 
Martin, San Antonio, Texas. 


Region VII 


Arizona: M. Mortenson, Arizona State Col- 
lege, Tempe, Arizona. 

Calif. Central Valley: H. Banks, YMCA, 
640 N. Sutter St., Stockton, Calif. 

Hawaii: J. McGiffin, 1028 S. Beretania St., 
Honolulu. 

Inland Empire: P. E. Hammond, YMCA, 
827 W. First St., Spokane, Wash. 

Northern Calif.: E. M. O’Neill, 95 McCoppin 
St., San Francisco, Calif. 

Oregon: R. MacMorran, 15th and Douglas, 
Longview YMCA, Longview, Wash. 

San Diego: Miss S. Watson, P. O. Box 1588, 
Pepper Grove, Balboa Park, San Diego 
12, Calif. 

San Joaquin: G. Gates, 835 Hampton Way, 
Fresno, Calif. 

Southern Calif.: J. Flanders, 2111 Park 
Grove Ave., Los Angeles 7, Calif. 

Wasatch: A. V. Frederick, 2118 Sherman 
Ave., Salt Lake City, Utah. 

Western Wash.: A. Bostrom, YMCA, Seattle, 
Wash. 


[ 12 ] 





























official (AMP STANDARDS 





adopted by the 


AMERICAN CAMPING ASSOCIATION 


OBJECTIVES OF CAMPING 


“Camping should be an out-of-doors ex- 
perience where emphasis is placed on the 
enjoyment of simple living and where the 
campers have an opportunity to take con- 
siderable responsibility for the basic prob- 
lems of their day-by-day life. Camping in- 
cludes at least five elements—out-of-doors, 
recreation, group living, education and social 
adjustment; for camping is a recreational 
experience in the out-of-doors which pro- 
vides special opportunity for education and 
for social adjustment through group living.” 
(Quoted from “Camping, What is it?” pub- 
lished by ACA.) 


The objectives of every camp should be 
clear and specific. It is the camp administra- 
tion’s responsibility to present its objectives 
so that they may be understood by camp staff, 
parents and campers. 


In order to assure this type of experience 
for every camper, the camp should be guided 
by high standards relating to program, per- 
sonnel, health, sanitation, safety, facilities 
and administration. The following standards 
for these features of camping are applicable 
to camps having various objectives. 


I. Personnel 


A. The camp staff should be adequate for 
the maintenance of the camp, for the care, 
protection, and education of the campers, and 
for business administration. There should be 
a ratio of at least one adult counselor to 
every eight children eight years of age and 
over and one to every six of those younger 
than eight years. (This ratio is exclusive of 
administrative staff, and junior counselors 
or counselors-in-training. ) 

B. All members of the program staff (ex- 
clusive of junior counselors or counselors-in- 
training) should possess the following quali- 
fications: 

1. Emotional maturity. 

2. Good health and vitality. 

3. Enjoyment of out-of-doors living. 


4. Liking for children and the ability to 
understand the needs of the campers 
and to place the needs of the campers 
and the camp ahead of personal desires. 

5. Ability to work as a member of a group. 

6. Interest in contributing to the achieve- 
ment of the objectives of the camp. 

7. Particular skills and abilities for the 
specific responsibilities they are to carry. 

8. Good moral character and integrity. 

9. Two years of college or the equivalent 
in experience significant for camping. 

All counselors should be at least 19 years 
of age, and the average age should be con- 
siderably higher. 

C. The camp director should have, in addi- 
tion to the qualifications under “B” the fol- 
lowing qualifications: 

1. Education and experience 

a. At least two years staff experience in 
an organized summer camp. 

b. Experience in group work, education, 
and administration. 

c. Graduation from a college or uni- 
versity or equivalent educational 
background. 

2. Personal qualifications 
. Age of 25 years or over. 

. Maturity of judgment. 

. Skills in the group process. 

. Sense of responsibility, resourceful- 
ness, initiative. 

e. Ability to work cooperatively with 
staff and campers. 

D. The camp should have carefully pre- 
pared job descriptions for all types of posi- 
tions. 

E. The camp should utilize the best known 
techniques for the selection of staff members, 
such as application blanks, personal inter- 
views, references, and objective tests in the 
areas of personality, interests and skills. 

F. The camp should have a pre-camp and 
in-camp training program for counselors. A 
minimum of three days is recommended. It 
should also encourage members of the staff 
to become members of the ACA. 


a8 O & 
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G. The camp should have written per- 
sonnel policies covering such matters as re- 
muneration, time off, written job descrip- 
tions, relationships, appraisal, conditions for 
re-employment, personal conduct, etc. 

H. All staff members should receive a 
letter or written contract stating specifically 
the condition of their employment. 

I. There should be sufficient continuity in 
the staff from year to year to give stability 
and cohesion. 

J. There should be an organization or 
other channel through which staff members 
may readily express themselves on matters 
of camp policies and regulations, including 
those that affect themselves. 

K. Staff members should be free from re- 
sponsibilities at least two hours every day 
and also for a block of consecutive time, 
preferably twelve hours, every week. 

L. The living arrangements and/or other 
facilities for staff members should permit a 
reasonable degree of freedom and privacy 
(from campers). 


Il Program 

The camp program should afford an op- 
portunity for the campers to participate in a 
creative outdoor group experience in a demo- 
cratic setting and provide for the develop- 
ment of each individual. 


A. The objectives of camp should include: 


1. Experience in outdoor living. 

2. Fun and adventure. 

3. Social adjustment—for example, the de- 
velopment of independence and reliabil- 
ity, ability to get along with others, and 
training in team work. 

4. Development of understanding between 
groups and individuals of varied back- 
grounds. 

. Improvement of health. 

6. Development of skills and appreciations, 
particularly as related to the out-of- 
doors. 

B. The program should be so planned and 
executed as to lead to the achievement of the 
general objectives of camping and the spe- 
cial objectives of the particular camp. Es- 
sentially the program should be related to 
the central theme of living together out of 
doors and learning to enjoy the out-of-doors 
in its various manifestations. 

C. Within the general framework of the 
program there should be opportunity for 
cooperative planning of activities by campers 
and camp staff and an opportunity for some 
choice of activities by individual campers. 

D. The program should provide oppor- 
tunity for individual activity, for rest and 
quiet, for small-group activity, and for com- 
munity occasions involving the whole camp. 

E. The pace, pressure, and intensity of the 
program should be regulated so that the 
campers will have time for leisure and can 
participate in activities of their own will 
and at their own tempo. 


wa 





F. Camps designed to offer a general pro- 
gram in camping should include a breadth of 
situations in which the campers will have 
an opportunity 

1. to acquire a feeling of competence and 
to enjoy himself in the natural outdoor 
setting through acquiring efficiency in 
camp skills such as swimming, canoeing, 
woodcraft, trips and other activities 
common in the camp life; 

2. to participate in cabin-group projects 
and construction work, dramatic pro- 
ductions, music, special events and cere- 
monies, and other social activities; 

3. to help in the maintenance of the camp; 

4. to increase his knowledge and apprecia- 
tion of the world in which he lives. 

G. The tent or cabin camper group should 
be small (not more than eight in number 
for children eight years old and over, not 
more than six for younger children) and 
should have an adult counselor. 

H. Supervisory and living units or sections 
should be organized on a homogeneous basis 
(age or otherwise) and should consist of not 
more than 40 campers. 


III. Camp Site, Facilities and Equipment 

A. The camp site should be located away 
from densely-populated areas and undesir- 
able resorts, be free from unnecessary haz- 
ards and be properly drained. Natural 
beauty and resources are a great asset to the 
program. 

B. There should be small sleeping units 
for campers providing forty or more square 
feet for each camper. Beds should be placed 
so that heads of sleepers are six feet apart. 

C. All buildings should be constructed and 
maintained in safe condition and in accord 
with any building code applicable to a given 
locality. 

D. There should be sufhcient equipment 
and facilities in good operating condition to 
carry out the stated objectives and the pro- 
gram of the camp. 

E. All equipment should be maintained in 
safe condition. 


IV. Administration 

All published statements of camps should 
be accurate. The camp should have the fol- 
lowing records: 

A. Financial statement, food records and 
inventories. 

B. All permits required by local and state 
authorities. 

C. Written consent of parents for campers’ 
attendance and participation in activities. 

D. Registration card for each camper pro- 
viding the important information. 

E. Record of health examination and treat- 
ment of campers and staff. 

F. Written agreement with all camp staff. 

G. Provision should be made for all legal- 
ly-required insurance. 
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V. Health 


A. Physical examinations and medical his- 
tory by a physician shall be required for all 
staff and campers within a month before they 
go to camp. Campers and staff shall have 
physical examination and medical history by 
a physician upon arrival at camp. Preven- 
tive inoculation required or recommended by 
public health authorities should be similarly 
required or recommended by the camp be- 
fore arrival. Food handlers should have 
any certificates needed to comply with pub- 
lic health requirements. 

B. There should be a definite system of 
health supervision of the campers. 

C. A registered nurse or physician should 
be on the camp staff. Arrangements should 
be made with a nearby physician to serve the 
camp if one is not in residence. 

D. The camp should follow the “Suggested 
Policies and Standing Orders for Camp 
Nursing Services’ reprinted by the Ameri- 
can Camping Association. 

E. There should be provisions for a well- 
equipped infirmary and isolation quarters. 

F. Transportation should be available at 
all times in case of an emergency. If pos- 
sible, the camp should have access to a 
phone. 

G. There should be facilities for hot water 
baths. Shower heads, if provided, should be 
at least one for each 20 campers. 


VI. Sanitation 


A. If the camp does not operate under a 
permit which includes the approval of the 
water supply, then a special written approval 
of the water supply should be obtained each 
year. The water supply should be of ade- 
quate volume and safe sanitary quality. 

B. Swimming pools and water-front areas 
must be located, constructed, equipped and 
operated in compliance with any applicable 
laws. In absence of such laws, the stand- 
ards of accepted national organizations 
should be used. 

C. Milk should be pasteurized or certified 
according to state regulation and provided 
by an accredited source. Dried, evaporated 
or condensed milk may be substituted. 

D. Refrigeration equipment should be 
available with provision for preserving per- 
ishable foods in a temperature of not over 50 
degrees F. See The Public Health Reports, 
Volume 5, No. 50, P. 1804, December 10, 
1943, on Emergency Minimum Sanitation 
Standards, U. S. Government Printing Office, 
Washington, D. C., for additional standards. 

E. All food storage, preparation and serv- 
ice space and equipment should be main- 
tained clean and free from dust and insects 
and the equipment should be disinfected 
after each use. See “Ordinance and Code 
Regulating Eating and Drinking Methods.” 
Pages 7-9, 17-31, published by Public Health 


Service, June, 1940, Federal Security Agency, 
U. S. Public Health Service, Washington, 
D. C. 

F. Liquid wastes should be disposed of by 
facilities constructed and operated as re- 
quired by and at locations approved by the 
supervising health official. Privy pits should 
be fly proof. One toilet seat should be avail- 
able for every 10 occupants of the camp. In 
camps or units of camps occupied solely by 
males and where urinals are used, one toilet 
or privy seat should be provided for every 
fifteen occupants. 

G. Lavatory facilities should be provided 
in proximity to toilets, privies and urinals. 

H. Garbage and rubbish cans should be 
water-tight capable of being made fly-proof, 
emptied and cleaned at least every two days. 
Garbage and rubbish should be hauled away 
from camp for disposal. If disposal is with- 
in the camp, it should be by complete in- 
cineration or by burial under six inches of 
well-tamped dirt. The surrounding of 
stored garbage and rubbish containers should 
be maintained clean and dry. 

I. There should be a plan for control of 
insects, rodents and poisonous weeds. 





VII. Safety 


Safety factors are fundamental considera- 
tions in the conduct of any camp and should 
be considered in all preceding topics. Natural 
hazards to safety such as cliffs, swamps, 
mine shafts, dead trees, etc., should be struc- 
turally eliminated or reduce dto a minimum 
before the camp is occupied. 

A. The person in charge of the waterfront 
should have a current instructor’s certificate 
from the American Red Cross or other or- 
ganization of equivalent standards. 

B. Practices and equipment for waterfront 
and boating should comply with Red Cross 
standards or those of other organizations 
with equivalent standards. See “Canoeing 
Standards of The American Camping Asso- 
ciation.” 

C. Firearms and archery equipment must 
be used and stored under qualified super- 
vision. Recommended—‘National Rifle As- 
sociation Standards,” Scott Circle, Washing- 
ton, D. C. 

D. One qualified adult person should ac- 
company groups leaving the camp. 
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against mosquito breeding, properly lo- 


E. Fire protection. 
cated, may supplement the fire extin- 


1. Containers for gasoline and explosives 


must be plainly marked and stored in 
a locked building not occupied by camp- 
ers or staff and at a safe distance from 
program buildings and sleeping quar- 
ters. 

. All camps should provide adequate 
lengths of hose for fire fighting if water 
under pressure is available. Fire ex- 
tinguishers or Indian hand pumps should 
be placed in convenient and easily- 
accessible points and regularly inspected. 
Barrels of water with pails, protected 


guishers. 


. Fireplaces and chimneys should be prop- 


erly built and inspected regularly. 


. Before camp opens, arrangements must 


be made with public officials, if any, for 
protection in case of a fire. Any permits 
required for operation of incinerators 
or for open fires must be secured. 


. All electric wiring and light fixtures 


should be installed in accordance with 
the ‘National Electric Code and _ in- 
spected regularly. 








CAMPING - FOR ALL 


(Theme of the 1953 ACA Regional Conventions) 


Let This 


Annual Reference Guide 
Help You to Achieve 
Better Camping For All 
in Your Camp 


Consult it every time you need 


camp operating information 
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Quick Reference GUIDE 10 ARTICLES 


Published in 1952 issues of Camping Magazine 


ADMINISTRATION 


Administrative Point of View, June, p. 27 

Basic Camp Maintenance Calendar, Jan., 
p. 22 

Criteria of Good Day Camping, June, p. 23 

Goals for Camp Administrators, June, 
p. 13 

Government Recognition of Camping, 
Dec., p. 34 

How to Get Along Happily With Your 
Food Staff, Jan., p. 18 

How Much Do You Know About Your 
Campers, Feb., p. 12 

Selling Your Camp to Campers, Dec., p. 21 

Staff Supervision, June, p. 30 


ACA NEWS 

ian, » 2 wm 2S: Pom mw 2 wm SR 
March, p. 26, p. 58; April, p. 35; May, 
p. 29; June, p. 16, p. 35; Nov., p. 31; 
Dec., p. 23 


ARTS AND CRAFTS 


Basic Craft Principles, Feb., p. 26 

Belt Hangers, May, p. 39 

Campers Love Cedar Jewelry, Mar., p. 45 

Determine Craft Shop Needs, Nov., p. 21 

Field Press for Wildflowers, Mar., p. 45 

Fun, Work and Adventure with Crafts, 
Dec., p. 19 

Leaf Prints, Apr., p. 54 

Making An Indian War Bonnet, Jan., 
p. 19 

Rustic Table, Mar., p. 49 

Try Hiking Sticks, Mar., p. 19 

You Can Put Real Camping Into Your 
Camp Program, Apr., p. 29 


BOOK REVIEWS 

Jan., p. 35; Feb., p. 42; March, p. 50; 
Apr., p. 64; May, p. 43; June, p. 42; 
Nov., p. 38; Dec., p. 30 


CAMPERS 


The Art of Leisurely Camping, Feb., p. 20 

Camper Participation in Program Plan- 
ning, June, p. 19 

Campers’ Ideas are Important, May, p. 52 

Campers Offer Valuable Program Guid- 
ance, Jan., p. 14 
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Careful Pre- grouping Leads to Happy 


Cabin Mates, Dec., p. 11 

Co-ed Camping for Teen Agers, Dec., 
p. 16 

Don’t Walk on Stilts, Apr., p. 63 

Evaluating Handicaps, June, p. 26 

Faster, Faster, Jan., p. 36 

Fat and Skinny Campers, Dec., p. 9 

How 40 Camps Handle Rest Hour, Dec., 
i Ze 

How Much Do You Know About Your 
Campers, Feb., p. 12 

How One Camper Became Champion Rope 
Splicer, Apr., p. 63 

Let’s Give Children Time to Be Children, 
Apr., p. 59 

Psychological Needs of Over - privileged 
Children, June, p. 33 

Selling Your Camp to Campers, Dec., p. 21 

Stepping Stones to Overnight Camping, 
Mar., p. 47 

To Learn to Live Together, May, p. 16 

Understanding the Camp Group, Apr., p. 
21 

Working With Groups in Camp, June, 
DB 23 


COUNSELORS 


(See Leadership) 


DAY CAMPING 


Community Interest Aids Day Camping, 
Apr., p. 54 

Criteria of Good Day Camping, June, 
p. 23 


DEVELOPMENT 


(See also Site Development) 


Better Buildings and Facilities, Nov., p. 15 

Boys Build for Others, Apr., p. 25 

Dividends from Cooperation, Apr., p. 26 

How to Cut Maintenance Costs, Apr., p. 51 

In Developing Your Camp the Big Word 
Is Plan, Nov., p. 10 

Put This Issue to Work, Nov., p. 28 

Roof Construction Pointers Given, Apr., 
p. 58 

Why a Check-up Issue, Nov., p. 9 


FOOD 


A Dietitian Looks At Trips, Apr., p. 47 





Drink More Milk, Mar., p. 36 

Food Questions and Answers, Jan., p. 16; 
Mar., p. 39, and May, p. 35 

Good Food Is Fundamental, Nov., p. 25 

How to Get Along Happily With Your 
Food Staff, Jan., p. 18 

Master Meals at Minimum Cost, Dec., p. 17 

Menu Planning, Apr., p. 46 

The Mixes Are Made for Campers, May, 
p. 19 

New Soup Recipes, Feb., p. 31 

Suggested Menus for Camp Suppers, May, 
p. 50 


GENERAL 

ACA Recognitions, May, p. 13 

The Camp Director’s Challenge, Apr., 
p. 68 

Community Camp, May, p. 40 

Educational Values of Camping, June, 
p. 14 

Family Camping—20 Year Success Story, 
Mar., p. 21 

Forty Years of Girl Scout Camping, Mar., 
p. 13 

Government Recognition of Camping, 
Dec., p. 34 

Old Camping Books Make Profitable Read- 
ing, Jan., p. 15 

The Role of Camping In a Period of 
Mobilization, Apr., p. 24 


The Role of Camping In ‘Tomorrow’s 
World, June, p. 14 


HEALTH AND SAFETY 


The Camp Nurse, Jan., p. 17 

Camp Nurse Uniforms, May, p. 48 

Fire Fighting Stations Give Camp Fire 
Protection, Apr., p. 60 

First Aid Training, May, p. 25 

How 40 Camps Handle Rest Hour, Dec., 
p. 22 

Make It a Fire-Safe Summer, Mar., p. 20 

Newer Methods of Resuscitation, May, 
p. 26 

Preparation Pays Off in Emergencies, 
Feb., p. 16 

Spring Cleaning for Medicine Chests, May, 
p. 48 


HANDICAPPED CAMPERS 


Administrative Point of View, June, p. 27 
Evaluation of Handicaps, June, p. 26 

Intake Policies and Procedures, June, p. 27 
Programs for the Handicapped, June, p. 26 


INSPIRATIONAL 

Camp Offerings Help Others, Apr., p. 59 

Spiritual Values in Every Camp, June, 
DB. Ze 

Spiritual Values in Camping, June, p. 11 
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INTERNATIONAL ASPECTS 


Camping in Chile, May, p. 41 


LEADERSHIP 


Art of Good Leadership, June, p. 18 

Camp Courtesy on Trips, Feb., p. 15 

Camper Participation in Program Plan- 
ning, June, p. 19 

Campers’ Ideas Are Important, May, p. 52 

Campers Offer Valuable Program Guid- 
ance, Jan., p. 14 

Career Naturalists, May, p. 38 

Careful Pre-Grouping Leads to Happy 
Cabin Mates, Dec., p. 11 

Co-ed Camping for Teen Agers, Dec., 
p. 16 

Counselor Evaluation, Jan., p. 11 

Don’t Walk on Stilts, Apr., p. 63 

Faster, Faster, Jan., p. 36 

Fun, Work, and Adventure with Crafts, 
Dec., p. 19 

How One Camper Became Champion Rope 
Splicer, Apr., p. 63 

How Much Do You Know About Your 
Campers?, Feb., p. 12 

Let There Be Good Music, Dec., p. 13 

Pre-Camp Priming of Staff, Jan., p. 13 

Psychological Needs of Over-Privileged 
Children, June, p. 33 

Slidefilms for Sports Instructors, Jan., 
p. 33 

Solution to Common Riding Problem, Jan., 
p. 34 

Staff Supervision, June, p. 30 

Stepping Stones to Overnight Camping, 
Mar., p. 47 

Successful Campcraft Program, Nov., p. 19 

To Learn to Live Together, May, p., 16 

Two Ideas Help Keep Counselors Happy, 
Apr., p. 58 

Understanding the Camp Group, Apr., 
p. 21 

Working With Groups in Camp, June, 
p. 25 


MAINTENANCE 


Basic Camp Maintenance Calendar, Jan., 
p. 22 

Better Buildings and Facilities, Nov., p. 15 

Care of Waterfront Equipment, Nov., p. 23 

Controlled Camp Maintenance, Dec., p. 15 

Determine Craft Shop Needs, Nov., p. 21 

Ending Slippery Docks, Apr., p. 32 

Good Food is Fundamental, Nov., p. 25 

Grease Removal Problems, Mar., p. 40 

How to Cut Maintenance Costs, Apr., p. 51 

Intercoms Can Save You Time and En- 
ergy, Apr., p. 55 

Licking Those Weed and Brush Problems, 
Mar., p. 17 








Put This Issue to Work, Nov., p. 28 Selling Your Camp to Campers, Dec., p. 21 


Roof Construction Pointers, Apr., p. 58 70 Effective Promotion Techniques, Dec., 
Rustic Tables, Mar., p. 49 p. 12 
; Successful Campcraft Program, Nov., p. 19 21 Ideas on Camp Promotion, Feb., p. 14 
i ys ag SCHOOL CAMPING 
vening Serenade, Mar., p. h . 28 
Let There Be Good Music, Dec., p. 13 ee a SE SE FOO # 





What Kind of Songs?, Apr., p. 60 


SITE DEVELOPMENT 
NATURE Beiter Buildings and Facilities, Nov., p. 15 
A Dynamic Nature Program, June, p. 20 me Build for Others, Apr., p. 25 
: é Control of Algae, May, p. 23 
| Adventures in the Dark, Mar., p. 25 7 : j . 
; In Developing Your Camp the Big Word 
; Career Naturalists, May, p. 38 . 
: Easy Way You Can Stop Needless Col- o lading shail "se 
i , Licking Those Weed and Brush Problems, 
: lecting, Apr., p. 61 M 7 
« Field Press for Wildflowers, Mar., p. 45 ie 
j ; Put This Issue to Work, Nov., p. 28 
i Junior Audubon Club, May, p. 48 c ; 
. ‘ What Makes a Good Camp Site?, Nov., 
( Leaf Prints, Apr., p. 54 13 
q Pet Rabbits, May, p. 28 P- 
Teach Conservation to Campers, May, 
5. 22 . * SPORTS AND GAMES 


Air Rifles May Help Expand Your Pro- 


PARENTS gram, May, p. 48 
How Much Do You Know About Your Camp Bicycle Program, Feb., p. 18 
Campers?, Feb., p. 12 Horseshoe Pitching Area Kept Neat, Apr., 
Information Leaflets Guide Camp Par- p. 62 
ents, Apr., p. 58 Slidefilms for Sports Instructors, Jan., p. 23 
Parents Are Important, May, p. 21 Solution to Common Riding Problem, Jan., 
. 34 
PROGRAM ; 


i Suggestions for Better Hikes, Apr., p. 58 
(See Individual Topics) 
The Art of Leisurely Camping, Feb., p. 20 TRIPS 


Boys Build for Others, Apr., p. 25 A Camp Dietitian Looks at Trips, Apr., 
Camp Bicycle Program, Feb., p. 18 p. 47 


Camp Newspaper, Feb., p. 30 





Camp Courtesy on Trips, Feb., p. 15 


Camper Participation in Program Plan- Easily Made Boxes Hold Trip Supplies, 
ning, June, p. 19 _ Apr., p. 58 
Campers Offer Valuable Program Guid- Stepping Stones to Overnight Camping, 


ance, Jan., p. 14 Mar., p. 47 


Camping in the Tree Tops, Mar., p. 44 You Can Put Real Camping Into Your 
Co-ed Camping for Teen Agers, Dec., Camp Program, Apr., p. 29 
p. 16 


Dividends from Cooperation, Apr., p. 26 WATERFRONT 
Good Books Start a Camp Library, May, 


p. 40 Basic Camp Maintenance Calendar, Jan., 
Let’s Give Children Time to be Children, diy ee eT 
p — ag oe 18 Buddy Board Deluxe, Mar., p. 48 

— - ee ee oe Care of Waterfront Equipment, Nov., p. 23 
Programs for the Handicapped, June, p. 26 Paint alt Mie. bie 24 
Successful Campcraft Program, Nov., p .19 Ending Slippery A tet fe p. 32 
Suggestions for Better Hikes, Apr., p. 58 Newer Methods of Resuscitation Mav 
Winter Camping?—Yes!, June, p. 29 >. 26 in 
You Can Put Real Camping Into Your P 

Camp Program, Apr., p. 29 Overcoming Water Fear, Mar., p. 48 


t Po-tiki On a Budget, May, p. 18 
| PUBLIC RELATIONS 
Community Interest Aids Day Camps, WOOD CRAFT 





Apr., p. 54 Successful Campcraft Program, Nov., p. 19 
Information Leaflets Guide Camp Parents, You Can Put Real Camping Into Your 
Apr., p. 58 Camp Program, Apr., p. 29 
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When You Buy 
For Your Camp 
Buy Wisely! 


Consult the advertisements in this 
issue, and the Buying Guide which 
follows the Reference Section. 


The firms listed are exper- 
ienced camp suppliers, who 
want to serve you well. 
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How to WRITE 


for Camping Magazine 


Articles on all subjects with which camp 
directors and their key personnel come in 
contact can find a place in the magazine. A 
partial list of topics on which articles are 
wanted includes camp leadership, camper 
development, philosophy of camping, aquatic 
activities, arts and crafts, campcraft and 
nature lore, sports and games, and indoor 
activities. Also food, food preparation and 
service, health and safety, camp organization 
and administration, maintenance and de- 
velopment of the camp property, business 
management, etc. 


Before deciding on a subject ask yourself: 
“Will what I have to say on this subpect 
provide helpful and usable new information 
to many other camp directors?” If you can’t 
answer “Yes,” choose another subject. 


Be sure you have comprehensive and au- 
thoritative information on the subject about 
which you wish to write, either from your 
own experience or from others who are ex- 
pert in it. 

Avoid topics, thoughts and phrases which 
are hackneyed, over-used, or already widely 
known and accepted. 

Brevity is desirable: it has been estimated 
that a 1,000 word article will be read by 
four times as many people as a 2,000 word 
article. 

After you have written your article, edit 
and re-edit it. Eliminate long, involved 
words and sentences, repetition of ideas, ex- 
traneous material. Put it away for a few 
days. Then review it again, objectively. 

Whenever possible, submit manuscripts on 
34x11” paper, typewritten double-space, on 
one side of sheet only. 

Good pictures always enhance appearance 
of an article. Always indicate source of 
each picture, what it portrays, necessary 
credits, if any. If return of pictures is neces- 
sary, be sure to say so. 


It is not always possible to publish every 
article submitted. However, every manu- 
script receives careful, sympathetic con- 
sideration, both from the editors and a spe- 
cial panel of “manuscript previewers” in 
the field. If your article is rejected, please 
try again. 

Each time you write you will find yourself 
more expert than the time before in choosing 
worthwhile topics, organizing your thoughts, 
and presenting your material in a manner 
which will be interesting and helpfu! to 
readers. 





































THE CAMP DIRECTOR'S CHECKLIST 


A PRACTICAL, MONTH-BY-MONTH GUIDE 


TO 


SUCCESSFUL CAMP OPERATION 














by 
LEWIS C. REIMANN 
Camp Consultant 


Mr. Reimann incorporates in this check list the essence of thirty-two 
years of successful camp operation and direction. 


Copyright 1951 by 
National Board of Young Men’s Christian Associations 


Revised 1953 by 
The Editors of Camping Magazine 
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1. Hold a meeting of your camp committee to discuss plans and improve- 
ments for the season. Keep in touch with the committee throughout the year. ‘Take 
your chairman to the camp conferences. The director must be the spark plug for 
an informed and enthusiastic committee. 


2. When setting dates of the camp, check with school authorities in cities 
from which you draw the majority of your campers as to when schools will close. 


3. Write to your milk dealer about supplying you with pasteurized milk 
at camp. Write the baker about deliveries, giving dates of the camp. 


4. Contact counselor-placement bureaus about staff needs. Examine applica- 
tions; interview persons who seem to fit your needs. Do not rush; let applicants 
consider your offer a week or two before you or they decide definitely. 


5. Urge your staff members to enroll in camp-counselor training courses 
offered in colleges and universities. 


6. If you have not yet set your tuition rate or fee for the summer, first 
consider carefully the costs of food, staff, and new equipment. Low fees may not 
enable you to give the best in food, staff, or equipment. 


7. Sell yourself and/or your camp committee on the idea of having a 
flexible food budget. A limited or inadequate food budget can wreak havoc with 
the morale of campers, staff, and parents. 


8. Use last year’s staff for promotion purposes. Counselors can often visit 
former campers and their friends and thereby assist you in contacting prospects 
you may not be able to visit. 


9. Prepare a job analysis for every staff position and, when convenient, 
discuss the analysis with each employee. Impress each counselor with the fact that 
camp counseling is a 24-hour-a-day job, that it is not a vacation, that it is hard, con- 
centrated work. Don’t ever make the job appear an easy one, or you will have dis- 
gruntled counselors on your hands all summer. 












10. Prepare your “Rules for Counsleors” in regard to time off, conduct in 
camp and in town, supervision of cabins, and so on. Discuss these rules with pros- 
pective counselors; have them agree to observe the rules before hiring them. 


11. Check with various health and accident insurance agencies on the provi- 
sions of their policies and choose the one best suited to your needs. It is often advis- 
able to choose an agency which has a license to operate in your state, for quick settle- 
ments of claims. 
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1. Bring your folder on ‘“‘Suggestions to Parents” up to date. Suggest how 
parents can help make camp more successful for their children. Cover such points 
as visiting rules, sending candy to campers, cutting apron strings, too many instruc- 
tions to campers before they go to camp, letters that will upset them, too much 
demonstration of affection before others. 


2. Urge your counselors to make serious preparation for their jobs by be- 
coming members of the ACA, by reading Camping Magazine and books for camp 
counselors, attending camp conferences, learning good camping techniques, etc. 


3. Help your waterfront instructor to attend some Red Cross Waterfront 
‘Training School in your area. It is a good safety investment to pay his or her way. 


4. Secure self-rating questionnaires for your counselors, to be used before 
camp opens, at the end of the fourth week of camp, and at the end of the season. ‘This 
will help to keep them “on their toes.” 


5. Consider hiring one extra counselor to fill in gaps in the staff during the 
season and to replace any counselor you may need to discharge. ‘This is a good 
“insurance” for top performance on the part of all staff members. 


6. Inform yourself on state laws regulating employment of minors. 


7. Ask vour caretaker to check tents for tears, cracks, mildew. Have him 
take those needing repairs to a canvas shop for reconditioning. Investigate the 
new mildew preventatives for your tents. It will save you money. 


8. Consider buying a portable gasoline-operated water pump for fire fight- 
ing, sprinkling of grounds during drought, and jettying in your dock piling. 


9. Make fire-break roads or cut trails through your wooded areas and 
property borders as a safety precaution. A tractor and disc will do the job at 
little expense. 


10. Place your food order early, to be sure of a balanced supply. Avoid over- 
buying. Order enough to take you through half the season. Then observe what 
is used up and buy as you need. Avoid carrying an inventory over the winter. 


11. Contact your meat supplier and inform him what your approximate 
weekly needs will be. 


12. Hold that important camp reunion if you have not already done so. 
Spring is just around the corner. A reunion of camp buddies and parents and coun- 
selors will warm up the old camp spirit. 
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1. Visit camp. How did the buildings winter? Are there any leaky roofs? 
How about the paint job on the cabins? Are there fallen trees to be removed? 
Work on boats and canoes. Outline the necessary preparations with your caretaker. 

2. Apply for a license to operate your camp if your state laws require it. 

3. Re-examine your state health department inspection report of last sum- 
mer to see how you can improve health and safety conditions. 

4. ‘Take your counselors and committee chairman to the next Camping 
Association meeting. Contact with other camp people will result in a more efh- 
cient and enthusiastic staff. 

5. Work with the local committee on the national observance of “Camp 
Week.” It offers the finest opportunity to publicize the camp idea. Do your part; 
use window displays, the radio, newspapers, schools, and libraries. 

6. Ask an older, experienced counselor to make a list of “What a New 
Counselor Needs to Know” about your camp. Use in spring staff meetings. 


7. Set a date for a meeting in May of all staff members you can get together. 
Plan to spend several hours in presenting your policy, telling about camp plans and 
objectives, answering questions, and soliciting suggestions. A good meal and some 
fun will make it a happy and profitable occasion. 

8. Prepare a questionnaire for parents, covering their wishes for their child 
in camp, the camper’s habits, interests, hobbies, strong points, weaknesses, how the 
child gets along with others, and so on. This should be ready to send out two 
weeks before camp opens. 

9. Secure the book, The Marks of Good Camping, and send pertinent 
excerpts to your staff and camp committee. Secure a copy of the Camp Standards 
that have been adopted by ACA and check against it your practices in administra- 
tion, personnel, health and safety, and program. 


10. Arrange with your farmer neighbor to have the grass or hay on your 
grounds cut a week before camp opens. He will be busy then and it is important 
to confirm the arrangement now. 


11. Enroll a few extra campers to take the place of those who cancel be- 
tween now and the opening date. A small waiting list will insure a full camp. 


12. Investigate the procedure and plan to propose to campers and staff, 
through the camper council, that the camp adopt a war orphan or assist in feeding 
the hungry children of other lands. Chapel offerings or special contributions can 
be used for this purpose. 
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1. Arrange for transportation with the bus company; if they add extra 
sections to their regular run, it will reduce the cost. Get written confirmation. 


2. Prepare for the first staff meeting a detailed outline of “Duties of the 
Cabin Counselor’: preparation of cabin and immediate grounds before campers 
arrive; complete cabin equipment; thorough study of each camper’s questionnaire ; 
list of campers in cabin; reception of campers and parents; introductions; helping 
campers to settle, make beds, arrange trunks and equipment; rules regarding treat- 
ment of camp property; sleeping and arising hours; rest hour; selection of activities. 


8. Prepare pre-camp medical examination blank for use by family physician. 
Ask about previous illnesses, immunizations, allergies, food idiosyncrasies, bed wet- 
ting, heart and lung condition, activity limitations. Request on blank that the 
examination be made not earlier than one week before camper goes to camp. 


4. Outline procedure and preparation for trips. A list of duties to be per- 
formed on trips, and rotation of such duties among campers, is essential. 


5. Prepare requisition slips for purchase of equipment during the season. 
Require that requests be made out by heads of departments and submitted to 
you or your business manager for approval or rejection. 


6. Prepare the equipment and clothing list to send to parents. Pare the 
list down to a minimum and insist on no extras. 


7. If camp is near by, organize work parties of campers and parents, camp 
committee, or service club members to clean up the grounds, repair and paint 
buildings. ‘These can be fun and will create interest in your camp. 


8. Order the new books for camp library and be sure you haven’t lost the 
basic ones. Check with local or state traveling libraries for books on loan; request 
shipment to camp about a week before the opening date. 


9. If you use riding horses, contract now for rental or purchase of safe and 
sound horses, and tack. 


10. Inform yourself on the application of the U. S. Wages and Hours Law. 


11. Send to National Organization for Public Health Nursing, 2 Park Ave., 
New York 16, for The Nurse in the Camp Program (50c). Provide your doctor 
and nurse with an outline of their responsibilities and duties. Require that the nurse 
or doctor be on duty and available at all times. Secure cards for the nurse to record 
all treatments for each camper and staff member. 


12. Outline counselor training sessions in camp before the opening. List 
staff committees to be appointed—waterfront, inspection, craft, trips, athletics, etc. 
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1. Send final instructions to parents and campers. 


2. Visit camp. Check dock, buildings. screen doors and windows, boats, 
waterfront, athletic field, tennis courts, rifle and archery ranges, water and sewage 
systems. Send samples of drinking and swimming water to state health department; 
look for hazards such as steps, roots, leaning trees, holes in the ground. Have care- 
taker check kitchen stoves, electric fans, pumps, motors, and machinery. Have 
flower beds planted about buildings and campsite. Arrange for insect control by 
spraying or dusting. Spray or eradicate poisonous plants. Examine fire-fighting 
apparatus, extinguishers, power pump, and firebombs. Place them strategically, as 
in kitchen, handicraft shop, infirmary. Have a service man check the refrigerator. 


3. Buy your first-aid supplies wholesale. Arrange with a local hospital for 
medical and surgical services, sterilization of supplies and equipment, X-rays. Lack- 
ing a resident doctor, arrange with a local physician for emergency calls. Check 
life-saving equipment, “emergency only” boat at waterfront, stretcher, etc. 


4, Notify your food handlers of physical examination required by state. 


5. Contract with your laundry service, getting written itemized charges. 
Inspect dishwashing facilities. Be sure of adequate hot water for sterilizing. 


6. Be on hand to greet the staff on arrival. Give them time to tour the 
camp before calling a staff conference. Plan some fun the first night. 


7. After a good breakfast, call your first staff meeting. Introduce the mem- 
bers. Give a statement of camp policies, objectives, and methods. Emphasize your 
own and the staft’s responsibility for the care and guidance of the campers entrusted 
to your care. Impress upon them that a successful season will depend upon team 
work, devotion to the individual camper, and their loyalty to camp objectives. 


8. Appoint staff committees early. After discussion in sepirate meetings, 
have the chairmen bring their plans before the entire staff for discussion, change, 
or approval. Make decisions on a democratic basis. Make staff assignments to 
camp-preparations work, with department heads as chairmen. 


9. Ask the camp doctor or nurse to talk on how counselors can guard the 
children’s health; have the program director discuss program plans. 


10. Set up program for first week: reception and cabin assignments; inspec- 
tion of camp by groups; first dinner; introduction of staff; statement of camp 
rules affecting camper safety and care of property; first all-camp evening program; 
medical check-up; orientation to program offered, activities selection and assign- 
ment; cabin, section, and all-camp programs; first Sunday in camp. 
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1. Give your campers and their parents an enthusiastic welcome. 


2. First evening: a good dinner; some camp songs; introduction of staff; 
preliminary instructions to campers; an all-camp evening program. 


38. After inspection and breakfast, begin physical examinations and weigh- 
ing by section groups; rest hour; games can be planned for afternoon. 


4. On third day have activity heads at their posts. “Take campers by sec- 
tions to each activity counselor who explains his activity. After this orientation, 
each counselor may help each of his campers to make his choice of activities. 


5. After a few days, hold evening staff meeting to review progress, answer 
questions, make cabin changes, plan program for next week. Schedule of principal 
events of season can be planned, such as trips, water carnival, circus, intercamp 
games and contests. Hold regular staff meetings weekly; provide for section staff 
meetings and activities committee meetings. Consider an elected camper council. 


6. Plan Sunday programs: rising an hour later; leisurely breakfast; cabin 
clean-up; chapel service or church in town; letters to parents; all-camp or section 
activities in afternoon; vesper service; stories or discussions in cabins before taps. 

7. Co-operate with health inspector who visits camp; ask him for sugges- 
tions on improving practices; invite him to speak to kitchen staff. 


8. Arrange time-off schedules for staff, always leaving enough personnel 
in camp to meet demands of day’s program. 


9. Re-emphasize with staff that purpose of camping is to develop individual 
boy or girl, rather than to teach woodcraft, swimming, etc., as such. 


10. After two weeks, call meeting of staff to discuss special camper situations. 
‘These can be most important and productive sessions. 


11. Rate your counselors at end of first four weeks and compare with their 
self-rating. Interview each counselor, suggest any improvements in his perform- 
ance, commend him on his successes. 


12. Ask counselors for written report on each camper in their cabins. Com- 
pare these with parents’ questionnaires to ascertain how well the camp is succeed- 
ing with individual camper. 

13. Ask counselors to write friendly letters reporting progress to parents. 


14. Require nurse to pass out blanks to counselors daily at breakfast for 
health report on each camper; nurse sees that campers needing medical or nursing 
attention report at infirmary. Weigh campers every two weeks; keep a weight 
chart. Have nurse present to you at end of each day a record of all treatments. 
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1. Have staff set dates for special final events: water carnival, circus or land 
carnival, horseshow or rodeo, final banquet, final council fire ceremony, etc. 
Appoint counselor committees to supervise these events. 


2. Keep up weekly meetings of camper council; urge suggestions for camp 
improvement. 


3. Ask counselors for written suggestions for camp improvement. 


4. Have counselors use self-rating scale the last week of camp. You rate 
them also. 


5. Brief counselors on their responsibilities during the last week in camp in 
order to end season with enthusiasm and success. 


6. Inform counselors that inventories are to be made of their department 
equipment at close of season. Ask them to list condition and give recommendations 
for equipment and program in their departments for next season. 


7. Prepare a list of mames and addresses of entire staff to be distributed 
to campers and staff. Have extra copies made for later use. 


8. If you wish to enroll campers for next season, contact parents who visit 
camp and write to others enclosing applications to be returned before the close of 
the season. Some camps offer special free trips for early enrollments. 


9. Ask campers, counselors, and parents for names and addresses of friends 
who may be interested in having their children in camp next summer. 


10. During the last week have counselors check on campers’ clothing and 
equipment, locating lost articles and bringing in unclaimed articles. 


11. Have all library books collected, checked, and stored. 
12. Have a call for collection at handicraft shop of all tools. 


13. Send parents information bulletin giving details about closing of camp, 
how campers will return home, and asking for instructions from parents. 


14. Arrange for transportation of campers going by train, bus, or plane. 
15. After campers have left, send out final financial statements to parents. 
16. Have counselors stay a day or two to put away equipment, etc. 

17. Plan a final big dinner for the staff, 

18. Pay counselors, giving them a detailed statement. 

19. Pay all local bills before you leave camp. 


20. Write notes of thanks to local merchants and others in town or com- 
uiunity for their co-operation during the summer. 


21. Give camp neighbors any broken lots of food you cannot use or sell. 
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1. Check the condition of buildings and equipment; decide on repairs. 





2. Check power machinery, such as pumps, lathes, meters. Have tools re- 
raired, sharpened, oiled, and stored against moisture and rust. List tool require- 
inents for next season. 


3. Prepare a written inventory of equipment in all departments, note condi- 
tion, and list needs for next summer. 


4, Give caretaker a list of maintenance items to work on during the good 
fall weather. Furnish him with the necessary tools and materials. 


5. Make an inventory of food on hand. If possible, return unbroken case 
lots to your wholesaler. Store imperishables in a dry, frost-proof place. Check 
against the inventory those items in partial supply, for buying in the spring. 


6. Ask key staff members for suggestions on how to improve next summer’s 
personnel, program, buildings, and equipment. 


7. Call a meeting of camp committee to report on the summer’s operation— 
weak points and successes; the financial report; building and equipment needs; plans 
for the fall, winter, and spring months. 


8. Send out a “Report to Parents” on the summer’s operation, asking for 
suggestions on how the camp could be improved. 


9. Send your monthly news letter to campers, staff, and parents, with 
information about campers, counselors, plans for improvement of camp, etc. 


10. Examine the state department of health report on your camp; note where 
you need to improve health and sanitary conditions. 


11. If you plan to construct additional buildings, investigate local supplies 
and prices. If you have trees on your property for the lumber, it should be cut in 
the fall so it can season until you start building in the spring. 


12. Check carefully your insurance—fire, windstorm, workmen’s compensa- 
tion, and public liability. Include your stored equipment as well as buildings. 


13. Start building up your staff for next summer. Invite your best counselors 
back; also your chef and assistants, if satisfactory. Get data on new personnal. 


14. Do the landscaping you have been putting off—next spring you and your 
caretaker will be too busy. Transplant trees and shrubbery; make new riding 
trails; clear out undergrowth; haul in fill dirt and sand; make flower beds; trim 
trees around the camp area. 
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1. Start gathering the best photographs for your new camp folder or cata- 
log. Use action pictures. Consult your printer about an attractive layout and give 
him ample time to do a good job. Don’t economize. Your catalog represents you 
where you cannot go; it should do your camp justice. 


2. <A new letterhead, printed on good stock, with an attractive picture at 
the top is a good investment. 


3. Write an account of the most interesting experience of the past season 
and send it to Camping Magazine. Keep your name and the name of your camp 
before the general public and before camp people. 


4. Have sails, boats, and canoes repaired. Your caretaker and boat men 
are not so busy now as in the spring. 


5. Watch for wind and rain damage to buildings. Have your caretaker 
check leaky spots in the roofs while it is raining, mark the spots from the inside with 
white chalk, then make the repairs on fair days. 


6. Make a date with your local plumber now and have him save ample time 
for work at your camp in the spring. He can order equipment now for spring. 


7. Run off your camp movies and colored slides to see if they need editing 
or additions. Check the running condition of your movie and slide projector and 
prevent the embarrassment of having the machine break down when you attempt 
to show the pictures at some home or the camp reunion. 


8. Write campers and parents for prospects for next season; use a special 
permit, business-reply card. You will be surprised at its value in returns. 


9. Send a monthly news bulletin to your campers. Use colored paper—it 
attracts attention. Tell them items of interest about the camp—the deer, wild life, 
fishing, new additions to the camp, news of campers and counselors. 


10. Don’t forget campers who have not been at camp for a season or two. 
They and their parents like to be remembered. Include them in your mailing list 
for bulletins and your request for names of prospects. 


11. Agency camps should investigate the availability of surplus commodities 
and supplies. ‘hese can often be obtained for the asking; put in your request early, 
but avoid loading up on certain surplus supplies, even though they are cheap or 
tree. Some directors develop “‘accumulitis,” then wonder where their money goes. 
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1. Plan for a camp reunion during the Christmas holidays or later in the 
winter. Make it a big day of events. Arrange a suitable meeting place. Be sure 
to include the fathers and mothers who pay the tuition. You must keep selling 
the camp idea. Make your camp more attractive than a summer trip, the resort 
cottage, or the new family motor boat. 


2. Continue your magazine advertising: it has a cumulative effect in results; 
it spreads your clientele over a wider area. Careful selection of your advertising 
medium is essential for best results. 


3. Read up on the activities of your camp. Enroll in some evening course 
to learn new skills. You cannot be an expert in every camp activity but you should 
know a great deal about each one. 


4. If bookkeeping is your weak point, take a short evening course in a 
business school. It will save you money, sleepless nights, and many headaches. 


5. Keep from being a rationalizer where your own camp, equipment, and 
program are concerned. No one has all the answers. Learn from other directors 
at camp conferences and conventions. 


6. Are you a slave to traditions? Do you repeat certain practices each 
summer because “that’s the way we did last year” or “that’s the way we’ve always 
done’? Remember what Lord Kelvin said when he discovered the secret of refri- 
geration: “I’ve found a better way.” Some of the best suggestions in successful 
camps have come from campers and counselors and parents. 


7. Ask yourself: “Is my camp program camper-centered, or do we just 
put over a program and hope they like it?” ‘The trend for years has been toward 
a more democratic camp, in which counselors and campers have a greater voice in 
camp programs and policy. This method takes skill on the part of the director, but 
campers and staff develop and grow under it. 


8. ‘Lake some responsibility in your Camping Association. You need it and 
it needs you. A sponge gets pretty soggy if it keeps soaking up but never gives out. 
Over a period of years those directors who are most active in their professional 
organization are the most successful directors. 


























[ 31 ] 








DECEMBER 


. «FF 2. @ 
3 4 5 


i 
6 7 86 9 1011 12 
, g 13 14 15 16 17 18 19 
Za} time £0... 20 21 22 23 24 25 26 
27 28 29 30 31 








1. Plan week-end outings for your campers and their friends if your camp 
is accessible and has some winterized buildings. Have some of the counselors and 
parents share in the fun—sliding, tobogganing, sleigh rides. Marshmallow and 
potato roasts before the open fire on a cold night are pleasures never to be forgotten. 


2. Start figuring your income-tax and your estimated-income-tax reports. 
A few hours now will save you many hours of worry and work later. 


3. Attend the meeting of your Camping Association. 


4. Contact the firm that sells uniforms and equipment for your campers. 
Advise them of any changes you desire in patterns and color. Give them an estimate 
of your total needs so they can place their order for May or June delivery. 


5. Start making a list of food supplies; this is a long and meticulous job. 
Make early contacts with food suppliers to learn the condition of the markets and 
what changes may occur. 


6. Engage your kitchen staff if possible and consult your chef on food pur- 
chases. Most cooks have more experience in this area than do directors. Cooks also 
have their preferences as to kinds and quality of food they like to prepare. 


7. The Christmas vacation is an opportune time to interview prospective 
counselors home from college. Engage your key people early, then fill in the 
others.as you can. Work through counselor placement bureaus set up by your 
Camping Association, colleges and universities. 


8. Write your caretaker for a progress report on the work outlined for 
him. Send him monthly instructions. 


§. Prepare your Christmas cards to campers, staff, parents, and prospects. 
Mail them out before the Christmas rush begins. Cards with snow scenes at camp 
with an appropriate Christmas message will rekindle interest in the camp. 


10. Write letters to parents of your campers, and a few prospects whom you 
know well, suggesting that they enroll their boys or girls for mext summer as an 
appropriate Christmas gift which will have lasting effects. A special Christmas 
card stating that the camper is enrolled can then be sent to the parents to place 
in the camper’s stocking Christmas Eve. 


11. Buy and mail your caretaker’s Christmas gift. He will appreciate it. 


12. Have some of your best camp photographs made into post-cards to use 
when sending short notes to campers and friends. 
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- Complete your income-tax and estimated-income-tax reports. 


. Start magazine advertising for February, March, April, and May. 


ao do = 


- Complete your camp folder or catalog for early mailing. 


4. Prepare form letters to parents of prospects and mail them out with the 
catalog, enclosing one of your collect-postage prospect cards. 


5. Start traveling to visit parents of prospects. Plan your route carefully. 
Write to parents stating that you would like to see them on a definite date. Ask 
them if they would be willing to invite some friends and their children in to see 
the camp movies and slides and learn about your camp. Plan to stay in the town 
or city the next day or two to visit all your prospects at their homes. 


6. Send out monthly news bulletin telling about counselors who will be 
back, campers enrolled, items of personal interest and plans for next season. 


7. Engage nurse and/or doctor now, if possible. Due to changes in intern- 
ship policies in most hospitals, doctors are difficult to secure. For camp positions, 
health authorities recommend nurses who have had public-health training. 


8. Set the date for the camp reunion and send out invitations. 


9. Make plans for some project in which the whole camp can take part, 
such as building a bridge across the creek, a new chapel, council ring, Adirondack 
shelter, or an outpost campsite and equipment. 


10. Make a list of possible out-of-camp trips to take next summer—by canoe, 
horseback, covered wagon, truck, hiking, etc. Make a map of routes and destina- 
tions; if the sites are owned by someone else, get permission to use them. 


11. In the interest of good public relations, send a news story to the local 
newspaper near your camp telling of prospects for the summer, new improvements 
at camp, and other items of interest including names of local people who will work 
at the camp. 


12. Work on your food list. Make inquiries about supplies and market. 


13. Do your part to promote the whole camping movement. You might offer 
to serve on a committee of your Camping Association. 


14. Read carefully the articles in Camping Magazine for up-to-date practices 
and suggestions; it is a gold mine of good ideas. Know the camp resource books 
available. Read them and select the ones you will use for counselor training. 
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_ RALSTON FLAKES 


Individual and 
institutional sizes 





BITE SIZE BISCUITS 
Wheat and Rice in individual 
service and large size packs 


+ ee 


Se rae 











CAMPING KIDS 
EED ENERGY 





HOT RALSTON WHEAT CEREAL 
Twice as much Wheat Germ 
as in Whole Wheat 









\ 















| Serve these delicious whole grain Ralston 
| products often. Popular with the kids— popu- 
| larly priced, too. 


Ask your own supplier or jobber for Ralston 


Cereals and Ry-Krisp—all in the famous Red- 
and-White Checkerboard packages. 


RALSTON PURINA COMPANY 


Institutional Division, General Headquarters, 
Checkerboard Square, St. Louis 2, Missouri 





9-LB. RY-KRISP 


In special pack 








RALSTON OATS 


RALSTON WHEAT OATA 
In packages and 50-Ib. bags 








RALSTON TRAY-PAK 


Individuals for variety service 


HOW MUCH FOOD do children need ? 


Kinds and quantities of food required per person per week 
based on moderate-cost meals 


Children Children Girls Girls Boys Boys 








Item Unit 7-9 10-12 13-15 16-20 13-15 16-20 
Milk ! Ots. 7 7 7 7 7 7 
Potatoes Lb.-oz. 1-12 2-8 2-10 2-4 3-2 4-0 
Dry Beans, 

Peas, Nuts Lb.-oz. 0-2 0-2 0-3 0-2 0-3 0-4 
‘Tomatoes, 

Cit. Fruit Lb.-oz. 1-8 1-12 1-12 2-0 2-0 2-0 
Leafy, 

Green, 

& Yellow Lb.-oz. 3-0 3-8 3-8 3-8 3-0 3-0 
Vegs. ? 

Other 

Vegs. &  Lb.-oz. 3-0 4-0 3-4 4-4 5-0 5-8 
Fruit > 

Eggs No. 6 6 6 6 6 6 
Meat, Fish, 

& Poultry + Lb.-oz. 1-8 2-0 2-8 2-8 2-12 3-0 
Flour, 

Cereals 5 Lpb-oz. 2-2 3-4 3-4 2-8 4-8 5-0 
Fats, Oils * Lb.-oz. 0-8 0-12 1-2 0-12 1-2 1-9 
Sugars, 

Sirups, Lb.-oz. 0-8 0-12 0-14 0-12 1-2 1-9 
Preserves 


1—Or its equivalent in cheese, evaporated milk, or dry milk. 

2—Such as green cabbage, kale, snap beans, carrots. 

3—Such as apples, bananas, peaches, onions, corn, celery. 

4—Exclude bacon and salt side. 

5—Count 14 lb. bread as Ib. of flour. Use chiefly whole or enriched products. 
6—Include bacon and salt side. 


Source: Bureau of Home Economics, U. S. Department of Agriculture. 
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Buying I REST FOODS for 00 Servings 





Meats Item Amount Required 
Item Amount Required Cherries .......... 1 crate (16 qts.) 
ee cc ate Nelle ot 15 pounds Grapefruit TTC ER LITT TT 50 
Chicken (creamed) ........ 30 peunds «Grapes... «0. eee eccees 30 pounds 
Chicken (fricassee) ........ 50 pounds Melons 
Chicken (roast, fried)...... 75 pounds Cantaloupe .......0ccseesesess 50 
eS ee ee 40 pounds Floneydew ............. 37 pounds 
SIS fice ted ie werner wh 18 pounds Watermelon ........... 75 pounds 
Corned Beef (for hash)..... 20 pounds Oranges ee ees eee ee ee eT 100 
ee rere 10 pownds FPentines .... 2... ccscnecess 35 pounds 
Frankfurters .......... 16-20 pounds Pears .............-.-05. 34 pounds 
(Sround Meat (loaf ) ile 9) gies 20 pounds i ede a eenen 20 pounds 
(Sround Meat ( patties ) oc aan 25 pounds I 6k se ee KRESS 24 pounds 
ee 40 pounds 
Ham (cold boiled)........ 12 pounds Vegetables 
ES ae ee are R 25 pounds Eee 34 pounds 
NE iid eee aNg dante 25 pounds Asparagus (creamed) ...... 25 pounds 
Meat for Soup (meat and Beans (green or wax)...... 28 pounds 
bones) latino? shgpeddaaiainls 30 pounds Beets... 2... eee eee eee. 30 pounds 
Stew (with vegetables) ..... 20 pounds Broccoli .........-.- eee. 35 pounds 
Swiss Steak. see e cers eceees 35 pounds Cabbage (cooked) ......... 25 pounds 
Short Ribs (bone in)....... 65. pounds Cabbage (raw) ........... 16 pounds 


Canned Vegetables..... 4 No. 10 Cans 


Dressing ............ 50-60 pounds Carrots ..........000 ee 25 pounds 
SE vas sewee es 50 pounds 
Fish Celery (salad) ........... 10 bunches 
RT ee ee Peano =: 30 pounds Re cees nanan hs 3965 # now es 
Cucumbers (salad) ............000. 8 
Whole, cleaned............ 35 pounds ities: teeiiel).......... 20 heads 
Lettuce (garnish)........... 10 heads 
Fruits CN Si icin ical i eee ag 24 pounds 
EE Ree ele ee ae a eee 28 pounds 
Apples (sauce or salad)....30 pounds Peas (in shell)............ 50 pounds 
cet hal 34 pounds Potatoes, Irish ............ 40 pounds 
Bananas (sliced or in Potatoes, Sweet............ 40 pounds 
ED wie sense n ee aaa 15 pounds ReGiees .... 2... cece 20 bunches 
Berries al i cy era a ted 34 pounds 
Blackberries ............ 20 quarts Squash, Summer........... 30 pounds 
Blueberries ............. ea PONE bakes s Kose 30 pounds 
ee ae ee ees 30 pounds 
Strawberries ............ 24 quarts (Continued on page 38) 
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Delicious Hot Meals in Minutes 


... for only Pennies a Plateful! 


SILVER SKILLET 


READY -TO-SERVE 


CANNED MEATS 


@ SLICED BEEF IN BARBECUE SAUCE 
@ SLICED BEEF IN GRAVY 
@ CUBED BEEF IN GRAVY 
@ CUBED PORK IN GRAVY 
@ BEANS WITH SLICED FRANKS 
@ CUBED CORNED BEEF WITH BEANS 
@ CHIL! BEANS IN HOT CHILI GRAVY 


These taste-tempting Silver Skillet Canned Foods are 
the answer to your menu problem. They are proven 
time and work savers ... ready for instant use... 
simple to handle . . . easy to keep—no refrigeration 








eehS 
SAZ ; LS : 
eA 
t 
Picts y necessary. 


P in 30-oz. and No. 10 (108-oz.), also in 
Available smaller tins and individual sizes for 
hikes and overnight outings. 


For the name of your Silver Skillet distributor, write 


SILVER SKILLET BRANDS, Inc. 


P. O. Box 216, Skokie, Illinois 
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COBOURG, ONT., CANADA 





ROCHESTER 6, N.Y. 
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Buying FRESH FOODS for (00 (cont’d.) 








Prepared Foods Miscellaneous 
Item Amount Required Item Amount Required 
ree 5 gallons Berries (shortcake)......... 16 quarts 
Bread (30 slices to a 2-lb. Butter or margarine......... 2 pounds 
SE Csnr ys ae ign se eataen 7 loaves Cheese, American........... 7 pounds 
Cake, layer, 10-inch.......... 6 cnlens, ‘“Jibene, Cottage ... 0.52.5, 20 pounds 
de ce... .... 2 pans (12 x 20 in.) ES Ai wk skis beeen 1 pound 
RS 6 ci paws kee 4 gallons 
Fruit Cup............-.. 2/2 gallons Macaroni ................. 8 pounds 
i di 5 wna sg inolath i 3 quarts 
Pudding, cornstarch....... mye Gee Fiddles... . os 055 io skeen 3 pounds 
Salads ................4. 3-4 gallons Potato Chips............... 5 pounds 
Pe BONS ct kas coes I I bei nw ede eae 10 pounds 
SAUCES 2.2 eee eee, 3-4 quarts Spaghetti ................. 8 pounds 





works magic 
with 
flavor | 








MAGGIS SEASONING 


A dash of Maggi’s Seasoning 
develops food flavor to its 


peak. Old-world chefs ee ce o> 
have used this trick for TeX ~ponmmeneenge MAGGIS GRANULATED 
years ... making the subtle eat 
hidden flavors of soups, stews, — | ff MAGGI BOUILLON CUBES 
gravies, vegetables and oo i ie Cooking with Maggi’s Granulated 


Bouillon delights the most 

discriminating. Enrich gravies, 

PRODUCTS OF THE NESTLE COMPANY, INC. eee vegetables and stews with 
Maggi’s ... also an excellent 


WHITE PLAINS «© NEW YORK stock or instant beverage. 


meat spring to life. OY 





e | selena 
maggi* a 
NUMBER 1 OF A SERIES | 
world-famous BEEF STOCK...inaninstant! 
flavor products | 3 peppercorns * 2 tbs. Maggi’s Granu- 


lated Bouillon dissolved in 214 pts. boil- | 
ing water * 1 tsp. grated onion. _ 


S easoning. ee _ Add onion and peppercorns to boiling — 

|| water: simmer 5 min. Strain and add __ 

granulated _ | Granulated Bouillon. Makes 1 quart. . : 
° a _ 
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Buying CANNED I HOODS for 100 Servings 


Approx. No. 
of Cans 
PRODUCT Size of Count Size of for 100 
Can Per Can Portion Portions 
TABLE FRUITS 
Apricot Halves No. 10 76-88 3 halves - 
Fruit Cocktail No. 10 4 oz. 4 
Kadota Breakfast Figs No. 10 90-110 3 figs 3 
Peach Halves No. 10 35 3 oz. | 
Peach Slices No. 10 3 oz. 3u% 
Prune Plums No. 10 75-85 3 plums 4 
VEGETABLES 
Baked Beans No. 10 3 quarts 7 oz. 7 
Green Beans No. 10 3 quarts 4 oz. a 
Wax Beans No. 10 3 quarts 4 oz. 4 
Beets No. 10 3 quarts 4 oz. + 
Carrots No. 10 3 quarts 4 oz. 4 
Peas No. 10 3 quarts 4 OZ. + 
Sauerkraut No. 10 3 quarts 4-5 oz 5 
Spinach No. 10 3 quarts 4 oz 4 
Sweet Potatoes No. 10 3 quarts 4 0z 4 
FISH PRODUCTS 
Salmon 1 lb. 2 cups 14 cup 25 
Tuna Fish No. 1 134 cups Y cup 25 
JUICES No. 10 3 quarts 6 OZ. 6 
No. 3 1%4 qts. 6 oz. 12 
SOUPS 
No. 10 12-13 cups 34 cup 7* 
No. 3 634 cups 34 cup 11* 
MEAT PRODUCTS 
Corned Beef Hash No. 10 12 cups Y cup 4 
Frankfurters 4-lb. can 35 2 (5 oz.) 6 
Meat Loaf 6-lb. loaf 5 oz. 5 
JAMS AND SPREADS 
Grape Jelly 1 Ib. 1% cups 114-2 tbsp. 9 
Orange Marmalade No. 10 3 quarts 114-2 tbsp. 1 
Peach Jam No. 10 3 quarts 114-2 tbsp. 1 
Peanut Butter 2 Ibs. 3%4 cups 2 tbsp. 2 


* Servings for condensed soup should be based on quantity after liquid has been added. 
Number of servings would be twice those stated above. 
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Kind of 
Meat Cut 
Beef (a) Round 


for Roasting | 
Ground beef 


Ground beef Meat loaf (cereal filler) 


Lamb (a) Leg 
for Roasting 

Shoulder 

Shoulder 
Pork (b) Loin 
for Roasting 

Shoulder 


Fresh ham (leg) 


Smoked or 
pickled ham 
Veal (a) Leg 
for Roasting 
Shoulder 
Round 
Beef (c) Round 
for Braising 
Flank 


Braising or Sirloin butts 


simmering (d) 


Chuck 
Plate or 
short ribs 
Pork (c) Loin 
for frying, brais- 
ing or roasting 
Frying or Sausage 
broiling 
Bacon 


Buying MEAT for 00 Servings 


Style 


Rump and shank off 


Meat loaf (all meat) 


Bone-in 
Bone-in 
Boneless 
Bone-in 
Cushion 
Bone-in 
Bone-in 
Bone-in 
Rolled 


Rump and shank off 


Swiss steak 
Steak 
Boneless 


Boneless 


Chops 


Bulk 
Sliced 






Weight of Approximate 


amount of 
purchase 


cooked 
serving 


74 Ibs. 
110 

46 

69 

28 

42 


46 
62 
32 
42 
30 
40 
44 
74 
41 
68 
46 
76 
37 
55 


38 
50 
31 
41 
41 
54 


35 
52 
35 
61 
27 
40 
41 
61 
42 
58 


40 


io) 
N 
wo 


PUMA HPHHHHPAH HS FWHWFHXO WN NWNYUWAWAWAW ALBAARAL 


50 
23 
34 
18 


m AH DD WN 


(a) If eooked at above 300° F. amount purchased will have to be increased. 


(b) If cooked at above 350° F. amount purchased will have to be increased. 


(c) If cooked at excessively high temperature, increase amount purchased. 


(d) If cooked at boil rather than simmering, increase amount purchased. 


Source: University of Texas, adapted from “Cooking Meat in 
Quantity”, published by National Live Stock and Meat Board. 
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Campers always cheer when they see products of National Biscuit 
Company—a name they know from home. Especially with Nabisco’s 
NEW IDEA IN CRACKER AND CEREAL SERVICE ... the 
individual packets of Premium Saltine Crackers, Dandy Oyster 
Crackers and One-Biscuit packages of Shredded Wheat .. . Nabisco 
helps cut food cost by cutting waste. Whichever Nabisco varieties 
you select you can be assured of top quality products. 


NABISCO FAVORITES 


% PREMIUM SALTINE CRACKERS % NABISCO SHREDDED WHEAT *% 
% DANDY OYSTER CRACKERS % RITZ CRACKERS *% 
% FIG NEWTONS CAKES % NAB PACKETS % FOUNTAIN TREATS * 
% LORNA DOONE SHORTBREAD % OREO CREME SANDWICH 


OLusasys Fresh. » » 251 distributing branches 
assure prompt and frequent delivery 





®) 





National Biscuit Co., Dept.30 449 W. 14 St., New York 14, N. Y. 
Please send your booklet ‘“‘Around the clock with NABISCO.” 


Name Title 





Organization 


Send for this Address 
free booklet City pn 




















A PRODUCT OF NATIONAL BISCUIT COMPANY 
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Carrots 


Usual Sizes of WHOLESALE PACKAGES 


for various camp foods 


Unit of Weight 

Vegetables Purchase in Peunds 
Asparagus Crate 30 
Beans, green Bushel 30 
Beets Bushel 52 
Cabbage 1%bu.hamper 48 
. Sack 50 
Canned Goods No. 10 can 614 

Approx. 


Sack or bushel 50 








rs 


@ Beverage Bases 
@ Soup Bases 


®@ Gelatine Desserts 


TRIPPEROOS. 


package for all out-of-camp meals. 
Over 20 menu favorites each one 
serves four campers generously. 


Complimentary samples and literature 
to Camp Directors on request. 


Hilker & Bletsch 





Manufacturers of 


Quality Food Products Since 1891 


‘ae 
4 pil 2X Cex 


WELL F, ED with — 
HBC. came roo0s 


Easy for the Kitchen— 
Popular with CAMPERS! 


614 W. Hubbard St. 


i 





@ Cream Desserts 
@ Sweet Milk Cocoa 


@ Rapid Cake Bases 
. the ideal food 


Company 


Chicago 10, Ill. 
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Cauliflower 
Celery 

Corn 

Onions 

Parsnips 

Peas (unshelled) 
White Potatoes 


é¢ 


éé 


Sweet Potatoes 


‘é¢ 
Spinach 
Squash, Summer 
Tomatoes 


“ 


Turnips (no tops) 


Fruits 


Apples 
Bananas 


ce 


Blackberries 
Raspberries 
Strawberries 


Cherries 
Grapefruit 
cc 


Grapes 
cc 
Lemons 
Melons 
Canteloupe 
Honeydew 
Watermelon 
Oranges 
«¢ 
Peaches 
Pears. 


Plums 


‘¢ 


Prunes (dried) 


1% bushel crate 
'’%y crate 
Bushel 

Sack (100 ears) 
Sack 

Bushel 

Bushel 

Peck 

Bushel 

Sack 

Peck 

Bushel 

Bushel 

Bushel 

Lug Box 
Bushel 

Bushel 


Bushel 
Hand 
Bunch 
Crate 


Crate 
Crate 


Bushel 

Calif. box 

Fla. or Tex. box 
Lug 

Bushel 

Box 


Jumbo crate 
Crate 

Each 

Calif. box 
Fla. box 
Bushel 
Bushel 
Suitcase Lug 
Crate 
Bushel 

Box 






37 


48 

5 
45 to 65 
36 

(24 qt.) 
36 

(24 qt.) 
36 

(24 qt.) 
64 
68 
80 
28 
48 
79 


70 
35 
25 
77 
90 
48 
48 
16 
28 
56 
25 or 50 








solve all 
your baking problems 


with 


Downyhlake 


“JUST ADD WATER—MIX—BAKE” 


BAKING 
MIXES 




















P, with minimum labor and ingredient costs, 










*Low, Low, Labor Costs. Even unskilled help can bake TOP QUALITY 
everything... with Downyflake fully prepared mixes. 2 g Downyflake 


*No Multiple Ingredient Costs. One known cost — the ne tio fi 
you time, effort 


cost of the mix — replaces that of many ingredients. and labor costs, 


AVAILABLE in 5 Ib. BAGS 








*Let Downyflake Mixes be your“baking departme nt”. | 
i Solve all your baking problems the easy “add 
| water-mix” Downyflake way. 


Downyflake Baking Mix Division 
Doughnut Corporation of America BG-53 
393 Seventh Avenue, New York 1, N. Y. 


Gentlemen: Please send me a free sample of Downyflake 
Cake Mix. 





Downytlake 





I. 7. ad cs agidléhaaadaisieniosaldupanaireanniseanpiinadnetonina anaadaeuabadabaiaial 

BAKING MIX : 
DIVISION I x14. pinieainieseeneosndesabiddcseniesisidectthstle kbeiaieasobapb alien ea teasdbcainlaliataibsenseaasetaa dba sdiaes titi : 
Doughnut Corp of America BN aisas is airegn iaichin ina aincanudnanaues Pies inun 
393 Seventh Ave. New York EE a ee AOR ee Rae mam Pr eR eee: ! 





KQUIPPING your camp KITCHEN 


Number and Sizes of Utensils Needed 
Number needed for 
Equipment Item and Description 100 Campers 150 Campers 


STOCK POTS with covers, 5 to ! 
gallon, tall with straight sides and 


handles, aluminum, semi-heavy. 2 only 3 only 
PRESERVING KETTLES, 

10 to 16 quart, aluminum 4+ only 6 only 
DOUBLE BOILERS, 

11 quart, heavy duty aluminum 1 only 2 only 

17 quart, heavy duty aluminum 2 only 2 only 
SAUCE PANS, handled 

2 quart, semi-heavy aluminum 2 only 2 only 

4 quart, semi-heavy aluminum 2 only 2 only 
BAKING PANS, 12 x 18 x 2% 

inches, aluminum 8 only 12 only 


ROASTING PANS, black sheet iron 
with 3 straps, 16 x 22 x 3% inches 
(to fit range oven) 4 only 6 only 


FRYING PAN, 14 inches, black iron 
MUFFIN PANS, 12 cup, aluminum or 


good grade of tinned ware 12 only 18 only 


PUDDING PANS, round 


bo 


only 2 only 


2 quart, aluminum 1 only 2 only 

4 quart, aluminum 2 only 3 only 
MIXING BOWL, 9 quart, aluminum 1 only 2 only 
SKIMMER, wire, 6 inch diameter 2 only 2 only 
ICE PICK 1 only 1 only 
BISCUIT CUTTER, 2 inch diameter 2 only 2 only 
APPLE PARING MACHINE 1 only 1 only 
VEGETABLE BRUSHES 6 only 9 only 
CUTTING BOARD, 24 x 18 x 2 

inches cured hard maple 1 only 1 only 
LADLES FOR SERVING 

(Aluminum or stainless steel ) 

1 cup capacity 2 only 2 only 

YZ cup capacity 2 only 2 only 

1/4, cup capacity 2 only 2 only 
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SPEEDY, 
SUPER-SANITARY 
DISHWASHING 


installed in your camp 
in just a few hours 











Spring. No problem to start 
up next Summer. 


LOWEST PRICE—TOPS IN QUALITY 
No other nationally known 
spray-type dishwasher is priced 
so low, yet Jackson is a hit with 
health authorities from coast 
to coast. 


The JACKSON Model 1-A 
Dishwasher is ideally suited 
to camp installations. Note 
these advantages: 


EASY TO INSTALL AND SERVICE 


Installation takes only a few 
hours. The Jackson is so simple 


that any competent workman 
can service it. 


NO STORAGE OR SHUTDOWN PROBLEM 


You just shut off water supply, 
drain and rest assured that 
Jackson’s sturdy construction 
will weather Fall, Winter and 


LARGE CAPACITY — PROMPT DELIVERY 
Up to 40 trays of dishes per 
hour washed, rinsed and sani- 
tized! You don’t have to wait 
for Jackson’s advantages. All 
orders are filled promptly—can 
be installed and tested before 
camp opens. 


See how the JACKSON Dishwasher fits your camp's plans 


MAIL COUPON TODAY}: 
‘THE JACKSON PRODUCTS COMPANY 


3702 East 93rd St., Cleveland 5, Ohio 
Please send free booklet, prices and information. 








* 
JACKSON 


Name 








DISHWASHERS 
* 


Address 





City ‘ Zone State a 
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“lle ead of Your Camp 
7s tu Your Keteheu 





—_————— 





IF in camps 

YOU will excel, 
Look to your Kitchen 

for your Magic Spell. 
THE Heart of Your Kitchen 
Centers ’round FOOD. 


Remember Your guests 
can ever be wooed 



























































> With food that’s delicious 
4 and always served Hot. 
—— 4 “a ) If not true of YOUR dishes, 
ON Y YOU’RE sure in a Spot. 
ame => 7 — = SO get with the times; 
3) — i» @eP hb fm Start cooking with GAS 
ECS ._~j a i Beyond the Main Lines— 
: ——— Make YOUR camp High Class. 
= oo ————— SUBURBAN’S Your answer 
= aa = Gas Service on Wheels; 
am, OO a =. GAS Appliances, too, 
= GAS is FAST and it’s HOT. — And, you can make deals. 
ox GAS is pi and, you "> SIZE is no problem, 
\ Nb \ ee - know what? ‘vein SUBURBAN can care 
GAS is DEPENDABLE and for a SMALL or a LARGE camp 
ECONOMICAL Mere, Giese. 
IF YOWRE NOT using GAS ANYWHERE. 
WHY NOT? 


Look in Your Telephone Directory for the Office Nearest You 


SUBURBAN PROPANE GAS CORPORATION 


General Office Suburban-Rulane Division Office New York Office 
Whippany, N. J. 


20 Exchange Place 
Whippany 8-0500 Charlotte, N. C. Charlotte 5-1721 Whitehall 4-6482 


THE GAS COMPANY BEYOND THE GAS MAINS 
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Equipment Item and Description 


LADLE, 1 quart, with long handle 
ICE CREAM DIPPERS 

No. 8 (for potato and vegetables) 

No. 10 (for ice cream) 

No. 12 (for salads) 

No. 24 (for sandwich fillings) 
PITCHERS, aluminum, 4 quart 
TRAYS, 14 x 18 inches 
GRADUATED MEASURES: 

Spoons, aluminum or plastic 

Cup, aluminum 

Quart, aluminum 


DISH PANS (for mixing) 21 quart, 


aluminum or heavy tinned ware 


COLANDER, 15 inch diameter, alu- 


minum 
STRAINERS, wire, 8 inch diameter 
CHINA CUP STRAINER, 10 inch 
WOOD CHOPPING BOWL, 15 to 
16 inch diameter 
ROLLING PIN, wood, 15 inches 


long, 3%4 inches diameter 

FOOD CHOPPER, 3 pound capacity 

ROUND CAKE PANS, good grade 
tinned ware, 10 inches diameter, 2 
inches deep 

BISCUIT SHEETS, good grade tin- 
ned ware, (pans with sides) 16 x 22 
x 1 inch 

BUTTER CUTTER 

HAND REAMER, glass 

CAN OPENER, stationary 

HAND GRATER, aluminum, 9 x 4 
inches 

WIRE WHIP 
French, 16 inches long 
French, 22 inches long 

KNIVES 
French, chopping, 12 inch blade 
Carving, hotel slicer, 12 inch blade 
Paring, 3 inch blade 
Spatula, stainless steel, 8 inch blade 
Chopping knife with double blade 
Cleaver, 8 inch blade 
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Number needed for 


100 Campers 


1 only 


only 
only 
only 
only 
only 
only 


© DO DO DO NO DO 


sets 
only 
only 


bo DO bo 


2 only 


1 only 
1 only 
1 only 


1 only 


1 only 
1 only 


18 only 


4 only 
1 only 
2 only 
1 only 


1 only 


1 only 
1 only 


2 only 
1 only 


3-6 only 


2 only 
1 only 
1 only 


2 
| 
4-9 only 
2 
] 
] 


150 Campers 


1 only 


2 only 
2 only 
2 only 
2 only 
2 only 


12 only 


2 sets 
2 only 
2 only 


3 only 
1 only 
2 only 


1 only 


1 only 


1 only 
1 only 


27 only 


only 
only 
only 


= DRS — OV 


only 
1 only 


1 only 
1 only 


only 
only 


only 
only 
only 








Heres the FASTEST and CHEAPEST 





way Topee/ pararoes,/ 


— 





RF 
Bena 






a> 


+58 ~ 
. 
.” 








mre seers 
mine be? ws pres — 
> ~, Le od ee, » 
MODEL C 1 
: ( STANDARD MODEL 
* $ 
_ 


$107.50 ¥ 
Boy HEAVY duty 
= FLOOR MODEL | 


_ . 
| $479.00 FF 
POPULAR sf | 
UNIVERSAL {| 
MOBILE STAND . 
FOR “‘D’ AND i 
““C" MODELS .. 

$49.50 





~~ 
°c 
os 





























(UU, Thast? 
J NoustRies 


385 Mystic Avenue, Sommerville 45, Mass. 
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Number needed for 

Equipment Item and Description 100 Campers 150 Campers 
KNIFE SHARPENER, 12 inch, but- 

cher steel 1 only 1 only 
COOK’S FORK, 12 to 18 inches 2 only 2 only 
PANCAKE TURNERS, sstainless 

steel, 6 inches x 3 inches 2 only 2 only 
SPOONS, large cooking, 14 inches long 6 only 9 only 
EGG BEATER, large sturdy, stainless 

steel 2 only 2 only 





GARBAGE CANS, with covers, 6 


gallon capacity, heavy duty galvanized 
(for storing supplies) 6 only 6 only 
GARBAGE CANS, with covers, 26 


gallon capacity, heavy duty galvanized 8 only 8 only 
CLOCK 1 only 1 only 
HAMMER 1 only 1 only 
SHEARS, 8 inches long 1 only 1 only 
LADDER, store room, 4 feet 1 only 1 only 


Source: “Camp Kitchen Management,” 
published by Dept. of Institution Man- 
agement, New York State College of 
Home Economics, Cornell University. 














a i a a a a a ae 








Use 


The Camp Director's 
Checklist 


which begins on page 21. 









It provides a convenient and prac- 
tical month-by-month guide to 


7 Direct Prices To 
successful camp operation .. . SS a Camps, Schools, 
a —ZZe Churches and 

_ All Organizations 








As well as space to note “things 





to do” of which you wish to be = presario ne Write for Catalo 
> o ” g 

reminded at any time during the orack ONLY 29” HIGH and Discounts. 

a THE Wonroe. COMPANY 





471 CHURCH STREET . « » « COLFAX, IOWA 





ee ee ee 
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Keeping AITHCEN EQUIPMENT ctean 


Keeping kitchen equipment clean must 
be regular, routine, and thorough, if you 
expect to get long life from these ex- 
pensive items. 

Kitchen shelves and drawers—Every 
week wash well with hot soapy water, 
rinse with clear water. 

Metal supply containers—Wipe daily 
with damp cloth; when empty wash, 
scald, and dry before refilling. 

Stoves — Use hot, soapy water regu- 
larly to remove grease; scour where 
spilled food makes it necessary. Dry 
each part of stove after washing, to pre- 
vent rust. Follow additional special 
manufacturer’s instructions. 





FOOD SERVICE 
EQUIPMENT 





Everything for 
Camp Kitchens and 
Dining Rooms 


Write for Free Copy of 
Our 276 Page 
Reference Catalog 


NATIONAL 
CHINA & EQUIPMENT CORP. 


214-18 EAST FOURTH STREET 
MARION, INDIANA 














Refrigerators—Wash at least weekly 
with warm water and baking soda solu- 
tion. Remove racks, wash and dry. De- 
frost as needed, usually weekly. 

Mixers, peelers, slicers — Clean thor- 
oughly after each use. 

Sinks — Clean daily with hot, soapy 
water. Use fine cleaning powder to re- 
move stains. 

Sink drains—Never pour grease into 
sink. To prevent drain clogging, pour 
solution of sal soda and boiling water 
into them weekly. 

Work table—Wipe off frequently dur- 
ing day with damp cloth; scrub at end 
of each day. 


GENERAL SLICERS and CHOPPERS 


Quality Products at LOWEST PRICE 


POWERFUL 
EFFICIENT 
DURABLE 


No need to pay hun- 

dreds of dollars for a 

chopper. Today’s out- 
— standing value 
— the General 
Choppers—are 
the lowest 
priced ma- 
chines in their 
respective 
classes. Long- 
lasting, stur ys 
and depend- 
able perfor- 
mance, fully 
backed by 
General’s Guarantee 
against defective ma- 
terials and workman- 
ship. 





ideal for Camps 


ELECTRIC 
MEAT 
CHOPPERS 






Ss 
SR 





Model H 1 h. p. 
7 to 10 Ibs. cap. 
$159.50 











Model D 14 h. p. 
5 to 7 Ibs. cap. 
$110.00 


Machine slicing at 
amazingly low cost. 
Complete line of four 
efficient functionally 
designed machines 
will do an _ excellent 
job on both hot and 





For Camps that 
have limited use 
——why pay more 





money. cold meats and all 
GENERAL sliceable foods. 
ROTARY from $19.95 to $55.00 
SLICING Model 319 (illus.) 
MACHINES $29.95 
(Write 
Dept 344 for 
catalog of 


" complete line) 














GENERAL SLICING MACHINE CO., Inc. 
Walden, New York 
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Pre-Camp Examination 
1. Scope and Time 
a. Both campers and staff included. 
b. One or two weeks prior to de- 
parture for camp. 


2. Purpose 

a. Determine camper’s physical fit- 
ness for camp. 

b. Protection for camper, family and 
camp. 

3. Includes 

a. Routine physical examination by 
M. D. 

b. History of contagious diseases 
camper has had or been exposed 
to recently. 

c. History of any disease such as 
rheumatic fever, nephritis, epilepsy 
and enuresis. 

d. Specific information as to any 
foods camper actually is allergic 
to or serum allergy. 

e. Specific information as to any 
medication camper routinely takes, 
or any desentization shots for hay 
fever, etc. 

f. Immunizations 

‘Tetanus, should be a must 
Typhoid, very important 


Small pox, diphtheria, also 
whooping cough. 
Personnel 
1. Physician 


a. Live at camp or in close proximity. 

b. Licensed in state in which camp 
is located. 

c. Should have some pediatric train- 
ing or experience, 


2. Nurse 
a. Essential if there is not a resident 
M. D. . 
b. Registered in state in which camp 
is located. 





re 


Plan for HEALTH and NAR ET 


c. Experienced in school work and/or 
Public Health work. 
3. Dietitian 
a. Resident institutional dietitian or 
a consulting dietitian. 


Equipment 
1. Camp Infirmary 

a. Tent, building or isolated room 
used exclusively for this purpose. 

b. Privacy and quiet. 

c. Isolation unit for campers who 
have or are suspected of having 
communicable disease. 

. Medicine and Supplies 

a. As deemed necessary by doctor. 

b. First Aid equipment and supplies 
available to all competent to use. 

c. Other medication used only by 
camp nurse or doctor. 

3. ‘Transportation 
a. Specific vehicle available at all 
times in camp for emergency use. 
b. Location of nearest hospital and 
best route known by all staff per- 
sonnel, and arrangements for 
emergency care made with hos- 
pital prior to camp opening. 
+. Records 
a. Application form should include 
signed authority by parents giving 
camp doctor permission to use 
his discretion in care of a camper 
during an emergency pending: 
1. Arrival of a physician desig- 
nated by the parents. 
2. Removal of the camper to a 
hospital specified by the parents. 
b. All medical and surgical treat- 
ments recorded and signed by the 
doctor or nurse. Records filed. 


bo 


Camp Program Related to 
Health of Campers 


1. Physical 
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Health and Safety (continued) 

a. Avoid undue fatigue and over- 
strain. 

b. Rest period of at least one hour 
following noon meal. 

c. Competition involving muscular 
co-ordination between teams or 
individuals carefully graded on 
ability and not chronological age. 

d. Tempo of camp program adjusted 
to entire group. 


2. Mental 
a. Each camper accepted by other 
Campers in his group or team for 
feeling of security and happiness. 


3. Personal Hygiene 
a. Observe usual standards of bath- 
ing, brushing teeth, and washing 
hands prior to meals. 


Safety—Supervision and 
Instruction 
Use of all sports equipment and tools 
during free periods. 


Swimming and Waterfront Activities 

1. Supervised by person holding Ameri- 
can Red Cross Instructor’s Certificate 
a. Junior or Senior Life Saver for 

each 10 persons in swimming at 
any one time. 

2. Boats or canoes of any sort used only 
on permission from counselor in 
charge. (Applies to all campers, staff 
and visitors. ) 

3. Standard Life Saving Equipment for 
all boats, docks and pools. 


Fire Protection 
1. At Camp 


a. Water pressure system, hoses and 
connections inspected. 

b. Extinguishers inspected. 

Fireplaces and chimneys inspected. 

d. Electric equipment and wiring in- 
spected. Campers not allowed to 
make changes. 

e. Prior arrangements with nearest 
fire fighting unit for assistance in 
an emergency. 

2. National Forests 

a. Observe all Forest Service regula- 
tions for campfires, operating in- 
cinerators, etc. 


§ 


Hazards 

1. Buildings, equipment kept in repair. 

2. Loose stones, logs, etc., removed from 
playground area and trails. 


2. Open pits marked or filled. 


4. Ground lighted at night along paths 
to toilets and dock area. 


5. Campers and staff taught to recognize 
and avoid poisonous plants, animals 
and insects. 


Accident Reports 

1. Standard form adopted; data filled in 
by camp doctor or nurse, counselor in 
direct charge of the camper at time 
accident occurred and comment, if 
any, by camper involved. 

2. Analyzed periodically to prevent simi- 
lar accidents. 


Source: Frank S. Wissmath, M. D., based 
on camp standards of ACA. 





whenever necessary. 





THIS PUBLICATION will serve you and your camp BEST when all 
of your key people have their personal copies for reference wherever. and 


ORDER EXTRA COPIES NOW while supply lasts, for your Associate 
Director, Head Counselor, Purchasing Agent, others. Price $2.00 each. 
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me AEM LOW COST oucoremaror 
for Camp Warer Soles 


Camp directors please note: %Propor- 
tioneers% Chlor-O-Mite is built for you! It 
brings you positive, accurate hypochlorina- 
tion of your camp water supply at a new low 
cost. This low capacity chemical feeder is 
simplicity itself . . . complete in every detail 
... ready to do an efficient water sterilization 
job without any additional accessories or 
controls. !t’s powered either electrically or 
hydraulically by an extremely simple, dur- 
able mechanism. Suction, discharge, and 
power connections are easy to make... 


camp personnel can handle the complete 
hook-up. 

Chlor-O-Mite incorporates the world fam- 
ous “See-Thru” Reagent Head used on 
%Proportioneers% Chemical Feeders, both 
in industrial and water works applications. 
This plastic head shows you at a glance how 
the feeder is operating. 

For detailed information and Bulletin 1910, 
address %Proportioneers, Inc.%, 441 Harris 
Avenue, Providence 1, Rhode Island. 





Representatives in principal cities of the United States, Canada, Mexico, and foreign countries 
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Desirable Practices in SANITATION 


Water 3. Auxiliary Water 
1. Drinking Water a. Unsafe at any place where it may 

a. Certified safe by local Public enter the mouth: 

Health Department. Washing in the kitchen, shower 

b. Sub-surface sources developed if heads or lavatory taps. 
possible. b. Use only for: Flush toilets, uri- 

c. Surface water requires proper nals, laundry machines, heating 
treatment. systems. 

d. Drinking fountains and approved c. Dual water systems are not to be 
sanitary water system best, indi- recommended. 
vidual drinking cups o.k., common  Fgod 
drinking cup strictly prohibited. 1. Storage 

2. Swimming Water a. Perishables. 

a. Samples submitted to local Public Temperature not higher than 50° 
Health Dept. for bacteriological F. for milk, butter and vegetables. 
tests. Temperature not higher than 34° 

b. Beaches free of refuse and debris F. for meat, etc. Artificial ice 
or contamination by garbage or recommended if electric refrigera- 
sewage. tion not available. 





CHLORINATION 1, WeT 


Stops this kind of shut-down 







Chlorination of your camp water supply is not only “good health” 
— it’s good business, too. Costly shut-downs by health authorities for 
typhoid, dysentery, and other water-borne disease just can’t happen 
with Wallace & Tiernan Hypochlorinators on the job. 


These rugged machines have many characteristics designed espe- 
cially for camp operation. Here are some of their main features: 


Easy operation—Switch on the power and the 
Hypochlorinator starts operating. 


Compact —The Hypochlorinator and solution crock 
need only four square feet of floor space. 


Approved —Chlorination is recognized and approved 
by health authorities across the country as a 
safe; sure means of sterilization. 


Dependable—You can count on Wallace & Tiernan 
Hypochlorinators because they are the product of 
36 years experience in all phases of water puri- 


fication and are backed by a nationwide service WALLACE & TIERNAN 


organization. 

COMPANY, INC. 
See your nearest W&T Representative now to learn CHLORINE AND CHEMICAL CONTROL EQUIPMENT 
how your camp can obtain these and other advantages NEWARK 1. NEW JERSEY * REPRESENTED IN PRINCIPAL CITIES 





from chlorination. 
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b. Non-Perishables. 
Protect against contamination by 
rodents and insects and keep dry. 
Free circulation of air. 

Preparation 
Food handlers. 
Certificate of examination attest- 
ing freedom from _ tuberculosis, 
typhoid, syphilis and amoebic 
dysentery. Weekly inspection as 
to general health. 

b. Utensils and dishes—clean. 

c. Meat and Dairy Products. 
Gov’t inspected or from gov't in- 
spected animals. 

3. Serving—attractive and clean. 


Garbage Disposal 

Water-tight covered containers, washed 
after each emptying. Entire container 
removed to place of disposal, emptied, 
cleaned and returned. Emptied every 
second day or oftener. Incinerated, 
buried in a pit or fed to pigs. 


Rubbish and Refuse Disposal 
Combustible wastes burned. Non-com- 
bustibles buried, tin cans flattened and 
glass containers broken, to prevent mos- 
quito breeding. 


Toilets and Sewage 

One or more, conveniently located to all 
parts of camp, constructed so that waste 
is not accessible to flies and does not 
pollute surface soil or contaminate water. 


Domestic Animals 

Not permanently quartered within 500 
feet of any kitchen, dining hall or living 
quarters. “Temporary corrals or picket 
lines not within 200 feet of above. 


Sleeping and Living Quarters 
Adequate windows, adjustable for venti- 
lation, properly screened. 


Laundry 
Adequate facilities at camp, or sent out. 


Source: Frank S. Wissmath, M.D., based 
on Camp Standards of ACA. 





MORE and MORE CAMPS 





@ The Maximum in Sanitary 
Washing Fixtures 

@PARENTS APPROVED 

@ Redutes — For Spread 
of Ipfecti 

eco SERVES WATER 

@One 54” Washfountain Serves 
8 to 10 Simultaneously 


Bradley Showers can be furnished with 
column only or with 3 or 5 stalls 

@INEXPENSIVE TO IN- 
STALL On Any Kind of 


Floor Including Wood— 
ONLY THRE CONNEC- 
TIONS 

@ AVAILABLE IN CIRCULAR 
and SEMI-CIRCULAR 
MODELS—Juvenile or 
Standard Heights 


ee WASHFOUNTAIN CO. 
2389 W. Michigan Street 
Milwaukee 1, Wisconsin 







SEND TODAY 
FOR FREE. 
CATALOG ~ 

4701. if 








BRADLEYS 

Now In 

Growing List 

of Modern 
High-Grade Camps 


Such 


as:— 

St. Andrews 
Boys Camp 
Boys Club Camp 

Boysville 
Brandeis Camp 
Bryn Afon 
Channing 
Chippewa 
Clear Pool 
Camp 
Columbus 
De La Salle 
Delight 
Dudley 
Duncan 
Fairwood 
Geneva 
Gerard 
Glen Eden 
Gregory 
Henry Hornet 
Hills Lake Girls 
Camp 
Kern 
Lawrence 
Legion 
Lincoln 
Lynwood 
Millhouse 
Newton 
North Star 
hejesa 
Oh-Neh-Ta 
Pendleton Club- 
house 
Pine Oaks 
Rainbow Girls 


United Lutheran 
Bible Camp 
Wanake 
Whispering 
Pines Camp 


Distributed Through Plumbing Wholesalers 
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Bio soe J} : . (6 in Carton) 
cme, =o NO, 2: 3 X 18 
Sterile 8 ide (12 in carton) 


No. 3: 6” x 36” Ronee! as i“ = 
: : = : Oo = 
SEE 98. re oe REVERSE Sig 2 (6 in Carton) - pane a. 


Obtainable from your regular 


source of medica] Supplies 
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recommended I\FINMARY SUPPLIES 


Item 


Adhesive Compresses 


Gauze Pads 


Triangular Muslin Bandage 
Absorbent Gauze Compresses 


Tourniquet 
Adhesive Tape 
Anttseptic 
Boric Acid 
Aspirin 


Aromatic Spirits of Amonia 


Burn Ointment 
Laxative 

Rubbing Alcohol 
Baking Soda 
Absorbent Cotton 
Applicators 
Tongue Depressors 
Fracture Splints 
Stretcher Poles 





Quantity 
(for 20 campers) 
1 large package 
1 package 
8 or more 
Several packets 


Size or Type 
1 inch 
4 x 4 inches 
40 inch 


yard 


2 inch roll 

ounce 
ounce 
bottle 
ounce 
Several 

1 package or bottle 
1 bottle 

1 package 

YZ pound 

1 box 

5 dozen 

2 sets of each 
2 pairs 


powder or crystal 


ph ph pk fhe PN) 


1 ounce tubes 


Arm, leg, thigh 


Tweezers, Clinical Thermometers, Paper Drinking Cups, Bar of Soap, Flashlight 





Recommended Camp Facilities 


Item 
Showers 


Toilets 


Infirmary beds 


Water supply 


Swimming pools 


Kitchen storage, etc. 


Size of campsite 


Number Required 


1 to every 8 campers 


1 to every 10 campers, no farther than 150’ from any 
living unit, 


1 to every 16 campers 


50 gallons per day per person where flush toilets are used, 
30 gallons per day per person where pit privies are used, 
plus a full day’s supply in storage at all times. 


27 sq. ft. of surface per swimmer 
1/3 to 1/2 size of dining room 


] acre per camper. (This area may vary considerably 
depending on location. Camps adjoining large public 
area, such as state or national forests, will not require 
as much acreage as those in agricultural areas or near 
cities. Possible growth of suburban communities and 
future expansion of camp should also be considered when 
determining size of campsite. ) 
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“(<> Guard Your Camp with 
fl ns emi INDIAN 


y= 
= FIRE PUMPS! 


@ No camp director dare ignore the 
menace of fire! Lives are in your care. 
You can stop fires fast with INDIAN 
FIRE PUMPS — the back pack extin- 
guishers used by foresters and fire depts. 
Just keep 5 gal. tank filled with clear 
water and be prepared. Pump throws 
powerful stream. A child can operate it. 





tT 







Read What Director Durdan of 
Camp Conrad Weiser, Wer- 
nersville, Pa., says About 
INDIAN FIRE PUMPS— 


“We have 18 INDIAN FIRE PUMPS strate- 
gically placed in all our six villages and 
at the Main Lodge have a fire tower on 
which are six pumps. Our INDIAN FIRE 
PUMPS are especially valuable to us in fighting brush fires 
out of reach of camp water lines. Counselors and older 





campers have been trained in their use. 


At Camp Conrad Weiser we wouldn’t be without INDIAN 
FIRE PUMPS for we have learned from experience of their 
great value fo the safety of our campers and equipment”. 


MERRILL J. DURDAN, 
Camp Director. 


Smith INDIAN 
Drinking Water & Supply Tank 


(Many uses in every camp) 


Write today for catalog describing INDIAN FIRE PUMPS and information on drinking 
water tank. You need both! 


D. B. SMITH & CO. trica2 n'y: 


PACIFIC COAST BRANCHES: CANADIAN 
AGENTS: 


Hercules Equipment & Fred E Barnett Company Titan Chain Saws, Ine. Fleck Brothers, Limited 


Rubber Company. Inc. 2005 S. E. Bth Ave. 2700 Fourth Avenue South Bate Wide Uitl tam pig a ti 
435 Brannan Street Portland, Oregon Seattle, Washington Vancouver, B. C., Canada 
San Francisco 7, California 


Roy G. Davis Company Fred E. Barnett Company L. N. Curtis & Sons 


617 East Third Street 600 Spring Street 426 W. Third Street South C. E. Hickey & Sons. Ltd. 


Los Angeles. California Klamath Falls, Oregon Salt Lake City, Utah Hamilton, Canada 
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FIRE SARETY Check List 


Score your camp’s fire safety. Check your own practice against each of the ques- 
tions below. Each “No” points to a serious fire hazard. Do something about these 
hazards—now! Use the check list frequently during the season. 


HOUSEKEEPING 


1. Have you removed all flammable 
rubbish and leaves from around build- 
aE EES ae SeP e 


2. Are grass, brush and small trees cut 
or thinned out around camp buildings? 
3. Is fire-fighting equipment within 
easy reach when trash, leaves, etc. are 
burned out-of-doors? 


+. Do you keep your storerooms and 
garages free from rubbish, old rags, 
EE eae erent are Tear 
5. Do you keep oil mops or paint rags 
in closed metal containers to guard 


against spontaneous ignition? 


6. Are stoves always kept free of 
grease? Do you have baking soda or salt 
handy in case of grease fires? ........ 


7. Do you hang towels on special racks, 
never drying them on or near stoves? .. 


8. Do you collect ashes in covered 
hole-free metal containers and dispose of 
them when properly cooled? ......... 


9. Do you keep matches in metal con- 
tainers away from heat? ............ 


10. Do you use only safety matches in 
adi alee adialh oldie oD oid tei a tag 
11. Do you have spark-screens over all 
PEC: EON a mT 


12. Are all fireplaces equipped with et- 
fective firescreens ? 


FLAMMABLE LIQUIDS 


13. Do you start fires with paper 
and/or kindling only, never with flam- 
I $6636 wceechedeccuie xs 


14. Are kerosene or gasoline lanterns 


hung up or put on tables or shelves and 
mae ae IE i kkk oe ee ones 


15. Are supplies of fuel oil stored 
away from buildings, preferably in un- 
NE SURE i ois aa £88 54S 


16. Are oils (kerosene and gasoline) 
handled only in the daylight and where 
spillage cannot be ignited? ........... 


17. Are gasoline stoves and kerosene 
stoves and heaters of types listed by Un- 


18. Are your lamps sufficiently heavy- 
based to prevent tipping? ............ 


CONSTRUCTION 


19. Are the roofs of your buildings 
non-combustible ? 


20. Are roofs, gutters, eaves of build- 
ings free of needles and leaves? ....... 


21. Are all stovepipes, chimneys and 
hoods above kitchen stoves cleaned and 
repaired before camp opens? ......... 


22. Are floors directly under stoves and 
heaters protected by galvanized iron, 
concrete or brickwork? 


23. Have you eliminated all stovepipes 
which pass through closets or _ store- 
I cs saves esses aeons 


2+. Are walls, rafters, ceilings and 
partitions protected from over-heating of 
stoves and pipes? 


ELECTRICITY 


25. Are electric irons and all electrical 
appliances used for cooking, equipped 
with metal stands and heat controls? .. 


[ 59 ] 


ey 





26. Do you use only those electric ap- 
pliances, fuses, extension cords bearing 
the label of Underwriters’ Laboratories ? 
27. Are all electric extension cords in 
the open—none under rugs, over hooks? 
28. Do you allow only qualified electri- 
cians to install your wiring? ......... 
29. Do you use Standard fuses of 
proper capacity, never others? ........ 
30. Do you always use safety film for 
movies, never nitrocellulose film unless 
you have a standard projection booth? 


SMOKING 


31. Do you maintain restricted places 
for smoking—no matter WHO? ..... 
32. Does the camp insist that all cigar- 
ettes and cigar butts be carefully extin- 
guished before they are disposed of? ... 
33. Do you insist that matches be 
broken in two before throwing away ?.. 


FIRE FIGHTING 


34. Do you have simple fire-fighting 
equipment, such as brooms, rakes, pails 
of water, pails of sand, shovels? ...... 
35. If you have a fire hose, canvas or 
rubber, do you test it before camp opens? 
36. Is equipment kept in designated 
places and in good condition? ........ 
37. Do you have more than one exit 
from all rooms in main buildings? .... 





38. Do you have a camp check before 
retiring to see if all fires and lights are 
out or suitably protected? ........... 
39. Do you have regular fire drills for 
all campers and staff? ........cse00. 
40. Do you have a place where pump- 
eg. 2 a 


41. Do you have approved fire extin- 
guishers in every main building? Are 
they kept in good working order? Do 
your personnel know how to use them? 
42. Do you have fire escapes on build- 
ings of more than one story? ......... 
43. Do you have an easily distinguished 
fire alarm? 
44. Do you have a fire brigade? ..... 
45. Do you have ladders that will 
reach to the roof of your buildings? ... 
46. Is there any organized fire protec- 
tion in your community? ............ 
47. Do you know where or how to call 
for this protection service? .......... 


CAMP FIRES 


48. Do you build outdoor fires only in 
safe places, on sand or other mineral soil, 
or on rocks and not near trees? ...... 
+9. After putting out an outdoor fire 
do you stay until ashes are cool enough 
to test with your bare hands? ........ 


Source: Nat. Bd. of Fire Underwriters. 








BE PREPARED 





to fight fires == 


S.0.S. DEFENDER Seamless Brass Soda Acid and Foam Extinguishers 

Chemical Engines 

Hose and Accessories 
Repair parts and Chemical refills for all 


Carbon Dioxide Extinguishers 
Extinguishers °* Fire 
Glass Ball Extinguishers 


Extinguishers * Emergency Lights. 


=. > a 
S57) OQ 
(Safety’s Our Service) 
DEFENDER 





Dry Chemical 
S.0.S. Automatic 


WRITE FOR 
PRICES AND 
LITERATURE 
SCHWARTZ BROTHERS, INC. 
Dept. CA, 827 Arch St., Philadelphia 7, Pa. 
WAlnut 2-0896 

Fire Protection Specialists for over 45 Years 
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FIRE EXTINGUISHER roets 


Types of Fires 


Class A—On fires in ordinary materials (paper, wood, cloth, excelsior, etc.) 
cooling is more effective than smothering. 


Class B—On fires in burning liquids (oils, paints, varnishes, grease, etc.) the 
smothering method should be used. 


Class C—On fires in live electrical equipment, such as a motor, switchboard, 
etc., water should not be used, as it may cause a shock to the operator and may 
damage the equipment. 


Use on Fires of 
Type of Extinguish- Class Class Class How to Length of Protection 
Extinguisher ing Effect A B Cooperate Discharge Recharge from freezing 


PLAIN WATER: 


Pump tank Cooling Yes No No Pump by 30—40 ft. After Approved anti- 
hand use freeze chemi- 

Gas car- Cooling Yes No No Turnover, 30—40 ft. After cals may be 

tridge bump on use added to the 
ground water 

WATER AND 

CHEMICALS: 


Soda-acid Cooling Yes No No Turnover 30—40 ft. Annually Keep in heated 
cabinet if build- 
ing is unheated. 








Foam Cooling Yes Yes No Turnover 30—40 ft. Annually Never add anti- 
smothering freeze chemi- 
cals. 
Loaded Cooling & Yes Yes No Turnover, 30—40 ft. After None required 
stream “oxidation bump on use to—40° F. 
inhibiting” ground 
CHEMICAL: 
Vaporizing Smothering) © !y (Yes Yes Pump by 20—30 ft. After | None required 
liquid hand use to—50° F. 
Carbon Smothering | Surface | Yes Yes Open 3—6 ft. After None required 
dioxide Bives 4 valve use 
at top 
Dry Smothering Yes Yes Open 8—12 ft. After | None required 
Compound valve use 
at top 


Source: National Fire Protection Association 
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Where to Place Fire Extinguishers 


An adequate number of fire exting- 
uishers does not necessarily mean ade- 
quate protection. Extinguishers not only 
must be the correct type for the hazards 
they guard, but must also be properly 
placed in accordance with conditions. 


The following rules are for the place- 
ment of extinguishers: 


1. 


Locate close to likely fire 
hazards. 


Place so that fire will not block 
access to them. 


Locate enough units to deal 
with severity of the blaze which 
might be expected, rapidity with 
which it might spread, inten- 
sity of heat, etc. 





Locate conspiciously so that 
everyone will be familiar with 
locations. 


Identify each unit for type of 
fire it is designed to combat. 


Protect from trafic. Don’t put 
extinguishers unprotected where 
they might be damaged or 
knocked out of place. 


Instruct the camp fire brigade 
on the location of all units and 
acquaint them with the opera- 
tion of each type of extinguish- 
er. But don’t rely wholly on 
first-aid equipment. Attack the 
fire as quickly as possible, but 
always summon the fire de- 
partment, if one is available, as 
well. 








SRRy: 


Control INSECT PESTS 


flies... gnats... mosquitos 


1. See your “Custom Fogger’— the 


sere 


ieee eee ree 





the proven 
applicator 


~ man* who gives local TIFA service. 
Hundreds of camps keep insect free 
with TIFA. 


“Name sent on request. 


2. Or—OWN YOUR OWN TIFA! 


One-man operated. Portable. Blankets 
area with insecticidal fog. For 8 years 


the best by test. 


TODD INSECTICIDAL FOG APPLICATOR 


Carrying Underwriters Listing Seal 
COMBUSTION EQUIPMENT DIVISION 
TODD SHIPYARDS CORPORATION 


81-16 45th Avenue 


Elmhurst, L. I., N. Y. 




















INSECT AND P EST Control 


HOUSE FLIES 
WHERE FouNpD METHODS OF CONTROL 


Kitchens and 1. Good sanitation to prevent breeding. 
Dining rooms 





2. Adult insects can be killed by fly spray (Grade AA 


recommended), aerosol bomb or fog aerosol. 


Coarse, wet spray of 5% DDT solution where resi- 
dual deposit is not objectionable, applied to kitchens, 
food-storage rooms, dishwashing rooms, pantries, din- 
ing rooms, rafters, hanging lights, ceilings, projecting 
room corners, shelves, inside and outside of cup- 
boards, floor cabinets, underside and legs of all tables, 
workbenches, meat-blocks and sinks, around door 
trim and windows, screening and stands upon which 
disposal cans are kept. 


o>) 


+. Fog aerosol treatment for indoor work is usually inci- 
dental to treament for other domestic insects. ‘The 
general formulation consists of 10% DDT, 5% 
Chlordane and 2% of 20 to 1 strength pyrethrum 
solution. It is applied in a very dry fog at the rate 
of not more than one gallon to 50,000 cubic feet of 
interior. Surfaces coming in contact with food are 
covered before fogging. (This general fogging for- 
mulation can also be used to combat cockroaches, 
silverfish, bedbugs, fleas, ants, sandflies, gnats and 


blackflies. ) 
MOSQUITOES 


Indoors Same method and at same time as for houseflies. 
Outdoors 





1. Eliminate breeding grounds by draining swampy land 
or spray breeding grounds every ten days with DDT 
oil solution or dust with 19% DDT powder. 


2. Apply 5% DDT petroleum base spray carefully to 
surfaces of buildings, rock walls and shelters where 
they may alight. From 1 to 2%% DDT wettable 
powder, dissolved in water can be sprayed on tree 
trunks, bushes and vegetation close to camp. 





Fog applications utilize 5% DDT in solutions, emulsions 
or suspensions, at as low as 1/50th pound per acre. 


(Continued on page 64) 
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COCKROACHES 


WHERE FouND METHopDs OF CONTROL 
Kitchens and Apply 5% DDT petroleum spray on undersides of sinks, 
Dining rooms shelves, along baseboards and walls. 


10% DDT dust can be blown into harboring places with 
dust guns. Treat again if necessary. 


SILVERFISH 
Bedrooms | Same methods as above. 
BEDBUGS 
Bedrooms 5% DDT petroleum spray applied to unused beds, mat- 
tresses, baseboards and similar places of harborage. 
FLEAS 
Indoors Dust with 10% DDT dust, especially sleeping quarters 


of pets. Sprinkle floor lightly and sweep powder back 
and forth to distribute into floor cracks. 


ANTS 
Kitchens and Treat the points of entrance from outside with 5% 
Dining rooms DDT spray. 
SANDFLIES, GNATS, BLACKFLIES 
Indoors Spray screening with of 5% DDT solution in heavy 
Outdoors petroleum base. 


Same treatment as for mosquitoes. 











“Brownlee” 
Sectional 
Log Camp 
Buildings 


Easy to Erect, Saving Labor Costs 








Shipped in sections, with doors and windows installed—easy to erect. White 
cedar logs, pre-treated. Impervious to moisture. Termite resistant. Factory caulked 





. windproof, Kiln-dried splines. Send for catalog showing a typical lodge. 


Rustic and Rugged @ Smooth and Flush Easy 


Exterior Interior to Maintain 


Flexible, Permitting Ready Expansion 


Universal Homes & Wood Products, Inc. Write for 
successors to The Brownlee Co. CATALOG 


3502 GUARDIAN BLDG. DETROIT 26, MICH. | 
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posic (RAPT PRINUIPLES 


In the administration of a camp crafts 
program many factors need consideration. 
The principles set forth in this article are 


based on a survey of 128 camps, located in 
17 Eastern states. Of the total, 65 were 
agency camps and 63 private camps. Indi- 
vidual items are likely to be of varying de- 
grees of importance as between one camp 
and another, but those appearing nearest the 
top of the list are the principles on which 
the camps surveyed were most nearly in 
unanimous agreement. 


Principles Rated Essential 


1. Safety procedures should be stressed 
for each craft project. 

2. The head crafts counselor should be 
specially trained in crafts. 

3. Senior campers (ages 14 and up) should 
be permitted to select their own projects. 


Principles Rated Desirable 


4. Intermediate campers (ages 10 through 
13) should be permitted to select their own 


projects. 

5. Native crafts materials should be used 
in the crafts program. 

6. Craft facilities should be available to 
campers during “free periods.” 

7. Crafts periods should be scheduled by 
camper age groups. 

8. The head crafts counselor should be of 
the same sex as that of the campers. 

9. Junior campers (ages 6 through 9) 
should be permitted to select their own 
projects. 

10. Crafts materials for the entire season 
should be purchased before camp opens. 

11. Power tools should be provided for 
use of senior campers. 


Principles Rated Useful 


12. Campers should be permitted to attend 
crafts only with their own age group. 

13. Power tools should be provided for 
use of crafts counselors. 

14. Awards should be given for satisfac- 
tory work in crafts. 


15. Use of commercial craft kits has a 
place in camp. 

16. Camps should provide a_ reasonable 
amount of craft materials to campers at no 
direct cost. 

17. Power tools should be provided for 
use of intermediate campers. 


Principles Rated Unnecessary 


18. Power tools should be provided for use 
of junior campers. 


Source: Eugene F. Garbee, abstrated from 
a Doctoral Dissertation. 





BOONDOGGLE RACK 





FREE with 1200 Yd. Orders 


Convenient Rack or Cabinet Dispenser pro- 
vided as a special service to camps. Can be 
tacked on wall or placed on table for easy 
unwinding. No loose spools. Highest quality 
lacing in beautiful colors. Instruction book- 
let included. 

Each Cabinet contains twelve 100-yard 
spools, our standard color assortment, or 
you may specify colors. 


12 SPOOLS — $13.50 


NEW CATALOG—56 pages describing over 
1000 items. Please write on organization 
stationery. 


337 University Ave. 
Rochester 7, N.Y. 


CRAFT SERVIC 





Over a OF a Gy.0 0) an) aT vice 
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asic (HAR T-SHOP TOOLS 


Wood 

Arkansas carving tool slips, set of four 
shapes 

Back saw, 12 points, 14 inch 

Bench hook 


Bevel gauge 

Block plane, 6 inch 

Brace and auger bits, set of 7 or 13 bits 

Brushes, /% inch to 2 inches 

“C” clamps, 3, 4 and 6 inch 

Carpenters steel square 

Carving tools 

Chisels, socket type, 4, %4 and 1 inch; 
gouge and butt 

Claw hammers, 6 and 10 ounce 

Compasses, 6 inch 

Coping saw, pin-end-blade type, 6 inch; 
blades for same 

Cross-cut saws, 8 point, 20 inch; 10 
point, 20 inch 

Extension knife, assorted blades 

Gouge, slip, oil stone 

Hand drill, set of 36 or 60 twist drills 

Hand scraper 

Nail set, one set of five 

Oil stone, combination Carborundum, 
8 inch 

Paper for patterns 

Pencils, assorted. 

Pin vise 

Pliers, gas 

Pliers, side cutters, 6 inch 


Rip saw, 7 points, 24 inch 
Screw drivers, 4, 6 and 8 inch 
Smoothing plane, 8 inch 

Spoke shave 

Try square, 8 inch, steel 


Leather 


Background stamps, steel and brass, as- 
sorted 

Background stippler 

Ball end modeler 

Brushes, No. 0, No. 00 

Carpenters steel square (framing square ) 

Combination modeler-tracer tool 

Deerfoot modeler 

Draw gauge or splitting knife 

Edge beveler 

Extension knife, assorted blades 

Fyelet setter, fid or awl 


Hollow drive punches, one set of six, 
sizes 0 to 5 

Leather lacing needles (bamboo, steel, 
foil tip) 

Mallet, hickory, dogwood, or maple 

Maple cutting board 

Metal straight edge 

Oil stone, combination Carborundum, 
eight inch 

Pencils, assorted for tracing and sketch- 
ing 

Plate glass or marble slab 

Plate shears, straight blades, eight inch 

Push beveler 

Scissors, blunt nose, eight inch 

Skiving knife 

Snap button fastener set (anvil, ham- 
mer, and _ bodkins) 

Spacing wheels, five and six spaces per 
inch 

Spring punch, revolving head, six tube 

Swivel knife, tracing tool 

Transfer medium, e.g., paper 

Thonging chisels, sizes 1 and 4 


Wooden rule, 12 inch 


Wood files, assorted cross_ sections 
(shapes) and coarseness Metal Craft 
Wood rule, 6 foot, folding Art metal forming stakes, assorted 
Wood rule, 12 inch Ball pein hammer, 6 and 10 ounce 
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Brushes, assorted sizes, sable 1 to 5, 
camels hair 1 to 4 

“C” clamps, assorted sizes, 2, 4 and 
6 inch 

Center punch, chasing hammer 

Chasing tools, assorted 

Cold chisels, %4 inch, 1 inch 

Combination modeler-tracer 
tool ) 

Files, assorted cross sections (shapes) 
and coarseness, 6, 8 and 10 inch 

Hack saw, adjustable 

Hand buffs 

Hand drill and 36 or 60 assorted twist 
drills 

Jewelers files, one set of 12, assorted, 
6 inch 

Jewelers saws, 2%, 5 and 8 inch; blades 
for same 

Leather tipped wooden mallet 

Maple forming blocks, assorted 

Maple mallet, 2 inch face 

Metal plate molds, 3, 4, 5 and 6 inch 

Metal stamps, assorted 

Metal straight edge, pin vise 

Planishing hammers, assorted sizes 

Pliers, flat nose; pliers, gas 

Pliers, round nose 

Pliers, side cutters, 6 inch 

Rawhide mallet, 2 inch face 

Scratch awl 

Shears, 12 inch, straight blades 

Try square, 8 inch, steel 

Wooden rule, 12 inch 


Clay Craft 


Brushes, assorted sizes 

Knife, kitchen mallet 
Modeling tools—various shapes 
Pliers, gas 

Pliers, side cutters, 6 inch 
Rolling pin 

Sandpaper, No. 1 to 5 

Shears, 12 inch 


Scraper, sponge 


(leather 








TEACH HAND WEAVING 


with Lily Loom Kit 
and with the Inkle Loom. 


é ne 


Spee 






A Complete 
Hand Weaving 
Kit 18” wide 
and 15” high 
with luncheon 
set started. 


$18.75 
postpaid, 
complete 


Inkle Loom, 
complete with 
75 tied hed- .. 
dies, shuttle @ 
and instruc- 
tion booklet. 


$7.50 
postpaid, 
complete 


EVERYTHING YOU NEED TO TEACH 
THE CRAFT OF HAND WEAVING 


LILY MILLS CO., Dept. HB, Shelby, N. C. 


Please send me parcel post 
1 Lily Weaving Kit................ $18.75 (1 
DE 6 kes baw Wed os $7.50 0 
Check or Money Order ([] C.O0.D. (J 
Send further information ([) 











‘Templates wooden calipers Name 
Address 
Source: Eugene E. Garbee, abstracted City Zone State 
from a Doctoral Dissertation. ee 
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ORDER YOUR COMPLETE CRAFT SUPPLIES 
FROM ONE SOURCE — THE EASY WAY 


—_- 


Leathercraft 
Craftstrip 
Woodcraft 

Beadcraft 
Paints 
Brushes 







, 


- 
‘ 
Hi 
Y) Phe 
‘ ‘ad! 
‘ ~ 
‘e » 
~ 
a 


“ Yn ANS 

















All camp 
craft supplies, 
materials 





Big, new craft catalog. Send 25c to cover 
cost of handling a mailing. Ss 
with first order of $5.00 or more. Specia : ; 
consideration given camp and institutional 907 South Hill St. Los Angeles 15, Calif. 


inquiries. 











For Your WOOD CARVING 
Camp Program AT ITS BEST! 
X-ACTO offers 


the complete line of 


HANDICRAFT 
SUPPLIES 


Now within a few happy 
hobby hours, you can 
carve and finish this 
beautiful set of three 
totem poles in full color. 
Never before in history 
has there been a wood 
Carving sensation as 
this. Three bass wood 
totems, triangular cut, 
printed on all sides — 
ready to carve—no pen- 








: 
| 
@ Famous X-acto Knives & Blades : : cil sketches or guessing | 
APE —you need not be an artist, as kit contains . 
@ Hobby Tools for Model Building 21 bright and crisp color decals that really 
@ Knife and Tool Chests gives each totem that authentic touch. 
@ Leathercraft Tools and Sets KiT No. 1 BEGINNERS, OF | 
@ New Leathercrafting Kits THREE TOTEM POLES — $1.65 
: 
@ Metal Craft Kits eee wn 
@ Braiding-Lacing Materials & Kits NEAREST JOBBER 
@ New Indian Head Dresses & Kits 
@ Whittling & Linoleum Block Kits € 
@ Metal Construction Sets iia , - d 
, ;' ; end for our free catalog 
@ Indian Beadcraft Supplies & Kits akin “ieee Cee 





that tells of each history 
of totem kits available. Just 
send self addressed, 
stamped envelope to: 





Write for new, fully illustrated 28-page 
X-acto Catalog—Free. We do not sell 
direct See your regular source of 


supply. 






Pen e ad oe Cee RO 8 ty Be 











Be Pa A 
OT ahora 


No. 2 LARGE AUTHENTIC 
“THUNDERBIRD” KIT — $1.95 


TOTEM INDUSTRIES, INC. 


X-acto Crescent Products Co., Inc. 2125 NO. HALSTED ST. CHICAGO 14, ILL. 
440 Fourth Avenue, New York 16, New York 
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Graded List of CHART PROJECTS 


A GRADED AND CLASSIFIED LIST OF CRAFT PROJECTS AND MATERIALS 
REQUIRED FOR THE SHOP, PREPARED BY MARION ‘TROWBRIDGE. 


Every well-equipped craft shop should contain: scissors, pencils, erasers, rulers, 
compasses, pins, thumb tacks, hammer, nails, glue, paste, tracing paper, newsprint, 
steel wool, sandpaper, carbon paper, razor blades, brushes (variety of kinds), shel- 
lac, rags, alcohol, turpentine, needles and thread. 


Types of Project 
and Age Groups 


Basketry 
9-15 


and over 


Batik 
12-15 


and over 


Blockprinting 
Linoleum 
12-15 


and over 


Potato print 
6-1] 


Carving, Soap 
9-15 


and over 


Carving, Plaster 
12-15 


and over 


Items Which Can Be Made 


Baskets, trays, hot mats, 
waste baskets, holders for 
tumblers, sandals 


Scarfs, handkerchiefs, wall 
hangings, place mats, cur- 
tains 


Stationery, book-plates, wall 
hangings, handkerchiefs, 
place mats, greeting cards, 
labels, stickers, luncheon 
sets, napkins 


Stationery, scarfs, handker- 
chiefs 


Figures, animals, 
(round or relief) 


Figures, animals, — 
plaques 
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Materials, Tools and 
Equipment Needed 


Plant fibers- round, flat or 
flexible - purchased or ga- 
thered at campsite - vines, 
willow, reeds, grasses, fib- 
ers, ash, corn husk 

Tub for soaking fibers, heavy 
scissors, awl, pliers, tape 
measure, sharp knife, tap- 
estry needles 


Wax (1% paraffin, % bees- 


wax), dye, gasoline 


IFrames for stretching cloth, 
heat for keeping wax hot, 
brushes, tjantings 


Battleship linoleum, printers’ 
inks 

Linoleum tools, (V-shaped 
veiners, U-shaped gouges), 
brayer, glass, pallet knife 


Raw potatoes, tempera paint 
Knife or razor blade 


Large bar soap 
Knife 


Plaster of Paris, cardboard 
box (size of desired ob- 
ject ) 

Bowl to mix plaster, stick 
or spoon, knife 











for everyone 
regardless of 
age or aptitude! 


A wide variety of metal craft projects is 
possible with the easy instructions, and 
simple, inexpensive tools and materials 
which we furnish. This enables you to 
interest and instruct youngsters of a broad 
range of ages and aptitudes. Moreover 
we’ve worked out these crafting supplies 
so that the rankest beginner can achieve 
satisfying results with them . . . yet they do 
not fail to challenge the creative ability 
of the most talented craft worker. 


SAFE-T-ETCH 


a terrific benefit in group work! 


SAFE-T-ETCH, our new non-acid etching 
compound is everywhere proving’ enor- 
mously popular with craft instructors be- 
cause it removes the old dangers and 
hazards of etching with acid. As for our 
Super-Brite MIRROR-Finish Aluminum, 
and other specially-prepared craft metals 
—they’ve become the standard among 
amateurs and professionals alike. May we 
send you our descriptive literature and 
price list? No obligation—just drop us a 
postcard. 

WHIRLAWAY—<a clever, new, 

easy-to-do craft! Here's one of 
the cleverest and most colorful 
crafts on the market 
today! Even the most 
inexperienced young- 
ster finds it fascinat- 
ing. Look into it. A 
postcard request 
brings you descriptive 
literature and prices. 





“HEADQUARTERS FOR THE NATION'S 
FINEST CRAFT METALS SINCE 1935” 


* METAL GOODS CORPORATION 
"© 618 ROSEDALE AVE. 
ST. LOUIS 12, MO. 





CRAFTOOL 


THE COMPLETE CERAMIC 


AND GEM CUTTING SHOP 


FOR CAMPS 





' the versatile 





for the 
ultimate ina 
VARIABLE SPEED. 
ELECTRIC 
POTTERS 

WHEEL 





a 


available at the leading ceramic 
Supply houses across the nation © 


SEND FOR FREE CATALOG 
CRAFTOOLS, INC. 401 BROADWAY, N.Y. 13, N.Y. 








Embed Real Flowers 
In New MAGIC a 


Create lovely things 
like the pansy coaster shown 
—made by embedding real pansies in 
Castolite liquid casting plastic. » 
Also’ make jewelry, book ends, 
candle holders, picture frames, fig- 
urines. Embed real! flowers, but- 
terflies, coins, photos, for 
plaques, paper weights, tiles, 
other objects. Use only home tools. 


NEW BOOK SHOWS HOW 


Big, new book explains how to get 
started. Have tun— make extra 
money! Send 25c today for our 
“‘Castolité Creations’? Manual and 
our proved ‘‘Home Success Plan.’’ 


The Castolite Co., Dept. C-83, Woodstock, Ill. 


Cas 
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Type of Project 
and Age Groups 


Carving, Wood 
12-15 


and over 


Carving, Chip 
12-15 


and over 


Clay (unfired) 
6-15 


and over 


Clay (fired) 
12-15 


and over 


Cork 
6-15 


Felt 
9-14 


Items Which Can Be Made 


Totem poles, figures, ani- 
mals, plaques, tiles 


Boxes, trays, plates, clogs, 
book-ends, picture frames, 
tiles 


Figures, animals, bowls, 
masks 


Figures, animals, bowls, 
boxes, dishes, tiles 


Scrapbooks, tiles, belt 
squares, place mats and 
coasters; decorate (apply 
to) wooden trays, book 
ends, boxes, waste baskets, 
desk sets 


Fireplace mittens, purses, 
moccasins, hair bands, flow- 
ers, beanies, pennants, belts; 
applique on wood, cork or 
cloth; eye glass cases, ani- 
mals, dolls 
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Materials, Tools and 
Equipment Needed 


Soft pine or basswood 
Saw, gouges (set of wood 
tools), rasp knife 


Soft pine or basswood (or 
battleship linoleum) stain 
raw umber, oil paint and 
turpentine) varnish or shel- 
lac, wax 

Razor blade, brush, rags 


Moist or dry clay (prefer- 
ably self-hardening or add 
dextrin) oilcloth squares 
(18”), rags, tempera paint, 
shellac, enamel 

Plaster bats, clay tools (or 
meat skewers, orange 
sticks, etc.) brushes, clay 
container (metal garbage 
can or heavy earthen crock 
with cover) wire, rolling 
pin 


Pottery clay, glazes, oilcloth, 
rags 

See unfired clay, plus kiln, 
potters’ wheel 


1/16”, 1/8”, 1/4”, cork, 
water color paints, shellac, 
glue 

Scissors, brushes 


Various color felt, yarn, 
thread, beads 
Pinking shears, needles 








Type of Project 
and Age Groups 


Gesso 
12-15 


and over 


Glass etching 
12-15 


and over 


Horn 
12-15 


and over 


Knotting 
(or braiding) 
Gimp 6-14 


Yarn, strings 
and raffia, etc. 
11-15 


and over 


Items Which Can Be Made 


Apply on wooden surfaces: 
boxes, book-ends, picture 
frames, bowls, scrap books, 
plaques, desk sets, trays 


Tumblers, ash trays, paper 
weights, dishes, desk iden- 
tifications, tiles 


Beads, 


rings 


buttons, rings, ear 


Lanyards, bracelets, belts 


Belts, bookmarks, napkin 
rings, bracelets, purses, 
mesh scarfs 





Materials, Tools and 
Equipment Needed 


Gesso (prepared or home- 
made) enamel or oil paint, 
varnish, wax paper 

Brushes 


Etching compound, masking 
tape, black asphaltum, rags 
Razor blade, brushes, tooth 

picks, cotton 


Deer horns, cow horns, elk 
horns, leather thonging 


Saw, drill, knife 


Colored gimp (flat and 


round,) fastenings 


Yarn, colored twine, strings, 
rafha, thread 

















TOTEMPOLE 


CARVING 


A Genuine Indian Craft 


@ Our totempole carving projects consist of imprinted 
basswood strips. The outlined imprints indicate where 
to carve. The basswood used for these strips is AA1 
Northern white bass (the best obtainable). Nails for 
assembly and picture of completed totempole as well 
as base and wings are included. We suggest our 
Postopaints be used to give a natural, dull effect. 
Use razor blade or any sharp knife for whittling. 
For prices refer to page 32 of our catalog. 


OUR 1953 CATALOG IS ABSOLUTELY FREE 


It features a complete selection of handicraft supplies 
for leather work, wood burning, art work, spray paint- 
ing, lead casting and many other methods completely 
described and illustrated. Ideal for group education 
or personal use. 


SEND FOR IT NOW! 
CLEVELAND CRAFTS CO. 


4705 EUCLID AVENUE, CLEVELAND 3, OHIO 
DEPARTMENT Q 
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‘Type ot Project 
and Age Groups 


Leather 
9-15 


and over 


Metal 
(16-20 gauge) 
Chasing 
Etching 
Piercing 
Repousee 
Hammering 
6-15 


and over 


Metal Foil 
6-15 


and over 


Painting 





9-15 al 
and over 
Paper 
6-8 
6-8 





Items Which Can be Made 


Bill folds, key cases, mocca- 
sins, belts, purses, archery 
wrist guards, arrow cases, 
eye glass cases, book cov- 
ers, book marks, desk sets, 
portfolios 


Bracelets, book ends, desk 
sets, trays, boxes, candle- 
sticks, letter openers, 
bowls, tea tiles, cigarette 
cases, napkin rings or clips, 
buttons, brooches, buckles 


Apply to wood or heavy 
cardboard as trays, boxes, 
match holders, desk sets, 
picture frames, plaques, 
book ends, scrap books, 
three-dimensional use as 
favors, ornaments, table 
decorations 


Boxes, clogs, trays, plates, 
book ends, bracelets, but- 
tons, scrap books, picture 
frames, tiles, bowls 
Pottery, pin trays, nut cups, 
candlesticks, coasters, nap- 
kin holders, tiles 

Masks 
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Materials, ‘Tools and 
Equipment Needed 


Tooling calf, sheepskins and 
some cowhides, lacing 
(leather thonging or gimp) 
fastenings, battleship lino- 
leum (to make own die 
for modeling) 

Leather punch, leather 
wheel marker, vise, model- 
ing tools (pointed & flat), 
sponge, marble slab, metal 
stamps, cutting knife, fast- 
ening equipment, mallet 


Glass or crockery dishes for 
acids, mallet, wooden 
molds, bracelet bender, 
files, coping saw for metal, 
brace and bit, ballpien 
hammer, anvil block or 
block of steel, lead block 
for repousee, dapping 
tools, drill, chasing tools, 
metal shears 
Pewter, copper, brass, ger- 
man silver, aluminum, etch- 
ing acids (hydrochloric for 
aluminum, nitric for other 
metals), oil and pumice, 
steel wool, black asphaltum 


Metal foils (aluminum, cop- 
per, brass), liquid solder, 
nails 

Hammer, nutpick, meat ske- 
wers, orange sticks, tea- 
spoons 


Tempera paint, shellac, 
enamel 


Brushes 


Serpentine (paper stream- 
ers), shellac 

Paper sacks, crayons, temp- 
era paint (feathers, yarn, 
etc. ) 








CRAFT SUPPLIES 


FOR ALL SCHOOLS AND CAMPS 


e Metal e Woodworking 

e Plastics e Ceramics 

e Basketry e Art Supplies 
new. FREE CATALOG 





More than 80 Pages — 8,000 Craft Items. 
Write For Your FREE Copy Today. 
— — Ask About Special Camp Discounts — — 


AMERICAN HANDICRAFTS CO., Inc. 


P. O. Box 1011B 


Dept. B 
45-49 So. Harrison Street 
, Fort Worth, Texas 


East Orange, N. J 

















Leatherwralt— 


PROJECTS 
FUN! EASY! PRACTICAL! 
MOCCASINS ready cut to authentic de- 
sign .. . much fun to make and easy, too! 


Ideal for woodsmen both young and old. 
These moccasins are just one of many 





COMPLETE LINE includes 
New Western and Novelty 
Belt Designs, Handbook Pat- 





terns, Moccasins, Weaving 
Looms, Beadcraft, Tooling 
Leathers, Lacings, Linings, 
Lucite Fittings and Instruc- 
tion Books. 


The House of Leathercraft for 35 Years 


OSBORN BROS. 


items. 


SEND 25 Cents For 68-Page CATALOG 
19 TODAY ... ITS CHOCK FULL OF 
IDEAS. 


225 W. JACKSON BLVD. 
CHICAGO 6, ILLINOIS 
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Type of Project 
and Age Groups 


Paper 6-11 
(cont.) 

9-14 

6-14 

12-14 


Papier-mache 
pulp or strips 
6-15 
and over 

Plastics 
12-15 


and over 


Rustic Crafts 


9-14 
9-11 
6-8 
9-14 
6-8 
9-14 
9-14 
Stencil 
(spatter ) 
9-15 
and over 


Items Which Can Be Made 


Beads: from magazine ads, 
cut long, thin triangles, roll 
and shellac 


Relief cardboard — cut de- 

signs from cardboard and 
apply to objects — boxes, 
trays, etc. 


Marbelized paper and 
starch paper—book jackets, 
portfolios, box coverings 
and linings 

Paper-paste modeling, boxes, 
tiles, plaques 


Fruit, vegetables, bowls, ani- 
mals, figures, puppets, 
masks 


Pins, buttons, bracelets, pin 
trays, candle sticks, pen- 
dants, paper knives, nap- 
kin rings, boxes, picture 
frames, cigarette cases, scal- 
loped dishes 


Doorstops, candle holders 
Figures, animals, letter open- 
ers 

Flower pots and canisters 
Totem poles 


Paper weights 
Favors 


Mats (weaving) 

Stationery, cards, programs, 
pictures, posters, scrap- 
books, wall panels, hand- 
kerchiefs, scarfs, luncheon 
sets, curtains, bibs, aprons 
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Materials, ‘Tools and 
Equipment Needed 


Colored magazine ads or 
colored paper, string, shel- 
lac. Hat pins 


Cardboard, tempera paint, 
shellac 
Razor blades, scissors 


Oil paint, turpentine, starch, 
tempera paint, construction 
paper. Shallow dish 


Construction paper, plenty 
of paste. Meat skewers, 
nail heads, etc. 
Newspapers, starch, wire, 
tempera paint, shellac, 
string, masking tape 
Old plates or pie tins 
Plexiglass or Lucite sheets, 
1/8” - 3/16”, sandpaper, 
Simonize, soap (for saw 
blade), plastic solvent 
Soft clean working area, 
cotton gloves, scriber or 
awl, coping saw, files, drill, 
vise, pliers, 250° oven heat 


Birch logs, lead shot 

Saw, brace and bit 

Tree roots, knotted branches 

Knife, saw 

Tin cans. ‘Tin shears 

Soft wood, branch of tree, 
paint. Knife, saw 

Stones, enamels. Brushes 
Birch bark, pine cones, 
acorns, paint, glue, shellac 

Reeds 

Stencil paper, water color 
(on paper) textile paint on 
cloth, blotter, pad 

Razor or stencil knife, sten- 
cil brushes, glass surface, 
spatter gun, tooth brush, 
wire screen 





Type of Project 
and Age Groups 


Weaving 9-15 


Looms & over 
Frames 
Cardweaving 


Finger weaving 


Wood building 
9-14 


Items Which Can Be Made 


Scarfs, purses, belts, napkins, 
place mats, pillow tops, pot 


holders, hot pads, book 


marks, rugs 


Toys, bird and animal cut- 
outs, bookends, letter hold- 
ers, bird houses, scrap 
books, feeding houses, etc. 


Materials, Tools and 
Equipment Needed 


Woolen yarns, carpet warp, 
cords and twines, cotton 
yarn, rafha, jute, linen, 
beads, cardboard, small 
stick (pencil) 

Looms, frames, shuttles, tap- 
estry needles 

Scraps of wood (3-ply 
wood) paint (oil or water) 
Hammer, nails, saw, coping 
saw, rasp, vise, brushes 








16 pages packed with pic- 
tures and listings of Cut- 
Out Projects, Pre-Punched 
Projects, Tools, Accesso- 
ries, Fine Leatbers of all 
Kinds . . . Hundreds of 
items for Leathercrafters 
and Leathercraft In- 
<4 structors. 
Write today for your FREE Copy 


T LEATHERCRAFT CO. Tr 


Raymond Toebe 
41 years of Leathercraft Service 
149 N. 3rd ST., PHILADELPHIA 6, PA. 
Formerly TOEBE Leathercraft Co. 


a for Leathercraft” 
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ARGO 


RAFT. 





Block Printing Link Belts 

Chip-Carving Metal Craft 

Craft Books Shellcraft 
Craftstrip Textile Colors 


Finger Painting Textile Painting 

Glass Etching Wooden Boxes 

Leathercraft Wooden Plates 
Model Railroad Kits, Engines and Acces- 
sories, Rubber Molds, Scale Model Con- 


struction Kits, Planes, Vehicles, Boats, Etc. 
Write for our 120-page 1953 Catalog 


MARGO KRAFT. 


DISTRIBUTORS, INC. 
419 So. 6th St. Minneapolis 15, Minn. 




















AUTHENTIC 





CRAFT KITS 


IDEAL FOR CAMP USE 
Soft White Pine Whittling Kits 


for Red Fox, Black Bear, Catchina Dolls, 


Cardinal and Blue Birds, 3 Mice, Indian 
Boy and Woman, Decoy Ducks, Catchina Doll 


Lamp. 
Leathercraft Kits 
for Indian Moccasins, Leather Vest, Knife 
Sheath, Belt Purse, also Indian Headdress 
and Beading Kits. 
Famous Ben Hunt Crooked Knife & Sharpener 
Send 25c for 96 page catalogue 


CRAFTERS OF PINE DUNES 
Dept. BH Oostburg, Wisconsin 











You Can Buy Better 
for your camp... 


. if you contact the adver- 
tisers on these pages, obtain 
their catalogs, see which offer- 


ings BEST meet your needs. 
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SUGGESTIONS FOR TAKING GOOD CARE OF YOUR CAMP BOATS 
WHILE THEY ARE MOORED, FROM THE AMERICAN RED Cross. 
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HOCK LAYOUTS for your waterfront 





























published by Girl Scouts of the U.S.A. 
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PIERS 
® 
FLOATS 
& 
LADDERS 
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DIVING 
BOARDS 
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NEW SECTIONAL STEEL LANDING PIER 
Safe, Durable, Easily Assembled, Adjustable 


IMPROVE YOUR WATERFRONT 





Se 





Successful camp owners know the importance 
of proper waterfront equipment to the success 
of their operation. That’s why they insist on 
equipment that is modern, safe, durable and 
economical. That’s why so many prefer “Laugh- 
ing Loon” Waterfront Equipment made by 
Hussey Manufacturing Co. 


Note the new improved “Laughing Loon” Sec- 
tional Steel Landing Pier with its “bridge” 
construction. It will stand rough usage for years 
and years—comes in “easy to install” and “easy 
to take out” 10 foot sections—is easily adjust- 
able to varying depths of water. Steel frame 
wooden decks. Also consider “Laughing Loon” 
Floats, Ladders, Diving Boards and _ other 
action-tested waterfront accessories. 


Our engineering department is at your service without cost or obli- 
gation. Get complete information and booklet. Write today — now. 


IRONWORKERS 
W/, 





453 Railroad Avenue 


as 





SINCE 1835 


HUSSEY MFG. CO., INC. 


North Berwick, Maine 


o> 





[ 79 ] 








Types of CANOE STORAGE Racks 











REQUIRES NATURAL re. : 
WASTEFUL OF SPACE, BUT SIMPLE AND INEXPENSIVE TO BUILD. 


MOST ECONOMICAL OF GROUND SPACE, 6’ 8Y LENGTM OF CANOXS. 

CANNAS ROOF NAS FURLING RIGGING IN CASE OF WIND STORM. 

CANOES LASHED WITM STORM LINES 

WW CANOES ILLUSTRATED; WITH CAREFUL PLANNING A STACK OF 

EKGHT 1S’ “OsIBWAY* WILL FIT IK SAME OVERALL HEIGHT, ¥ TO TOP 
CROSS-BAR. 

ple mens SEREW-L YE TYPE PORCELAIN INSULATORS 
AE See, f AS LINE GUIDES. 

4 i ¥ 









aa 


$’ 8” LONG 





24° | ACCORDING TO 
\ SIZE & SHAPE 
aa \OF CANOE S 

















Source: American National Red Cross 
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WATERERON 1 Equipment 


Every well-organized camp aquatic 
program must have a comprehensive 
equipment inventory. All equipment 
should be on hand at the opening of the 
camp. ‘The following list includes the 
normal requirements of an average camp. 
All items listed have been found helpful 
in operating well-organized camp aquatic 
programs. 


Swimming Equipment 

Megaphones and whistles 

Stop watches 

Revolver and blank cartridges 

Water polo balls 

Check board and bulletin board 

Hook, checks, and oilcloth cover for 
check board 

Specimen copies of certificates, emblems 
and pins which campers can earn by 
swimming progress (displayed on bul- 
letin board) | 

Practice teaching and kicking rail, in 
each swimming area 

Kick boards 

Turn boards in each swimming area 

Life lines with appropriate floats (to 
mark swimming areas) 


Water Safety Equipment 


Ring buoys (equipped with 60 ft. of 4 
in. rope) 


Bamboo poles and shepherd’s crooks (10 | 


to 15 ft. long) 

Can buoys 

Heaving lines (60 ft. long, % to % in. 
rope, one end fastened into “monkey 
fist” knot) 

Life boats, each equipped with 
Anchor and line 
Extra oars and oarlocks 


Painter 
Bailer 


Ring buoy and line 
10 ft. light bamboo pole 
Lifeline. looped along gunwales 
First aid kit, kept watertight 
Lantern, for use after sunset 

Light surfboards 

Grappling irons 

Water scope 

Emergency first-aid room, equipped with 
a good first-aid kit 

Lookout tower and seat 

Swimming and water safety poster for 
bulletin board 

Bell, gong or horn for alarm or signals 


Diving Equipment 
Diving boards (1 and 3 meter) 
Cocoa matting 


Boating Equipment 

Boats of satisfactory type and number to 
meet the camp’s needs 

Oar racks 

Anchor and line 

Extra oars and oarlocks 

Painter 

Bailer 

Lantern 

Scrub brush (for regular cleaning of 
boats ) 


Canoeing Equipment 

(in addition to the canoes themselves ) 

Good paddles, in sufficient number 

Kneeling cushions 

Canoe racks 

Canoe paddle racks 

An outrigger (for giving canoes greater 
stability when used in pageantry ) 

Anchor and line 

Painter 

Mosquito netting (when canoes are used 
for sleeping, on trips) 

Sailing equipment (canoe sailing is dif- 
ficult, but a fine art) 
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and FINEST in pow nf Watercraft 


These features have made GRUMMAN ALUMINUM CANOES 
_the favorite of campers and eee owners: 







ee - “| @ MORE VALUE-little upkeep 
: eee | = oof required ; 

ey ae : @ LIGHT WEIGHT—will not soak 

c- ee oe e up water 

= © SAFE—ample flotation, unusu- 
al stability + 
@ @ RUGGED, DURABLE-practi- 
‘: cally puncture-proof 
| @ VERSATILE—Can be used with - 
paddles, oars, sail or out- 
2 board 
© @ MANEUVERABLE—full ends 
and flat bottom decrease 
draft 















Grumman Canoes are made in sizes 13, 15, 17, 18 
and 20 foot double enders and 17 and 19 foot 
square stern. The most recent addition to this line 
is the 20 foot WAR CANOE—a special favorite 
with campers. Ideal for promoting group activity 
and for teaching team-work and rhythm, it offers 
a new exciting activity for campers. meee 

For full information, write to METAL BOAT DIVISION, F men CM-53 

Grumman Aircraft Engineering mie Bethpage, L. I., New York 















EVERYTHING FOR YOUR WATERFRONT PROGRAM 


* ADJUSTABLE STEEL PIERS 

* DIVING STANDARDS 

* DIVING BOARDS 

* SURF BOARDS 

* KICK BOARDS 

* RING BOUYS 

* AREA MARKERS and FLOATS 
* RESCUE POLES 

* BATHING CAPS — ALL TYPES” 
* CHECKING PINS and TAGS 
* TEACHING TUBES 


Send for Our New Catalog 
Inquiries Invited 


ADOLPH KIEFER & CO. 
2045 RAILROAD AVENUE GLENVIEW, ILL. 
Leading Manufacturers & Distributors of Aquatic Supplies 
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Office Incidentals 


India ink and lettering pens 

Large sheets of cardboard 

Pencils and colored crayons 

Thumb tacks and paper clips 

Boxes of small stars 

Balls of twine 

Clip boards 

Pads of paper 

ARC Skill sheets 
Record sheets 


and Examination 


Swimming, diving, lifesaving and water 


safety textbooks 
Emblems and pins 


Repair Equipment 

Hammers, saws, axes, and other repair 
tools 

Spikes, nails, tacks, and staples 

Flags 

Paint and paint brushes 

Cocoa matting, rubber matting, and 
canvas 

Diving board bolts and nuts 

Lumber for repairs or construction 

Silk or muslin cloth 

Marine glue or waterproof cement 


Source: “A Camp Aquatic Program’, bv 
Richard H. Bearse and Sidney C. Hazelton. 
































Box 53C 








UNSINKABLE BALSA WOOD FLOATS 
FOR FRESH OR SALT WATER 


Completely Assembled, Ready to Place on Water 
Never Will You Buy Such Value For So Little Money! 


25 person capacity, 10’ x 5’ x 12”. 
Approx. 300 Ibs. Gov’t surplus. 
Limited quantity, order today. 


ONLY $20.00. 


50 person capacity, 12’ x 7’ x 15”. 
Approx. 600 Ibs. A real buy at 


ONLY $32.50 


Weather worn aboard ship, but never used. 
Freight charges collect. 
Assortment of Larger Type Rafts on Display 

ALL SIZE TENTS ON HAND 


Write for free listing on all size electric generating plants 
Send Check or Money Order to 


ROCKAWAY SALES CO. 


Route No. 46 


Free Circular on War Surplus Bargains and Camping Equipment. 


Immediate Shipment. 


Rockaway, New Jersey 
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WATER GAMES for Camp 


Here are 21 water games, divided into four types— team games, mass 
games, tag games and relay races. Some are des:gned to instill greater confidence 
in beginning swimmers; others are of a more advanced nature. All are good 
fun and will add considerably to the enjoyment of swimming periods. 


Type 1—Team Games 

1. Circle Catch 

Players join hands in two or more 
circles of even numbers. A leader is 
chosen for each group. At a signal, each 
leader passes a ball to left or right. Ob- 
ject of the game is to see which side can 
pass the ball around the circle one or 
more times and get it back in the lead- 
ers hands first. If a contestant misses 
the ball he must recover it as quickly as 
possible. In place of a ball a heavy ob- 
ject may be used. 


2. Cork Game 


‘Feams are lined up on opposite sides 
of the swimming area. Throw 100 or 
more corks or floats in the water. At a 
signal, teams swim toward the center 
and attempt to get as many corks as 
possible. The team wins which collects 
the greatest number in a given time. 


3. Challenges 


Challenges made between individuals 
within a group, or leaders of different 
groups, are always good fun. ‘The chal- 
lenger performs the stunt. If the op- 
ponents cannot do it, a point is scored 
for the challenger. 


4. Drop the Puck 


This game is played like the old game 
“drop the handkerchief” except that a 
puck or other weighted object is used. 
Players form a circle and the swimmer 
who is “It”’ swims around with the puck 
in his hand. He drops it behind one of 
the players, who must recover it and 
give chase around the circle, trying to 


catch the player who is “It” before he 
can succeed in taking his place. 


5. Retrieving 

Twenty or more bright tin plates or 
other objects are thrown into the water. 
Teams line up on shore. On signal, all 
dive in. Team recovering the greatest 
number of objects wins. 


6. Volley Ball 

May be played by any number of 
people. Divide players into two groups, 
one group on either side of net, which is 
hung so that the lower edge is about 
three feet above the water. If water 
depth varies, have players rotate from 
shallow to deep water, if possible. Use 
a water polo ball and bat it back and 
forth over net, using hands. Ropes 
floated with wooden “‘beads” can be used 
to mark limit lines. Side loses ball if it 
fails to return it or if it bats ball over 
limit lines. Side winning ball serves. If 
serving side wins ball, it scores one 
point. Only the serving side scores; if 
it loses ball, it simply fails to score. 


7. Punch Bowl 

A heavy wire is stretched down the 
middle of the swimming area and about 
nine feet above the surface. Suspended 
from the cable on a sliding brass ring is 
a punch bag attached with a seven foot 
rope and a snap buckle. (The snap 
buckle enables the leader to remove the 
bag when a clear area is desired, but 
when attached the bag hangs a foot 
above the surface.) Playing group is 
divided into two teams, each remaning 
on its side of the wire. ‘The team bat- 
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BUY EM 
BY THE 
FLEET! 


Sailfish eieid wie fun for 


everyone ... Sailfish have swept to 
top popularity among small craft! 
Thrilling yet simple to sail; swamp- 
proof safety; carefree maintenance; 
stored anywhere; carried any place. 
Hull Kits from $89.75 

Sail Kits from $49.75 

Factory-Built from $248 


including sails 
Write for literature and special 
camp terms. 
ALCORT, Inc., Waterbury, Conn. 
All prices f.o.b. Waterbury 





cS ee 

















Lonex Star BOA’ rs : 


SRE 2 


Economy 





Excellent Boats for Camp Needs 


Lightweight, easy to handle with 
motors or paddles. Quality-built of 
durable aluminum for years of ser- 
vice ...less maintenance. Write for 
your catalog and quantity prices. 


LONE STAR BOAT MFG. CO. 
Box 698-M Grand Prairie, Texas 














When You Buy 
For Your Camp 
Buy Wisely! 
Consult the advertisements in this 


issue, and the Buying Guide which 
follows the Reference Section. 


The firms listed are exper- 
ienced camp suppliers, who 
want to serve you well. 





ting the bag to its ends of the wire 
scores a goal. In the melee the pool 
looks like a veritable “‘punch” bowl. 
Definite rules have not been worked out, 
but the game is good fun without any 
rules other than the above. 


8. Water Baseball 


“Diamond” may be all deep water, 
all shallow water, or outfielders only in 
deep water. Use an indoor baseball and 
bats. 


9. Water Basketball 
Goals 60 feet apart, or a shorter dis- 


tance, according to playing area. All 
play should be in deep water. Played 
the same as land basketball. 


10. Tug of War 


Prepare a long strip of stout canvas 
or heavy rope with stationary loops of 
heavy canvas to serve as shoulder loops, 
one for each swimmer. ‘Tie a red cloth 
to mark the center of the rope. Float 
a rope for a center line. Players line up 
at rope, each adjusts one shoulder loop 
over his shoulder, and at signal they try 
to tug the rope toward their own goal. 
Each player has to swim hard against 
resistances. 

Variation: Two teams line up on 
shore. Iwo players hold a floated rope 
with center marked, parallel to the 
shore. At signal, teams rush to rope and 
try to tug it to their side, by swimming. 


Type 2—Mass Games 


11. Swimming Spell Down 

Instructor calls out a stunt. Swim- 
mers performing the stunt remain in the 
game; others are eliminated as in a 
spelling match until a champion is left. 
Start with easy stunts to prevent players 
being eliminated too fast, and gradually 
make stunts more difficult. Suggested 
stunts for a water spell down: 


a. Swim with one arm out. (Side- 
stroke. ) 


[ 86 ] 




















b. Swim with arms out. (On back.) ing.) Floating on back, sculling 


c. Steamboat: coasting position of in circle. 
head and arms, feet perform q. Front somersault. 
crawl kick. r. Back somersault. 
d. Duck dive. (Surface Dive.) s. Swim with one foot out. (Lying 
e. Log roll: keep legs, body and on back, head submerged. ) 
arms stretched in straight line; t. Swim with both feet out. (Ly- 
roll. ing on back, head submerged. ) 
f. Surface dive with hands at sides. u. The human _ bobber. Balancing 
(Jack knife quickly.) stunt. “Take handstand position 


in deep water. Scull so that you 


g. Corkscrew surface dive. 
move forward, feet out of 


h. Sculling feet first, hands at side. 





; water. ) 

i. Sculling feet first, hands over- v. Swim, hands clasped and feet to- 
head. gether. 

j. Corkscrew feet first. w. Pendulum float. 

k. Stomach cramp float. Rubbing x. Bicycle on side. 
tummy with both hands. y. Tread water waist deep. (Re- 


quires strenuous treading to 
raise body in deep water so that 
one is treading with shoulders 
and arms out of water. ) 

z. Walk home from boat ride. 


S b l Ili 
n. Crab swimming sideways. (On by nae or only propelling 


back, scull so as to move side- 


1. Porpoise diving. (Surface dive 
to bottom, spring up, repeat.) 

m. Crab swimming. (Breast stroke 
moving backwards, reversing 
arm motions. ) 


aa. Rotary crawl. Crawl on face 


ways. ) and back, rolling right and left 
o. Mermaid’s Prayer. (Kneeling alternately. 
float. ) bb. Tasmanian crawl. 


p. Water Wheel. (Back wheel- cc. Egyptian stroke. 








A LIFE-TIME CANOE TRAILER 


for Camp Use 


This fine, sturdily constructed piece of 
equipment is sel -liquidating in a short 
time. Since it may be towed by car or 
station wagon it makes a truck un- 
necessary on trips. 


Made On Special Order Only 


(Material shortages makes it advisable 
to place your order early.) Unlimited 
choice of color. Duffle Box and Camp 
Names included. 

Send coupon today for full information. 


ALCRAFT CO. 
Box 329, Bronxville 8, N. Y. 


Please send information on 4 and 6 
canoe trailers. 








a ST OT Tee Oe ° 
ins Maca aid a Ww ha tac abee ee abederet A 
a9 ai down aaererie adh DS s\b.6 60 
IE. Sdscloi'a de 00k te ade ee ina aa eek eseee 
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WAY 1 3 
BOATING 
PROGRAM 


GUAMGMMTT eos less 


cut maintenance problems 


Why do Camp Directors across the 
country prefer metal boats? Because 
they are inexpensive ... last years 
longer . . . require less maintenance. 
Starcraft Boats meet rigid standards 
for safety and stability . . . stand up 
under constant abuse. They are so 
well designed the youngest camper 
can handle them. A complete line of 
sturdy stainless steel, galvanized steel, 
magnesium and aluminum boats. 


Special quantity prices for camps 


GUM GMMST 


metal boats 
STAR METAL BOAT CO. 
Dept. M53 GOSHEN, IND. 






Send for FREE 
on -Ue-V mele 





LOW IN COST — TOPS IN SAFETY 


Thrill your campers . - . cut your costs... 
with Pioneer Boats! Always ready to go.. 
Pioneer’s 13 snappy models are built in 40 
sizes to meet your boating needs! 
Pioneer’s exclusive Rigid-Removeable air 
chambers provide more bouyancy, greater 
safety and the strongest metal boats made 
today! Also an 88&-lb. Aluminum Boat. En- 
dorsed for 42 years by leading camps and 
resorts ! 

Send Posteard for FREE Boat Catalog! 


PIONEER MFG. COMPANY 
301 Perry Street Middlebury, Ind. 











12. Neptune’s Call 
Players are lined up on one side of 


swimming area. The one who is “It” 
stands or treads water in the center of 
the area. When he shouts “Neptune’s 
call, come one and all,” players must 
swim to the opposite side. “It” tries to 
tag as many as he can. All players 
tagged must remain in the center and 
help in capturing the others until all are 
caught. 
13. Poison 

Form ring by joining hands or by 
grasping endless rope. ‘‘Poison”’ is some 
floating object anchored in center of 
of group. Object is to pull the other 
person so that he touches “poison” but 
keep from touching it yourself. Any- 
one touching “poison” is eliminated 
from the ring until only one person is 
from the ring until only one is left. 


Type 3—Tag Games 

14. Stunt Tag 

Instructor calls out certain part of 
body which must be out of water to 
secure immunity. “It” may tag any 
player not thus immunized. Variations 

e “One foot out,” ‘Head submerged 
and hand out,” “Both feet out,” etc. 
15. Ball Tag 

Played in i:mited area, in water waist 
deep for nonswimmers, or in deep water 
for swimmers. “It’’ tries to tag someone 
by tossing the ball. The one tagged be- 
comes “It.” 
16. Japanese Tag 

Instructor announces certain part of 
body which must be tagged, by “It’’; as 
head, right shoulder, left hand, etc. 
Those who are tagged must join “It” 
and try to tag the remaining players. 
17. Hold Tag 

The one who is “It” walks or swims 
after other players, attempting to tag 
them. Player tagged must place his left 
hand on the spot where he was touched 
and, holding this position, attempt to tag 
another. 


[ 88 ] 

















Type 4—Relay Races 
18. Leap Frog Relay 


Teams line up in shallow water: 
goal is in deep water. At signal, last 
man in each team leaps over one in front 
of him, continuing until goal is reached. 
19. -Disrobing Relay 

First swimmer in each team wears, 
over bathing suit, an assortment of 
clothing. May be pajamas, or complete 


20. Nightgown Relay or Pajama Relay 

This is an interesting event to top off 
a meet. Various colors may be used. 
Put on pajamas, dive in, swim a certain 
distance, or to boat, float, etc., get out, 
take off pajamas, then return. Partner 
has to put on wet pajamas or gown and 
swim distance, repeating until whole 
team has swum with the garment, which 
will probably be completely wrecked by 
the finish. 


street outfit including umbrellas, or 
other variations. At signal, he dives in, 21. 
swims to raft, climbs on raft and re- [ach contestant swims to goal, carrv- 
moves clothing, which must be piled in ing a lighted candle, paper parasols or 
a heap in the center of raft. Returns fags. Another variation is to have each 
to start, upon which second swimmer cwimmer hold in his hand a tin plate 
swims to raft, climbs out and. dresses on which there is a stone. Swimmers 
in the outfit discarded. Second swim- jay also push balloons or balls to goal. 
mer may use any clothing found in the By carrying large parade-size flags on 6- 
heap; need not secure clothing his part- po; 8-foot staves, life saving carrying 
ner left but must dress in complete out- power is developed. 

fit and return to start. “—Itwo swimmers 
on each team are sufficient for this relay. 


A BETTER DOCK ““"“er’ 


PERMA-DOCK METAL BRACKETS . jcc? (et a 





Carrying Races 


Source: Armerican National Red Cross 










wena 


Why put up and take down an old-fashioned dock 
the slow, tiresome way, working in cold water Spring 
and Fall? Do the job in half the time with “‘PERMA- 
DOCK’’ Metal Brackets, which provide a stronger, 
safer dock without working in water! Simply build 
wooden dock sections on shore, attach ‘‘Perma-Dock”’ 
Metal Brackets and float into place on boat. Then 
stand on dock and drop steel pipes through brackets eae | ee & 
and drive into place. Brackets lock securely on pipes Bic: errnas < Se 
with set screws, yet are easy to adjust for changing a , ) Ne 
water levels. You can take the dock 
down in sections just as fast as you 
put it up. Brackets in 3 sizes 11/4”, 
114” and 2” standard steel pipes. 
LOW FIRST COST and a perman- 
ent dock. 


FREE CIRCULAR 


Write for circular and price list on 
“PERMA-DOCK”’ Metal Brackets 
and Boat Mooring Bars. 


We sell direct or through 
established dealers. 


PAN ANN 



















“PERMA-DOCK”’ 
MOORING BARS 


(shown in photo 
above) hold 
boats so they ride 
waves easily, 
safely, cannot 
bump dock. 














CENTRAL MACHINE WORKS COMPANY 


Established 1890 











1221 Central Avenue + Minneapolis 13, Minnesota 
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DIMENSIONS for Fields and Courts 
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BASEBALL | DIAMOND 
SQUARE 18" ~4«& 
For boys under sixteen years of 
éairach by age measurements changed as 
: follows: Distance between 
bases, 82 feet; home plate to 
second base, 115 feet, 11% 
inches; same distance across 
| diamond from first to third 
bases; home plate to pitcher’s 
plate, 50 feet. 
BATSMAN’‘S LINES 
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BASKETBALL COURT 


~ 


ie CT - 
6° 
Moy. 
ou. Jo- 
=< >, > ee 


STANQARO COURT DIMENSIONS 
COLLEGE "50 «94. HIGH SCHOOL 50 «84’ 
JUNIOR HIGH 42'574 WOMENS COURT 45 290 


axon 

















For Clean, Healthful no immaiieced ' 


DUSTLESS 
CAMP AREAS 4 
































. . . use Clean, - I&-e 
SO LVAY a — * J 
a T > 
9 RECTANGULAR BACK- 
CALCIUM CHLORIDE _# eae AND — 





FLOOR LINE 





Want your play fields, tennis courts, 
camping grounds and roadways kept free 
of annoying, germ-bearing dust? It’s easy 
with SOLVAY CALCIUM CHLORIDE. This 
ciean, colorless, odorless material com- 
pletely eliminates dust on practically all 
types of unpaved surfaces. It’s inexpensive 
and is easily applied, even by inexper- 
ienced help. Requires no expensive equip- 
ment. Used successfully for over thirty 
years. Solve your dust problem with 
SOLVAY CALCIUM CHLORIDE. 


SEND FOR FREE BOOK 


“End Dust’’ contains important informa- 
tion on the use of calcium chloride; gives J 
detailed instructions on how to use, quan- %*: BASKET RING 
tities required, etc. Copies are available “ 
without cost or obligation—simply write 
to the address below. 18°R,’ MODIFIED 


BACKBOARO 
































SOLVAY PROCESS DIVISION 
Altied Chemical & Dye Corporation 
Dept. 44, 61 Broadway, New York 6, N. Y. 
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LAWN TENNIS 
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FIRM... 
FAST DRYING 


SIMCOTE 


The Perfect COURT SURFACING ... 
No Dust NoGlare Resilient Economical Easily Applied 














Write for 14 REASONS WHY! 
For...Tennis Badminton Handball Volley Ball Basket Ball 


SIM-COTE PRODUCTS COMPANY aie vam 
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Equipment for (AMPING TRIPS 





Suggestions on supplies needed for trail 
and outpost camping 


A campcraft program can succeed only 
when the personnel responsible for it are 
equipped with the knowledge and abilities 
necessary, and are fortified with adequate 
equipment and the interest and friendly su- 
pervision of the management. 


The amount and kind of equipment — 
whether purchased or makeshift — will de- 
pend on what the camp requires individual 
campers to bring for their own use. Camps 
which cannot or do not require the below- 
listed personal items necessary for camp- 
craft participation must plan to stock them 
or their equivalent. 


Personal Trip Equipment 


. Sleeping bag or ground cloth 
. Knapsack 

. Hatchet 

Knife 

. Mess-kit 


Ui + Wh) = 


Fundamental Equipment Supplied by 
Camp 


1. Bags for packing food (waxed, fabric, 
glassine, plastic) 

. Buckets and cans for liquids, with bails 
and tight covers 


hQ 


3. Books on campcraft skills 

4. Canteens 

5. Dish towels, mops and sponges 
6. Duffle bags 


. Knapsacks 

. Dutch and reflector ovens 

. Pack baskets and grub boxes 

. Frying pans 

. Files and Carborundum stones 
. Grates 

. Toasting forks 

. Kettles 
. Metal 


dies for stamping names on 


mess kits 


. Tarps for temporary shelters 
. Tents, mosquito and shelter 

. Poles and pegs 

. Pot hooks 

. Rope tighteners 

. Shovels 

22. Pop corn poppers 


23. Griddles 


. Grills 

. Broilers and stoves 

. Waterproof match boxes 

. Screw top jars, canisters, and tins for 


packing food 


28. Salt and pepper shakers 

29. Toilet paper holders 

. Spoons, forks, pancake turners, etc. 
. Can openers 


32. Ropes 

33. First aid kits of various sizes (always 
turned in to nurse at the end of trip 
for replacement and checking) 

34. Burlap and onion sacks for food carry- 
ing 

35. Compasses 





If You Move... 














The Postoffice Department does 
not forward copies of magazines 
which can not be delivered because 
of the addresses. This results each 
month in some readers of CAMmp- 
ING MAGAZINE missing one or 
more issues, since it is impossible 
for either ACA or the publishers 
to stock any large number of back 
issues. 


If you are planning to move, 
please send both old and new ad- 
dresses at least one month before 
you do so. ACA members should 
contact ACA, 343 S. Dearborn St., 
Chicago 4. Non-member subscrib- 
ers should contact CAMPING 
MAGAZINE, 705 Park Avenue, 
Plainfield, N. J. 
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36. Maps 

37. Repair kits 

38. Heavy cotton gloves 

39. Folding and regular lanterns 

40. Folding and light - weight small bow 
saws 

41. Knock-down saws 

+2. Lightweight camp axes with sheaths 

+3. Plier-like tongs 

+4. Packboards ° WOVEN NAMES 

+5. Carrying and portaging equipment 


Equipment Room Supplies 


Identify and protect belongings of both 
campers and camps — neatly, permanently. 
Sew on, or use Cash’s NO-SO Cement for 








1. Metal-rimmed tags attaching. Ask about our service to camp 

2. String and school owners and directors. Depart- 

3. Steel wool ment stores sell Cash’s, or order direct. 

4. Funnels CASH’S South Norwalk 183, Conn. 
5. Gummed labels 

6. Clothespins 6 Doz. $2.75 12 Dor. $3.75 NO-SO CEMENT 
7. Carbon paper PRICES 9 Doz. $3.25 24 Doz. $5.75 25c a Tube 

8. Corks 

9. Assorted sizes of screw-top tin covers 

10. Adhesive tape 

11. Waxed paper 


2. Aluminum foil 
. Sewing and repairing items 
. Measuring cups 


— 
~ 





Direct ron “Pom 

CANVAS COVERS 

SLEEPING BAGS 
CAMPING EQUIPMENT 


WE ALSO REPAIR TENTS : 


_——— 
+ UW 


Mimeographed or Printed Materials .3 
1. Equipment and food lists 

. Special recipes 

. Trip skill requirement lists 

. Outline of trip duties . 

. Trip K. P. charts 

. Special directions of various types ; 





Write for 125 Page Camp Catalogue 


MOR-SAN SALES 


AN wun & W ly 


Inventory 
A complete, alphabetical inventory of these $ 
permanent supplies should be taken fre- 10-20 50th Ave., Long Island City 1, N 
quently. Established Since 1910  EXeter 2- 0035" 4s 
Source: Barbara E. Joy. VOCS OOOO BVO GY 











ASK US FIRST 
Barnett Canvas Goods & Bag Co., Inc. 


Manufacturers of Circus Tents and Camp Tents for Four Generations 
Also America’s First Poleless Tent 
Tents of Every Kind e Bunk Canvases 
MADE TO ORDER 


COCOA MATTING e FOLDING COTS e BLANKETS 
CABIN CURTAINS e CANVAS ALL WIDTHS 
LAWN and BEACH UMBRELLAS 


Write for Free 17 Page Catalog 
Chas. F. Schoening, Treas. 








John Barnett, Pres. 


147 ARCH STREET Phone: MA 7-2160; MA 7-2161 PHILADELPHIA 6, PA. 
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Campcrafter 


Help prepare a good safe place for 
an outdoor fire. Gather tinder, kindling 
and fuel, and hght a foundation fire, 
keep it burning for three minutes. 


Cook, so it looks and tastes good, one 
thing like toast and one thing like cocoa 
or a one pot dish. 


Show that you know how to care for 
and use a knife, and make something like 
shavings, a toasting stick or pin, with a 
knife you have sharpened. 


Show that you know how to make 
and use two knots. 


Have your own hiking kit, for outdoor 
meals, and know how to take good care 
of it. 


Help make plans for a picnic, hike, 
or cookout, including what to take, 
where to go, what to do, etc. 


Go on a two-mile hike. Show that 
you know how to dress properly to go 
outdoors in your locality and how to 
hike on the open road. 


Show that you know three rules of 
good outdoor citizenship for your part 
of the country. 





Get acquainted with something in na- 
ture—a tree, a bird, an animal, etc. 
Observe it. Watch a sunrise, a sunset, 
or a storm gathering. 


Know how to find NORTH by stars 
and by the sun. 

Find a story, a poem, picture, etc., 
that describes something you like in the 
out of doors. 








Graded Tests of CAMP I\ ( 


Pioneer 


Tell six points of fire safety for your 
locality. Show that you can build two 
types of fires, such as criss cross and 
tepee, and know when they are used. 


Cook successfully by two different 
types of cooking—broiling, baking, etc. 
Plan a well balanced meal using the two 
types. 


Show that you know how to get fuel 
for a woodpile, using a bucksaw and 
sawbuck, or similar tools used in your 
locality. Help make a woodpile. 


Show that you know how to make 
and use two types of lashings. 


Add something to your awn camping 
equipment, such as a pancho, sleeping 
bag, knapsack and know how to use and 
care for it. 


Help make plans for a day’s trip with 
one meal cooked out, planning how to 
pack, carry and take care of food. 


Go on a hike, properly equipped, carry- 
ing own equipment, food, etc., for a 
day’s trip with one meal on the trail. 


Show that you know three points of 
conservation of natural resources for 
your locality. Do something to help 
conservation. 





Choose something in nature to learn 
more about. Learn several general facts 
about them, and several specific facts 
about some you have observed. 


Know how to set and sight with a 
compass. 


Know a good hiking song and a song 
about the out of doors. 






























SKILLS 


Woodcrafter 


Help with a fire for a beanhole, a 
barbecue or some special cookout. Lay 
a fire in an outdoor fireplace and light 
it successfully. 


Cook successfully by two new_ types 
of cooking you have not shown before, 
such as reflector baking, aluminum foil 
cooking, dutch oven baking, etc. 


Show that you know how to care for 
and use a small axe (handaxe or two- 
handed axe). Split a small log into 
kindling. 


Know the knots to use in tying a 
blanket roll, or a pack. 


Show that you know how to pack a 
pack or a pack basket, make a blanket 
roll or envelope bed, or whatever is 
used in your locality. Tell the group 
about some favorite piece of equipment. 


Help make plans for a two-meal trip, 
including well-balanced meals, equip- 
ment, etc. And 


go on it. 

Learn how to get around the coun- 
try, in whatever way is generally used in 
your locality (hiking, canoeing, etc. ) 


Show that you know five things a 
camper can do to protect living things. 
Help something grow. 


Learn something new about nature 
from reading in a book, talking with a 
nature enthusiast, or observation. Share 
your knowledge with your group. 


Know how to follow a map and how 
to make a simple sketch map. 


Read a story or article about some 
outdoor project, hobby, activity or inter- 
esting happening, or take or sketch some 
outdoor pictures. 


Source: Catherine T. Hammett, from “Your 
Own Book of Campcraft’, published by 
Pocket Books, Inc. 


Old Settler 


Lay a ceremonial campfire—and light 
it successfully (later) or know some- 
thing more about the type of fires used 
in your locality. 


Help plan and cook an outdoor meal 
without adult supervision. 


Show some kind of progression in 
using tools used in your locality. Show 
you know good conservation in carrying 
out your project. 


Make a belt, a net, a splicing, or some 
article using knots and lashings. 


Help pitch a wall tent, or help make 
an overnight camping site. 


Help plan and carry out a two or 


three-day trip. And 


go on it (perhaps it will be by horseback, 
by bicycle, on foot, in canoes). 


Know the ‘conservation pledge” and 
learn something of the work of your 
state and federal conservation and 
forestry services. 


Keep a nature diary for several weeks 
making daily entries of things you see 
and hear that interest you. 


Go cross-country with map and com- 
pass for at least a mile. 


Tell a story, teach a song, plan a cere- 
money or campfire activity about the out 
of doors. 








RIFLERY i= comp 


Suggestions for .22 caliber and air rifle 
programs in camp 


The two most popular riflery programs in 
camps are .22 shooting and air rifle shoot- 
ing. Recent rule changes by the National 
Rifle Association permit the use of official 
air rifle programs in addition to .22 shoot- 


ing. 

DISTANCE— Practically all organized 
.22 shooting is conducted on 50-foot ranges. 
This specified distance is measured from the 


firing point to the face of the paper target. 
Air rifle ranges are set up for 15 feet. 


DIRECTION— Direction of fire on out- 
door ranges should, if possible, be north or 
northeast. This permits firing at any time 
of the day without sun shining into the eyes 
of the shooters or range ofhcer. It is far 
more important, however, that a safe back- 
stop be located and if necessary the periods 
ot firing adjusted to those hours when the 
sun will not be troublesome. 


SAFETY— Locate the range where camp- 
ers will not wander into the field of fire 
while engaged in other camp activities. All 
‘‘Biind” approaches to the field of fire should 
be fenced and warning signs generously dis- 
tributed. When in doubt about any safety 
factor apply the rule of “Safety First.” If 
air rifle firing is done on an indoor range, 
similar precautions should be taken. 


EXPENSE— Rifle range construction need 
not be expensive. Materials are fairly cheap 
and easily obtainable. Labor involved will 
probably be the largest item. Some camps 
have greatly reduced this item by having 
the range target carriers, rifle racks, etc., 
made as projects in woodworking or handi- 
craft classes. The most simple range, with 
uncovered firing point, is quite inexpensive. 
As improvements are added, such as cover- 
ing firing point and target carriers, expense 
naturally increases. However, the trend in 
camps is toward this latter, more substantial 
construction. 

Air rifle programs are comparatively less 
expensive to install and operate than .22 
shooting because of the smaller range, less 
elaborate backstops, and lower cost of guns 
and ammunition. 


FIRING LINE—Firing points on an un- 
covered firing line are graded so that the 
side toward the target is raised about 10 


inches and slopes back to level ground at a 
point six to ten feet in the rear. Firing 
points are designated by 2x4 inch white 
stakes with black numerals corresponding 
with target numbers. Each shooter takes 
his place just to the right of the stake. 
The firing line should be level from one 
side to the other, with a minimum of five 
feet between firing points. It should be 
sodded or sown with some kind of tough 
grass to make it clean and comfortable. 





A covered firing line carries out the same 
principles as the uncovered firing line, but 
gives greater comfort on hot, sunny days as 
well as permitting use of the range during 
light rain or showers. 


BACKSTOPS— The only satisfactory 
natural backstop for .22 firing is a hill of 
fairly good size, with a crest not less than 
30 feet above the level of the firing point. 
The hill should rise about one foot for each 
two feet along the horizontal. Brush which 
might obscure the view of campers on the 
firing line should be cleared away to the 
crest of the hill or at least 100 yards up a 
large hill from targets and at least 50 yards 
on each side of targets. A cut should be 
taken in the hillside behind targets to pro- 
vide a perpendicular face to catch bullets 
and prevent ricocheting. 


Do not use as backstops stone fences; stone 
piles; the sheer, unprotected face of a 
quarry; brick, stone or concrete walls; piles 
of logs or railroad ties; standing timber; 
or a stream or lake which is navigable with- 
in 1,500 yards of the firing line. 

There are two main types of satisfactory 
artificial backstops for a .22 range. One uses 
metal plates as the backstop, much like the 
usual indoor range. The other is the earth- 
filled wooden crib. 
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A properly conducted rifle 
range is a real camp asset. Na- 
tional Rifle Association affilia- 
tion provides’ everything 
needed for a successful shooting 
program — a complete package 
with range construction plans, 
instructor placement service, in- 
struction manuals and campers 
handbooks, a whole series of 
qualification awards, and na- 
tionwide competitions for team 


and individuals. 


Here’s an activity traditionally 
associated with outdoor life, 
sport campers thrill to, and a 


program which delights camp 





administrators by minimizing 


staff planning. 





For additional information write to 


CAMP SECTION: 


eT ES er a 


ae 


“NATIONAL RIFLE ASSOCIATION. 


1601 RHODE ISLAND AVENUE N. W., WASHINGTON 6, D. C. 
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The wooden crib filled with dry earth or 
sand is very inexpensive to construct and 


quite efficient. However, it does require 
constant attention to keep it in safe and ef- 
fective condition. Wooden cribbing should 
be not less than ten feet high and extend 
six feet to the left and right of the end 
targets. Cribbing should contain a fill of 
not less than 24 inches of dry earth or sand; 
36 inches would be advisable. Wet earth or 
sand is not at all effective for such use; 
avoid it. Construct the cribbing with verti- 
cal studding on the inside and _ horizontal 
planking, which is immediately behind the 
targets, screwed or bolted to the studding 
so that it may be readily removed and re- 
placed as it is shot away. 


Backstops for air rifle shooting, both in- 
door and out, may be constructed of stuffed, 
corrugated boxes. 


THE TARGET BUTT most easily con- 
structed and most efhcient in use (where 
target carriers are not used) consists merely 
of posts planted in the ground immediately 
in front of the backstop and about eight 
feet apart. Frames holding targets are hung 
from tenpenny nails or hooks driven into 
these posts. Two sets of nails should be 
provided on 50-foot ranges. One set should 
hold targets level with the eyes of the 


shooter of average height when in standing 
position, the other should hold targets slight- 
ly higher than the level of a shooter’s eyes 
when in the prone position. 

Target frames to hold targets are easily 
and quickly made from one by three inch 
dressed material. They are about eight feet 
in length and about 15 inches in height. To 
the top of the frames fasten squares of wood 
or tin painted alternately black with white 
numerals and white with black numerals. 
Target numbers should be spaced at least 
18 inches apart and numbered from left to 
right to correspond with firing-point num- 
bers. Under each numeral nail a rectangu- 
lar piece of pressed wood, beaver board or 
such material. Targets may be easily and 
quickly attached by spring or clip clothes- 
pins. 

Extreme caution should be exercised in 
exchanging a frame with unfired targets for 
one with fired targets. The firing line 
should be cleared of shooters before this 
change is made. 

Official targets for both .22 shooting and 
an air rifle program may be _ obtained 
through the NRA. The NRA air rifle pro- 
gram is set up for spring-type air rifles 
which are limited in power by having their 
spring permanently pre-set at the factory. 

Source: National Rifle Association. 





An Accurate 22 cal. 


TARGET RIFLE 


Ideal for 
Camp Use 


MODEL #144 


$31.95 


$32.95 West 


of Rockies 








Here is an excellent, lew-cost target rifle. 
Has 7-shot clip-type magazine, new adjust- 
able hand stop and semi-free floating barrel, 
adjustable trigger pull, grooved trigger and 
many other features usually found only on 
high price models. 

This is model advertised te Boy Scouts 
and used by thousands of youngsters. Has 


safest type of red and green “stop and go” 
safety mechanism. 


ossber ) 








SEND FOR FREE CATALOG describing 


this and other Mossberg models... . 





39802 St. John Street, New Haven 5, Connecticut 
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DETAILS OF THE 
RIFLE RACK (No.6) 





- SF AVCMEY) 





(1) Entrance to Range at 
One Point Only. (2) Wait- 
ing Bench. (3) Read 
Bench. (4) Instructor. (5 
Scorekeeper and His Desk. 
(6) Rifle Rock. (7) Pupil 





and Coach. (8) Range 
Number Corresponding to 
Number on Target Rack. 
(9) Tarpaulin Cover for 
Roof. (10) Fence. (11) 
Target Rack. (12) Back 


Stop. (13) Side Hill Back 
of Target. (14) Range Sign 
—Note Range Flag at dis- 
tant left end of fence, which 
is raised when Range is in 
use. 


Source: Health and Safety Magazine, B. S. of A. 
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ARCHERY in Your Camp Program 


In laying out a target archery range, it is 
usually preferred to shoot north, as in that 
manner the sun is seldom in a position to be 
a disadvantage to the archer. Ranges may 
be located in wooded areas; however, this 
is not always advisable as shadows some- 
times make it dificult to follow the course 
of an arrow in flight. 

Terrain should be as level as the location 
will permit. Width available will determine 
the number of targets that can be accom- 
modated; as safety is the first consideration, 
experts recommend never to place targets at 
distances of less than 15 feet apart on cen- 
ters. Even then, careful supervision of shoot- 
ing is advisable. Tapes or chalk lines may 
be used to indicate the various distances 
from targets. A clear distance behind targets 
of from 10 to 20 yards is advisable; this 
area should be free from large stones, 
stumps, trees or other objects that might 
damage arrows which fail to hit targets. 
BOWS — Recommended bow-woods include 
yew, osage orange, hickory and lemonwood, 
with the first two rated best. Yew has a 
smooth, delightful cast, and is an excellent 
all-around bow-wood. Osage orange is a 
tough, durable wood of very fast cast; it is 
recommended for hunting bows, although 
many use it on the target. Lemonwood is the 
commonest bow-wood; it makes an efficient 
and serviceable bow. Hickory makes a very 
durable bow and when made of well selected 
season stock it gives good performance. 
ARROWS — The two most commonly used 
arrow woods are Port Orford Cedar and 


Birch. Port Orford Cedar is used because 
of its excellent spine and its ability to stay 
straight even after a great amount of shoot- 
ing. Footed arrows have a piece of hard- 
wood spliced to the foreshaft, which makes 
them much more durable. 

Metal arrows have come into consider- 

able use in recent years. They have the ad- 
vantages of great spine and lighter weight; 
and the disadvantage of being somewhat 
dificult te straighten when bent. 
SIZE OF EQUIPMENT —lIt is important 
that archers use arrows of correct length; 
length of bow used depends upon arrow 
length. Proper arrow length for any camper 
can easily be determined. Have the camper 
raise both arms level with his shoulders and 
extend them as far as possible to the side. 
Measure the camper’s total “spread.” ‘Then 
refer to the figures given below and select 
the length of arrow and bow which most 
nearly correspond to the camper’s spread. 


Spread Arrow Suggested 
Measurement Length Bow Length 
57-59” 22-23” not under 4’ 6” 
63-65” 24-25” ss = ae 
69-71” 26-27” a ~ ) oa 
75-77” 28-29” “i ae 


TARGETS—Archery targets are made of 
straw, coiled and sewn to make.a durable 
base on which the target face is fastened. 

When targets are stored, they should be 
protected from rats and mice, since rodents 
will destroy a target in a short time. Pow- 
dered sulphur sprinkled around targets offers 
good protection. 








INDIAN 


Established Over 25 Years 


ARCHERY TACKLE 











7 


“The Archery of Champions” ' 


GIANT SIZE DART BOARDS 


Send for Catalog No. 111 


| INDIAN ARCHERY & TOY CORP. 


ARCHERY 


ls Headquarters for the Finest 


STILTS 
BAT-MINTON GAMES 


INDIANA 
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BOW RACK WITH ARROW & 
LAZZZ_ 





THE TARGET 





(1) Entrance to Range at 
One Point Only. (2) Rack 
for Bows and Arrows. (3) 


Flags Flown when Range is 
in Use. (4) Wire Quiver. 
(5-6) Wire or Rope En- 
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North as most desirable; 
Clear space of 20 yards 
back of targets with all ob- 
jects removed that may 
break or deflect arrow. 


closed Range. Note: In- 
struction line for beginners 
is 10 yards from target. 
Lines for more experienced 
archers at 30-40 and 50 
yards. Direction of fire is 


Source: Health and Safety Magazine, B. S. of A. 
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How Much PAINT is Needed? 


The quantity of paint needed for any job may be determined as follows: 


1. Determine number of square feet to be covered by multiplying width of walls 


by 


height, making deductions for areas of windows and doors. For roofs, figure over-all dimen- 
sions of the building by multiplying width by length, taking measurements to the outside of 


walls level with the wall plate where rafters rest, then add as follows: 


SEE RESE ca Epa ce eng large OER ea 42% to level area 
ee rg in elie Cl ean eee 20% to level area 
ih ie ie ak be nT 12% to level area 
I NN i ek oa a at al 25% to level area 
A CIE i ate ie Et oe ei ware Las 60% to level area 
ee ee iis Peon te beak ional ee 80% to level area 


2. Determine quantity of paint needed by applying appropriate coverage figure given 
below. These spreading capacity figures are all approximate, since surface porosity, appli- 
cation system, and other similar factors will have important bearing on amount of paint 


required. 


Flat Wall Paint 








a ee a ee 450-500 sq. 
i i any WEAN hee he ThE KERNS CONES 24-36 
Floor and Deck Enamel 
ee ree 450-500 sq. 
EE ET IT Oe ee ee ee 12-18 
Interior Gloss 
Average spread per gal., one coat..............2. see esse eee eee eeees 450-500 sq. 
NS Rr ee ee eee ee eee ee eee 24-36 
Prepared Paint, Exterior 
ee ee See 500-600 sq. 
EIN OO Oe ETT ETC TT eee EEE Tee EEOC Ee 24-36 
Creosote Stain 
ee oc ike dees ode deed entenseudeed seen’ 200-250 sq. 
EE EE OTE OE Te ee ee ee 18-24 
Sizes of Common Nails ” * 9/32 
Sd 24, ” 32 * 
Diam. Approx. | 10d t.? 5/16” 
Size Length Head No. to Lb. 12d 314 ” 5/16 ” 
2d 1 inch 11/64 inch 876 | 16d ~~ * 11/32 ” 
3d 14 ” 13/64 ” 568 | 20d . * mnt * 
4d 1% ” 1/4 ” 316 30d 4l4 ” 7/16 ” 
$d 134 ” — = 271 | 40d 5 ‘ isjsz ° 
6d 2” 17/64” 181 | 50d 54” 1/2 ” 
7d — 17/64 ” 161 | 60d 6 e ivyan |” 
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96 
69 
63 
49 
31 
24 
18 
14 
11 
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Capacity of TANKS 


Rectangular Tanks 
In Gallons Per Foot in Depth 


Inside Inside width 
Length 2’-0” 2’-6” 3’-0” 3’-6” 4’-0” 4’-6” 5’-0” 5’-6” 6’-0” 
2’ 0” 29.92 
- 37.40 46.75 
*C” 44.88 56.10 67.32 
Te 52.36 65.45 78.54 91.63 
4’ 0” 59.84 74.80 89.76 104.72 119.68 
4’ 6” 67.32 84.15 100.98 117.81 134.64 151.48 
5’ 0” 74.80 93.50 112.20 130.90 149.61 168.31 187.01 
5’ 6” 82.98 102.85 123.42 144.00 164.57 185.14 205.71 226.28 
6’ 0” 89.76 112.20 134.64 157.09 179.53 201.97 224.41 246.85 269.29 
Round Tanks 
In Gallons for Each Foot in Depth 
Inside Gallons Inside Gallons Inside Gallons 
Diameter One Foot In Diameter One Foot In Diameter One Foot In 
Ft. In. Depth Ft. In. Depth Ft. In. Depth 
1 0 5.87 2 9 44.41 + 6 118.93 
1 3 9.17 3 0 52.86 4 9 132.52 
1 6 13.21 3 3 62.03 5 0 146.83 
1 9 17.98 3 6 73.15 5 3 161.88 
2 0 23.49 3 9 82.59 5 6 177.67 
2 3 29.73 4 0 93.97 5 9 194.19 
2 6 36.70 4 3 103.03 6 0 211.44 








CONVERTIBLE DOUBLE DECK STEEL BUNKS 


CONVERTIBLE DOUBLE DECK STEEL COTS - 

Can be used singly, double or triple. Excellent space ae 

savers. Size each bed 2’6” by 6’ 4”. aay se 
eds 





construction. Weight 98 Ibs. per unit, 
f.o.b. St. Louis ,Mo. 


@ STEEL FOLDING COT 30 in. x 74 in. 
Single all purpose folding cots 2’ 6” wide, 6’ 2” 
long, link spring, brown color. The heavy duty ends 
fold under so that cots can be stacked to store 
away when not in use. Weight 39 Ibs. f.o.b. St. 
Louis, Missouri or Utica, New York. 


@ MATTRESSES Cotton or Felt Filled 
Any size or any weight desired. A. C. A. ticking. 
Rolled edges. Mattresses shipped f.o.b., St. Louis or 
Chicago or factory nearest your camp. 


@ MATTRESS COVERS Plastic or Muslin 
Plastic cover is water and acid proof. Designed with 
elastic all around to keep it in place. Any size 
available, also unbleached cotton, medium or heavy 
weight. Made with tie strings or snaps. Any size. 
Write fcr samples of material. 











Send for WHOLESALE PRICE LIST 
on camp equipment. Mail orders 
filled. Samples on request. 


BARNEY’S 


815 N, 
SIXTH 
Phone GA. 3685 St. Louis, Mo. 
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for your campers eee 


MEDICAL - 


INSURANCE > 
ae oy 
_“pLus” 


And the “plus”, of course, is service. 


Continental’s Campers Medical Insurance pays the bills 
for every accident and sickness, works ‘round the clock 
while at camp, and covers every one of your campers, 
at every age. 





But the “plus” that comes with Continental’s plan is per- 
sonal service from a man you know, the insurance man 
right in your own town. He’s always on the spot, always 
on call for sound advice and fast claim handling. 





In addition, the “handling” of Campers Medical is sim- 
plicity itself. One attendance report—one premium pay- 
ment—and your “paper work” is finished. 


Continental — through your local insurance man — offers 
the finest campers coverage available, with a solid “plus” 
in service. 





Call him today. 





“Coast to Coast - FIRST in Campers Insurance” 


we Es 
) L CASUALTY COMPANY 





Continental Casualty Company 


General Office: Chicago 
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Camp Directors 


INSURAMGE Guide 


This insurance “guide” is intended to 
apprize Camp Directors of the various 
types of protection available, with brief 
descriptions of coverages afforded under 
each. There are exclusions in every 
policy, as well as coverages, in addition 
to those described. “These exclusions par- 
ticularly should be discussed thoroughly 
with your Insurance Counsel, prior to 
the purchase of any policy. 


No effort is made here to list types of 
insurance in order of their importance. 
The value of one kind of protection 
against another depends on the _ par- 
ticular situation of each camp _in- 
volved. In some states, for instance, 
laws prohibit suit against a non-profit 
organization and, in such states non- 
profit church camps would have limited 
need for Comprehensive Liability Cover- 
age. [herefore, we have attempted to 
acquaint the camp director with the 
names of the various types of insurance 
available to him together with a resume 
of the coverage under each type and 
special considerations which differenti- 
ate specialized camp ‘insurance from 
other types of business operations. 


On the chart following appear types 
of insurance which are generally re- 
garded as being of primary importance 
and are those which are more frequently 
felt necessary by the camp. Several 
other types of coverage which are not 
of primary importance but which are 
also available are: 


Inn-keepers Legal Liability — Some 


(Continued on page 111) 


CAMPERS INSURANCE 


providing 
MEDICAL REIMBURSEMENT 
for sickness, injuries, acci- 
dental death, polio, travel 
disabilities. 

For full information write to 
EDWARD A. KENNEY 
1522 Cherry St., Phila. 2, Pa. 
Representing 


Educators 


MUTUAL INSURANCE COMPANY 
LANCASTER, PA. 








ee ee > > > a a 


YOUR CAMP INSURANCE 


plays a vital part in the success of 
your camp. Careful study of the 
authoritative, objective material on 
these pages will enable you to buy 
the coverages you need wisely and 


economically. 


client atti: latte allt Shi. hi mates tlm 
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HAVE THE BEST 


CAMPERS’ INSURANCE 


MEDICAL REIMBURSEMENT 
ACCIDENTAL DEATH 
TUITION REFUND 
EPIDEMIC 

POLIO 


HUNDREDS OF THOUSANDS OF CAMPERS 
HAVE BEEN INSURED THROUGH THE 


THE SIGN OF 


GOOD SERVICE 
Se 





RUTLAND, VT. 
CHARTERED 1900 


BEST IN COVERAGE — BEST IN SERVICE 


VERMONT ACCIDENT INSURANCE CO. 
RUTLAND, VERMONT 


Member: American Camping Association 




















a. 


AR. LET US PAY THE MEDICAL 
ro BILLS FOR God? CAMPERS 


A streamlined service designed for 
your camp from wide experience. 


s Prompt, COUFLEOUS attention given all Be 


arrangements and claims. 


Member ACA. 


WRITE FOR LATEST DETAILS 


BROTHERHOOD MUTUAL LIFE INSURANCE COMPANY 


230 E. BERRY STREET FORT WAYNE 2Z, INDIANA 
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state laws classify camps in a category 
with Hotels and Inns. This policy covers 
the Camps’ Liability under the law for 
the property of guests. Your attorney 
should determine your responsibility in 
vour own state. 

Money & Security Policy or Bond— 
Covers the loss of money from all risks, 
including dishonesty of employees. 

Personal Effects Policy on Campers— 
Covers all loss of property of campers 
while at camp. Sometimes the camp feels 
a moral obligation to purchase on behalf 
of the campers individual Personal Ef- 
fects Floater Policies to cover loss or 
damage to property or equipment which 
the camper might bring to camp. How- 
ever, normally the type of loss which a 
camper has at camp is covered by insur- 
ance carried by parents. 

Boiler Insurance—Covering the risk 
of explosion of presure vessels, Usually 
covers the replacement of the value of 
the boiler at the time of loss and also 
the damage to other camp property re- 
sulting from the explosion. 


Non-occupational Disability Coverage 


(DBL)—This Insurance is compulsory 
for most camps located in the states of 


N. Y., Calif., N. J. and R. I. It pays 
benefits for time lost through non- 
occupational accidents and sickness. 

Ice and Snow Collapse Insurance — 
Protects the camp against loss resulting 
from the collapse of buildings due to 
the action of ice and snow. 


Special care should be taken by every 
camp operator to determine, prior to the 
purchase of an insurance policy, whether 
the company in which the policy is writ- 
ten is reputable and legally qualified to 
transact business in the state in which 
the camp is located. 

Prepared by—Higham, Neilson, Whitridge 
and Reid, Inc. 


(Continued on page 112) 





for every type of 


CAMP INSURANCE 


We write all forms of Camp 
Insurance, including 


@ MEDICAL REIMBURSEMENT .. . 
for accidents and illness 


TUITION REFUND COVERAGE ... 
on individual or mass withdrawals 


COMPREHENSIVE LIABILITY 

FIRE PROPERTY DAMAGE 

EXTENDED COVERAGE 

FIRE USE AND OCCUPANCY 

AUTO AND TRUCK LIABILITY 

AUTO AND TRUCK DIRECT DAMAGE 
WORKMEN’S COMPENSATION 
SPECIAL CAMP FLOATER 

THEFT INSURANCE 


Special insurance plans developed to 
meet your particular requirements. Write 
or phone for complete information .. . 
no obligation! 


Dept. C.A. 
HIGHAM, NEILSON 
WHITRIDGE & REID, INC. 


400 North Broad Street, Philadelphia 30, Pa. 
Boston - Nashville - Chicago - Los Angeles 


Leading the Nation in 
_ Camp and School Insurance 


there’s no substitute for 
experience 


ALFRED BERMAN & OO. 


110 W. 42nd St... N. ¥.C. WI 7-5733 











specialists in 


5 V7) CAMP 
& INSURANCE 





we -sbdag 
hig | \ fae 
t/ f- .° 
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Type of Insurance 


FIRE PROPERTY DAMAGE 


EXTENDED COVERAGE 


FIRE USE AND OCCUPANCY 
(Business Interruption) 


COMPREHENSIVE LIABILITY 


AUTOMOBILE AND TRUCK 
LIABILITY INSURANCE 

(Although the complete coverage for 
ownership and use of vehicles can be 
included in Comprehensive Liability 
policy, separate insurance is also 
available as follows:) 


AUTOMOBILE AND TRUCK 
DIRECT DAMAGE 


WORKMEN’S COMPENSATION 
(Compulsory in most states) 


SPECIAL CAMP FLOATER 


THEFT INSURANCE 


TUITION REFUND INSURANCE 
(Known as Camp Contractual Liabil- 
ity or Tuition Fees insurance) 


MEDICAL REIMBURSEMENT 
(Known also as Accident and Sickness 
insurance. ) 





Protection 


Destruction or damage of property by Fire 
and lightning. 


Destruction or damage of property by wind- 
storm, hail, explosion (other than steam boiler), 
riot, civil commotion, automobile and aircraft 
damage, smudge damage, vandalism, malicious 
mischief. 


Property damage Fire Insurance covers direct 
physical loss. Use and Occupancy insures loss 
of earnings caused by being unable to use 
property as a result of its destruction or dam- 
age by fire and lightning. (Extended Coverage 
available to cover additional perils of destruc- 
tion or damage as per explanation of perils 
above.) 


Protects camp for its legal liability for injury 
or sickness of campers and public and damage 
to property of others arising out of its operation. 


Protects the legal liability of the camp for 
injury to public (including campers) and for 
damage to property of others resulting from 
ownership, use, or hire of motor vehicles. 


Protects camp for loss due to damage of owned 
vehicles from essentially all causes including 
collision. 


Covers liability under State Laws for payment 
of lost time and medical expense for employees 
injured while performing their duties. 


Protects camp against loss by Fire or Lightning, 
those perils enumerated under Extended Cover- 
age above, theft, and damage while in transit 
to property such as boats and camp equipment 
not normally in any specific building or location. 


Covers loss by theft of camp property. 


Indemnifies camp for fees returned because of 
campers’ withdrawals due to accident, illness, 
epidemic or fear of epidemic. 


Reimbursement to camp or parent for bills 
made necessary by medical treatment over and 
above that normally supplied by camp. 
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Premium Basis 


Construction and occupancy of 
buildings 

Value of buildings and contents 
Term of policy 


Same as Fire Property Damage 


Fire insurance rate of buildings 
Amount of earnings to be insured 


Number of campers 

Number of days camp operates 
Number of canoes, boats, saddle ani- 
mals, nurses or doctors 

Individual camp’s experience 


Description and use of each vehicle 
Cost of hire of vehicles 
Number of employees 


Description and use of each vehicle 
Amount of deductible on _ collision 
portion 


Amount of payroll 

Policy issued on estimate, subject to 
audit at expiration 

In some states. individual 
experience affects rating 


camp’s 


Fire Insurance rate plus small load- 
ing for other perils 


Amount of insurance carried 
Type of property to be insured 


Percentage of total gross fees 
Individual camp’s experience 


Number of campers 

Number of weeks camp operates 
Whether camp is private or agency 
Individual camp’s experience 


Special Considerations Affecting Camps 


Two bases of coverage normally used: 
1. Policy insuring all property for one 
blanket amount. 
2. Policy listing all buildings and contents 
by individual valuation. 
Plan best suited to camp risk must be de- 
termined by insurance counsel. 


Written as endorsement to Fire policy. Deduct- 
ible applied to windstorm losses in certain 
sections of the country. 


Policies may be written in most states on a 
special basis to cover the concentrated period 
of income earnings peculiar to camp operation. 


Liability should always be written on a Com. 
prehensive form to cover automatically all 
operations and exposures. 


Special extension of normal Automobile policy 
required. Return premium granted for periods 
of storage. 


Same as above. 


Because camps often are located in states other 
than the resident states of the employees or 
owners, every policy should be written to cover 
the camp’s liability under the laws of all states 
permitting private insurance. 


Advantageous particularly for camps with ex- 
tensive trip activities. 


Policy should not be limited to Burglary which 
requires both “Visible means of forcible entry” 
and that the camp be closed for business. 


Policy must be flexible to permit tailor-made 
contract for specific camps. 


j 


Advantages of voluntary or compulsory (100% 
participation) plans should be discussed with 
insurance counsel. 
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Enrollments continue to INCREASE for 
PARENTS’ MAGAZINE advertisers! 


Pai 








More enrollments resulted from advertising 
in PARENTS’ MAGAZINE in 1952 than 
ever before! 


More camps advertise in PARENTS’ MAG- 
AZINE than in any other national publica- 
cation ! 


For rates and details, 





write to: 
| Josephine E. Chrenko, 
_ Director, School and 





More families with children (26% more!) came 
to PARENTS’ MAGAZINE in 1952 for 
specific camp guidance than ever before! 


“| Camp Dept. 


PARENTS’ MAGAZINE, 52 Vanderbilt lies e New York 17, N. Y. 
1,400,000 CIRCULATION where you want it—IN FAMILIES WITH CHILDREN! 








A CHAMP for Camp Advertising 
HOLIDAY MAGAZINE! 


7 good reasons why: 


/ « Holiday’s more than 860,000 families are top-income 
. the most responsive in America! 








2. Surveys show an estimated 7,000,000 people read 
each issue! 

3. They can afford camps! Average income of Holiday 
family, $10,077! 

4, Average age per subscriber family, 36 years. They’re 
active people with camp-age children! 

5. Holiday is a family magazine—read in the home by 

the whole family! 


» Holiday plays a big part in family vacation planning! 
» Satisfied camp advertisers repeat year after year 


because of low-cost, high-quality inquiries and enroll- 
ments from their Holiday advertising. 





—_—— = 
_— 
= 


For information write: 
- q : p A Y Holiday Advertising Department, 
Independence Square, Philadelphia 5, Pa. 


A CURTIS PUBLICATION 
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BOOKS you'll want to know about 


This revised and enlarged list contains many 
newer books as well as standard sources on 
camping. Addresses of publishers will be 
found beginning on page 154. 


ADMINISTRATION 


ACA CAmp STANDARDS, American Camping 
Assn., Free. 

ADMINISTRATION OF THE MODERN CAMP, edited 
by Hedley S. Dimock, Association Press, 
$4.00. 

THE ART OF BoARD MEMBERSHIP, by Roy Sor- 
enson, Association Press, $2.00. 

THE Book oF CAMPING, by Robert Rubin, As- 
sociation Press, $2.00. 

CAMPING WITH PurposkE, by Marie Lafferty 
Cortell, Morrow, $3.00. 

CAMPS AND THEIR MODERN ADMINISTRATION, 
by Hazel K. Allen, Morrow, $1.50. 

THE ESTABLISHED CAMP Book, Girl Scouts 
of the U.S.A., $2.50. 

HANDBOOK OF YMCA CAmp ADMINISTRATION, 
edited by John E. Ledlie and Ralph D. 
Roehm, Association Press, $4.50. 

RESIDENT CAMP STANDARDS, compiled and 
published by Camp Fire Girls, Inc., $.75. 

THE THEORY OF CAMPING, by Frank Irwin, 
A. S. Barnes, $3.00. 


ARTS AND CRAFTS 


AMATEUR HAnpcrafFT, by F. Clarke Hughes, 
Bruce, $2.50. 

AMERICAN INDIAN BEADWoRK, by W. Ben 
Hunt and J. F. Burshears, Bruce, $5.00 
APPLIED LEATHERCRAFT, by Chris H. Grone- 

man, Chas. A. Bennett Co., $3.95. 

THE AUDUBON Book OF BirRD CARVING, Lacey 
and McBride, McGraw-Hill, $4.00. 

Ben Hunt’s WHITTLING Book, by W. Ben 
Hunt, Bruce, $3.25. 

BLock Prints, How To MAKE THEM, by Wil- 
liam S. Rice, Bruce, $3.00. 

CRAFT ADVENTURES FOR CHILDREN, by Gret- 
chen Grimm and Catherine Skeels, Bruce, 
$2.00. 

CREATIVE CERAMICS, by Katherine M. Lester, 
Charles A. Bennett Co., $4.25. 

CREATIVE CRAFTS IN Woop, by Michael C. 
Dank, Chas. A. Bennett Co., $2.95. 

CREATIVE HANpbs, by Doris Cox and Barbara 
Warren, John Wiley & Sons, $6.50. 


Easy Crarts, by Ellsworth Jaeger, Macmil- 
lan, $2.25. 

EVERYBODY’S HANDICRAFT HANDBOOK, Progress 
Press, $2.00. 

THE FLAT Bow, by W. Ben Hunt and John 
J. Metz, Bruce, $.90. 

Fun WiruH Scraps, by Viola Hening, Bruce, 
$3.00. | 

FUNDAMENTALS OF LEATHERCRAFT, by Ross C. 
Cromlet, Bruce, $1.50. 

GENERAL LEATHERCRAFT, by Raymond Cherry, 
Third Edition 1949, McKnight & Mc- 
Knight, $1.50. 

HANDICRAFT — SIMPLIFIED PROCEDURF AND 
Projects, by Lester Grsiwold, Prentice- 
Hall, $4.00. 

HANDICRAFTS AND HOBBIES FOR PLEASURE AND 
ProFit, edited by Marguerite Ickis, Crown, 
$2.98. 

HANDWEAVING WITH REEDS AND FIBERS, by 
Gallinger and Benson, Pitman, $3.00. 
HOMESPUN Crafts by Kenneth Baillie, Bruce, 

$3.00. 

How To MAKE POTTERY AND OTHER CERAMIC 
Ware, by Muriel P. Turoff, Crown, $2.95. 

INDIAN AND CAMP HAnpiIcraAFT, by W. Ben 
Hunt, Bruce, $3.00. 

INDIANCRAFT, by W. Ben Hunt, Bruce, $3.00. 


INDIAN SILVERSMITHING, by W. Ben Hunt, 
Bruce, $4.75. 

KEEPING IDLE HANDs Busy, Jy Marion R. 
Spear, Burgess, $1.75. 

LEATHERCRAFT Is FUN, 
Bruce, $2.50. 

Let’s MAKE A Lot oF THINGS, by Harry 
Zarchy, Alfred A. Knopf, $2.75. 

Let’s WHITTLE, by Leroy Pynn, Jr., Chas. A. 
Bennett Co., $2.60. 

MAKE Ir YoursELF, by Bernice Carlson, Ab- 
ingdon - Cokesbury, Cloth $2.00, Paper 
$1.35. 

MeTAL For. TooLinc Book oF DEsiGcNns, Am. 
Handicrafts Co., Inc., $1.50. . 

MOoDERNISTIC CHIP CARVING, by Vic Mankin, 
Bruce, $1.25. 

NATURE Crarts, by Elisworth Jaeger, Mac- 
millan, $2.49, 


by Elise Mannel, 
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You Can Be More Successful 


AMERICAN CAMPING ASSN. 
343 S. Dearborn St. 
Chicago 4, Illinois 





In Camping! 


The secret lies in always keeping up to 
date with the latest ideas in 
organized camping. 


Alert camp directors and their staffs read 
about tried and proved ideas in the monthly 
CAMPING MAGAZINE and the annual 
REFERENCE AND BUYING GUIDE issues. 
They know the danger of static thinking 
and obsolete ideas. You, too, will find these 
publications a never-ending source of new, 
usable ideas. 


Membership includes your subscription to 
these publications and many more valuable 
benefits, costs $3.00 to $25.00 per year, 
depending on classification. For full infor- 
mation, write American Camping Assn., 
343 S. Dearborn St., Chicago 4. Or you 
may subscribe to the publications alone for 
$3.00 per year (Canada $3.25, Foreign 
$3.50.) Fill in and mail the handy coupon 
NOW, so we can send you your first, fact- 
packed issue right away. 


CAMPING MAGAZINE 
705 Park Ave. 
Plainfield, N. J. 


Please send me full information on membership Please enter my subscription to Camping Mag- 


in American Camping Association. 


, FRONT OF Bek ccewceccs is enclosed. 
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ARTS AND CRAFTS, cont’d 


107 LEATHERCRAFT DeEsIGNs, by John W. Dean, 
McKnight & McKnight, $2.00. 

ORNAMENTAL TINCRAFT, by Chris H. Grone- 
man, Bruce, $3.00. 

PALMETTO BRAIDING AND WEAVING, by Viva 
Cooke and Julia Sampley, Chas. A. Ben- 
nett Co., $2.50. 

PoTTERY Mabe Easy, by John W. Dougherty, 
Bruce, $2.75. 

PUPPETS AND MARIONETTES, by Roger Lewis, 
Alfred A. Knopf, $1.50. 

SCULPTURE, by Roger Lewis, Alfred A. Knopf, 
$1.50. 

SIMPLE BRACELETS, by J. W. Bollinger, Bruce, 
$2.50. 

THINGS TO MAKE FroM Opps AND ENDs, by 
Jessie Robinson, Appleton-Century-Crofts, 
$2.00. 

Tin THinGS WE LIKE TO MAKE, by Sherman 
R. Cook, Bruce, $2.95. 

Try It, by Herb and Dee Sweet, Henry Holt, 
$1.00. 

Use oF NATIVE CRAFT MATERIALS, by Mar- 
garet Eberhardt Shanklin, Chas. A. Ben- 
nett, $2.45. 

WATER-COLOR PAINTING IS FuN, by Frank A. 
Staples, McGraw-Hill, 1948, $4.00. 

WHITTLING AND WoopcarvING, by E. J. Tan- 
german, McGraw-Hill, 1936, $5.50. 

Woop CArvING Mabe Easy, by J. I. Sowers, 
Bruce, $2.25. 

WooDWoRK FOR THE BEGINNER, by Franklin 
H. Gottshall, Bruce, $4.00. 

You CAN WHITTLE AND CARVE, by Franklin 
Gottshall and Amanda Hellum, Bruce, 
$3.00. 


CAMPCRAFT 
(See Woodcraft) 


CAMPER DEVELOPMENT 


A Boy Grows Up, Harry C. McKown, Mc- 
Graw-Hill, second edition 1949, $3.75. 

A GirRL Grows Up, by Ruth Fedder, Mc- 
Graw-Hill, second edition 1948, $3.25. 
UNDERSTANDING YOUR SON’s ADOLESCENCE, by 
J. Roswell Gallagher, M.D., Little, Brown 

& Co., $3.50. 


CRAFTS 
(See Arts and Crafts) 


DAY CAMPING 

GUIDE FoR Day CAMPING, compiled and pub- 
lished by Camp Fire Girls, Inc., $.35. 

THe HANDBOOK OF DAy CAMPING, by Mabel 
Jobe, Assn. Press, 1949, $3.00. 


DEVELOPMENT, CAMP 


Camp SITE DEVELOPMENT, by Julian H. Salo- 
mon, Girl Scouts of the U.S.A., 1948, $4.00. 

Camp SITES AND FACILITIES, prepared and 
published by the Boy Scouts of America, 
1950, $2.50. 

HANDBOOK ON CAMP ARCHITECTURE, by Rod- 
ney Britten, Judson, $1.00. 

LAYOUT, BUILDING DESIGNS AND EQUIPMENT 
FoR YMCA Camps, prepared under direc- 
tion of John Ledlie, Association Press, 
$3.00. 
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DRAMATICS 

CREATIVE PLAy AcTING, by Isabel B. Burger, 
A. S. Barnes, $3.00. 

LiTTLE PLAys FOR LITTLE PLAYERS, by Sy/via 
E. Kamerman, Plays, Inc., $2.75. 

MoDERN COMEDIES FOR YOUNG PLAYERS, by 
Mildred Hark and Noel McQueen, Plays, 
Inc., $3.50. 
OnE-ActT PLAys FoR ALL-GirRL Casts, by 
Marjorie B. Paradis, Plays, Inc., $2.50. 
On STAGE, FIivE CAMP PLAYs WITH A PuR- 
POSE, by Elaine and Douglas Monahan, 
Character Craft Publications, $.75. 

PLAYS FOR GREAT Occasions, by William 
Thornton Simpson, Plays, Inc., $3.50. 


STORIES TO DRAMATIZE, by Winifred Ward, 
Children’s Theatre Press, $4.75. 


FOOD 


CAMP CooKERY, by Horace Kephart, Mac- 
millan, revised edition, $1.75. 

CHEF’s GUIDE TO QUANTITY COOKERY, by J. 
H. Breland, Harper & Bros., $6.50. 

Cook1ING OvutT-oF-Doors, Girl Scouts of U. 
S. A., $1.00. 

EMPLOYEE FEEDING, by J. W. Stokes, Ed. S. 
Whitten, $3.00. 

Foop Cost ControL, by J. O. Dahl, Dahl, 
revised edition, $1.00. 
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FOOD, cont’d 


FooD AND NUTRITION MANUAL FOR INSTITU- 
TIONS, by Margaret M. Walsh, Welfare 
Federation of Cleveland, $2.00. 

KITCHEN PLANNING FOR QUANTITY Foop 
SERVICE, by Arthur W. Dana, Harper & 
Bros., $5.00. 

MENU MAKING FOR PROFESSIONALS IN QUAN- 
TITY Cookery, by J. O. Dahl, Dahl, $4.50. 

ONE-Por Cookery, by Eidola J. Bourgaize, 
Association Press, $2.50. 

THE OutTpoor CHEF, by Paul W. Handel, 
Harper & Bros., $3.00. 

QuANTITY Recipes, by Marion Wood and 
Katherine Harris, Cornell Univ., $1.00. 
RouND-Up Recipes, by Bonnie and Ed Pep- 

low, World Pub. Co., $3.00. 


GAMES 
(See Sports and Games) 


GENERAL 

CampPTIviTy Tips, by Douglas Monahan, Ill. 
Area Council YMCA, $.30 ea., $3.00 per 
doz. 

DANCES AND STORIES OF THE AMERICAN IN- 
DIAN, by Bernard S. Mason, A. S. Barnes, 
Reissued 1950, $5.00. 

THE FIELD OF RECREATION, by Walter L. 
Stone, Wm. Frederick Press, $1.00. 

INTO THE Wor.p (facts of reproduction in 
nature and humans for children nine to 
12), by Victoria Emerson and James J. 
Thompson, Morrow, $2.00. 

SUMMER’s CHILDREN (photographic view of 
life at camp), by Barbara Morgan, Mor- 
gan and Morgan, 1951, $2.25. 

SUMMER Macic (interpretation of camping), 
by Kenneth and Susan Webb, Association 
Press, $2.50. 

TEEN Days (physiological and social guide 
for 13 to 16-year-olds), by Frances Bruce 
Strain, Appleton-Century-Crofts, $3.00. 








Addresses... 


of all publishers will be found beginning 


on page 154. 
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HEALTH AND SAFETY 

CAMP SAFETY DIGEST, compiled and _ pub- 
lished by Center for Safety Education, 
New York Univ., $.50, 10% discount on 
10 or more. 

THE NURSE IN THE CAMP PROGRAM, by Na- 
tional Organization for Public Health 
Nursing, available from National League 
for Nursing, $.50. 


LEADERSHIP 

THE ART OF LEADERSHIP, by Ordway Tead, 
McGraw-Hill, 1935, $3.75. 

CAMP COUNSELING, by A. Viola Mitchell and 
Ida B. Crawford, W. B. Saunders, 1950, 
$4.50. 

THE CAMP COUNSELOR, by Reuel A. Benson 
and Jacob Goldberg, McGraw-Hill, 1951, 
$4.75. 

Camp COUNSELOR TRAINING WoRKBOOK, by 
Marie Hartwig and Florence Peterson, 
Burgess, 1950, $2.25. 





THE CAMP COoUNSELOR’s MANUAL, by John 
A. Ledlie and Francis W. Holbein, Asso- 
ciation Press, 1947, $.75. 

A CAmp DIREcToR TRAINS HIs Own STAFF, 
by Catherine T. Hammett, American 
Camping Assn., $.50. 

CAMP LEADERSHIP COURSES FOR COLLEGES AND 
UNIVERSITIES, American Camping Assn., 
$1.00. 

Group Work WITH AMERICAN YOUTH, by 
Grace Longwell Coyle, Harper & Bros., 
1948, $3.50. 

It’s WISE TO SUPERVISE, by Alan Klein and 
Irwin Haladner, Ontario Camping Assn., 
$.50. 

NEw Ways IN DISCIPLINE, by Dorothy Baruch, 
McGraw-Hill, $3.50. 

READINGS IN COUNSELING, edited by Karl P. 
Zerfoss, Association Press, $6.00. 

RECREATION, by Ferd J. Lipovetz, Burgess, 
1950, $4.50. 

RECREATION LEADERSHIP, by Walter L. and 
Charles G. Stone, Wm. Frederick Press, 
1952, $2.00. 
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LEADERSHIP, cont’d 


STANDARDS FOR PROFESSIONAL RECREATIONAL 
PERSONNEL, compiled and published by 
California Recreation Commission, $1.00. 

So You Want To Be A CAmMp COUNSELOR, 
by Elmer F. Ott, Association Press, 1946, 
$.75. 

TRAINING FOR OUTDOOR LEADERSHIP, 
Scouts of U.S.A., 1950, $.35. 


Girl 


LITERATURE 


CAMPFIRE ADVENTURE STORIES, by Allan A. 
Macfarlan, Association Press, 1952, $2.95. 

THE Horn Book (magazine guide to chil- 
dren’s books), The Horn Book, Inc., $3.50 
per year. 

STORIES TO Grow By, edited by J. Edward 
Lantz, Association Press, $3.00. 

TWENTY TEPEE TALES FoR “Y” INDIAN 
GuIDES, by M. M. Lotz and Douglas Mona- 
han, Association Press, $.75. 

THE WAY OF THE STORYTELLER, by Ruth Saw- 
yer, Viking Press, 1942, $2.50. 


MUSIC 


A Book oF NEGRO Soncs, compiled by Janet 
E. Tobitt, Girl Scouts, of U.S.A., $.45. 

THE Ditty Bac, compiled by Janet E. To- 
bitt, Rafter Crafters, 1946, $.85. 

FIRESIDE Book OF FOLK SoNnGs, Simon and 
Schuster, $5.00. 

LeT’s HAvE Music, edited by Music Commit- 
tee, National Board, YWCA, 1948, $.75. 
SING ALONG THE WAY, compiled and pub- 
lished by National Board, YWCA, §$.40. 
SonGc Fest, edited by Dick and Beth Best, 

Crown, 1948, $1.75. 


NATURE 


THE AMATEUR NATURALIST’S HANDBOOK, by 
Vinson Brown, Little, Brown, 1948, $3.50. 

AMERICAN WILDLIFE AND PLANTS, by Alex- 
ander C. Martin, Herbert S. Zim and 
Arnold L. Nelson, McGraw-Hill, $7.59. 

AUDUBON WATER-BiRD GUIDE, by Richard H. 
Pough, Doubleday, $3.50. 

BEGINNER’S GUIDE. TO SEASHORE LIFE, by Leon 
A. Hausman, G. P. Putnam, 1949, $2.00. 
BEGINNER’S GUIDE TO WILD FLOWERS, by 

Ethel Hinckley Hausman, G. P. Putnam, 
$3.50. 
Birps, by Herbert S. Zim and Ira N. Ga- 
brielson, Simon and Schuster, 1949, $1.00. 
THE Book OF NATURE HopsiEs, by Ted Pet- 
tit, Didier, third printing 1952, $3.50. 
Boy’s Book oF SNAKES, by Percy A. Morris, 
Ronald Press, 1948, $3.00. 


CGNSERVATION IN CAMPING, edited by R. Alice 
Drought, American Camping Assn., free. 

EpisLE WILD PLants, by Oliver Perry Meds- 
ger, Macmillan, $4.00. 

FIELD Book oF NATURAL History, by E. Lau- 
rence Falmer, McGraw-Hill, 1949, $8.00. 

FreELD GUIDE TO THE Birps, by Roger Tory 
Peterson, Houghton-Mifflin, revised 1949, 
$3.75. 

A FIELD GUIDE TO THE BUTTERFLIES OF NORTH 
AmerIcA, by Alexander B. Klots, Hough- 
ton-Mifftin, $3.75. 

A FIELD GUIDE TO THE MAMMALS, by W. H. 
Burt and R. P. Grossenheider, Houghton- 
Mifflin, $3.75. 

A FieL_p GUIDE TO THE SHELLS OF OUR AT- 
LANTIC AND GUuLF Coasts, by Percy A. 
Morris, Houghton-Mifflin, 1951, $3.75. 
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Fiowers (American wildflowers), by Her- 
bert Zim and Alexander Martin, Simon 
and Schuster, $1.00. 

FLOWERS OF THE SOUTHWEST DEseErTS, by N. N. 
Dodge, Southwestern Monuments Assn., 
$1.00. 

FI,OWERS OF THE SOUTHWEST MesAs, by Paul- 
ine M. Patraw, Southwestern Monuments 
Assn., $1.00. 

FLOWERS OF THE SOUTHWEST MOUNTAINS, by 
Leslie P. Arnberger, Southwestern Monu- 
ments Assn., $1.00. 

How To KNow THE Birps, by Roger Tory 
Peterson, Houghton-Mifflin, 1949, $2.00. 
INsects (Familiar American), by Herbert S. 
Zim and Clarence Cottam, Simon and 

Schuster, 1951, $1.00. 

LEADER’S NATURE GUIDE, Girl Scouts of U. 
S. A., $.35. 

THE LIFE OF THE SPIDER, by John Crompton, 
Houghton-Mifflin, $3.00. 

NATURE QUESTS AND QuiIzzEs, by Raymond 
T. Fuller, John Day Co., $1.50. 
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NATURE, cont’d 


NATuURE’S Ways, by Roy Chapman Andrews, 
Crown, $3.75. 

NEW HANDBOOK OF THE HEAVENS, by Ber- 
nard, Bennett and Rice, McGraw-Hill, 
second edition 1948, $4.50. 

PoIsoNOUS DWELLERS OF THE DESERT, by N. 
N. Dodge, Southwestern Monuments Assn., 
$.50. 

SKYSHOOTING, “Hunting the Stars With Your 
Camera,” by R. Newton and Margaret L. 
Mayall, Ronald Press, 1949, $3.75. 

SNAKES, by Herbert S. Zim, Wm. Morrow, 
1949, $2.00. 

STARS, by Herbert Zim and Robert Baker, 
Simon and Schuster, $1.00. 

THE Stars, A NEw Way TO SEE THEM, by 
H,. A. Rey, Houghton-Mifflin, $4.50. 

THE Story OF TREES, by Dr. Ferdinand C. 
Lane, Doubleday, $5.00. 

Tus FASCINATING ANIMAL Wor Lp, by Alan 
Devoe, McGraw-Hill, $3.75. 

TRACKS AND TRAILCRAFT, by Ellsworth Jae- 
ger, Macmillan, 1948, $3.95. 

Trees (Familiar American), by Herbert S. 
Zim and Alexanider C. Martin, Simon and 
Schuster, 1952, cloth $1.50, paper $1.00. 

WEBS IN THE WIND (spiders), by Winifred 
Duncan, Ronald Press, 1949, $4.50. 

Witp Lire IN Cotor, by Roger Tory Peter- 
son, Houghton-Mifflin, 1951, $3.00. 

WiLpwoop Wispom, by Ellsworth Jaeger, 
Macmillan, 1945, $3.95. 


PROGRAM 
(See Also Individual Topics) 


ACTIVITIES FOR SUMMER CAMPS, by a group 
of selected authors, Arts Cooperative 
Service, 1948, $1.25. 

CAMP ORGANIZATION FOR PROGRAM, by Ger- 
ald P. Burns, American Camping Assn., 
$.50. 

THE CAMP PROGRAM Book, by Catherine T. 
Hammett and Virginia Musselman, Asso- 
ciation Press, 1951, $5.00. 

CounciL Fires, by Ellsworth Jaeger, Mac- 
millan, 1949, $2.95. 

FuN AROUND THE CAmpP Fire, by G. S. Rip- 
ley, Boy Scouts of America, $.50. 

OutTpoor ACTIVITIES FOR IN-ToOwN GROUPS, 
by Margaret Chapman, Marie Gaudette, 
and Catherine Hammett, Rafter Crafters, 
1948, $.50. 

THE PLEASURE CHEST, written and published 
by Helen and Larry Eisenberg, board, 
$1.25, paper $.75. 


PROGRAM HELPps FOR CAMP LEADERS, compiled 
and published by Rafter Crafters, $.50. 


SAFETY 
(See Health and Safety) 


SCHOOL CAMPING 


CAMPING AND OUTDOOR EDUCATION, edited by 
L. B. Sharp and E. DeAlton Partridge, 
Nat. Assn. of Secondary School Principals, 
$1.50. 

EDUCATION THROUGH SCHOOL CAMPING, by 
Manley & Drury, C. V. Mosby Co., 1952, 
$4.50. 

EXTENDING EDUCATION THROUGH CAMPING, 
Life Camps, $1.00. 

PuBLIC SCHOOL CAMPING, 
Stanford U. Press, $3.00. 

ScHOOL CAMPING, by George Donaldson, As- 
sociation Press, 1952, $2.25. 


SPIRITUAL 


ADVENTURE INTO FRIENDSHIP, by Rodney Brit- 
ten, Judson, $1.25. 

ADVENTURES ON THE Way, Gilbert-Britten, 
Judson, $1.25. 

ADVENTURING ‘TOGETHER AS 
Myrtle Auch, Judson, $1.25, 

CAMPING WITH JUNIORS, written and pub- 
lished by The National Council of 
Churches of Christ in U.S.A., Division of 
Christian Education, $.50. 

OutTpoors WITH Gop, by Lenore Kruse, Jud- 
son, $1.25. 

SERVICES FOR THE OPEN, by Laura I. Mattoon 
and Helen D. Bragdon, Association Press, 
$2.50. 

We Work WITH Gop, by Caroline C. Pineo 
and Martha J. Whitmore, Judson, 1949, 
$1.25. 


Clarke, 


James 


CHRISTIANS, 





SPORTS AND GAMES 


AND PROMENADE ALL, written and published 
by Helen and Larry Eisenberg, $1.00. 

THE Book oF GAMES, by G. S. Ripley, Asso- 
ciation Press, $3.00. 

CAMP FIRE AND COUNCIL, RING ProGRAms, by 
Allan A. Macfarlan, Association Press, 
1951, $2.50. 

DANCE AWHILE, by Jane A. Harris, Ann 
Pittman and Maryls Swenson, Burgess, 
$2.50. 
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THE END oF Your STUNT HUNT, written and 
published by Helen and Larry Eisenberg, 
$.50. 

GAMES FOR Boys AND GIRLS, by E. O. Har- 
bin, Abingdon-Cokesbury, 1951, cloth 
$2.00, paper $1.35. 

THE GAME Book, by Margaret Mulac, Har- 

per and Bros., $2.75. 

GAMES AND RECREATIONAL METHops, by 
Charles F. Smith, Dodd, Mead, $3.75. 
GAMES AND GAME LEADERSHIP, by Charles 

F. Smith, Dodd, Mead, $3.75. 

(GAMES FOR ELEMENTARY SCHOOL GRADES, by 
Hazel A. Richardson, Burgess, $2.00. 

Group PROCESS IN PHyYsICAL EDUCATION, by 
the Staff of the P. E. Dept. of UCLA, 
Harper and Bros., 1951, $4.50. 

HANDBOOK OF ACTIVE GAMES, by Darwin 
Hindman, Prentice-Hall, $6.00. 

THE HANDBOOK OF SKITS AND STUNTs, by 
Helen and Larry Eisenberg, Association 
Press, $3.00. 

HIkING—IN ‘TOWN oR COUNTRY, compiled 
and published by the Girl Scouts of U. S. 
A., 1952, $.30. 

Honor Your PARTNER, by Ed Durlacher, 
Devin-Adair, 1949, $8.50. 

LAWN TENNIS FOR TEACHERS AND PLAYERS, 
by Major T. Moss for the Lawn Tennis 
Assn., Macmillan, 1949, $2.00. 

New GAMES FoR "I'WEEN-AGERS, by Allan A. 
Marfarlan, Association Press, $3.00. 

PARTNERS ALL—PLACES ALL, by Miriam H. 
Kirkell and Irma K. Saffnit, E. P. Dut- 
ton, 1949, $3.95. 

THE PArty GAME Book, by Margaret Mu- 
lac and Morean Holmes, Harper and 
Bros., $3.00. 

RiFLE MANuat., by R. C. Wilson, Burgess, 
1946, $1.40. 

SHOOTING THE Bow, by Larry C. Whiffen, 
Bruce, $2.50. 

Skit Hits, written and published by Helen 
and Larry Eisenberg, $.75. 

TENNIS TECHNIQUES ILLUSTRATED, by Wynn 
Mace and Tyler Micoleau, A. S. Barnes, 
$1.75. 

SOFTBALL FoR GIRLS, by Viola Mitchell, A. S. 
Barnes, $1.75. 

SQUARE DANCES OF Topay, by Richard Kraus, 
A. S. Barnes, $3.00. 


TRIPS 
(See also Woodcraft) 


THE ArT OF LIVING OuT OF Doors IN MAINE, 
Maine Development Commission, 1950, 
$1.50. 

GoInG LIGHT—WITH BACKPACK OR BURRO, 
edited by David R. Brower, The Sierra 
Club, $2.00. 


THe Trip Camp Book, Girl Scouts of U. S. 
A., $.75. 


WATERFRONT 


AQUATIC PROGRAMS FOR CAMPS, by Thomas 
K. Cureton, Jr., and Richard H. Pohn- 
dorf, Association Press, $.75. 

Basic SWIMMING, by Robert Kiphuth and 
Harry M. Burke, Yale University Press, 
1950, $3.00. 

BEGINNING SYNCHRONIZED SWIMMING, by 
Betty Spears, Burgess, 1950, $2.00. 

A CAmp Aquatic ProcraM, by R. H. Bearse 
and S. C. Hazelton, Sid Hazelton, 1952, 
$2.50, plus $.10 mailing charge. 

CANOEING—A-Z, by Ruth Elvedt, Burgess, 
revised 1953, $1.50. 

CANOEING MANUAL, New England Camping 
Assn., $1.00. 

CANOEING STANDARDS OF ACA, American 
Camping Assn., $.50. 
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DiIvING MANUAL For Instructors, by S. C. 
Hazelton and C. A. Pulis, Sid Hazelton, 
1950, $1.75, plus $.10 mailing charge. 

FUN IN THE WATER, by Thomas Kirk Cure- 
ton, Jr., Association Press, 1949, $4.00. 
LEARNING TO SWIM IN 12 Easy STEPs, by 
Adolf Kiefer, Milton A. Gabrielsen and 
Bramwell W. Gabrielsen, Prentice-Hall, 

$3.00. 

MANUAL OF LIFE SAVING AND WATER SAFETY 
INSTRUCTION, by Charles E. Silva, Asso- 
ciation Press, 1950, $4.50. 

A MANUAL OF SAILING, by Russell and Mar- 
garet A. Varney, Burgess, 1944, $1.40. 
A MetTHop oF ‘TEACHING SWIMMING TO 
YOUNG CHILDREN, written and published 
by Sidney C. Hazelton, $1.75, plus $.10 

mailing charge. 

More FUN IN THE WaAtER, by Eidola Jean 
Bourgaize, Association Press, 1951, $2.00. 

RHYTHMIC SWIMMING, by Katharine Curtis, 
Burgess, 1942, $2.25. 
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WATERFRONT, cont’d 


SWIMMING AND Divinc, A Naval Aviation 
Physical Training Manual, A. S. Barnes, 
1950, $5.00. 

SYNCHRONIZED SWIMMING, by Fern Yates 
and Theresa W. Anderson, A. S. Barnes, 
$4.00. 

THE TEACHING AND COACHING OF SWIMMING, 
DIVING AND WATER Sports, by Ferd J. 
Lipovetz, Burgess, 1949, $3.00. 


TEACHING SWIMMING, by Paul Lukens, Bur- 
gess, 1948, $1.50. 


WOODCRAFT 


CAMPCRAFT ABC’s, by Catherine T. Ham- 
mett, Girl Scouts of U. S. A., $1.00. 

CAMPCRAFT SKILLS FLiIp CHARTS (Lashing, 
Fire-building, Primitive-camp Sanitation), 
Girl Scouts of U. S. A., 1952, $6.00 each. 


CAMPING, by Arthur H. Desgrey, Ronald 
Press, 1950, $3.00. 

CAMPING AND WoopcraFT, by Horace Kep- 
hart, Macmillan, 1923, $3.95. 

CAMPING CAN BE Fun, by Robert: W. Wea- 
ver and Anthony F. Merrill, Harper and 
Bros., $3.00. 

THE JUNIOR BooK OF CAMPING AND Woop- 
CRAFT, by Bernard S. Mason, A. S. Barnes, 
1943, $3.50. 

KNotTs, SPLICES AND RopE Work, by A. Hyatt 
Verrill and Capt. E. Armitage McCann, 
N. W. Henley Co., 1946, cloth $2.00, paper 
$1.50. 

THE Scout FIELD Book, Boy 
Ameriva, 1948, $1.00. 

Way OF THE WILDERNESS, by Calvin Rut- 
strum, Burgess, revised 1952, $3.00. 

Your Own Book oF CAmpcraFT, by Cather- 
ine T. Hammett, Rafter Crafters, 1950, 
$.35. 


Scouts of 








Check the Book Reviews 










Does your own reference shelf of books on camping philosophy and 
technique contain the best of the new books, so that you and your 
staff can be always “adding knowledge... by the record of new facts?” 
Does the library in your camp, used by your campers, contain the best 
of the new books, so that their eager young minds can also "add 
knowledge” ... by the record of new (to them) facts?” 


which appear every month in Camping Magazine. These expert 
appraisals, by experienced camp operators, will enable you to choose 
wisely additional books for your collection.. 
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MOVIES AND NLADES for Camp 


Numerous motion pictures having to do with some phase of camping activity 
are available to directors for showing to campers and/or staff. ‘The list which 
follows brings together in one place selected films of many producers. 


Name of film appears first, followed by name of producing firm. Next, an 
indication is given as to whether the film is sound or silent, color or black-and- 
white, and its approximate length. Finally, a brief resume of the film’s content is 
given. All films listed are 16 mm. in size. 

Most of the films can be rented; some may be available only by purchase. 
Inquiries concerning specific films should be made with the usual film library you 
use, since most libraries carry films from a number of producers and some prod- 


ers do not handle distribution of their own films. 


Arts and Crafts 


ARTIST AND 
sound, 10 min. 

Stimulates campers in the enjoyment 
and understanding of art. 


Nature. Bailey, color, 


CRAFTSMANSHIP IN CLay. U. of Indt- 


ana, color, sound, four films, 11 min. 


each. 
‘Teaches technique for using materials 
that come out of the camp environment. 


FINGER PAINTING TECHNIQUES. John- 
son Hart, color, sound, 10 min. 
Demonstrates method of mixing 
colors, and use of finger work in creat- 
ing pictures, for even an average person. 


MAKING INDIAN Moccasins. B.S.A. 
Assn. Films*, color, sound, 17 min. 

Complete process is carefully shown, 
from selection of hide to fitting. 


MAKING A Pack Basket. B.S.4.— 
Assn. Films*, color, sound, 2 reels. 

Starting with a green tree, every step 
in making a pack basket is shown. 


PAINTING: LEARNING TO UsE Your 
BrusH. Young America, B SF W, 


sound. 





*Films starred, while not produced by 
Association Films, are available exclu- 
sively through that company. 


For the absolute beginner, materials 
required, basic brush strokes. 


PorTAGE. Nat. Film Bd. of Canada, 
color, sound, 20 min. 
Shows making of a birch bark canoe. 


Tin Can Crart. B.S.4.—Assn. Films*, 
color, sound, 11 min. 

With a little practice, tin cans can be 
bent into usable cooking equipment by 
any boy. 


ABC oF PotTery MAKING. 
B & W, sound, 9 min. 

Coil method of pottery making. Cor- 
rect technique in using patterns, tools, 
and potter’s wheel. 


Bailey, 


ABC oF Puppet MAKING. Bailey, 
B & W, sound 20 min. 
How to make different types of pup- 


pets, put them to work and present plays. 


Campcraft 
(See also Arts and Crafts, Nature Lore) 


ArT OF BUILDING A Fire, THE. Wards, 
15 slides. 

Slides show proper sequence of steps 
in building fires. 


AXEMANSHIP. B.S.4.—Assn. 
B & W, sound, 11 min. 

Demonstration of the proper care and 
use of an axe. 


Films*, 
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BAsswoop FOR Money, EMERGENCY 
Foop AND INDIAN CorpbaAGE. Wards, 
10 slides. 

Slides showing how. indigenous ma- 
terials can be used in camp program. 


FirE BUILDING AND CooKING. B.S.4.— 
Assn. Films*, B & W, sound. 
Actually illustrates correct techniques. 


THE Forest RANGER. Assn. Films*, 
sound, 3 reels. 

Composite picture of the Forest 
Ranger at work from Maine to Cali- 
fornia. 


How To SHARPEN YOUR KNIFE AND 
Use 1T SAFELY. Wards, 12 slides. 
Illustrates correct techniques. 


INDIAN CANOEMAN. Hawley-Lord, 
color, sound, 1 reel. 

Canoeing, portaging, camping, and 
finding food in the wilds of Canada. 


KNIFECRAFT. B.S.4.—Assn. Films*, B 
ef W, sound, 11 min. 

Demonstrates care and handling of 
the pocket knife. 


MAKING AN [NbDIAN TiPr. B.S.4.— 
Assn. Films*, color, sound, 8 min. 
An adventure in Indian lore, with a 
practical purpose. 
One Matcu Can Do It. Simmel- 
Meservey, B & W, sound, 11 min. 
Fire discipline in home and forest. 


OVERNIGHT. Assn. Films*, color and 
B & W, sound, 2 reels. 

A group of Girl Scouts and their 
leader plan and enjoy an _ overnight 
camping trip. Excellent for leadership 
training. 

General 
Birt GArRMAN—12 YEAR OLD Bust- 
NEss Man. Frith, color, sound, 1 reel. 

Story of a 4-H Club member who 
raises rabbits and pigs on a well-run 
farm. 

Birt AND Coo. Republic, color, sound, 


70 min. 





Tuneful, laughful entertainment star- 
ring 273 birds and animals. Delight to 
all ages. 

BOUNDARY LINEs. Int'l Film Founda- 
tion, color, sound, I reel. 

Inter-group and inter-cultural under- 
standing; compelling film in new color 
animation. 

CALL OF THE WILDERNESS. Common- 
wealth, B & W, sound, ¢ reels. 

Adventure story of animal life in the 
primitive regions of Northwest America. 


CaMERAS Go To Camp, Eastman Ko- 
dak, color, sound, 16 min. 

Shows how cameras may be used to 
best advantage by campers and camp 
directors. 


CAMPING EpucaTIon. March of Time, 
B& W, sound, 2 reels. 
Training program at National Camp 


for professional leadership, at Life 
Camps, Inc. 
CAMPING FOR GIRL SCOUTS. Girl 


Scouts—Assn. Films*, color, sound, 17 
min. 

Shows fun and adventure available at 
Girl Scout camps—both day and board- 
ing. 

DECLARATION OF INDEPENDENCE, I HE. 
Teaching Film Custodians—Assn. 
Films*, color, sound, 2 reels. 

The events and discussions leading up 
to the signing of the Declaration, and 
its ultimate acceptance. 


EXPLORING A Harsor. Frith, color, 
sound, 11 min. 

Gives an overall view of a seaport 
and presents the exciting activities one 


finds at any harbor. 


GETTYSBURG ApprEss. Sterling, B & 
W, sound, I reel. 

Canada Lee in the depiction of Lin- 
coln’s most famous speech, photographed 
at the Lincoln Memorial. 


THE GREAT TRAIL. Sterling, B&F W 


and color, sound, 11% reels. 
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The exciting story of the action- 


packed Gold Rush of 49. 


Happy Hour ProcGraAms (several). 
Ideal, B & W, sound, 25 min. each. 
25-minute programs of short subjects, 
including comedies, cartoons, sports, 
travelogs, especially designed for camps. 


Lets ALL Sinc ToGETHER, Pts. I AND 
Il. Teaching Film Custodians—Assn. 
Films*, B &F W, sound, 1 reel each. 

Each part contains four ever-popular 
songs. 


LIFE IN A PoNpb. Coronet, color or B 
Ex W, sound, 1 reel, 10 min. 

Underwater and microscopic scenes 
showing pond life in action. 


LUMBERMAN, IHE. Frith, color, sound, 
22 min. 

Portrays the thrill in the life and 
work of lumbermen in our great North- 
west timberland. 


One Gop; THE Ways WE WorsuHlPp. 
Assn. Films*, B &F W, sound, 4 reels. 

A stride toward inter-faith under- 
standing, showing Catholic, Jewish and 
Protestant faiths. 


RIKKI—THE Basy Monkey. Ency]l. 
Brittanica, B & W, sound, 1 reel. 

Delightful story of a mischievous little 
monkey and his family in their jungle 
home. 

SCHOOL TIME IN CAmpP. Color, Sound, 
18 min. 

Picture story of the school camping 
project conducted by Life Camps in co- 
operation with the New York City 
Board of Education. 

SHY Guy. Coronet, color and B & W, 
sound, 13 min., 114 reels. 

Treats the problem of shyness as an 
adolescent problem. 


SONG OF A NATION. Teaching Film 
Custodians—A ssn. Films*, color, sound, 
2 reels. 

Shows the events leading to the writ- 
ing of our national anthem by Francis 


Scott Key. 


TEAMWORK. Simmel-Meservey, B & 
W, sound, 22 min. 

Study in human relations, showing 
ways in which cooperation is achieved. 
UNDERWATER ADVENTURE. Sterling, 
B& W, sound. 

Dramatic scenes of some of our more 
exciting marine animals. 

UNITED STATES. Assn. Films*, B & W, 
sound, 4 reels. 

Growth of the nation from its origin 
at Plymouth to the present. 

We Buitp a Camp. Assn. Films*, 
color, sound, 3 reels. 

A cooperative undertaking of a coun- 
cil of Girl Scouts in building camping 
facilities for its members. 

Wuo’s WHo IN THE Bronx 
Sterling, B &F W, sound. 

Zoo inhabitants in action at the 
famous New York zoo. 

Wor.p FRIENDSHIP. Girl Scouts— 
Assn. Films*, color, sound, 19 min. 

Girls from Brazil, Canada and U. S. 
working and playing together at a Girl 
Scout International encampment. 
YOUTH IN Camps. March of Time, 
B& W, sound, 2 reels. 

The underlying philosophy and method 
used in Life Camps “decentralized’’ 
plan. 

Land Sports 

AMERICAN SQUARE DANCE. Coronet, 
B & W and color, sound, 10 min., 1 
reel, 

Fundamentals of square dancing with 
various steps illustrated. 

ARCHERY FOR BEGINNERS. Bell & 
Howell, B & W, silent, 13 min. 

Basic equipment and principles in- 
volved. 

BASEBALL FUNDAMENTALS AND [| ECH- 
NIQUES. Ideal, B &F W, sound, 40 min. 

The 1949 New York Giants demon- 
strate how-to-do-it at every position. 
BASKETBALL Is Fun. Bailey, B & W, 
sound, 15 min. 


Zoo. 
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Designed to introduce basketball to 
beginners. 

BEGINNING Sports SERIES. The Ath- 
letic Institute, 209 S. State St., Chicago 
4, sound, color, 35 mm. slides. 

Kits on archery, baseball, basketball, 
badminton, tennis, golf, tumbling, and 
volleyball include handbooks for coun- 
selors and campers. Each slide film pre- 
sents history of sport and summary of 
how game is played, rules, equipment, 
etc. 

FUNDAMENTALS OF RIFLE MARKSMAN- 
SHIP. Assn. Films*, B && W, sound, 
15 min. 

Use, handling and care of the .30 
calibre service rifle, including sighting, 
aiming, position, firing. 
FUNDAMENTALS OF ‘TENNIS, THE. 
Assn. Films*, B & W, sound, 2 reels. 

Featuring Don Budge in action, a 
treat for players and instructors. 


GIRLS’ BASKETBALL FOR BEGINNERS. 
Bailey, B & W, sound, 20 min. 

Elements of the game are demon- 
strated for beginning students. 


PLay CHAMPIONSHIP BASKETBALL. 
Assn. Films, B && W, sound, in 6 parts, 
1 reel each. 

Demonstration of every 
phase of the game. 

PLAy SOFTBALL. Assn. Films. (35mm. 
with commentary), B & W, slide film. 

Basic skills involved in softball bat- 
ting, fielding, pitching. Emphasizes team 
play. 

PLAY VOLLEYBALL. Assn. Films, B & 
W, sound, 2 reels. 

Narrated by Bill Slater, film is of 
value to beginner and advanced player. 
Presents skills of serving, receiving, pass- 
ing, setting-up and blocking. 

SOFTBALL FOR Boys. Ideal, B & W, 
sound, 10 min. 

Rules and playing techniques. 
SOFTBALL FUNDAMENTALS. Ideal, B & 
W, sound, 10 min. 

Basic skills for the beginner. 


important 


SOFTBALL FOR GirLs. Ideal, B & W, 
sound, 10 min. 
Rules and playing techniques. 


SPORT OF ORIENTEERING. Assn. Films 
color, sound, 2 reels. 

Tells about new sport involving cross- 
country running in which a special com- 
pass is used to guide participants. 


TaAsLeE Tennis. Teaching Film Cus- 
todians—Assn. Films*, B & W, sound, 
1 reel. 

Explanation of the grip and demon- 
strations of single and doubles playing. 


‘TENNIS FOR BEGINNERS. O fficial—A ssn. 
Films*, B & W or color, sound, 1 reel. 
The complete rudiments of tennis. 


VOLLEYBALL FoR Boys. Ideal, B && W, 
sound, 10 min. 
Basic rules and techniques. 


Nature Lore 
ANIMAL CUNNING. Skibo, B & W, 


sound, 1 reel. 

Unusual and interesting shots of many 
animals showing their instinctive cun- 
ning and alertness. 


ANIMAL Lanpb. Sterling, B & W, 
sound. 

The story of how animals fight to save 
their homes and rebuild for the future 
when faced with the ravages of nature. 


Birps IN Your Back Yarp. Barr, 
color, sound, 11 min. 

Tells how two young brothers plan a 
backyard sanctuary and their interest- 
ing visitors. 

City or Wax. Skibo, B & W, sound, 


1 reel. 

The life of the bee. 
CLoups Go To Work. Edited Pictures 
System, B &F W, sound, 10 min. 

Cloud formations, making of streams, 
water power, value and purification of 
water, all covered. 


EROSION BY WIND AND Water. Edited 
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Pictures System, B&F W, sound, 10 min. 
examples of many of the earth’s more 
beautiful formations. 
FisH 1s Foon. Sterling, B &F W, sound, 
1 reel. 

How our oceans, rivers, lakes and 
streams provide an abundance of fish, 
told in fascinating detail. 


GRAY SQUIRREL, THE. Ency. Brit. 
Films, B & W, sound, 1 reel. 

The life of a squirrel family in an 
old oak tree, climaxing with a narrow 
escape from a red fox. 


HERITAGE WE GuaRrRbD, A. Institutional 
Cinema Service, B && W, sound, 3 reels. 

Shows exploitation of land by trap- 
pers and settlers, and importance of 
wildlife and soil conservation. 


How ANIMALS DEFEND ‘THEMSELVES. 
Young America, B &F W, sound, 10 min. 

Deals with the way in which animals 
are adapted to protect themselves against 
other animals and nature. 


How Nature Protects ANIMALS. 
Enc. Brit. Films, B & W, sound, 1 reel. 

Shows the protective adaptation of 
various animals to different environ- 
ments. 


HUMMINGBIRD HOMELIFE. Simmel- 
Meservey, B & W, sound, 11 min. 

Study of the habits of this interesting 
little bird—how it gathers food, feeds 
and cares for its young. 


INDIAN Hunters. Sterling, B & W, 
sound, 1 reel. 

An adventure in the Canadian north- 
woods, showing Indians tracking game. 


Let’s CatcH Reptives. Bailey, B & 
W or color, sound, 10 min. 

The trip of three children to collect 
lizards, turtles and snakes. Gives 
biology of the animals, their care and 
habits. 

MonarcH BvutTTERFLY. Simmel-Me- 
servey, B & W or color, sound, 11 min. 


Complete life cycle of the Monarch, 
from caterpillar to adult butterfly. 
NATURE ADVENTURES THROUGH THE 
SEASONS. Roland W. Ure, 37 Granite, 
Nashua, N. H.., color slides. 

Kodachrome slides and script show- 
ing nature through the four seasons. 
NaTurReE’s Soncsters. Skibo, B & W, 
sound, 1 reel. 

Songs and habits of American birds 
amid their natural surroundings. 
PIPEVINE SWALLOWTAIL BUTTERFLY. 
Simmel-Meservey, B & or color, sound, 
11 min. 

Presents all phases in the develop- 
ment of this exotic butterfly. 

SONGBIRDS OF THE NortH Woops. 
Skibo, B &F W, sound, 1 reel. 

Informative and authentic record of 
the songs and cries of American birds. 
SPIDER AND THE ANT, THE. Sterling, 
B & W, sound, 1 reel. 

The story of an ant trapped in a 
spider’s web and his rescue by a snail. 
Spotry: Story oF A Fawn. Coronet, 
B & W or color, sound 1 reel, 10 min. 

Filmed against authentic background 
of the North Woods, the adventures of 
Spotty the fawn are believable and 
fascinating, 

WiLp Fow.t In Stow Motion. Haw- 
ley-Lord, color, sound, 1 reel. 

A study in grace by slow-motion pic- 
tures of wild fowl. 
Woopy Grows Up. 
color, sound, I reel. 

Close-ups of hatching and growth of 
the woodpecker. 

Water Activities 
ADVANCED SWIMMING. Official, B & 
IV or color, sound 10 min., 1 reel. 

A presentation of the fundamental 
principles of swimming. 

Aquatic ArtTIstRY. Teaching Film 
Custodians—A ssn. Films*, B & W, 


sound, 10 min. 


Assn. 


Films*, 
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Harold Smith, Olympic champion, ex- 
plains the art of diving, with many: fancy 
dives shown in slow motion. 


DivING FUNDAMENTALS. Official, B & 
W or color, sound, 1 reel. 
The art of diving in all its intricacy. 


Heaps Up. American Red Cross. 

Swimming film made under super- 
vision of American Red Cross water- 
safety specialists. 


INDIAN CANOEMEN. Hawley-Lord, 
color, sound, 1 reel. 


Illustrates canoeing, portaging, camp 
making and breaking, living off the land. 


U. S. Govt., B & 


LEARN TO SWIM. 
W, sound, 20 min. 

The various strokes and underwater 
techniques, including gaining confi- 
dence, learning fundamental _ strokes, 
and practice. 


LEARNING TO SAIL. Hawley-Lord, 


color, sound, 10 min. 


Shows youngsters learning how to 
handle small sailing boat, with explana- 
tion of ship’s tackle and maneuvers. 


SWIMMING ‘TECH- 
Ideal, B & W, 


Matr Mann’s 

NIQUES FOR GIRLS. 

sound, 16 min. 
Demonstrations of the proper ways. 


Matt Mann’s SWIMMING ‘TECH- 
NIQUES FOR Boys. Jdeal, B & W, 


sound, 10 min. 


Good swimming techniques shown by 


Matt Mann. 
PappLE Up Front. Springfield Col- 


lege, color, sound, 23 min. 
Fundamentals of Bow Paddling. 


SPRINGBOARD "TECHNIQUES. Ideal, B 


cP W, sound, 10 min. 
The forward and backward lifts. 


SWIMMING FOR BEGINNERS. Official, 
B & W or color, sound, 1 reel. 

For beginners of all ages, modern in- 
struction methods are shown for strokes 
from the dog paddle to the crawl. 
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Camp P HOTOGRAPHIC Programs 


Simple darkroom equipment lists, including all 
necessities, are as follows for camp darkrooms: 


FOR A SMALL DARKROOM 


Film Development 


Minimum Equipment pins for drying films 
Wastebasket 


Darkroom lamps 


Three Enameled trays 
Other Useful Equipment 


Timer 

Tray thermometer Day-loading tank for 35mm magazine 
Graduate Three hard rubber tanks 4 x 5-inch with 
Six junior film clips eight sheet film developing hangers 
Glass stirring rod Darkroom ventilator 


Overhead wire with spring-clip clothes- Photo chamois 


Contact Printing 


Minimum Equipment Automatic tray siphon 
Auto-mask printing frame Senior trimmer 
Enameled tray, 16 x 20 or Ferrotype plates 

20 x 24 inches Print roller or squeegee 
Other Useful Equipment Pines Watters roll 


All-metal printer 


A new method of contact printing, made possible by Kodak Velite Paper, may 
be of interest to camps. This paper allows prints to be made under regular lighting 
or daylight. Velite comes in one grade suitable for average negatives. 


Enlarging 
Minimum Equipment Other Useful Equipment 
Portable miniature enlarger or Masking paper board 
precision enlarger 8 x 10 enlarging easel 
Three enameled trays Print paddle 


FOR A LARGER DARKROOM, Add 


Contact Printing Enlarging 
Second auto-mask printing frame Second enlarger: portable miniature en- 
Four enameled trays 8 x 10 or larger or precision enlarger 

11 x 14 inches Second masking paper board or second 


8 x 10 enlarging easel 
Second print paddle 
Source: Eastman Kodak Co. 
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etfective PROMOTION TECHNIQUES 


The promotion techniques below are listed 
in order of their effectiveness as rated by 
a cross section group of camp directors. 


With Campers 


. Personal visits 


2. Camp reunions 


. Personal 


letters 


. Camp movies 

. Camp newspaper 

. Birthday and special cards 

. Making prospects feel at home 

. Camp folder and/or catalogs 

. Arrange program that meets needs 
. Letters from old campers 

. Phone calls from director 

. Get-acquainted party 

. “T” shirts with camp name 

. Word of mouth promotion 

. Camp experience lives up to camper’s 


logical expectations 


. Having campers line up their friends 


for next season 


With Parents 


1. 
. Direct mail 
. Camp movies 


—a 


me ONO ONNN WO 


Personal visits 


Camp folder and/or catalogs 
Camp newspaper 


. Phone calls from director 


Know parents as well as possible 
Direct contact between parents and staff 
Keep up year-round contact 


. Show special interest in each camper 
. Camp reunions 


With Alumni 


— 


mM SOON AMNSPwWH em 


. Camp newspaper 

. Personal contact and correspondence 
. Invitations to reunions 

. Invitations to camp during summer 


Gifts to new babies 


. Encourage friendships through year 


Camp folder and/or catalogs 


. Use as staff members 


Maintain contact in college years 


. Letters on special days and events 
. Personal visits 


With the Home Community 


1. 


Be active in social and civic groups 


2. Work on community projects 


. Use newspaper, radio, and TV 

. Speak to groups and show pictures 
. Work with local youth groups 

. Be a member of ACA Section 


the Camp Community 


. Cooperate in community projects 


. Lducate campers 


and counselors to 
their responsibility to local community 


. Invite members of community into camp 


for special occasions 


. Conduct special song services in com- 


munity 


. Purchase what is available in the com- 


fF 
8. 
?. 
10. 
11. 


iz. 
Ss. 


14. 
15. 


16. 


munity 


. Permit use of camp for community 


recreation and meetings 

Belong to local Chamber of Commerce 
Take part in competitive sports within 
the community 

Participate in fairs, rodeos, etc. 

Hire local personnel 

Invite several members of community 
to final banquet 

Send Christmas cards and/or gifts 
Carry out improvement work on the 
physical plant of the camp all year. 
Have friendly visits with local people 
Participate in local soil - conservation 
projects 

Attend local church occasionally 


With Other Camp Directors 


b. 
y 


Be sincerely friendly 
Show desire and willingness to share 
experiences 


3. Attend ACA and Section meetings 
4. 


Take part in personal meetings and 
discussions with other directors 


. Take active part in camping workshops 
. Always boost, never knock 
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Camp Director's BUYING GUIDE 





A handy, convenient, time saving list of sources 
of equipment, supplies and services used by camps 


Advertising Materials 


See Banners and Pennants; Post Cards; 


Trophies and Mementos 


Advertising, Publication 


Cosmopolitan Magazine 
Harper’s Bazaar 

Harper’s Magazine 
Holiday Magazine 

New York Herald Tribune 
The New York Times 
Parents’ Magazine 
Redbook Magazine 


Albums, Photo 


Artvue Post Card Co. 
The Felt Crafters 


Archery Supplies 


Archery Sales & Service Co. 

Bowcraft Sport Shop 

Camp Archery Association of the U. S. 
Craft Service 

Hobby King Handicraft Supply 

Indian Archery & Toy Corp. 

Sanco Equipment Co. 

Teela-Wooket Camps (Instruction) 
Western Craft & Hobby Supplies 


Architects, Camp 
See Consultants, Camp 


Arts & Crafts Supplies 


See also specific items 

American Art Clay Co. 

American Handicrafts Co., Inc. 
Arrow Leather Goods Mfg. Co. 
Art Handicrafts Co. 

Art In Leather 

The Arts Cooperative Service, Inc. 


Bersted’s Hobby Craft, Inc. 
Block Artists’ Materials Co. 
Boin Arts & Crafts Co. 
Burgess Handicraft Stores 
CVH Laboratories Co. 








Suggestions and Materials for a 
Meaningful Arts and Crafts Program 


THE ARTS COOPERATIVE 
SERVICE, INC. 


A Nationwide Non-Profit 
Educational Organization 


340 Amsterdam Ave., New York 24, N. Y. 
TR 3-0507 








Arts & Crafts Supply Co. 
Bell Ceramics, Inc. 





TOPS in Handicraft! 
C V H PLASTIC RELIEVO COLORS 


A medium for handpainting textiles, wood, 
glass, metal, paper, etc. Lots of FUN for 
all. No artistic abilities necessary. 

Detailed Instructions with Each Set. 


C V H BEGINNER SET — $2.65 
Write for list of other Sets and Refills 
C V H LABORATORIES CO. 
320 East Passaic Avenue, Bloomfield, N. J. 





The Castolite Co. 
Cleveland Crafts Co. 





IT’S FREE and it features a 


DO YOU complete selection of handi- 
HAVE OUR scraft supplies for leather 
l G 5 3 work, wood burning, art 
CATALOG? work, spray painting, lead 


castings, etc. 


CLEVELAND CRAFTS COMPANY 
4705 Euclid Ave., Dept. Q, Cleveland 3, Ohio 











J. J. Connolly 
Craft Service 
Crafters of Pine Dunes 
Crafts Center 





6 DOZEN $1.00 


Assorted Pegs, Balls, Turnings, 
etc.; Hard-to-get Htems for 
Camps, Schools, Woodworkers 
and Handicrafters. 


CRAFTS CENTER 


SALISBURY 3 VERMONT 














Craftsman Supply House 





CAMP CRAFTS 


Send for your FREE 1953 Camp Catalog 
listing our craft kits designed for camp- 
ing enjoyment. 


Liberal Discount Offered to All Camps 


CRAFTSMAN SUPPLY HOUSE 
20 Brown’s Avenue Scottsville, N. Y. 
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The Craftint Mfg. Co., Ins. 
Craftools, Inc. 

Crown Leather Co. 

Design Craft, Inc. 

B. F. Drakenfeld & Co., Inc. 
Dwinnell Craft Supply Co. 





DEPENDABLE 
ART and CRAFT SUPPLIES 


Leather Craft - Plastics - Belt Craft 
Block Printing - Pottery Craft - Textile Colors 
Wooden Ware - Art Materials 
Instruction Books 
For FREE CATALOG Write CM 253 


DWINNELL ART CRAFT 





2312 NATIONAL RD., WHEELING, W. VA. 








Eastern Handicraft Supply Co., Inc. 
Electronic & Hobbycraft Stores, Inc. 


IB I ES NN RS RMI 
COMPLETE STOCKS 


MODEL — Airplane, Boat, Train, Vehicle Kits. 
WEBER'S ARTIST SUPPLIES 

CRAFT — Braiding & Lacing, Figurine, Flock- 

ing, Flower Making, Garden Growing, Glass, 

Indian & Modern Jewelery, Leather, Linoleum, 

Modeling Clays, Numbered Paintings, Radio, 

Raffia, Rubber Molds, Sculpstone, Shell, Weav- 

ing, Wood Carving, Many Others. 

HOBBY — Photographic and Opticals, Stamps 

for Collectors. 

TOYS— Domestic and Imported Educational. 

GAMES — All Types, Famous Names. 


Send for FREE Catalogs on Your Camp Stationery 
: Since 1938 


r Main Store and 
(uv Executive Offices 
— 130 W. CHELTEN AVE. 


PHILADELPHIA 44 


MODEL HOBBIES SMS at E and H means 


“Super Mail Service’ 











Etchall Industries, Inc. 

Ettl Studios, Inc. 

The Felt Crafters 

Fun With Felt Corp. 

Gager’s Handicraft 

Robert J. Golka Co. 

Grey Owl Indian Craft Mfg. Co. 
M. Grumbacher, Inc. 
























Finest Wy 

rm OA armers OM 

M. GRUMBACHER wie Fer 
NewYork WY. NU Pree tie | 

Addresses 


of all suppliers will be found 
beginning on page 154. 





The Handcrefters 


Creative Camp Crafts 


Manufactured by 


THE HANDCRAFTERS 
WAUPUN, WISCONSIN 


Write for FREE Catalogue C 





Hobby Haven, Inc. 


"ES 

Handicraft Kits & Supplies 

LEATHER @ GIMP e@ CERAMICS 

PLASTICS @ CORK @ METAL 
Send for Catalog 


HOBBY HAVEN, INC. 
610 Fillmore Avenue Buffalo 12, N. Y. 

















Hobby King Handicraft Supply 
Ken-Kaye Krafts Co. 











° ° ° 
iffeedstecsoeess: 
POSTIPS reel ieee. 
Pell Perl Peel resis 
Oger steel tee Pee., 


a COMPLETE 
we CRAFT 
SUPPLIES 


i: } 1 . 1277 Washington St. 
rs ll i, _ West Newton 65, Mass. 





J. C. Larson Co. 
LeisureCrafts 
Magnus Brush & Craft Materials 





INVESTIGATE 
OUR NEW CRAFTS 
for this Season! 


BIGGEST and BEST 
ASSORTMENT IN 
OUR HISTORY 
Send for Free New Catalog 
Magnus Brush & Craft Materials 


108 FRANKLIN STREET 
NEW YORK 13 NEW YORK 




















Margo Kraft Distributors, Inc. 
Metal Goods Corp. 

The O-P Craft Co., Inc. 

Osborn Bros. Supply Co. 

Plume Trading & Sales Co., Inc. 
Profitkrafts Co. 


Bananas 
United Fruit Co. 


Banners and Pennants 
American Flag & Banner Co. 





REALLY DIFFERENT 
CRAFT ITEMS 
For Pleasure or Fund Raising 


Starting Kits and Complete Supplies for 
Artificial Flowers — Wood Fibre — Vel- 
ourcrepe — Crepe Paper — Chenilles— 
Metals — Costume Jewelry — Beads — 
Sequins — Leather — Designs — Chenille 
Dolls — Old Time Cars — Model Airplanes 
— Ships — Totem Poles — Balsa Wood — 
Finishes of all types — Tools — etc. 


Complete Stocks — Prompt Shipments 


Send for Free Copy of our Catalog 
and Crafts Guide for Camps 


PROFITKRAFTS CO. 


4509C53 Lorain Cleveland 2, Ohio 





Award Incentives, Inc. 
Bailey & Himes, Inc. 
The Felt Crafters 
Florart, Inc. 

Fun With Felt Corp. 
Stylecraft Mfg. Co. 
Velva-Sheen Mfg. Co. 
Victoria Silk Press Co. 
White River Paper Co. 


Bedding 
See also Beds, Mattresses 


Active Equipment Supply 
Barney’s Army Store 

J. Chapman & Sons 
Edward Don & Co. 
Iveson & Peterson 
Mercantile Sales Co. 











School Products Co. 
Tanart Leathercraft Co. 
Tandy Leather Co. 
Thayer & Chandler 


ot ARTCRAF~ 





FOR CRAFT CLASSES 


Decorate brass, copper craft, burnt wood 

etchings, glorified glass, pre-sketched 

paintings, glass etchings, etc. ... Many 

projects for summer camps. ' 
Write for catalog CD-53 


THAYER & CHANDLER 
910 W. Van Buren Street, Chicago 7, III. 


Camping Supplies 


A “One-Stop” Source for Hundreds of 
Items—all Priced to Save You Real Money! 


e BUNK BEDS e HAND TOOLS 

e MATTRESSES e TENTS 

e MATTRESS COVERS «¢ FOOT LOCKERS 

e SHEETS and e MESS KITS 
PILLOWS e CANTEENS 

e CANVAS COTS e BACK PACKS 

e BEDDING e KNAPSACKS 

e SLEEPING BAGS e RAINCOATS 

e HUNTING KNIVES  e FISHING TACKLE. 

e AXES e PAINT 


FREE 24 Page Catalog. Write Today! 





Chas. H. Toebe Leather Co. 

Totem Industries, Inc. 

Western Craft & Hobby Supplies 
X-Acto Crescent Products Co., Inc. 


Awards 
See Trophies and Mementos 


Axes 


Bowcraft Sport Shop 
Camp & Trail Outfitters 
J. Chapman & Sons 
Iveson & Peterson 
Mercantile Sales Co. 
Mor-San Sales 
Rockaway Sales Co. 


Baking Mixes 
See Mixes, Prepared Food 


MERCANTILE SALES CO. 
Scout G Camp Dept., Desk CB253 


301 S. 7th Street St. Louis 2, Mo. 











Mor-San Sales 
Rockaway Sales Co. 
Sanco Equipment Co. 





Full Line MATTRESS COVERS 


Muslin and Waterproof Plastic 
Also Government Surplus Bed Sacks 


39th Season .. Write for Catalog C 
SANCO EQUIPMENT CO. 


No /peciacty Co 


— w York 3, 





Apronerts 





Mavs 


£6. EAST 159" 7-oe 


Webb Mfg. Co. 
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Beds and Cots 


Active Equipment Supply 
Baker Sales Co. 

Barnett Canvas Goods & Bag Co., Inc. 
Barney’s Army Store 

J. Chapman & Sons 
Edward Don & Co. 
Leonard Haimes Co., Inc. 
Iveson & Peterson 

Paul S. Jones Co., Inc. 
Mercantile Sales Co. 
Mor-San Sales 

Rockaway Sales Co. 
Sabloff’s 

Sanco Equipment Co. 


Alcort, Inc. 

Alcraft Co. 

Beetle Boat Co., Inc. 

Bowcraft Sport Shop 

Central Machine Works Co. 

J. Chapman & Sons 

Chetek Boat Corp. 

Custom Craft 

Eureka Tent & Awning Co., Inc. (covers) 
Grumman Aircraft Engineering Corp. 
Adolph Kiefer & Co. 

Lone Star Boat Mfg. Co. 

Mor-San Sales 

Old Town Canoe Co. 

Pioneer Mfg. Co. 

Roberts Industries, Inc. 





STEEL COTS 
DOUBLE BUNKS 
MATTRESSES 


39th Season .. Write for Catalog C 





SANLO EQUIPMENT CoO. 


© bast 15 LE ore ore ork ; , on 





Benches 
See Chairs 


Boards, Diving 
American Playground Device Co. 


Bailey & Himes, Inc. 
Dolphin Swimming Pool Co., Inc. 


Rockaway Sales Co. 
Sabloff’s 
Sanco Equipment Co. 





STEEL ROW BOATS 


Will take abuse. Low cost 
maintenance. Reasonably priced. 


39th Season .. Write for Catalog C 








‘-SANCO EQUIPMENT Cw, 


Rrra ‘ ANO SPECIALTY LC 


26 East tae New York 3, N.Y. 





Star Tank & Boat Co. | 
Thompson Bros. Boat Mfg. Co. 
Wagemaker Co. 

Water Safety Co. 





FIBERGLASS — CHAMPIONSHIP 
DIVING BOARDS 


NOT ONE HAS EVER BROKEN 
12’ $210.00 14’ $225.00 16’ $260.00 


DOLPHIN SWIMMING POOL CO., INC. 
Elmsford, New York 





Send for Free Handbook on Pool Operation 


ie eee 








Water Safety Means Water Safety 


SAFTISKIFFS 


BOATS CANOES 

WATERFRONT EQUIPMENT 
WATER SAFETY CO. 

AMPERE, NEW JERSEY 














Hussey Mfg. Co., Inc. 

Adolph Kiefer & Co. 

Modern Swimming Pool Co., Inc. 
Nissen Trampoline Co. 

Sanco Equipment Co. 

Standard Steel Products Mfg. Co. 


Boats and Supplies 


See also Canoes, Caulking Compounds 
Acme Boat Co. 
Active Equipment Supply 





Wesbar Stamping Corp. 




















USE WESBAR sor CARRIERS 
To Carry 

> CANOES 

, i LUMBER 

LUGGAGE 

WESBAR STAMPING CORPORATION 
Dept. CD-53 West Bend, Wisc 
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Buildings (Prefabricated) 


Braun Lumber Co. 
Lock-Rite Structures 
Penobscot Cabin Co. 


Universal Homes & Wood Products, Inc. 


Bunks 
See Beds 


Canoes and Supplies 


Active Equipment Supply 
Bowcraft Sport Shop 





GRUMMAN 
ALUMINUM CANOES 


Discounts to Camps 
Shipments Anywhere 
Literature on Request 

or 


Visit us for a Demonstration 
on Our Lake 


BOWCRAFT 


Route 22 Scotch Plains, N. J. 











J. Chapman & Sons 

Grumman Aircraft Engineering Corp. 
Adolph Kiefer & Co. 

Lone Star Boat Mfg. Co. 

Old Town Canoe Co. 

Rockaway Sales Co. 

Sabloff’s 

Thompson Bros. Boat Mfg. Co. 

Webb Mfg. Corp. 

Wesbar Stamping Corp. 


Canvas 
See Tents and Tarpaulins 


Catalogs, Camp 


Campus Promotions 
Cincinnati Lithographing Co., Inc. 


Caulking Compounds and 
Boat Finishes 


Bowcraft Sport Shop 

M. L. Condon Co., Inc. 

L. W. Ferdinand & Co., Inc. 
H. B. Fred Kuhls 

Sabloff’s 


Stay-Tite Products Co. 
Thompson Bros. Boat Mfg. Co. 


Ceramic Supplies 


American Art Clay Co. eg 
American Handicrafts Co., Inc. 
The Arts Cooperative Service, Inc. 
Arts & Crafts Supply Co. 

Bell Ceramics, Inc. 

Block Artists’ Materials Co. 

Boin Arts & Crafts Co. 

Burgess Handicraft Stores 
Cleveland Crafts Co. 

Craft Service 

Crafters of Pine Dunes 

Craftools, Inc. : 

B. F’. Drakenfeld & Co., Inc. 
Dwinnell Craft Supply Co. 

Eastern Handicraft Supply Co., Inc. 
Electronic & Hobbycraft Stores, Inc. 
Gager’s Handicraft 

Hobby Haven, Inc. 

Ken-Kaye Krafts Co. 

LeisureCrafts 

Magnus Brush & Craft Materials 
Margo Kraft Distributors, Inc. - 
Pottery Arts Supply Div., Pemco Corp. 
School Products Co. 





CRAFTOOL 

the complete CERAMIC 

and GEM CUTTING shop 
Kilns, Glazes, Tools, Accessories 


Complete with Y% HP 
Ball Bearing Motor, 
Stand, Controls and all “ 


standard equipment. 

Write for Free Catalog of these 
and other craft items. 
SCHOOL PRODUCTS CO. Dept. C. 
47 Great Jones St., New York 12, NY 








Stewart Clay Co., Inc. 
Western Craft & Hobby Supplies 


Chairs and Benches 


Active Equipment Supply 
American Playground Device Co. 
Baker Sales Co. 

Leonard Haimes Co., Inc. 
Hussey Mfg. Co. 

Paul S. Jones Co., Inc. 

The Monroe Co. 

National China & Equip. Corp. 
Sabloff’s 

Sanco Equipment Co. 

Sherman & Reilly, Inc. 


Chlorinators (Water) 


Dolphin Swimming Pool Co., Inc. 
Adolph Kiefer & Co. 

Mathieson Chemical Corp. 
Modern Swimming Pool Co., Inc. 
Precision Machine Co. 

% Proportioneers, Inc. % 
Wallace & Tiernan Co., Inc. 


[ 137 ] 








Chlorinators (Water) Con’t. 


Wilson Chemical Feeders, Inc. 





A NEW CONCEPT IN THE 
CHLORINATION OF CAMP 
WATER SUPPLIES 


A new proposition for the chlorination of 
camp water supplies is being offered in 
the WILSON Type LT Chemical Feeding 
Pump. It is accurate and dependable, 
and is sold on a plan of providing serv- 
ice for a period of ten years, that will 
meet all requirements of the Boards of 
Health. 
For this new plan, write 
F. E. Wilson, President. 


WILSON CHEMICAL FEEDERS, Inc. 
Buffalo 5, N. Y. 











Clay Modeling 


See Ceramic Supplies 


Cleaning Compounds 
Ackley Equipment Co. 

Active Equipment Supply 
Camp Chemical Co., Inc. 
Edward Don & Co. 

Paul S. Jones Co., Inc. 
Mathieson Chemical Corp. 

B. A. Railton Co. 


Richmond Oil, Soap & Chemical Co., Inc. 





RICHINE 


THE DISHWASHING COMPOUND 
WHICH STERILIZES AS IT WASHES 


HAND AND MACHINE FORMULAE 


RICHMOND OIL, SOAP & CHEMICAL CO., Inc. 
1041-43 Frankford Ave., Phila. 25, Pa. 















Sabloff’s 
Sanco Equipment Co. 
John Sexton & Co. 





Solvay Process Div. Allied Chemical & 
Dye Corp. 

Steele-Wedeles Co. 

White River Paper Co. 


Consultants, Camp 
R. Alice Drought 
Catherine T. Hammett 
Thelma Patterson 

Charles E. Pound 

Lewis C. Reimann 

Julian Salomon 

Bradford G. Sears 

W. Glen Wallace 


Cooking Equipment, Outdoors 
American Gas Machine Co. 

American Playground Device Co. 
Bowcraft Sport Shop 

Camp & Trail Outfitters 

J. Chapman & Sons 

The Coleman Co., Ince. 

Explorer Post 23 


NEW ce Lala dt NEES 


Adds variety to camping [( Sc ugeeea 


meals. Made of aluminum. eee 


Hinged top. Wt. 3% Ibs. Ee ae 
Takes two 9-inch pans. 
Folds to 20x 14x 1inch. | 
Cash orders postpaid. 
EXPLORER i 23 
P. O. Box 141 
Notre Dame, Indiana $4.75 


Light — Rugged — Compact 


Iveson & Peterson 
Paul S. Jones Co., Inc. 
Mor-San Sales 


Cots 
See Beds 








Crafts Supplies 
See Arts and Crafts Supplies 








Addresses .. . 


of all companies listed in this Section 





will be found in the Alphabetical Index 


of Suppliers beginning on page 154. 






































Dishes and Glassware 


Ackley Equipment Co. 

Active Equipment —e 
Baker Sales Co. 

Edward Don & Co. 

Leonard Haimes Co., Inc. 
Paul S. Jones Co., Inc. 
National China & Equip. Corp. 
Sabloff’s 

Sanco Equipment Co. 


Dishes, Paper 
See Paper Products 


Dishes, Plastic 


Ackley Equipment Co. 
Active Equipment Supply 
Baker Sales Co. 

Boonton Molding Co. 

J. Chapman & Sons 

Gits Molding Corp. 
Leonard Haimes Co., Inc. 
Paul S. Jones Co., Inc. 
Mor-San Sales 

National China & Equip. Corp. 
Sabloff’s 

Sanco Equipment Co. 


B. A. Railton Co. 

Richmond Oil, Soap & Chemical Co., Inc. 
Sabloff’s 

Sanco Equipment Co. 

John Sexton & Co. 

Steele-Wedeles Co. 

White River Paper Co. 


Docks 
Central Machine Works Co. 





e Easy To Put Up 


FOR A BETTER DOCK | 
e Easy To Take ; 


See ad on page 89 


“PERMA-DOCK” 
METAL BRACKETS 








Largest Distributors to Camps 
PLASTIC DISHES 


Complete Line Melmac All Colors 
Write for Prices 





Jraerly ANITARY /UPPLY ANO /PECcIALTY Co 





26 East 12 oe New York 3, N.Y. 


The Watertown Mfg. Co. 
White River Paper Co. 


Dishwashers 


Ackley Equipment Co. 

Active Equipment Supply 
Baker Sales Co. 

Leonard Haimes Co., Inc. 
Jackson Products Co. 

Paul S. Jones Co., Inc. 
National China & Equip. Corp. 
Sabloff’s 

Sanco Equipment Co. 


Disinfectants 


Active Equipment Supply 
Baker Sales Co. 

Camp Chemical Co., Inc. 
Edward Don & Co. 
Leonard Haimes Co., Inc. 
Paul S. Jones Co., Inc. 
Adolph Kiefer & Co. 
Mathieson Chemical Corp. 


39th Season .. Write for Catalog C . 
SANCO EQUIPMENT CO. 











Hussey Mfg. Co., Inc. 

Adolph Kiefer & Co. 

Modern Swimming Pool Co., Inc. 
Standard Steel Products Mfg. Co. 
Water Safety Co. 


Dust-Laying Compounds 

(For playfields, reads, etc.) 

Camp Chemical Co., Inc. 

Gulf Oil Corp. 

Sanco Equipment Co. 

Solvay Process Div., Allied Chemical & 
Dye Corp. 


Felt, Craft 


American Handicrafts Co., Inc. 
Arts & Crafts Supply Co. 

The Arts Cooperative Service, Inc. 
Block Artists’ Materials Co 

Boin Arts & Crafts Co. 

Burgess Handicraft Stores 
Cleveland Crafts Co. 

Dwinnell Craft Supply Co. 
Eastern Handicraft Supply Co., Inc. 
The Felt Crafters 

Fun With Felt Corp. 

The Handcrafters 

Hobby Haven, Inc. 

Ken-Kaye Krafts Co. 
LeisureCrafts 

Magnus Brush & Craft Materials 
Osborn Bros. Supply Co. 

Western Craft & Hobby Supplies 


Fire-Fighting Equipment 
Active Equipment Supply 
Edward Don & Co. 

Perfex, Inc. 

Sabloff’s 

Sanco Equipment Co. 


Schwartz Bros., Inc. 
D. B. Smith & Co, 
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Fishing Equipment 


Ocean City Mfg. Co. 
Richardson Rod & Reel Co. 
School Products Co. (rod kits) 
South Bend Bait Co. 

Union Hardware Co. 

Waltco Products 


Flashlights and Batteries 


Bantam-Lite, Inc. 
Bowcraft Sport Shop 
Burgess Handicraft Stores 
J. Chapman & Sons 

Gits Molding Corp. 
Justrite Mfg. Co. 

Mor-San Sales 

Sabloff’s 

Sanco Equipment Co. 


Floats and Ratts 


J. Chapman & Sons 

Hussey Mfg. Co., Inc. 

Adolph Kiefer & Co. 

Modern Swimming Pool Co., Inc. 
Rockaway Sales Co. 

Sabloff’s . 

W. J. Voit Rubber Corp. 

Water Safety Co. 


Feods and Beverages 
(Dehydrated and Condensed) 


American Maize-Products Co. 
American Molasses Co. 

The Battle Creek Food Co. 
Bernard Food Industries, Inc. 
The Borden Co. 

Bowcraft Sport Shop 

Camp & Trail Outfitters 
Doughnut Corp. of America 
C. F. Emling Co. 

T. A. Faulds Co. 

Frazar Foods, Ltd. 

French’s Instant Potato 
General Mills, Inc. 

S. Gumpert & Co., Inc. 

H. J. Heinz Co. 

Hilker & Bletsch Co. 

Jersey Chocolate Co. 





NO FUSS — — NO WASTE 


Jomo ce ¥ 


INSTANT COCOA 
HOT or COLD 
Ready to serve by merely adding water or milk 
BLENDED FROM WORLD'S 
FINEST COCOA BEANS 
Rich, mellow chocolate fiavor at very low cost. 


THE JERSEY CHOCOLATE Co. 
Rockford, Illinois 








Pfaelzer Bros., Inc. 
Pillsbury Mills, Inc. 

B. A. Railton Co. 

Ad Seidel & Son, Inc. 





SEIDEL’S 
Camp Service Division 


Seidel’s offers beverages, prepared 
baking mixes, desserts, extracts, icings, 
toppings, meringue, meat products, 

fruit preserves, sauces, soups, etc. 


COMPLIMENTARY cost and yield data, 
and menu aids. Write for 
Seidel’s Food Service Chart. 


Quality Food Products 
Since 1890 


AD. SEIDEL & SON INC. 


1245 WEST DICKENS AVENUE, CHICAGO 14 


102 Franklin St., New York City COnd Seoeens 












John Sexton & Co. 
Smith-Junior Co. 
Steele-Wedeles Co. 

C. J. Van Houten & Zoon, Inc. 
Webster Van Winkle Corp. 





Nutritious 
Economical 
Easy to Use 





YOUR BEST MILK BUY! 


NON-FAT DRY .\! / 
MILK SOLIDS 
Premeasured to make ~ 
1 gal. or 5 gals. 
Packed in sealed tins 


WEBSTER VAN WINKLE 


CORP. 
Summit, New Jersey 

















Thomas J. Lipton, Inc. 
The Nestle Co., Inc. 
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Food Packets, Outdoor 


Cooking 

See also Mixes, Prepared Food 
Bernard Food Industries, Inc. 
Bowcraft Sport Shop 

Camp & Trail Outfitters 
Hilker & Bletsch 














Ad. Seidel & Son, Inc. 


Ad. Seidel & Son, Inc. 








SEIDEL'S 
TRAIL PACKETS 


Originator of “Outdoor Foods”—offering 
a wide variety of TRAIL FOODS in 
lightweight, sturdy plastic containers— 
require only water to prepare. Write for 
FREE 1953 TRAIL PACKET Circular and 
newly developed TRAIL PACKET 
Selector for outdoor menu planning. 





Quality Food Products 
Since 1890 


AD. SEIDEL & SON INC. 





1245 WEST DICKENS AVENUE, CHICAGO 14 


102 Franklin St., New York City 





Games and Equipment 
See also Sports Equipment 


Bailey & Himes, Inc. 

Fun With Felt Corp. 

Indian Archery & Toy Corp. 
Nissen Trampoline Co. 

W. J. Voit Rubber Corp. 


Gas, Fuel 


Suburban Propane Gas Corp. 


Glassware 
See Dishes and Glassware 


Groceries 


American Molasses Co. 
Bernard Food Industries, Inc. 
Doughnut Corp. of America 
General Mills, Inc. 

S. Gumpert Co., Inc. 

H. J. Heinz Co. 

Hilker & Bletsch Co. 
Keebler Weyl Baking Co. 
Kellogg Co. 

National Biscuit Co. 

The Nestle Co., Inc. 
Pillsbury Mills, Inc. 

Quaker Oats Co. 








When You Want 
More Information 


about a particular product, be sure to 
check the advertisers index, beginning on 
page 154, then refer to the manufacturer’s 
advertisement in this book. 





B. A. RAILTON CO. 
INSTITUTIONAL WHOLESALE GROCERS 





Supplying Summer Camps, Hospitals, Hotels, 
Restaurants and Institutions, with Canned 
Fruits and Vegetables. 

Special Department for handling 
Summer Camp and Resort Orders. 
PURE FRUIT PRESERVES, JAMS and JELLIES 
3425 S$. Kedzie Avenue Chicago 23, Illinois 








Ralston Purina Co. 

Ad Seidel & Son, Inc. 
John Sexton & Co. 

Silver Skillet Brands, Inc. 
Steele-Wedeles Co. 


ahhh bb 


STEELE-WEDELES 
has supplied 
SAVOY 


and other fine brands to camps, 
resorts, hotels, restaurants, and 
institutions since 1862. 


Let our experts 
cut your food costs. 


WRITE FOR LATE PRICE LIST 


STEELE-WEDELES COMPANY 
312 N. Dearborn Street, Chicago 10, Illinois 
Phone. SUperior 7-4600 
VO0O00000O00000O050000000000000000488 


Sunshine Biscuits, Inc. 
Webster Van Winkle Corp. 


Indian Crafts Supplies 


American Handicrafts Co., Inc. 
The Arts Cooperative Service, Inc. 
Arts & Crafts Supply Co. 

Block Artists’ Materials Co. 

Boin Arts & Crafts Co. 

Burgess Handicraft Stores 
Cleveland Crafts Co. 

Craft Service 

Crafters of Pine Dunes 

Dwinnell Crafts Supply Co. 
Electronic & Hobbycraft Stores, Inc. 
Fun With Felt Corp. 
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Indian Craft Supplies Con't. 
Grey Owl Indian Craft Mfg. Co. 





INDIAN CRAFT 


New 1953 Catalog on Request 


Supplies Kits 
for all Beads 
Indian Feathers 
Craft Books 
Work Leather 





GREY OWL INDIAN CRAFT CO. 


1569 NOSTRAND AVENUE 
BROOKLYN 26, N. Y. 


BU. 7-4951 





Hobby Haven, Inc. 

Magnus Brush & Craft Materials 
Margo Kraft Distributors, Inc. 
Plume Trading & Sales Co., Inc. 











AMERICAN INDIAN CRAFTS 
Specializing in 
Authentic Curios, Crafts, 
Supplies and Construction 
Sets. Catalog on request. 

For Past 25 Years 


Prune Traviwe a SALES (e, fuc.Dept. 102 
155 Lexington Ave., New York 16, N. Y. 





Western Craft & Hobby Supplies 
X-acto Crescent Products Co., Inc. 


Infirmary Supplies 
Chesebrough Mfg. Co. 
Edward Don & Co. 

Industrial Drug Supplies, Inc. 
Sanco Equipment Co. 


Insect Control Equipment 


Active Equipment Supply 
American Aerovap, Inc. 


[ 142] 


Baker Sales Co. 

Camp Chemical Co., Inc. 

Kil-Jet Distributing Co. 

Remington Products Corp. 

Sabloff’s 

— Shipyards Corp., Combustion Equip. 
iv. 


Insecticides 


Ackley Equipment Co. 

Active Equipment Supply 
American Chemical Paint Co. 
Camp Chemical Co., Inc. 
Carbolineum Wood Preserving Co. 
J. Chapman & Sons 

Chipman Chemical Co., Inc. 
Edward Don & Co. 

Gulf Oil Corp. 

Hilker & Bletsch Co. 

Paul S. Jones Co., Inc. 

Richmond Oil, Soap & Chemical Co., Inc. 
Sabloff’s 

Sanco Equipment Co. 

John Sexton & Co. 

Steele-Wedeles Co. 


Insurance 


Alfred Berman & Co. 
Brotherhood Mutual Life Insurance Co. 
Continental Casualty Co. 

G. Dewar, Inc. 
Educator’s Mutual Insurance Co. 
Higham, Neilson, Whitridge & Reid, Inc. 
North Wisconsin Agency 
Vermont Accident Insurance Co. 





INSURE AND BE SURE 
OF COVERAGE AND SERVICE 
with 
Vermont Accident Insurance Co. 


Rutland, Vermont 
Member: American Camping Association 











Kilns, Craft 


See Ceramic Supplies 





Addresses .. . 


of all companies listed in this Section 
will be found in the Alphabetical Index 


of Suppliers beginning on page 154. 














Kitchen Equipment (General) Crait Service 


See also Individual Products Crafters of Pine Dunes 


Ackley Equipment Co. Crown Leather Co. 





































> Complete Kitchen Equipment e 

4 for Camps 

> Bottled Gas Ranges ¢ Dishwashers oo er** - " 

: China - Glass - Silverware TOOLS and ACCESSORIES 

P ACKLEY EQUIPMENT CoO. The finest of CRAFT LEATHERS, Lacings, 

: 755 10th Avenue New York 10, N.Y. par——a4\ Kits, and Leathercraft Accessories. 

| , ie zs A4\ Genuine ‘“CRAFTTOOL’’ psi 

Active Equipment Supply ni Our prices are ses 

Baker Sales Co. ry the lowest. 

Edward Don & Co. aan } Complete stock 

General Slicing Machine Co., Inc. te On Highest Quality |. 

Leonard Haimes Co., Inc. , @ NENG Prompt service. = 

“4 00 = oo i Inc. Write Dept. ACA [nr 
ax mage ons The caowe 

National China & Equip. Corp. CROWN LEATHERCO. — 

Sabloff’s 22 SPRUCE ST.,NEW YORK 38,N. Y. 


Sanco Equipment Co 
White River Paper Co 


© 
€ 
o oO 
+ 
aie ole ole oeeleetoesoeseetoe.: oOo esos soesoereereetoereetee.: ore eteetoeteetoereeloe: 





Design Craft, Inc. 
These Listings Dwinnell Craft Supply Co. 
cover every product you need to Eastern Handicraft Supply Co., Inc. 
run your camp efficiently. Make Electronic & Hobbycraft Stores, Inc. 
full use of them! Shar hea feo — 
‘ au ? ager’s Handicraft 
tee reereiossosiostociocrsosioniorioriorinsociosionionioniosensintntoneone?,- Robert J. Golka Co. 
Hobby Haven, Inc. | 
Lanterns Ken-Reve Krafts Co. 
Active Equipment Supply > Ste See oe 
American Gas Machine Co. LeisureCrafts 
Bowcraft Sport Shop Magnus Brush & Craft Materials 
Camp & Trail Outfitters Margo Kraft Distributors, Inc. 
J. Chapman & Sons Osborn Bros. Supply Co. 
The Coleman Co., Inc. Russo Leather & Findings Co. 
Delta Electric Co. Sax Bros., Inc. 
R. E. Dietz Co. Tanart Leathercraft Co. 
Edwin W. Lane Co. Tandy Leather Co. 





Mor-San Sales 


Laundry Equipment 

The American Laundry Machinery Co. 
The Prospecrity Co., Inc 

Troy Laundry Machinery Div. 

U. S. Hoffman Machinery Corp. 

Paul T. Wiegand Laundry Machinery Co. 


Leathercraft Supplies 


American Handicrafts Co., Inc. 
Arrow Leather Goods Mfg. Co. 





Art Handicrafts Co. KUFFY-MOK Moccasin is pre-cut, complete 
Art in Leather with lacing, ready for easy assembly. 
The Arts Cooperative Service, Inc. In Red, Green, Palomino and Pearl White, 
Arts & Crafts Supply Co. sizes 4 through 9. Only $2.00 a pair, ppd. 
Block Artists’ Materials Co. Write for free 64-page Instruction Book 
Boin Arts & Crafts Co. and me Catalog. 

; tores ANDY LEA 
ee ee te P.O. Box 791-Y4J, Fort Worth, Texas 





[ 143 ] 





Leathercraft Supplies Con't. 


Chas. H. Toebe Leather Co. 
Western Craft & Hobby Supplies 
X-acto Crescent Products Co., Inc. (tools) 


Lifesaving Equipment 
American Playground Device Co. 
Bailey & Himes, Inc. 

Adolph Kiefer & Co. 

Modern Swimming Pool Co., Inc. 
Mor-San Sales 

Old Town Canoe Co. 

Sanco Equipment Co. 
Stephenson Corp. 


Looms, Hand 


American Handicrafts Co., Inc. 
Arts & Crafts Supply Co. 

The Arts Cooperative Service, Inc. 
Emil Bernat & Sons Co., Inc. 

Block Artists’ Materials Co. 

Craft Service 

Dwinnell Craft Supply Co. 

Eastern Handicraft Supply Co., Inc. 
Electronic & Hobbycraft Stores, Inc. 
Fun With Felt Corp. 

The Handcrafters 

LeisureCrafts 

Lily Mills Co. 

Margo Kraft Distributors, Inc. 
Osborn Bros. Supply Co. 

X-acto Crescent Products Co., Inc. 


Matting 

Active Equipment Supply 

American Playground Device Co. 
Barnett Canvas Goods & Bag Co., Inc. 
Edward Don & Co. 

Hussey Mfg. Co. 

Adolph Kiefer & Co. 

Sanco Equipment Co. 


Mattresses 


Active Equipment Supply 
Baker Sales Co. 

Barney’s Army Store 

Camp & Trail Outfitters (air) 
J. Chapman & Sons 

Edward Don & Co. 

Leonard Haimes Co., Inc. 
Mercantile Sales Co. 





Addresses... 


of all suppliers will be found 


beginning on page 154. 








Mor-San Sales 
Sanco Equipment Co. 





Full Line of MATTRESSES 


Specializing in particular 
needs of Summer Camps 
39th Season .. Write for Catalog C 





SANCO EQUIPMENT CO, 


PECIALTY Co 


ee York 4. hse 





W. J. Voit Rubber Corp. (air) 


Meat 


Armour & Co. 

Bernard Food Industries, Inc. 
Pfaelzer Brothers, Inc. 

John Sexton & Co. 
Steele-Wedeles Co. 

Swift & Co. 


Medals 


See Trophies and Mementos 


Metals, Craft 


American Handicrafts Co., Inc. 
Arts Cooperative Service, Inc. 
Arts & Crafts Supply Co. 

Block Artists’ Materials Co. 

Boin Arts & Crafts Co. 

Burgess Handicraft Stores 
Cleveland Crafts Co. 

Craft Service 

Crafters of Pine Dunes 

Dwinnell Craft Supply Co. 
Eastern Handicraft Supply Co., Inc. 
Electronic & Hobbycraft Stores, Inc. 
Gager’s Handicraft 

Robert J. Golka Co. 

The Handcrafters 

Hobby Haven, Inc. 

Ken-Kaye Krafts Co. 
LeisureCrafts 

Magnus Brush & Craft Materials 
Margo Kraft Distributors, Inc. 
Metal Goods Corp. 

Thayer & Chandler 

Western Craft & Hobby Supplies 
X-acto Crescent Products Co., Inc. 


Mixers, Food 


Ackley Equipment Co., Inc. 

Active Equipment Supply 

G. S. Blakeslee & Co. 

Edward Don & Co. 

General Slicing Machine Co., Inc. 
Leonard Haimes Co., Inc. 

Paul S. Jones Co., Inc. 

National China & Equipment Corp. 
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Sabloff’s 
Sanco Equipment Co. 


Mixes, Prepared Food 


Doughnut Corp. of America 

T. A. Faulds Co. 

General Mills, Inc. 

S. Gumpert Co., Inc. 

Hilker & Bletsch Co. 

Jersey Chocolate Co. (instant cocoa) 
Thomas J. Lipton, Inc. 

Pillsbury Mills, Inc. 

B. A. Railton Co. 

Ad Seidel & Co. 





SEIDEL'S 
CAKE CRAFT MIXES 


make it possible to have fresh baked 
goods each day. Seven Cake varieties plus 
Muffins, Biscuits, Coffee Cake, Pancake, 
Wattles, etc. Consistent high quality 

with minimum effort. 

FREE Menu Aids, Cost and Yield Data for 


Camp Dietitians and Managers. 
Write for SEIDEL’S Food Service ee 


Quality Food Products 
Since 1890 


AD. SEIDEL & SON INC. 








1245 WEST DICKENS AVENUE, CHICAGO 14 


102 Franklin St., New York City 





John Sexton & Co. 
Steele-Wedeles Co. 
Webster Van Winkle Corp. 


Movies 
See Pictures, Motion 


Name Tapes 


Bailey & Himes, Inc. 
The Camp Shop, Inc. 
J. & J. Cash, Inc. 
The Felt Crafters 

S. D. Kisch, Inc. 


Napkins, Paper 


See Paper Products 
Nature Study Supplies 


The Arts Cooperative Service, Inc. 
Electronic & Hobbycraft Stores, Inc. 
New York Scientific Supply Co. 





Nature Study Equipment 
Insect Nets, Pins, Boxes, 
Riker Mounts, Killing Jars, 
Plant Presses, Spreading DU 
Boards, Po uaria, Instru- 
ments, Books, Animal Cages, Live Specimens, 
Glassware and Chemicals, etc. Adequate 
equipment is essential tor creating a lively 
interest in nature study. 

Prompt, Efficient Service 

Ask for Catalog-Price List 


NEW YORK SCIENTIFIC SUPPLY CO. 
28 West 30th Street, New York 1, 


00 tammy ae 


Ward’s Natural Science Est., Inc. 


Nose Clips 


Bailey & Himes, Inc. 
Adolph Kiefer & Co. 
W. J. Voit Rubber Corp. 


Outfitters (Uniforms, Etc.) 
See also T-Shirts 

Bailey & Himes, Inc. 

The Camp Sho 

Camp & Trail Outfitters 
Champion Knitwear Co., Inc. 
Marshall Field & Co. 

S. D. Kisch, Inc. 

R. H. Macy & Co. 

E. R. Moore Co. 

Playhats 

Stylecraft Mfg. Co. 
Velva-Sheen Mfg. Co. 

John Wanamaker 


Ovens, Baking 


See Stoves and Ovens 


Ovens, Reflector 
See Cooking Equipment, Outdoor 





When You Buy 
For Your Camp 


Buy Wisely! 





The firms listed are 
experienced camp suppliers, 


who want to serve you well. 
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Paints, Special Camp 


Carbolineum Wood Preserving Co. 
M. L. Condon Co., Ine. 
Dolphin Swimming Pool Co., Inc. 


Photographers 


Alston Studios, Inc. 
Hughes Photo 
Johnson & Tunick, Inc. 





Evans Bros., Inc. 

Phillip J. Harvey Co. 

Mercantile Sales Co. 

Modern Swimming Pool Co., Inc. 
Thompson Bros. Boat Mfg. Co. 


Paper Products 


Ackley Equipment Co. 
Active Equipment Supply 
Baker Sales Co. 

Paul S. Jones Co., Inc. 
Lily-Tulip Cup Corp. 
National China & Equip. Corp. 
B. A. Railton Co. 
Sabloff’s 

Sanco Equipment Co. 
John Sexton & Co. 
Steele-Wedeles Co. 


PHOTOGRAPHIC 


GREETING CARDS 
for 
Christmas, New Years, Reunions, Birthdays 


The alert camp owner will favor this new 
medium to keep in contact with their pres- 
ent campers and keep their camp in mind 
with prospective campers. 


A Positive Good Will Builder and Reminder 


— LOW IN COST — 

Any negative or picture you supply. 
100 CARDS for Only 9.00 (incl. envelopes) 
If You Wish Samples — WRITE NOW! To 

JOHNSTON & TUNICK, INC. 
221 FULTON STREET, NEW YORK 7, N. Y. 
COMMERCIAL PHOTOGRAPHERS and 
PHOTO FINISHING 


(Established 1912) 


White River Paper Co. Films -- Cameras - Developing - Printing 











Peelers, Vegetable Paul Parker 
Ackley Equipment Co., Inc. 
Active Equipment Supply 
Baker Sales Co. 

G. S. Blakeslee & Co. 

Edward Don & Co. 

Leonard Haimes Co., Inc. 

Paul S. Jones Co., Inc. 
National China & Equip. Corp. 
Sabloff’s 

Sanco Equipment Co. 

Service Appliance Co. 
Universal Industries 


Photographic Supplies 


Ansco 
Eastman Kodak Co. 


Pictures, Motion 
Association Films, Inc. 


ASSOCIATION FILMS, Inc. 


FILMS FOR EVERY CAMP NEED 
Including more than 125 Free Films 


RIDGEFIELD, N. J. SAN FRANCISCO 2 
Broad at Elm 351 Turk St. 





Pennants 


See Trophies and Mementos; Banners cmcaco DALLAS 1 
and Pennants 79 East Adams St. 1915 Live Oak St. 














Colonial Williamsburg 

Eastman Kodak Co. 

Films, Inc. 

Ford Motor Co. 

Modern Talking Picture Service Corp. 
Moody Bible Institute 

National Assn. of Manufacturers 


Extra Copies 
For Your Key People 


Order extra copies NOW for 
your Associate Director, Head 
Counselor, Purchasing Agent, 
Program Director, Activities 
Counselors. 


GALLOWAY 
Publishing Company 


705 Park Ave., Plainfield, N. J. 





Entertaining 16mm Motion Pictures 
Short Photoplays — Newsreels 


Available without charge from: 
NATIONAL ASSOCIATION 
OF MANUFACTURERS 
MOTION PICTURE DEPARTMENT 
444 Madison Ave., Rm. 307, New York 22, N. Y. 
Or Nearest Regional Office 




















National Cinema Service 





Rent 16mm Sound Movies 
All New Modern Major Features and 
Shorts. Mailed Anywhere. 

Low Rental Rates 
Free Catalog on Request 


NATIONAL CINEMA SERVICE 
71 Dey St. WO 2-6049 








N.Y.C., 7; N.Y. 





Plastics, Craft 


American Handicrafts Co., Inc. 
The Arts Cooperative Service, Inc. 
Arts & Crafts Supply Co. 

Boin Arts & Crafts Co. 

Burgess Handicraft Stores 

The Castolite Co. 

Cleveland Crafts Co. 

Craft Service 

Crafters of Pine Dunes 

Dwinnell Craft Supply Co. 
Electronic & Hobbycraft Stores, Inc. 
Gager’s Handicraft 

Robert J. Golka Co. 

Ken-Kaye Krafts Co. 

LeisureCrafts 

Magnus Brush & Craft Materials 
School Products Co. 

Western Craft & Hobby Supplies 


Plates 
See Dishes 


Playground Equipment 


Ahrens Mfg. Co., Inc. 

American Playground Device Co. 

The J. E. Burke Playground Equip. Co. 
Nissen Trampoline Co 


Trojan Playground Equipment Mfg. Co. 


W. J. Voit Rubber Corp. 


Post Cards 


Arts & Crafts Supply Co. 
Artvue Post Card Co. 


Artvue Picture Post Cards 


“TELL A VIVID PICTURE STORY 
OF YOUR CAMP” 


Reproduced from your Own Photos 
Write for Free Folder DH 


ARTVUE POST CARD CO. 


225 Fifth Avenue, New York 10, N. Y. 





Campus Promotions 
Johnson & Tunick, Inc. 
White River Paper Co. 


Projectors, Motion Picture 


Eastman Kodak Co. 
Keystone Mfg. Co. 
National Cinema Service 


RCA Victor 


Publishers 


See also specific titles in book section 
Association Press 
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Recreation Ass’n. 
HAMMETT and VIRGINIA MUSSELMAN. 
Indexed, Illustrated, $5.00 
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J vidaon Press 





PUBLICATIONS AND AIDS TO 


Church Camping 


Write Dept. A today for Free Catalog 


1703 CHESTNUT ST 
PHILADELPHIA 3, PA. 





THE JUDSON PRESS 


| eames 


Ratts 


See Floats 


Real Estate, Camp 


National Bureau of Private Schools 
Nordblom Co. 


Records, Phonograph, Camp 


Campus Promotions 
Henry Holt & Co. (foreign language) 


Repellents, Insect 


Camp Chemical Co., Ine. 
J. Chapman & Sons 
Andy Lotshaw Co. 
Mercantile Sales Co. 
Mor-San Sales 
Rockaway Sales Co. 
Sabloff’s 

Sanco Equipment Co. 
John Sexton & Co. 
Steele-Wedeles Co, 
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Resuscitators 


Dolphin Swimming Pool Co., Inc. 
Adolph Kiefer & Co. 
Stephenson Corp. 





Your Best PROTECTION 
Against Drowning 


STEPHENSON 


CAMP MODEL 


RESUSCITATOR 


STEPHENSON CORPORATION 
Red Bank New Jersey 











Riding-Program Service 


Teela-Wooket Camps 
The Wright Stables 


Riflery 

Crosman Arms Co., Inc. (air) 
Daisy Mfg. Co. (air) | 

The Marlin Firearms Co. 

O. F. Mossberg & Sons, Inc. 
National Rifle Assn. 

Remington Arms Co., Inc. 
Winchester Repeating Arms Co. 


Shells, Handicratt 


American Handicrafts Co., Inc. 
The Arts Cooperative Service, Inc. 
Arts & Crafts Supply Co. 

Block Artists’ Materials Co. 
Burgess Handicraft Stores 
Cleveland Crafts Co. 

Craft Service 

Crafters of Pine Dunes 

Dwinnell Craft Supply Co. 
Electronic & Hobbycraft Stores, Inc. 
Gager’s Handicraft 

Ken-Kaye Krafts Co. 
LeisureCrafts 

Magnus Brush & Craft Materials 
Osborn Bros. Supply Co. 

Shell-Art Novelty Co. 


Shirts, T 

American Flag & Banner Co. 
Bailey & Himes, Inc. 
Champion Knitwear Co., Inc. 
The Felt Crafters 

Florart, Inc. 

Stylecraft Mfg. Co. 


ck 
flo ossed 
em 

© PENNANTS 

© EMBLEMS 

© SWEAT SHIRTS 


Velva-Sheen Mfg. Co. 
Victoria Silk Press 


Slicers 


Active Equipment Supply 

Baker Sales Co. 

Edward Don & Co. 

General Slicing Machine Co., Inc. 
Leonard Haimes Co., Inc. 

Paul S. Jones Co., Inc. 

National China & Equip. Corp. 
Sabloff’s 

Sanco Equipment Co. 


Softball Supplies 


See Sports Equipment 


Sports Equipment 


Active Equipment Supply 

American Playground Device Co. 

Bailey & Himes, Inc. 

Bowcraft Sport Shop 

Frost Woven Wire Co. 

Indian Archery & Toy Corp. 

Sanco Equipment Co. 

Sim-Cote Products Co. (surfacing mate- 
rials) 

Union Hardware Co. 

W. J. Voit Corp. (balls) 








Complete Line of 


SHELLCRAFT KITS & SUPPLIES 


Write for Free Illustrated Instructions 
and Wholesale Shelicraft Catalog. 


SHELL-ART NOVELTY CO. 
Dept. CM 
Cor. 5th & Moore Sts., Philadelphia 48, Pa. 











Western Craft & Hobby Supplies 


Always Mention... 


This Publication 
when contacting its advertisers. 


It helps to serve you better. 














Sprayers 


See Insect Control Equipment 


Stationery, Camper 


Cooperative Recreation Service 
Hobbycraft Stationers 





ITS FUN TO WRITE HOME 


On Specially Designed Camper 
Stationery. 


Colorful boxed assortments to sell in the 
camp store. Single designs imprinted to 
order for your business use. 

Send for free samples and prices. 


HOBBYCRAFT STATIONERS | 
P. O. Box G-475 AUBURN, N. Y 





Stoves and Ovens 


Ackley Equipment Co. 
Active Equipment Supply 
American Gas Machine Co. 
G. S. Blakeslee & Co. 
Edward Don & Co 

Leonard Haimes Co., Inc. 
Paul S. Jones Co., Inc. 
National China & Equip. Corp. 
Rockaway Sales Co. 
Sabloff’s 

Sanco Equipment Co. 


Surfacing Material 
(Road, Court, etc.) 


Sim-Cote Products Co. 
Solvay Process Div., Allied Chemical & 
Dye Corp. 


Swimming Pool Equipment 
and Supplies 
See also Waterfront Equipment 


American Playground Device Co. 
J. Chapman & Sons 
Dolphin Swimming Pool Co., Inc. 
Adolph Kiefer & Co. 
Modern Swimming Pool Co., Inc. 





Swimming Pool Headquarters 
Reliable Camp Suppliers Since 1935 


Float & Pool Ladders, Diving Boards & Stands, 
Pool Paints, — ene Chemicals, Vac- 
uums, Pumps, ete. FREE Advisory Service! Large 
stocks! Low _ Fast apusenst Write for 


FREE CATAL 
Modern Swimmin Pool Co., Inc. 
HITE PLAINS, N. Y. 


1 HOLLAND AVENUE 


Tables 


Ackley Equipment Co. 

Active Equipment Supply 
American Playground Device Co. 
Baker Sales Co. 

Edward Don & Co. 

Leonard Haimes Co., Inc. 

Paul S. Jones Co., Inc. 

Midwest Folding Products 

The Monroe Co. 


seam (00 FOLDING BANQUET TABLES 


\halilidi Pedestal Banquet Tables 

@ Folding Card Tables 

@ Folding Cafeteria Tables 

® Folding Chairs 

@ Folding Table and Chair Trucks 
WRITE FOR CATALOG & CURRENT DISCOUNTS 


DIET Lala dd «171 CHURCH STREET RITZ ERTL 


Mor-San Sales 

National China & Equip. Corp. 
Sabloff’s 

Sanco Equipment Co. 

School Products Co. 


Tableware 


Ackley Equipment Co. 
Active Equipment Supply 
Baker Sales Co. 

Edward Don & Co. 

Gits Molding Corp. 
Leonard Haimes Co., Inc. 
Paul S. Jones Co., Inc. 
National China & Equip. Co. 
Sabloff’s 

Sanco Equipment Co. 
White River Paper Co. 


LEEELELEEEEEE EEE EL EE EEE DE DED 
These Listings... 


cover every product you need to 
run your camp efficiently. Make 
full use of them! 


EEEEEEEEEEELEPEELPEEE ELE LEE EEE? 


Tennis Supplies 
See Sports Equipment 














Sabloff’s 


FROST Copperweld TENNIS NETS 


© Flexible 
© Ready to Install 


e Non-Rusting 
e Non-Sagging 
Write for Brochure 


FROST WOVEN WIRE COMPANY 
Box 6555 Washington, D. C. 
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Tents and Tarpaulins 


Bailey & Himes, Inc. 

Barnard Guards 

Barnett Canvas Goods & Bag Co., Inc. 
Barney’s Army Store 

Bowcraft Sport Shop 

Camp & Trail Outfitters 

J. Chapman & Sons 

Craft Service 

Eureka Tent and Awning Co., Inc. 
Fulton Bag & Cotton Mills 


Toilets, Special Camp 


Safeway Sanitation 
Smith System Heating Co. 








TENTS and 
PORCH CURTAINS 


FOR YOUR CAMP 
WRITE FOR PRICES 


FULTON BAG & COTTON 
MILLS 


P. O. Box 1726 
Atlanta 1, Georgia 








SANITARY INDOOR 
CHEMICAL TOILETS 
A Practical Solution 


To Your Sanitation Problem 
No Water System Required 


Write for Descriptive Catalog 


SMITH SYSTEM HEATING CO. 
Minneapolis 14, Minn. 





























Iveson & Peterson 
Mercantile Sales Co., Inc. 
Mor-San Sales 

Powers & Co. 





Wall and Pup Tents — Covers — Flies 


Pewras 2 co. See 





Rockaway Sales 
Sanco Equipment Co. 
Scott Mfg. Co. 

Webb Mfg. Co. 


Towels, Paper 
See Paper Products 


Trophies and Mementos 


American Flag & Banner Co. 
Award Incentives, Inc. 
Bailey & Himes, Inc. 

S. K. Davis Pub. Co. 

The Felt Crafters 

Florart, Inc. 

Adolph Kiefer & Co. 

Edwin W. Lane Co. 





TROPHIES 
FOR ALL EVENTS 


MEDALS - PLAQUES - PRIZES 


Tennis ¢ Swimming ¢ Boating 
Camping ¢« Foot Races 


Send for Free Catalogue: 
Specify Event 
Edwin W. Lane Co., Dept. CM 
32 W. Randolph St., Chicago 1, Ill. 





CEES EEE EEE EEE EEE EEE LEY 


When You Want 
More Information 


about a particular product, be sure to 
check the advertisers index, beginning on 
page 154, then refer to the manufacturer's 
advertisement in this book. 


EEEEEEEEEEEEEEEEEEEEEEEEEEER! 
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Ball ‘ Carbolineum Wood Preserving Co. 
Volley Sup plies Eureka Tent & Awning Co., Inc. 


See Sports Equipment Mor-San Sales 
Rockaway Sales C 
. ockaway es Co. 
Washfountains Sablaft’s 
Bradley Washfountain Co. Sanco Equipment Co. 


Waterfront Equipment and = weg and Brush Control 
Supplies 


See also Specific Items Supplies 

American Playground Device Co. Active Equipment Supply 

Bailey & Himes, Inc. American Chemical Paint Co. 

Central Machine Works Co. Camp Chemical Co., Inc. 

M. L. Condon Co., Ine. Chipman Chemical Co., Inc. 

Dolphin Swimming Pool Co., Inc. Grasselli Chemical Dept. 

L. W. Ferdinand & Co., Inc. Modern Swimming Pool Co., Ine. 
_ Hussey Mfg. Co. Sanco Equipment Co. 


Adolph Kiefer & Co. 
H. B. Fred Kuhls 


a Stee lo ay a Wood Preservatives 
See Paint, Camp, Special 


bb bb bb © & + b © bb © & 4 & &  & & 4 4 4 4 LL fe 
_ A A A A A DL DL A A DL DA A DD A DD DD A ADD DD DDD DD DADS 


F FOR BETTER BUILT — 
3 Balsa Life Buoys 3 
| FLUTTER BOARDS | 
} PADDLE BOARDS 





Yarns, Weaving 


American Handicrafts Co., Inc. 

The Arts Cooperative Service, Inc. 
Arts & Crafts Supply Co. 

Emil Bernat & Sons Co., Inc. 
Cleveland Crafts Co. 

Craft Service 

Dwinnell Craft Supply Co. 
Ken-Kaye Krafts Co. 
LeisureCrafts 





wTeVueVrVVVVVVVUVvVvVuVvVVvuwvevvvevrerweuevVvVCVvVCVCUCS 





hp DL Le Le Le Le Lp ld Lp LL Le tL > Le Ln Det tt te 








Paddle Board Kits Lilly Mills Co. 
Magnus Brush & Craft Materials 
Write 
MOHAWK CRAFTSMEN 
Dept. C 
CALIFON, NEW JERSEY 
© DEEDS SEES E94 1h FO HO 404 O44 E x t ra C O pi es 
Old Town Canoe Co. For Your Key P eople 
% Proportioneers, Inc. % 
Rockaway Sales Co. ; 
Sanco Equipment Co. Order extra copies NOW for 
Stan Tits — Mfg. Co. your Associate Director, Head 
Seephensen Cosp. ie Counselor, Purchasing Agent, 
Wallace & Tiernan a — Program Director, Activities 
Water Safety Co. Counselors. $2.00 per copy. 
Ln ae Co. . 
esbar Stamping Corp. CALLOWAY 
s Publishing Company 
Waterproofing Compounds 705 Park Ave., Plainfield, N. J. 


Barnard Guards 
Barnett Canvas Goods & Bag Co., Inc. 
Camp Chemical Co., Inc. SSS SSE EEE 











Dou t Ge ¢ Last-Minute Louie! 


Plan your basic camp purchases now 


Contact suppliers to find out what the 


market offers 





Order early while suppliers have ample 
time to work on your order before the 





summer rush. 
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1953 CAMP REFERENCE AND 
BUYING GUIDE 





Alphabetical Index 
of 


Suppliers 











Alphabetical Index of SUPPLIERS 


Suppliers located through the Buying Guide Section, pages 
133 to 154, may be contacted at the addresses listed below. 
Advertisers i in this issue are listed in bold face. 


A 


Abingdon - Cokesbury Press, 150 Fifth 
Ave., New York 11. 

ACKLEY EQUIPMENT CO., 755 10th 
Ave., New York 10. 

See page 143. 

Acme Boat Co., E. Pearl St., Miamis- 
burg, Ohio. 

Active Equipment Supply, 47-31 35th 
St., Long Island City, N. Y. 

Ahrens Mfg. Co., Inc., Grinnell, Iowa. 

ALCORT, INC., 1172 N. Main St., Water- 
bury 36, Conn. 

See page 86. 

a CO., Box 329, Bronxville 8, 
See page 87. 

Liston’ Studios, Inc., 110 East St., East 
Weymouth, Mass. 

American Aerovap, Inc., 170 West 74th 
St., New York 23. 

American Art Clay Co., 4717 W. 16th St., 
Indianapolis. 

American Camping Assn., 343 S. Dear- 
born St., Chicago 4 

American Chemical Paint Co., Brookside 
Ave., Ambler, Pa. 

American Flag & Banner Co., 127 N. 
Dearborn, Chicago 2. 

American Gas Machine Co., 505 Front 
St., Albert Lea, Minn. 

AMERICAN HANDICRAFTS CO., Inc., 
es S. Harrison St., East Orange, 
See page 74. 

American Laundy Machinery Co., The, 
Cincinnati 12, Ohio. 

American Maize - Products Co., 100 E. 
42nd St., New York 17. 

American "Molasses Co., 120 Wall St., 
New York 5. 

AMERICAN PLAYGROUND DEVICE 
a 1801-31 S. Jackson St., Anderson, 
n 
See page 3. 

Ansco, TL Clinton St., Binghamton, N. Y. 

Appleton - Century - Crofts, Inc., 35 W. 
32nd St., New York 1 

Archery Sales & Service Co., 617 S. 
State St., Chicago 5. 


Armour & Co., 4301 S. Racine Ave., Chi- 
cago 9. 

Arrow Leather Goods Mfg. Co., 1439 N. 
Halsted St., Chicago 22, 


Art Handicrafts Co., 26 Frankfort St., 
New York 38. 

Art in Leather, 400 Joseph Ave., Roches- 
ter 5, N. Y. 

ARTS COOPERATIVE SERVICE, INC., 
ai 340 Amsterdam Ave., New York 
See page 133. 

Arts & Crafts Supply Co., 119 W. Mul- 
berry St., Baltimore 1. 

ARTVUE POST CARD CO., 225 5th 
Ave., New York 10. 

See page 147. 

ASSOCIATION FILMS, INC., 347 Madi- 
son Ave., New York 17. 
See page 146. 

ASSOCIATION PRESS, 
New York 7. 

See page 147. 

Award Incentives, 200 William St., New 

York 38. 


B 
Bailey & Himes, Inc., 606 E. Green, 
Champaign, III. 
Baker Sales Co., 10-14 Chestnut St., 
Bantam - Lite, Inc., 79 5th Ave., New 


291 Broadway, 


Liberty, N. Y. 
York 38. 

Barnard Guards, 2183 Hendon Ave., St. 
Paul 8, Minn 

Barnes, A. S., & Co., Inc., 232 Madison 
Ave., New York 16. 

BARNETT CANVAS GOODS & BAG 
~ tepo 4 131 Arch St., Philadelphia 6. 
ee page 97. 

BARNEY'S ARMY STORE, 815 N. 6th 
St., St. Louis 1. 
See page 107. 

Battle Creek Food Co., The, Battle Creek 
24, Mich. 

Beetle Boat Co., Inc., Grinnell St., 
Bedford, Mass. 

Bell Ceramics, Inc., 21 Midland Ave., 
Montclair, N. J. 

Bennett, Charles A., Co., Inc., 237 N. 
Monroe, Peoria 3, Til. 
BERMAN, ALFRED, & CO., 110. W. 

42nd St., New York City. 
See pece 111. 
Bernard Food Industries, Inc., 559 W. 
Fulton St., Chicago 6. 
Bernat, Emil, & Sons Co., Inc., 99 Bick- 
ford, Jamaica Plains 30, Mass. 
Bersted’s Hobby Craft, Inc., Monmouth, 


New 
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Blakeslee, G. S., & Co., 1825 S. Laramie 
Ave., Cicero, ll. 

Block Artists’ Materials Co., 72 Weybos- 
set St., Providence 3, R. I. 

Boin Arts & Crafts Co., 91 Morris St., 
Morristown, N. J. 

Boonton Molding Co., 326 Myrtle Ave., 
Boonton, N. J. 

Borden Co., The, 350 Madison Ave., New 
York 17. 

BOWCRAFT SPORT SHOP, Route 22, 
Scotch Plains, N. J. 

See page 137. 

Boy Scouts of America, 2 Park Ave., 
New York 16. 

BRADLEY WASHFOUNTAIN CO., 2203 
W. Michigan St., Milwaukee 1. 

See page 55. 

Braun Lumber Co., 1555 E. Davidson 
Ave., Detroit 3. 

BROTHERHOOD MUTUAL LIFE IN- 
SURANCE CO., 230 E. Berry St., Fort 
Wayne 2, Ind. 

See page 110. 

Bruce Publishing Co., The, 400 N. Broad- 
way, Milwaukee 1. 

Burgess Handicraft ee 182 N. Wa- 
bash Ave., Chicago 

Burgess Publishing omg 426 S. 6th St., 
Minneapolis 15. 

Burke, J. E., Playground Equipment Co., 
Fond du Lac, Wisc. 


C 

CVH LABORATORIES CO., 320 E. Pas- 
saic Ave., Bloomfield, N. J. - 
See page 133. 

California Recreation Comm., 909% 8th 
St., Sacramento 14, Cal. 

Camp Archery Assn. of the U. S., 200 
Coligni Ave., New Rochelle, N. Y. 

Camp Chemical Co., Inc., 13th St. & 2nd 
Ave., Brooklyn 15. 

Camp Fire Girls, Inc., 16 E. 48th St., 
New York 17. 

Cae au Inc., The, 562 5th Ave., New 

or 

Camp & Trail Outfitters, 112 Chambers 
St., New York 7. 

Campus Promotions, 140 W. 42nd St., 
New York 36. 

Carbolineum Wood Preserving Co., 528 
W. Highland Ave., Milwaukee 3. 

CASH, J. & J., INC., Chestnut St., S. 
Norwalk, Conn. 
See page 97. 

CASTOLITE CO., THE, Woodstock, IIl. 
See page 70. 

Center for Safety Education, New York 
U., Washington Sq., New York City. 
CENTRAL MACHINE WORKS CO., 
1234 Central, N. E., Minneapolis 13. 

See page 89 & 139. 

Champion Knitwear Co., Inc., 71-77 St. 
Paul St., Rochester 4, N. Y. 

Chapman, i & Sons, 2606 W. 19th St., 
Chicago 8. 


Character Craft Publications, 1033 Uni- 
versity Place, Evanston, Ill. 

CHESEBROUGH MFG. CO., CONSD., 17 
State St., New York 4. 
See page 56. 

Chetek Boat Corp., Chetek, Wisconsin. 


— s Theatre Press, Anchorage, 
y. 

Chipman Chemical Co., Inc., Bound 
Brook, N. J, 


Cincinnati Lithographing Co., Inc., 38 W. 
McMicken Ave., Cincinnati 10. 

CLEVELAND CRAFTS CO., 4705 Euclid 
Ave., Cleveland 3. 
See page 72 & 133. 

Coleman Co., Inc., The, Wichita 1, Kan- 


sas. 

Colonial Williamsburg, Box 548, Wil- 
liamsburg, Va. 

Condon, M. L., Co., Inc., 270 Ferris Ave., 
White Plains, N. Y. 

Connolly, J. J., 181 William St., 
York 38. 

CONTINENTAL CASUALTY CO., 310 
S. Michigan, Chicago 4. 
See page 108. 

Cooperative Recreation Service, 
ware, Ohio. 

Cornell University, Mailing Room, Ith- 
aca, N. 

Cosmopolitan Magazine, 57th St. at 8th 
Ave., New York 19. 

CRAFT SERVICE, 337 University Ave., 
Rochester 7, N. Y. 
See page 65. 

CRAFTERS OF PINE DUNES, Oost- 
burg, Wis. 
See page 76. 

Craftint Mfg. Co., The, 1615 Collamer 
Ave., Cleveland 10. 

CRAFTOOLS, INC., 401 Broadway, New 
York mag 
See page 7 

CRAFTS” CENTER, Salisbury 3, Vt. 
See page 133. 

CRAFTSMAN SUPPLY HOUSE, 235 
Browns Ave., Scottsville, N. Y. 
See page 133. 

CROWN LEATHER CO., 22 Spruce St., 
New York 38. 
See page 143. 

Crown Publishers, Inc., 419 Fourth Ave., 
New York 16. 

Crosman Arms Co., Inc., 15 Henrietta 
St., Rochester, N. Y. 


Custom Craft, 1700 Niagara St., Buffalo 
7, BS. 


New 


Dela- 


D 
Dahl Publishing Co., 74 West Park Place, 
Stamford, Conn. 


DAISY MFG. CO., 100 Union St., Ply- 
mouth, Mich. 
See page 163. 

Davis, S. K., Publishing Co., 615 N. La- 
Salle, Chicago. 
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John Day Co., The, 210 Madison Ave., 
New York 16. 

Delta Electric Co., Marion, Ind. 

Design Craft, Inc., 4810 N. Drake Ave., 
Chicago. 

Devin-Adair Co., The, 23 E. 26th St., 
New York 10. 

Dewar, A. W. G., Inc., 141 Milk St., 
Boston 9. 

Didier, Publishers, 660 Madison Ave., 
New York 21. 

Dietz, R. 7 Co., 225 Wilkinson, St., 
Syracuse 

Dodd, Mead ri Co., 482 Fourth Ave., New 
York 16. 

DOLPHIN SWIMMING POOL CO., INC., 
4 3 Sawmill River Rd., Elmsford, 
See page 136. 

Don, Edward, & Co., 2201 So. LaSalle 
St., Chicago 16. 

Doubleday & Co., Inc., 575 Madison Ave., 
New York 22. 

DOUGHNUT CORP. OF AMERICA, 393 
7th Ave., New York 1. 

See page 43. 

Drakenfeld, B. F., & Co., Inc., 45 Park 
Pl., New York 7. 

—"* R. Alice, Auer Park, Pewaukee, 


is. 
Durrell, Oliver, (see Crown Publishers) 
Dutton, E. P., & Co., Inc., 300 Fourth 
Ave., New York 10. 
DWINNELL CRAFT SUPPLY CO., 2312 
National Rd., Wheeling, W. Va. 
See page 134. 


E 
EASTERN HANDICRAFT SUPPLY 
aa INC., 150 W. 45th St., New York 


See page 67. 

Eastman Kodak Co., 343 State St., Ro- 
chester 4, N. Y. 

EDUCATORS MUTUAL INSURANCE 
CO., Lancaster, Pa. 

See page 109. 

ELECTRONIC & HOBBYCRAFT 
STORES, INC., 130 W. Chelten Ave., 
Philadelphia 44. 

See page 134. 

Eisenberg, Helen & Larry, 2403 Branch 
St., Nashville, Tenn. 

Emling, C. F., Co., 1401-18 W. Hubbard, 
Chicago 22. 

Etchall Industries, Inc., Columbia, Mo. 

Ettl Studios, Inc., 213 W. 58th St., New 
York 19. 

Eureka Tent & Awning Co., Inc., 35-47 
State St., Binghamton, N. ¥. 

Evans Bros., Inc., 1004 Westchester Ave., 
New York 59. 

EXPLORER POST 23, P. O. Box 1414, 
Notre Dame, Ind 
See page 138. 


F 
Faulds, T. A., Co., 281 Hyde Park Ave., 
Boston. 


Felt Crafters, The, Chadwick St., Plai- 
stow, N. H. 

Ferdinand, L. W., & Co., Inc., Mica Lane, 
Newton Lower Falls, Mass. 

Field, Marshall & Co., 111 No. State St., 
Chicago. 

Films, Inc., Wilmette, III. 

Florart, Inc., 640 S. W. 2nd Ave., Miami 
36, Fla. 

Ford Motor Co., Dearborn, Mich. 

Frazar Foods, Ltd., Desert Springs, 
Calif. 

Frederick, Wm., Press, 313 W. 35th St., 
New York 1. 

French’s Instant Potato, Mustard St., 
Rochester, N. Y. 

FROST WOVEN WIRE CO., P. O. Box 
6555, Washington, D. C. 
See page 149. 

FULTON BAG & COTTON MILLS, At- 
lanta 1. 
See page 150. 

Fun With Felt Corp., 215 Middle Neck 
Rd., Great Neck, N. Y. 


G 

Gager’s Handicraft, 1024 Nicollet Ave., 
Minneapolis 2. 

General Mills, Inc., 400 2nd Ave., S., 
Minneapolis 1. 

GENERAL SLICING MACHINE CO., 
INC., Walden, N. Y. 
See page 50. 

Girl Scouts of the U. S. A., 155 E. 44th 
St., New York 17. 

Gits Molding Corp., 4600 W. Huron St., 
Chicago 44. 

Golka, Robert J., Co., 400 Warren Ave., 
Brockton, Mass. 

Grasselli Chemical Dept., E. I. du Pont 
de Nemours & Co., Inc., Wilmington 


98, Del. 

GREY OWL INDIAN CRAFT MFG. CO., 
1569 Nostrand Ave., Brooklyn 26. 
See page 142. 

Greystone Press, (See Crown Publishers) 

GRUMBACHER, M., INC., 460 W. 34th 
St., New York 1, 

See page 134. 

GRUMMAN AIRCRAFT ENGINEER- 
ING CORP., Metal Boat Div., Beth- 
page, N. Y. 

See page 83. 

Gulf Oil Corp., 719 Gulf Bldg., Pitts- 
burgh 30. 

Gumpert, S., Co., Inc., Lackawanna Ter- 
minal, Jersey City 2, N. J 


H 
Haimes, Leonard, Co., Inc., 35 Mercer 
St., New York 13. 
Hammett, Catherine T., Box 97, 
antville, N. Y. 
HANDCRAFTERS, THE, 1-99 W. Brown 
St., Waupun, Wisc. 
See page 134. 


Pleas- 
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Harper & Bros., 49 E. 33rd St., New 
York 16. 

Harper’s Bazaar, 572 Madison Ave., New 
York 22. 

Harper’s Magazine, 49 E. 38rd St., New 
York 16. 

Harvey, Phillip J., Co., 480 E. Wood- 
bridge, Detroit. 

Hazelton, Sidney C., 7 Dana Rd., Han- 
over, N. H. 

Henley, N. W., Pub. Co., 254 W. 54th St., 
New York 19. 

Heinz, H. J., Go., 1062 Progress St., 
Pittsburgh 12. 

HIGHAM, NEILSON, WHITRIDGE & 
REID, INC., 400 N. Broad, Phila- 
delphia, 30. 

See page 111. 

HILKER & BLETSCH CoO., 614 W. Hub- 
bard St., Chicago 10. 

See page 42. 

HOBBY HAVEN, INC., 610 Fillmore 
Ave., Buffalo 12. 

See page 134. 

Hobby King Handicraft Supply, 1719 Ex- 
celsior Ave., Hopkins, Minn. 

HOBBYCRAFT STATIONERS, P. O. 
Box 475, Auburn, N. Y. 

See page 149. 

HOLIDAY MAGAZINE, Independence 
Sq., Philadelphia 5. 

See page 114. 

Henry Holt & Co., 257 4th Ave., New 
York 10. 

Horn Book, Inc., The, 585 Boylston St., 
Boston 16. 

rg Mifflin Co., 2 Park St., Bos- 
ton 7%. 

Hughes Photo, 2024 W. Lunt Ave., Chi- 


cago 45. 

HUSSEY MFG. CO., INC., P. O. Bex 11, 
North Berwick, Me. 
See page 79. 


INDIAN ARCHERY & TOY CORP., 
Evansville, Ind. 
See page 104. 

Industrial: Drug Supplies, Inc., 106-110 
Spring St., New York City. 

Iveson & Peterson, 17034 Orchard Ridge 
Ave., Hazel Crest, III. 


J 


JACKSON PRODUCTS CO., 
93rd St., > ~ Aimee 5. 
See page 

JERSEY CHOCOLATE CO., West State 
Rd., Rockford, III. 
See page 140. 

JOHNSTON & TUNICK, INC., 221 Ful- 
ton St., New York 8. 
See page 146. 

Jones, Paul S., Co., Inc., 147 W. 22nd St., 
New York 11. 

JUDSON PRESS, THE, 1703 Chestnut 
St., Philadelphia 3. 
See page 147. 


3700 E. 


Justrite Mfg. Co., 2061 N. Southport 
Ave., Chicago. 
K 


Keebler Weyl Baking Co., G. St. & E. 
Hunting Park Ave., Philadelphia 24. 
Kellogg Co., Porter & Stiles Sts., Battle 
Creek, Mich. 

KEN-KAYE KRAFTS CO., 1277 Wash- 
ington St., W. Newton, Mass. 
See page 134. 

Keystone Mfg. Co., 151 Hallet St., Bos- 
ton. 

KIEFER, ADOLPH, & CO., 2045 Rail- 
road Ave., Glenview, IIl. 
See page 83. 

Kil-Jet Distributing Co., 4811 Carnegie 
Ave., Cleveland. 

Kisch, s. D., Inc., 47 W. 56th St., New 
York 19. 

Knopf, Alfred A., 501 Madison Ave., New 
York 22. 

Kuhls, H. B. Fred, 65th St. & 3rd Ave., ¥ 
Brooklyn 20. 


L 


LANE, EDWIN W., CO., 32 W. Ran- 
dolph St., Chicago 1. 
See page 150. 

LARSON, J. C., CO., 820 S. Tripp Ave., 
Chicago 24. 
See page 2. 

LEISURECRAFTS, 907 S. Hill, Los 
Angeles 15, Calif. 
See page 68. 

Life Camps, Inc., 369 Lexington Ave., 
New York 17. | 

LILLY MILLS CoO., Shelby, N. C. 
See page 67. 

Lily-Tulip Cup Corp., 122 E. 42nd St., 
New York 17. 

Lipton, Thomas J., Inc., 1500 Hudson St., 
Hoboken, N. J. 

Little, Brown & Co., 34 Beacon St., Bos- 
ton 6. 

Lock-Rite Structures, 235 Mill St., Law- 
rence, N. Y. 

LONE STAR BOAT MFG. CO., FP. .O. 
Box 698, Grand Prairie, Texas. 
See page 86. 

Lotshaw, Andy, Co., 126 N. Clinton St., 
Chicago 9. 


M 


Macmillan Co., The, 60 5th Ave., New 
York 11. 

Macy, R. H., & Co., Inc., Herald Square, 
New York 1. 

Maged, Max, & Sons, 106 Bowery, New 
York 13. 

MAGNUS BRUSH & CRAFT MATE- 
RIALS, 108 Franklin St., New York 13. 
See page 134. 

Maine Development Commission, Au- 
gusta, Me. 

MARGO KRAFT DISTRIBUTORS, INC., 
419 So. 6th St., Minneapolis 15. 

See page 76. 
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Marlin Firearms Co., The, 715 5th Ave., 


New York City. 
Mathieson Chemical Corp., 
Bldg., Baltimore 3. 
McGraw Hill Book Co., 330 W. 42nd St., 
New York 36. 
McKnight & McKnight a Co., 
109 W. Market, Bloomington, Ill. 
MERCANTILE SALES Co., Sei S. 7th 
St., St. Louis 2. 
See page 135. 
METAL GOODS CORP., 618 
Ave., St. Louis. 
See page 70. 

Midwest Folding Products, Roselle, Ill. 
MODERN SWIMMING POOL CO., INC., 
1 Holland Ave., White Plains, N. Y. 

See page 149. 

Modern Talking Picture Service, Inc., 45 
Rockefeller Plaza, New York 20. 

MOHAWK CRAFTSMEN, Califon, N. J. 
See page 151. 

MONROE CO., THE, Colfax, Iowa. 
See page 49 & 149. 

Moody Bible Institute, Film Dept., 820 
N. LaSalle St., Chicago. 

MOORE, E. R., Co., 932 Dakin St., Chi- 
cago 13. 
See page 8. 

Morgan & Morgan, Scarsdale, N. Y. 

Morrow, William, & Co., Inc., 425 4th 
Ave., New York 16. 

MOR-SAN SALES, 10-20 50th Ave., 
Long Island City 1, N. Y. 

See page 97. 
Mosby, C. V., Co., 
Blvd., St. Louis 3 
MOSSBERG, O. F., & Sons, Ine., 131 St. 
John St., New Haven, Conn. 

See page 102. 


Mathieson 


Rosedale 


3207 Washington 


N 

NATIONAL ASSN. OF MFGS., 
Madison Ave., New York City. 
See page 146. 

National Assn. of Secondary School 
Reena ag 1201 16th St., N. W., Wash- 
ington 6, D. C. 

NATIONAL BISCUIT CO., 449 W. 14th 
St., New York 14. 

See page 41. 

NATIONAL BUREAU OF PRIVATE 
SCHOOLS, 522 5th Ave., New York 36. 
See page 20. 

NATIONAL CHINA & EQUIPMENT 
CORP., 214-18 E. 4th St., Marion, Ind. 
See page 50. 

NATIONAL CINEMA SERVICE, 71 
Dey St., New York 7. 

See page 147. 

National Council of Churches of Christ, 
79 E. Adams St., Chicago 3. 

National League for Nursing, 2 Park 
Ave., New York 16. 


444 


NATIONAL RIFLE ASSN., 1600 Rhode 
Island Ave., N. W., Washington 6, 


D. C. 
See page 101. 

NESTLE CO., INC., THE, 2 William 
St., White Plains, N. Y. 
See page 38. 

New England Camping Assn., 14 Beacon 
St., Boston 8. 

New York Herald Tribune, 230 W. 41st 
St., New York 36. 

NEW YORK SCIENTIFIC SUPPLY 
CO., 28 W. 30th St., New York 1. 
See page 145. 

New York Times, Times Square, New 
York 36. 

Nissen Trampoline Co., 200 A. Ave., 
N. W., Cedar Rapids, Iowa. 
N ordblom Co., 50 Congress St., Boston 
North Wisconsin Agency, Rhinelander, 

Wisc. ‘. 


Ocean City Mfg. Co., A & Somerset Sts., 
Philadelphia 34. 

Old Town Canoe Co., Old Town, Me. 

Ontario Camping Assn., 52 Avenue Rd., 
Toronto. 

O-P Craft Co., Inc., The, Sandusky, Ohio. 

OSBORN BROS. SUPPLY CO., 223 W. 
Jackson Blvd., Chicago 6. 
See page 74. 


PARENTS’ MAGAZINE, 52 Vanderbilt 
Ave., New York 17. 
See page 114. 

Parker, Paul, 11 W. 42nd St., New York 

Patterson, Thelma, Hotel Pearson, Chi- 
cago 11. 

Penobscot Cabin Co., Camden, Me. 

Perfex, Inc., 47 Dinsmore Pl., Brooklyn 

Pfaelzer Bros., Inc., 989 W. 37th PL., 
Chicago 9. 

Pillsbury Mills, Inc., Minneapolis 2. 

PIONEER MFG. CO., Middlebury, Ind. 
See page 88. 

Pitman Publishing Corp., 2 W. 45th St., 
New York 19. 

Playhats Co., The, Revere 51, Mass. 

Plays, Inc., 8 Arlington St., Boston 16. 

PLUME TRADING & SALES CO., INC., 
155 Lexington Ave., New York 16. 
See page 142. 

Pottery Arts Supply Div., Pemco Corp., 
5601 Eastern Ave., Baltimore 24. 

Pound, Charles E., Byram Ridge Rd., 
Armonk, N. Y. 

POWERS & CO., 5911 Woodland. Ave., 
Philadelphia. 
See page 150. 

Precision Machine Co., 5 Union Square, 
Somerville 43, Mass. 

Prentice-Hall, Inc., 70 5th Ave. New 
York City. 

PROFITKRAFTS CO., 4509 C53 Lorain, 
Cleveland 2. 
See page 135. 
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Progress Press, 2153 Florida Ave., Wash- 
ington 8, D. C. 

% PROPORTIONEERS, INC. %, 345 
Harris Ave., Providence 1, R. I. 
See page 53. 

Prosperity Co., Inc., The, Syracuse 1, 


je 
Putnam’s, G. P., Sons, 210 Madison Ave., 
New York 16. 
Q 


Quaker Oats Co., The, Chicago 54. 


R 


RCA Victor, Camden, N. J. 

Rafter Crafters, The, P. O. Box 97, Pleas- 
antville, N. Y. 

RAILTON, B. A., CO., 3425 Kedzie Ave., 
Chicago 23. 

See page 141. 

RALSTON PURINA CO., Checkerboard 
Sq., St. Louis 2. 

See page 34. 

Redbook Magazine, 230 Park Ave., New 
York 17. 

Reimann, Lewis C., 1725 Landsdowne 
Road, Ann Arbor, Mich. 

Remington Arms Co., Inc., 989 Barnum 
Ave., Bridgeport 2, Conn. 

Remington Products Corp., 410 N. Broad 
St., Elizabeth, N. J. 

Richardson Rod & Reel Co., 3150 N. 
Sawyer Ave., Chicago 18. 

RICHMOND OIL, SOAP & CHEMICAL 
CoO., INC., 1041-43 Frankford Ave., 
Philadelphia 25. 

See page 138. 

Roberts Industries, Inc., Box 71, Bran- 
ford, Conn. 

ROCKAWAY SALES CO., Box 362, 
Route #6, Rockaway, N. J. 
See page "4. 

Ronald Press Co., The, 15 E. 26th St., 
New York 10. 

Russo Leather & Findings Co., 245 S. 
Spring St., Los Angeles 12. 


S 


Sabloff’s, 46 S. Main St., Liberty, N. Y. 

Safeway Sanitation, 75 ‘Argyle Rd., Eg- 
gertsville, N. Y. 

Salomon, Julian, Sky Meadow, Suffern, 


N. Y. 
SANCO EQUIPMENT Co., 24 E. 13th 
St., New York 3. 
See page 135, 136, 139 & 144. 
Saunders, W. B., Co., West Washington 
Square, Philadelphia 5. 
Sax Bros., Inc., 1111 N. 3rd St., Mil- 
waukee 838. 
SCHOOL PRODUCTS CO., 47 Great 
Jones St., New York 12. 
See page 137. 
SCHWARTZ BROS., INC., 
Philadelphia 7. | 
See page 60. 


Scott Mie. Co., 510 S. 15th St., 
2, Nebraska. 


827 Arch St., 


Omaha 


Sears, Bradford G., Syracuse U., Syra- 
cuse, N. Y. 

SEIDEL, AD, & SON, INC., 1245 W. 
Dickens, Chicago 14, 
See page 140, 141 & 145. 

Service Appliance Co., 2-4 Van Tassel 
St., Norwalk, Conn. 

SEXTON, JOHN, & CO., Sexton Square, 
Chicago 90. 
See page 6. 

SHELL-ART NOVELTY CO., Cor. 5th 
and Moore Sts., Philadelphia 48. 
See page 148. 


SHERMAN & REILLY, INC., Ist & 
Broad, Chattanooga 2, Tenna. 

See page 4. 
SILVER SKILLET BRANDS, INC., 


Skokie, Il. 
See page 37. 

Sierra Club, The, San Francisco, Calif. 

SIM-COTE ‘PRODUCTS CO., Granville, 
N. Y. 

See page 94. 

Simon & Schuster, Rockefeller Center, 
New York 20. 

SMITH, D. B., & CO., 417 Main St., 
Utica 2, N. Y. 

See page 58. 

SMITH - 5 UNIOR CO., 12 Saratoga Ave., 
Rochester, N. Y. 

See page 37. 

SMITH SYSTEM HEATING CO., 212 
Ontario St., S. E., Minneapolis 14. 

See page 150. 

SOLVAY PROCESS DIV., ALLIED 
CHEMICAL & DYE CORP., 61 Broad- 
way, New York 6. 

See page 92. 

South Bend Bait Co., 1108 S. High, South 
Bend 23, Ind. 

Southwestern Monuments Assn., Gila 
Pueblo, Box 1562, Globe, Ariz. 

STANDARD STEEL PRODUCTS MFG. 
CO., 2836 S. 16th, Milwaukee 7. 

See page 81. 

ook University Press, Stanford, 

alif. 

STAR TANK & BOAT CO., E. Madison 
St., Goshen, Ind. 

See page 88. 

Stay-Tite Products Co., 3107 Detroit 
Ave., Cleveland 13. 

STEELE - WEDELES CO., Dearborn St. 
Bridge, Chicago 10. 

See page 141. 

STEPHENSON CORP., Red Bank, N. J. 
See page 148. 

Stewart Clay Co., Inc., 133 Mulberry, 
New York 13. 

STYLECRAFT MFG. CO., 717 Sycamore 
St., Cincinnati 2. 

See page 8 & 148. 

SUBURBAN PROPANE GAS CORP., 
Box 206, Whippany, N. J. 

See page 46. 

Sunshine Biscuits, Inc., Thompson Ave., 
Long Island City, N. Y. 
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Union Stock Yards, Chi- 


T 


TANART LEATHERCRAFT CO., 149 N. 
3rd St., Philadelphia 6. 
See page 76. 

TANDY LEATHER CoO., P. O. Box 791, 
Fort Worth, Texas. 
See page 143. 

Teela-Wooket Camp (Archery), 450 W. 
24th St., New York 11. 
Teela-Wooket Camp (Equitation), 60 
Ordway Rd., Wellesley Hills, Mass. 
THAYER & CHANDLER, 910 W. Van 
Buren St., Chicago 7. 
See page 135. 

Thompson Bros. Boat Mfg. Co., 299 Ellis 
Ave., Peshtigo, Wisc. 

TODD SHIPYARDS CORP., Combustion 
a Div., 81- 16 45th Ave., Elmhurst, 


Swift & Co., 
cago. 


See page 62. 

Toebe, Chas. H., Leather Co., 40 N. 3rd 
St., Philadelphia 6. 

TOTEM INDUSTRIES, INC., 2125 N. 
Halsted St., Chicago 14. 
See page 68. 

Trojan Playground Equip. Mfg. Co., St. 
Cloud, Minn. 


7 Laundry Machinery Div., E. Moline, 
Ill. 


U 


Union Hardware Co., 535 Migeon Ave., 
Torrington, Conn. 

United Fruit Co., Pier 7, North River, 
New York 6. 

U. S. Hoffman Machinery Corp., 105 4th 
Ave., New York 83. 

UNIVERSAL HOMES & WOOD PROD- 
UCTS, INC., 3500 Guardian Bldg., De- 
troit “ns 
See page 64. 

UNIVERSAL INDUSTRIES, 360 Mystic 
Ave., Somerville 45, Mass. 

See page 48. 
V 


Van Houten, C. J., & Zoon, Inc., 537 
Greenwich St., New York 13. 

VAN WINKLE, WEBSTER, CORP., 99 
Summit Ave., Summit, N. J. 
See page 140. 

VELVA-SHEEN MFG. CO., 615 W. Mce- 
Micken Ave., Cincinnati 14. 
See page 10. 

VERMONT ACCIDENT INSURANCE 
CO., Rutland, Vt. 
See page 110 & 142. 

Victoria Silk Press, 805 Lucas Ave., St. 


Louis. 
Viking Press, 18 E. 48th St., New York 


City. 

VOIT, W. J.. RUBBER CORP., 1600 E. 
25th St., Los Angeles 11. 
See page 164. 


WwW 

Wagemaker Co., 566 Market Ave., S. W.., 
Grand Rapids 2, Mich. 

Wallace, W. Glen, 260 Emerald St., S. E., 
Minneapolis 14. 

WALLACE & TIERNAN CO., INC., 1 
Main St., Belleville 9, N. J. 
See page 54. 

Waltco Products, 2300 W. 49th St., Chi- 
cago 9. 

Wanamaker, John, Broad & Chestnut 
Sts., Philadelphia. 

Ward’s Natural Science Est., Inc., 3000 
Ridge Rd. E., Rochester 9, N. Y. 

WATER SAFETY CO., Ampere, N. J. 
See page 136. 

Watertown Mfg. Co., The, Echo Lake 
Rd., Watertown, Conn. 

Webb Mfg. Co., 4th & Cambria Sts., 
Philadelphia 33. 

Welfare Federation of Cleveland, The, 
1001 Huron Rd., Cleveland. 

WESBAR STAMPING CORP., West 
Bend, Wis. 
See page 136. 

Western Craft & Hobby Supplies, 307 
Harrison, Davenport, Iowa. 

White River Paper Co., Currier St., 
White River Jct., Vt. 

Whitten, Edmund S., Inc., 216 Tremont 
St., Boston. 
Wiegand, Paul T., Laundry Machinery 
Co., 142 Perry St., Buffalo 4, N. Y. 
Wiley, John, & Sons, 440 4th Ave., New 
York City. 

WILSON CHEMICAL FEEDERS, INC., 
205 Clinton St., Buffalo, N. Y. 
See page 138. 

Winchester Repeating Arms Co., 275 
Winchester Ave., New Haven 4, Conn. 

Woman’s Press, The, (see Wm. Morrow 
& Co., Inc.) 

World Publishing Co., 119 W. 57th St., 
New York City. 

Wright Stables, The, c/o The Wright 
Farm, Concord, Mass. 


x 
X-ACTO CRESCENT PRODUCTS CoO., 
INC., 440 4th Ave., New York City. 
See page 68. 
Yale University 
Conn. 
YMCA, Illinois Area Council, 19 S. La- 
Salle St., Chicago 3. 


YWCA, National Board, 600 Lexington 
Ave., New York 22. 


Press, New Haven, 





Always Mention... 


This Publication 
when contacting its advertisers. 
It helps to serve you better. 








IF YOU ABE... 


on a camp committee 


Pe ee Rey) ae he 


i ee.) oe, 


a camp director 

a youth-work agency executive 
a camp staff member 

a recreation leader 


interested in youth guidance 








ee ea ney ee 


you need 


CAMPING MAGAZINE 


Official Publication of American Camping Association 


Every issue brings you the latest in tried and successful methods 
of camp leadership, camper development, camp program, and 
camp operation. Original articles, written by the nation’s out- 
standing camp leaders, cover every phase of modern camp ad- 
ministration. Nowhere else in the world can you find an equal 
source of authoritative, factual, stimulating, helpful information 


on organized camping. 


Membership in ACA costs only $3.00 to $25.00 per year, depend- 
ing on classification. It brings you all member benefits, including 
the magazine. Subscription to magazine alone, without member- 
ship, costs $3.00 per year (Canada $3.25, Foreign $3.50). Sign up 


now and get set for better camping. 








High sias ‘ aa tes & , e bal 
no tee aie Re eS A! aa ital I ba 5 

Pee triage ni atte tty» pasutiton: ot ge ; 
in. Ha ee eee pene ae ase ae 


for details write 


AMERICAN CAMPING ASSOCIATION 
iWembership Headquarters—343 S. Dearborn St., Chicago 4, Ill. 
Magazine Office—705 Park Ave., Plainfield, N. J. 





[ 161 ] 





Buy You More 


BECAUSE OF ADVERTISING 


Because Advertising 


... brings you news about better products you need 
. .. tells you where to get what you want when you want it 


. .. makes lower prices possible through mass production 
and mass selling 





Yet Picture How 
Little All This Costs 


For instance, it costs less than 
3/10¢ a package to advertise 
America’s leading cereals. 

Any other method of selling 
would cost the manufacturer 
more and therefore raise the 
price. Otherwise he wouldn’t 
use advertising. 

















PROGRAM FEATURES: 


I. 


NO RIFLE RANGE NEEDED! Use 
any 20 foot space indoors on 
rainy days—or outdoors; cor- 
rugated cartons for backstops! 
NO AIR RIFLES TO BUY! Most 
bor- 


2. 


campers own Daisys or 
row one. Even new guns cost 
camps as little as $3 each! 
INEXPENSIVE AMMUNITION, 
TARGETS—168 shots for 5c! 
OFFICIAL 15-FOOT NRA QUAL- 
tater Wale), Ul a dig GeO) e) oe) 3. 
permit campers shooting Daisys 
to earn official NRA medals, etc. 
BIG SALES APPEAL! For 1953— 
offer America's 66-year old FAV- 
ORITE JUNIOR SPORT to campers! 


(71131 \\ BECAUSE: A Daisy is 
oh 


not a pneumatic or 


3. 
a 


5. 


compressed air gun. It 
cannot be ‘‘pumped 
- up’’ to increase power. 
A Daisy is a low ‘‘factory-limited”’ 
power short-range spring-type air 
cifle—safely used by millions every 
year! It is the best and safest gun of 
its kind for fun and for learning safe 
gun handling. 
THE NATIONAL RIFLE ASSOCIATION 
is a non-profit, non-sectarian organiza- 
tion of over half a million shooters. It is 
the oldest national sportsmen’s associ- 
ation in the U.S.A. For 81 years NRA 
has conducted America’s civilian pro- 
gram of instruction in the safe, proper 
handling of fire-arms. It has trained 2% 
million teen agers in marksmanship. 
Now, since its Junior Program has been 
extended, air rifle owners can participate. 


“HIGHLY SUCCESSFUL!” 


Our Air Rifle Program for 1952 was 
highly successful. The new air rifles 
were extremely popular and added a 
great deal to our program. Encl 
picture shows some of our Red Cloud 
boys at practice. 


Mrs. Marvin Merryman, Jr. 


Director: Camps Red Cloud and Red Wing, 
Plattsburg, N. Y. 


Costs Almost Nothing 


to Start and Operate! 


This improved ‘‘packaged’”’ 1953 Junior 
Air Riflery Camp Program (successfully 
introduced last summer) is a competitive 
necessity for ANY CAMP NOT HAVING A 
REAL RIFLE PROGRAM OR RIFLE RANGE! 
Also an ideal marksmanship training pro- 
gram for boys and girls 8 through 14 in 
NRA-Affiliated camps having .22 pro- 
grams. Send for Daisy’s Free €ircular— 
read the experience of other camps with 
modern Air Riflery—see how your camp 
can benefit from a similar program this 
summer—if you act promptly. Mail cou- 
pon now for the fascinating facts. 


MAIL COUPON FOR 
Free Circular! 
DAISY MANUFACTURING COMPANY 
1 Dept.0-303 PLYMOUTH, MICHIGAN, U.S.A. 
* Send Special Introductory Offer, Free Circular 
on the Junior Air Riflery Camp Program. 
i ievciekhs ihe ste ea ewnwee we 


Camp has [] NO rifle program. () HAS rifle 
program. No. Campers Boys___Girls___ 


Camp Opens 
Write COMPLETE NAME, ADDRESS OF 
YOUR CAMP on page margin! Thanks. 





IMPORTANT MEMO 
TO ATHLETIC EQUIPMENT BUYERS 
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are Played with VOIT Rubber Covered 
Athletic Balls and Equipment 
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VOIT 1S THE STANDARD IN 100,000 U.S. 
SCHOOLS EACH YEAR because VOIT is... 
FIRST in proved durability 
FIRST in proved all-weather play 
FIRST in proved thrift 
FIRST in proved performance 
FIRST in America’s Sporting Goods Stores 


NEW YORK 10, CHICAGO 10, LOS ANGELES 11 


® Shnericad Fine 


FOOTBALLS BASKETBALLS VOLLEYBALLS SOFTBALIS BASEBALLS 
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